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IN STEP WITH THE FORWARD 
MARCH OF OUR INDUSTRY! 


FORWARD IN ’55! M-G-M announces a great nationwide 
event that will bring business to your box-office and 


prestige to your theatre. 


For the first time a huge industry-promotion is dedicated to the glorifica- 
tion of the motion picture theatre and its place in the community. Capitalize on 
M-G-M’s far-reaching publicity and advertising campaign that emphasizes the 
slogan: ‘““THERE’S MORE FUN AT THE MOVIES.” Join in with your own 
gala local Celebration. Many fine M-G-M entertainments (some listed on next 
page) are available, with FREE showmanship-accessories to ballyhoo them! 
This Celebration is a salute to you, Mr. Exhibitor, and a wonderful way to 


start the New Year rolling to bigger profits in ’55. 





The Greatest Star 
of Them All! 
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“THERE’S MORE FUN AT THE MOVIES” 


AMONG THE BIG ONES FOR THE CELEBRATION! 


JANUARY 

“BAD DAY AT BLACK ROCK” 
(CinemaScope—Color) 

starring Spencer Tracy - Robert Ryan - co 
starring Anne Francis- Dean Jagger - Walter 
Brennan - John Ericson - Ernest Borgnine 
Lee Marvin - Russell Collins 


JANUARY 


“GREEN FIRE” (CinemaScope—Color) 
starring Stewart Granger - Grace Kelly - Paul 
Douglas - co-starring John Ericson - with 
Murvyn Vye 


FEBRUARY 


“MANY RIVERS TO CROSS” 
(CinemaScope—Color) 

starring Robert Taylor 
with Victor McLaglen - 
Richards - James Arness 


FEBRUARY 

“JUPITER’S DARLING” 
(CinemaScope—Color) 

starring Esther Williams Howard Keel 


Marge and Gower Champion- George Sanders 
with Richard Haydn - William Demarest 


Eleanor Parker 
Russ Tamblyn .- Jeff 


MARCH 


“HIT THE DECK” 


(CinemaScope—Color) 

starring Jane Powell - Tony Martin .« Debbie 
Reynolds - Walter Pidgeon - Vic Damone 
Gene Raymond - Ann Miller - Russ Tamblyn 
with Kay Armen - J. Carrol Naish - Richard 
Anderson - Jane Darwell 


MARCH 
“INTERRUPTED MELODY” 
(CinemaScope—Color) 


starring Glenn Ford - Eleanor Parker - with 
Roger Moore - Cecil Kellaway 


APRIL 


“THE GLASS SLIPPER” (cu) 


starring Leslie Caron- Michael Wilding. with 
Keenan Wynn .- Estelle Winwood .« Elsa 
Lanchester - Barry Jones 


APRIL 


“BEDEVILLED”’ (CinemaScope—Color) 


starring Anne Baxter - Steve Forrest - with 
Simone Renant - Maurice Teynac - Robert 
Christopher - Joseph Tomelty and Victor 
Francen 


1955 —THE YEAR OF M-G-M’s “THE PRODIGAL” 


M BRANCH! WATCH THE TRADE PRESS! 





ANOTHER BIG WARNER TV PROMOTIO 


DORIS DAY ano FRANK SIN 


Beginning December 13th coast-to-coast for two consecutive 
through December 24th, “The Big \ . weeks at 3:00 p.m. EST, Monday 
Payoff,” over the CBS-TV network, \ X through Friday, is conducting a 

‘letter-writing contest for its mil- 
lions of viewers, entitled “| STAY 


YOUNG AT HEART BY 


‘<. The contest ties in directly with 
the Christmas-New Year release of 
“YOUNG AT HEART,” with im- 
portant credit mentions each day. _ 


The winner of the contest and 
husband (or wife) will receive a 
Bermuda trip as the first prize. The 
winner also will be brought to New 
York to appear on “The Big Payoff,” 


with a chance to win a mink coat. 


RANDY MERRIMAN AND BESS MYERSON In addition to the grand prize, thete 


stars of the Colgate-Palmolive TV Show, 
THE BIG PAYOFF” displaying “Young at 
Heart’’ poster before CBS-TV cameras 


will be five runner-up prizes. 


EVERY WEEK-DAY FOR 2 WEEKS OVER 79 TOP TV 


City Station City Station City Station City Station 


PONTE, BA. 2. vcccccccccccess WOI-TV CHARLOTTE, N.C. ............. WBTV FRESNO, CALIF KMJ-TV KNOXVILLE, TENN. 
ATLANTA, GA. - CHARLESTON, W.VA. ...... - LANCASTER, PA. 
- CHICAGO, ILL. WBBM- P WBAY- LANSING, MICH. 
LOS ANGELES, CALIF. 
LOUISVILLE, KY. 
z |. LYNCHBURG, VA. 
JACKSONVILLE, FLA. - Re, WO. occ siccecces WMAZ.-TV 
JOHNSTOWN, PA. WJAC- MEMPHIS, ME akicds oss ecue WwMcT 
KALAMAZOO, MICH. = MIAMI, FLA. WwTvs 
KANSAS CITY, MO. Hi MILWAUKEE, wisc. 





N IS UNDER WAY! IT’S FOR .< +f ¥ 


ATRA YOUNG AT HEART 


AND HERE’S THE SPECIAL 
PAYOFF FOR THE MANAGERS 
OF THE ist RUN THEATRES 


If any of the winners come from 
your town, you will automatically 
receive a duplicate prize. This means 
that it is possible for you also to win: 
a free trip to Bermuda and a mink 
coat, or any of the runner-up prizes. 
Since your first-run theatre will be 
playing “YOUNG AT HEART,” it 
will be to your interest to see that as 
many letters as possible come from 
your town. , —=\>s : 

A special free screen 1 trailer has 
been sent to your theatre. It briefly 
- explains the tie-up between “The 


Big Payoff” and this picture. 


a 


PLAYING “YOUNG AT HEART”: .. 


Full contest details are provided 


in the trailer. 


The promotion department of 
“The Big Payoff” in New York is 
alerting all CBS stations which carry 
the show to cooperate locally with 
this contest. They are ready and 
eager to work out all mutually 
beneficial tie-ups. Cash in! 


A NATION-WIDE PRE-RELEASE 
BUILD-UP TIMED TO 
PERFECTION FOR THE PERFECT 
XMAS- a YEAR'S ATTRACTION! 


“WARNERCOLOR suo 


GIG ETHEL DOROTHY 


YOUNG: BARRYMORE: MALONE 


witH ROBERT KEITH - PRINT sv|ECH N ICOLOR 


screen PLAY BY JULIUS J. EPSTEIN ano LENORE COFFEE an arwin proouction 
PRODUCED BY PRESENTED BY 


HENRY RLANKE GORDON DOUGLAS WARNER BROS. 


oe a, 


PEOPLE WATCHING! - 


City Station City Station 
ROCK ISLAND, ILL. ........ WHBF-TV ST. PETERSBURG, FLA. ..... hong 


SALT LAKE CITY, UTAH SYRACUSE, N.Y. 
‘ TACOMA, WASH. 


STATIONS WITH 40 MILLION 


City Station City 


MINNEAPOLIS, MINN. PHOENIX, ARIZ. 
NASHVILLE, TENN. 

NEW HAVEN, 7% 

NEW ORLEANS, 

NEW es city, NY. oee6e 
NORFOLK, 

OKLAHOMA, city, OKLA. 
pow on ae 


SAN FRANCISCO, ‘CALF. 
SCHENECTAD 
SCRANTON, 


PROVIDENCE, R.1 

QUINCY, aoe -HANNIBAL, MO. Kha. aM 
READING iM-TV 
ROANOKE, va. 

ROCHESTER, N.Y. 

ROCKFORD, ILL. 


WASHINGTON, B.G. oe 
YOUNGSTOWN, OHIO 





' IRVING BERLIN'S 
E22 THERE’s NO BUSINESS 
| LIKE SHOW BUSINESS 


CINEmaScoPE 
DARRYL F. ZANUCK presents IRVING BERLIN‘S THERE’S NO 
BUSINESS LIKE SHOW BUSINESS starring ETHEL MERMAN * DONALD 
O'CONNOR * MARILYN MONROE * DAN DAILEY * JOHNNIE RAY 
MITZI GAYNOR * Produced by SOL. C. SIEGEL* Directed by WALTER 
LANG * Screen Play by PHOEBE and HENRY EPHRON *From a Story 
by LAMAR TROTITI * Color by DE LUXE 


CARMEN JONES 


CINEmaScoPE 
OTTO PREMINGER presents OSCAR HAMMERSTEIN‘S CARMEN 
JONES starring HARRY BELAFONTE * DOROTHY DANDRIDGE: PEARL 
INEM Scope BAILEY * OLGA JAMES * JOE ADAMS * Produced and Directed by 
OTTO PREMINGER * Book and lyrics by OSCAR HAMMERSTEIN, 2nd 
Screen Play by HARRY KLEINER + Color by DE LUXE * Released by 
20th Century-Fox 


| February | PRINCE OF PLAYERS 
CINEmaScoPE 


‘ ( PRINCE OF PLAYERS starring RICHARD BURTON * MAGGIE 
McNAMARA + JOHN DEREK * RAYMOND MASSEY * CHARLES 

BICKFORD »* ELIZABETH SELLARS and EVA LE GALLIENE * Produced 

e U and Directed by PHILIP DUNNE + Written for the Screen by MOSS 


HART + Color by DE LUXE 


N EmMaScCOPE WHITE FEATHER 


CINEmaScoPE 
LEONARD GOLDSTEIN presents WHITE FEATHER starring ROBERT 
WAGNER + JOHN LUND + DEBRA PAGET + JEFFREY HUNTER 
Produced by ROBERT L. JACKS * Directed by ROBERT WEBB * Screen 
Play by DELMER DAVES and LEO TOWNSEND »* Print by Technicolor 
A Panoramic Production * Released by 20th Century-Fox 


sie aS RNAS & 


THE RACERS 


CINEmaScoPE 


THE RACERS starring KIRK DOUGLAS + BELLA DARVI * GILBERT 
ROLAND * also starring CESAR ROMERO »* LEE J. COBB * KATY 
JURADO * Produced by JULIAN BLAUSTEIN + Directed by HENRY 
HATHAWAY ° Screen Play by CHARLES KAUFMAN ° Color by DE LUXE 


UNTAMED 
CINEmaScoPE 


UNTAMED starring TYRONE POWER* SUSAN HAYWARD : RICHARD 
EGAN °* Produced by BERT E. FRIEDLOB and WILLIAM A. BACHER 
Directed by HENRY KING °* Screen Play by TALBOT JENNINGS, 
FRANK FENTON and MICHAEL BLANKFORT + Color by DE LUXE 


and Watch fe 
, Or 
nderfy] love Story o if 


the 4) 


A 
MAN CALLED PET 





MOTION PICTURE HERALD 





MARTIN QUIGLEY, Editor-in-Chief and Publisher 





Vol. 197, No. II 





Arbitration’s Last Corner? 


ROPONENTS of an industry arbitration system 
Pies had their hopes disappointed so many times 

in the past that it would be well to view reports of 
the “great progress” made in the exhibitor-distributor 
arbitration drafting meeting this week with some re- 
serve. Arbitration’s most severe critic has never denied 
that it is a useful, speedy and practical method of set- 
tling disputes. Principal arguments have been over set- 
ting up a “system” and prescribing the rules and limits 
of the powers of the arbitrators. Now it is encouraging 
that there are signs that the distributor representatives 
and the representatives of some of the exhibitor organi- 
zations are nearing agreement on a complete arbitration 
system. Naturally any system will be open to any ex- 
hibitor of whatever affiliation, or none at all. Establish- 
ment of an arbitration system will neither do away with 
all litigation nor usher in an era of good feeling between 
the distributors and exhibitors. However, it can do much 
to lessen the resort to the courts and thereby contribute 
to improved trading relations. Speedy and fair settle- 
ment of grievances is especially needed in the motion 
picture industry because the existing buyers and sellers 
are so dependent upon each other. 


Mid-Week Attendance 


NE problem which deserves serious study by 
() exhibitors—large and small, here and abroad—is 

how to increase mid-week attendance. Energetic 
steps need to be taken to prevent the theatre business 
from becoming a Saturday, Sunday and holiday affair. 
The trend away from the old rule-of-thumb in which 
Saturday and Sunday accounted for one-half of the 
week’s gross has been marked since the end of World 
War II. Many theatres now do three-quarters or more 
of the week’s gross at the weekend. 

This is a situation that strikes at the roots of the 
theatre business and one that needs to be approached 
simultaneously from several fronts. Responsibility for 
the present unsatisfactory conditions may be divided 
between distribution, exhibition and the public. Dis- 
tributors for their part have been too solicitous for 
“preferred” playing time for all but minor attractions. 
Obviously there are just so many Saturday and Sunday 
dates available in any year. In times past distributors 
generally held back best releases during the Summer. 
Yet statistics prepared by the Sindlinger Organization 
and released by COMPO show conclusively that the hot 
weather months now are actually the best months of 
the entire year at the nation’s box offices. There may 
also “be gold in them thar” mid-week dates. 

From the exhibitor’s point of view one approach is the 
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booking of stronger product at mid-week. These “off 
nights” are nights of golden opportunity for pictures of 
special appeal to the “lost audience” of older and more 
mature patrons. These are the nights for the organized 
theatre parties, the foreign language films, the artistic 
attractions, for certain of the British pictures, for many 
quality attractions lacking universal appeal. These also 
are the times for revival of great shows of the past. At 
mid-week potential patrons can solve the parking and 
baby-sitter problems much easier than at the weekend. 

Another point that requires thought is whether sharp 
admission price reductions for mid-week would pay 
healthy dividends in the long run. Movie attendance is 
relatively costly for the middle and large sized families 
who should be the theatre’s best customers. What about 
half-price tickets during mid-week? Why not charge $1 
per family on one night of the week? Why not children 
free on the weekday evenings when accompanied by an 
adult? The drive-ins have done all these things to their 
great advantage. 

The industry needs to reverse the trend to fewer ad- 
missions at higher prices. It needs to halt the concen- 
tration of business at the weekends. The goal should be 
a crowded house every night of the week! 


MGM’s Theatre Celebration 


, \HE announcement by Charles M. Reagan, vice- 
president and general sales manager, that MGM 
will sponsor during the first four months of 1955 a 
“Motion Picture Theatre Celebration” should be en- 
thusiastically received by exhibitors throughout the 
United States and Canada. This motion picture cele- 
bration is to be built around the local theatre and the 
local exhibitor rather than about Hollywood personal- 
ities. Its aim is twofold: increased prestige for the thea- 
tre locally and increased attendance at the fine films 
scheduled to be played during 1955. The slogan for the 
celebration is “There’s More Fun at the Movies!” The 
success of the project depends primarily on what each 
exhibitor does about it in his own community. 


@ The present outlook is that COMPO’s star poll 
project may get into operation sometime in February. 
It is hoped that at least several thousand theatres will 
participate in the activity and support it with aggressive 
promotion so that the maximum stimulus possible will 
be given to building attendance at the box office. The 
amount of enthusiasm generated for picking the public’s 
star choices will depend on the approach taken by ex- 
hibitors everywhere in the country. 


—Martin Quigley, Jr. 
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The Small Town Problem 


To THE EpITor: 
allow the 


with 


I cannot remarks in recent 
the future of 
possible closing ot 5,000 of 


editorials reference to 
our business, the 
the 8.000 | 


theatres, to without 


1 
smal 


pass 
some comment. 


If every exhibitor, large or small, would 
notify all distributors that they are declar- 
ing a moratorium for 60 days in protest of 
high film rentals, there would be no need of 
running to the United States Justice Depart- 
ment for help 

closure of 15,000 
United States for a 60-day 
mean in loss of revenue to the 
The exhibitors could declare 


moratorium without being hurt, and 


Do vou realize what a 
theatres in the 


] 


period would 


distributors ? 


by closing theatres all over the country they 
would get action. Thirty days notice should 
be given to all distributors, and I'd 
before the 
deal 


Satisfactory 


wager 
effect a 
by the distributors so 


moratorium went into 


would be made 
that 


necessary 


such a moratorium would 


not become 
But let’s not 


Government, for the 


whatever we do, 
with the 


get in- 
volved again 


tx 


simple two theatre situations are 


reason no 


the same. Government lawyers don’t under- 


stand the picture show business, mainly be- 


cause it isn't a business—it’s a game. So 


let's not entangle ourselves. As far as | 


never got a nickel out of 


remember we 9 
judgments. Look at the Neeley 


can 
Government 
Bill, and the 15-year-old monopoly cases. In 


y opinion no one ever gained much by 


going into the courthouse. 
What we need in this 


business is more 


eoodwill among confidence in 
trade. 


which is 


men—more 
which we There is 
1 


loo 
aog 


the manner in 
no good. 
exhibitors is that 
No two exhibitors 
That 


} 
always 


too much “dog eat 

The 
they won't stick together 
in the 


trouble with most 


same town will work together. 


why exhibitors’ leagues have 


1 to be of much benefit to our industry. 
ve one organization might possibly be 
the inswer, 


benefited the 


but in numbers they have not 
The 
right, up to a 
should 


industry as a whole. 
ions are all 
State 


this 


State organizat 
organizations 
could be- 


But all 


yoint l 
ve affiliated. In 


| manner we 
come power iO! 200d 

Too many exhibitors don’t seem to know, 
r fail to understand, how to present their 
grievances. It is truly discouraging to at- 
in exhibitors’ meeting and listen to the 
Here 
vital facts concerning every ex- 
small. 
leit 


tend 
of their problems. 


poor presentation 
are Some 
hibitor, large o1 


] Che 


n onopoli s ceased 


YTAVV the business when 


2. It takes real showmanship today to 
combat opposition, and there are very tew 


showmen left game. 


in the 
3. Large profits can no longer be made 


out of the business because of high film 
rentals, high admission and high payrolls. 
To overcome this situation, we must be 
satisfied with a smaller percentage of gain. 
The bubble of 
burst, but a 


prosperity has long since 


reasonable percentage on our 
investment can be made if a theatre is op- 
shrewdly and _ intelligently. 


The day of 24 to 45 per cent profit is gone; 


erated wisely, 
but 10 per cent and perhaps 15 per cent can 
be salvaged if the exhibitor wants to work 
for this small profit (most of us don’t). 

Here are some suggestions for the small 
exhibitor. — | these 
they work: 


have used tactics and 

1. Go to your local exchange managers 
and show them your books on the business 
their pictures gross. Itemize vour overhead, 
showing your real break-down of expendi- 
tures. Say, “Here is what your pictures are 
me. I[ made—this 
Then ask for help to enable you to 
I am frank to tell you that 
figures, he 
the 


costing have lost—or 


figure.” 
stay in business. 


if an exhibitor gives correct 


won't have too much trouble getting 
necessary adjustments. 
| am getting relief from all the exchanges. 


I think I should 


instances if these com- 


Maybe it isn’t as much as 
but in 
| were to give me the pictures free, I'd 
still take 


there are 


have, some 
panies 
a loss on some pictures because 
many that just don’t register at 
the box office. 

had 


panies for vears. 


these film 
When we play a percent- 
that’s 
When [ lose on a picture, I squawk 


‘ve deaimgs with com- 
leal tl 


age picture, they get all coming to 
them. 
ind how! They have always listened; as 
a result we've enjoyed mutual confidence in 


\lmost 


demand of me 


the major 
time 
when the picture does not justify preferred 


one another. none otf 


companies preferred 
or extended time. 

I play some CinemaScopes two or three 
days through the week and have received 
cut-backs to 25 per cent in some instances 
where the pictures were originally 50 to 
This is 


exchange 


60 per cent. because | 
books to the 


know my problems. 


open my 
They 


a good cus- 


mariagers. 
I’ve been 
tomer and they know I am sincere. 

So go to your exchange manager. He is 
anxious to keep you in business because he 
wants to keep his job and he knows he 
can't unless you are given relief. They 
not—give 


hard 


that they can’t be softened by a genuine 


are really human, believe it or 


them your confidence. None are so 
appeal for help 

2 Stop threats Forget the Justice De- 
Be game enough to fight your 
own battle—stick to your guns—you'll win. 

3:- Start after the again. 
The poor man’s dime made the picture show 
business. 


partment. 
going 


masses 


The classes always were in the 
minority, and always will be so far as thea- 





WHEN AND WHERE 


December 16: San Francisco Variety Club's 
annual blind babies’ Christmas party, 
Hotel Richelieu, San Francisco. 


December 19: Annual banquet of the 
Variety Club of Baltimore, Emerson 
Hotel, Baltimore. 


January 14-31: International Film Festival, 
Punta del Este, Uruguay. 


January 18: Annual dinner of the Motion 
Picture Associates of Philadelphia, Belle- 
vue-Stratford Hotel, Philadelphia. 


January 19: Cleveland area exhibitors’ testi- 
monial to honor |. J. Schmertz on his 50th 
anniversary with 20th-Fox and its pre- 
decessor organization, Hollenden Hotel, 
Cleveland. 


February 8-10: Allied States Association 
national drive-in convention, Chase 
Hotel, St. Louis, Mo. 


February 28-March |: Annua! convention of 
Allied Theatre Owners of Oklahoma, 
Skirvin-Tower Hotel, Oklahoma City. 


March 1: MGM Ticket Selling Workshop, 


Columbus, Ohio. 


March 1-2: Annual convention, Indepen- 
dent Theatre Owners of Ohio, Deshler- 
Hilton Hotel, Columbus. 





tre business is concerned. So g0 after the 
lost volume of business. 

4. Check your overhead. Cut every place 
itself. 

5. Cut your admissions so as to get your 
patrons coming back to the theatre at least 
twice a week. And if the drive-ins can ad- 
mit kids free at night—why can’t you? | 


where it doesn’t hurt the show 


do. | may lose on free kiddies after 5 p.m. 
their but 
make it up in concessions. 


when accompanied by parents, 

6. Take your telephone book, or 
mailing list 
nominal 


get a 
office (at a 
write these people, 
Send half a 
Two-For-Qne admission tickets and 
tell them you'd like them to come to your 


from your 
and 


owners. 


post 
charge ) 
them 


also the car 


dozen 


theatre more often. 

Write a friendly letter about your theatre, 
telling if you have installed CinemaScope, 
stereophonic sound, new seats, or a wide 
screen and plug the new pictures. Give your 
letter a personal touch. Get them to sign 
the passes so you can send them more free 
tickets as time goes by. 
to tell your 

The motion picture industry is 


This is a fine way 

from. 
still a 
great business, but it can remain great only 
so long as the exhibitor thinks and acts in- 
telligently. So if we use the brains 
gave us, and stop depending on the other 
fellow to do our thinking, we'll all weather 
this storm better —ANNA BELL WARD, 
Somerset Amusement Company, Somerset, 
Kentucky. 


where business comes 


God 
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NOT AFRAID 


United Artists president Ar- 
thur B. Krim, for one U. S. ex- 
ecutive, isn't afraid of the so- 
called European "film pool,” 
seen as one of the most important 
consequences of the continuing 
extension and multiplication of 
the very popular co-production 
schemes abroad. Mr. Krim last 
week said he welcomed any 
schemes that make for the health 
of the industries represented. 
"Currency and quota restric- 
tions arise out of efforts to 
protect weak local industries." 
When these industries become 
healthy, they can drop the re- 
Strictions and everyone can 
benefit. Further remarks by Mr. 
Krim will be found on page 10 in 
the World Market Section. 


NO HEARINGS 

The Supreme Court will not 
hear arguments on any pending 
cases before February, defer- 
ring them for the time being in 
the hopes that the Senate will 
soon confirm the appointment of 
Circuit Justice Harlan to fill 
the place of the late Justice 
Jackson. Two motion picture 
casesS are pending. 


WATCH THE STATES 


Legislatures in 44 of the 48 
States meet in 1955--in all 
States but Kentucky, Virginia, 
Louisiana and Mississippi. The 
usual tax, censorship and other 
industry battles are likely, 
though MPAA representative Jack 
Bryson says he knows of nothing 
Specific at this time. 


16mm CASE 

Next Monday morning counsel 
for the Department of Justice 
and 12 defendants in the Govern- 
ment's so-known "16mm case" are 
to meet with Federal Judge Harry 
C. Westover in Los Angeles and 
Submit briefs designed to define 
and circumscribe the issues in 
the case, as ordered by Judge 
Westover, preliminary to con- 
Sideration of the setting of a 
trial date in the early part of 
1955. The case was filed in July 
of 1952 on complaint of parties 
purported to represent tent-show 
impressarios and television 
people who asserted they had 
been improperly denied availa- 


bility of 16mm. prints of 35mm. 
pictures produced by major film 
companies and others over the 
past quarter century. In the 2% 
years since the filing of the 
suit, the whole complexion of 
that section of the entertain- 
ment world in which the 16mn. 
prints of 35mm. pictures may be 
said to have had usefulness has 
changed so drastically as to 
leave in shadow the implications 
of the original complaint. Like- 
lihood that the case will wind 
its weary way to trial eventu- 
ally appears progressively dim. 


BEST SOUND 

Walt Disney wants the best 
sound possible for his new pic- 
ture "20,000 Leagues Under the 
Sea", not merely because it's 
better, but because its good 
business. Thus his brother Roy, 
president of the company, wired 
E. D. Martin, Theatre Owners of 
America president, last week. 
The sales head of the Disney or- 
ganization declared it is "good 
business and common sense" to 
present the picture with sound 
which is an integral part of the 
story and has as much dramatic 
value as other factors. He also 
pointed out that otherwise, not- 
able production costs would be 
"tossed to the wind". Disney 
Productions intends to release 
only stereophonic sound prints 
the first 90 days. Mr. Martin 
objected because the policy al- 
legedly would create a new and 
objectionable clearance system. 


16 FROM RKO 
Six major independent produc- 
ing units will be filming 12 top 
budget pictures for distribu- 
tion by RKO with the start of the 
new year, James R. Grainger, 
president of the company, an- 
nounced in Hollywood Wednesday. 
The independent units are headed 
by Edmund Grainger, King Broth- 
ers, Benedict Bogeaus, David 
Butler, Nat Holt and Sol Lesser. 
All 12 pictures will be in color 
and all will be designed for wide 
screen projection, Mr. Grain- 
ger said. In addition, RKO now 
has four major productions com- 
pleted and ready for release. 
Vincent Canby-William 
R. Weaver=-Floyd E. Stone= 
J. A. Otten 
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in pictures 


NAT D. FELLMAN has 
become executive assistant 
to Harry M. Kalmine, vice- 
president and general 
manager of Stanley War- 
ner. Mr. Fellman is also 
the circuit's film buyer. 
He came to Warners in 
1928. 


CHARLES A. SMAKWITZ 
has been promoted to 
zone managership of Stan- 
ley Warner New Jersey 
houses. He succeeds 
Frank Damis, resigned. 
Mr. Smakwitz has been 
Albany zone manager. 


THE SCENE. National 
Theatres’ new manage- 
ment opened its career 
last week in Los Angeles 
in the settings at the left, 
and under the aegis of 
president Elmer C. Rhoden. 
Public relations as well as 
promotion was a theme of 
the week-long meeting of 
the organization, which 
also has set out to ascer- 
tain audience habits with 
its own scientific survey. 
See page 48. 


NATIONAL THEATRES PERSONALITIES. In the 
top pictures, left: John E. Lavery, executive, Los 
Angeles; William Moclair, Roxy Theatre, New 
York; and Ernest Sturm, San Diego district manager. 
Right, Bob Garland, Denver real estate; Jim Cox, 
FWC film buyer; Ray Davis, Denver district man- 
ager. Immediately above: John Bertero, FWC 
president; Frank H. Ricketson, Jr., Fox Intermountain 
president; Mr. Rhoden; Edwin F. Zabel, FWC gen- 
eral manager; Alan May, NT treasurer; Richard P. 
Brous, Fox Midwest president; and Senn Lawler, Fox 
Midwest division manager. 
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THE DOCUMENT. Fred Schwartz, 
president of DCA, as he disclosed 
in New York Tuesday the list of 
investors in his company. See 
page 30. 


by the Herald 
MAX E. YOUNGSTEIN, UA 
vice-president, is entertainment 
chairman for the Denver by the Herald 
National Home for Asthmatic 
Children. 


IN TORONTO, as Va- 
riety Tent 28 installed 
officers, past chief 
barker William Sum- 
merville, Jr., presents 
to new chief barker 
Harry S. Mandell, left, 
the "chief barker in- 
vestment." Several hun- 
dred attended the din- 
ner dance at the Prince 
George Hotel. 


VISCOUNT MONTGOMERY, visiting 
Hollywood, is a studio guest of executive 
producer Jack L. Warner, left. With 
them, Jack M. Warner, producer. They 
visited the "Strange Lady in Town" set. 


SOME OF THE OFFICERS at the Colos- 
seum of Motion Pictures Salesmen annual 
meeting in Chicago. In array are Robert 
Lightfoot, vice-president; Edgar Shinn, 
treasurer; Glenn Haviland, new president: 
Dave Bartell; Milton Simon, vice-president; 
Raymond Wild, past president; and Jack 
Eckhardt, secretary. 


PRODUCER AND 
AUTHOR. Louis de 
Rochemont, who will make 
"Call Me Yankee Doodle," 
signs in Hollywood with 
the author, Lillian L. Lud- 


wig. 


MARK DAMEN, of 
Amsterdam, Holland, a 
producer of cartoons for 
theatres and for commer- 
cial usage, is in New York 


on business. 
by the Herald 





MGM PROMOTES 
EATRES 


FILM TH 


Reagan Outlines Big 1955 
Celebration Designed as 
Institutional Drive 


Conditions “Appropriate” 


jment 


campaigi 


“I believe there is every indication that 
1955 will be a great movie year,” he said, 
“and that the upswing started in 1954 will 
continue and be accelerated. We are con- 
vinced that this business is now firmly 
established on the road to recovery of 
much of the patronage that has been 
lacking in the post-war years. We believe 
that the rate of recovery can be speeded 
by better product, which we are now get- 
ting, and by better selling of this product 
to the public.” 


theial emphasized this latte: 


ng that the quality of pictures 
panies now is generally bette1 
ind that all that is 
ndance and grosses 18 a 


That 


and willing for 


needed to 
result 
howmanship exhibitors in 
ready this, he 
en proved by the extraordinary 
e MGM Ticket Selling Work 


ducted by Mike 


relations. He 


Simons, director 
! cited attendances 
hibitors at the first in Pittsburgh, 
347 


Indianapolis, and 


week. 


second 11 


in Boston this 
To Continue Workshops 


and 
the 


Reagan said, indicat 


Workshops will be continued 


program with 


Mr 


success had had considerable 


parallel 
tres 
the inception of the plans for 
the plans in work for the 
said: 
best 


unpaigi Reagan 
‘We know that the 
MOTION ] is in a 


me 
place to see a 


movie theatre and 


12 


Charles Reagan, above left, outlines 
plan as S. F. Seadler listens. 


Ing provided in the 


the finest in the 
salute exhibito1 


he U. 3S. 


out 
and Canada 
Our plans 
theatre, 
We 


upsurge ot 


Campaign. 
nunity and 
tion of Hollywood 
| 1955 on an 
showmanshi 
motion will be used 
Howard Dietz 
ll are at the studio this week 
Dore Scharv and 
the production of a short film 
the celebration to the public 


Seadler is at 


Every 
the c 
ind Dan Terre 
consulting with 
Strickling on 


to publicize 


Howard 


Sand work on a program of 


advertising for trade press, magazines and 


\ustin and the MGM 


exploitation staff will organize the cele 


newspapers; Emery 


} 


held 


bration in every exchange area and QOscat 


Doob will coordinate the campaign 
To Assist Exhibitors 


Discussing proposed plans for promotion 
and Mr. Seadler and Mr. Doob, 
who with the other executives were present 
at the luncheon, that 
be stressed would be to encourage and help 
exhibitors to plant local newspaper feature 


advertising, 


said one idea would 


stories about the history of their theatre in 
relation to its community. 

\s a solid foundation for the Celebration 
Mr. Reagan added that MGM has scheduled 
a concentration of nine important pictures 
months of 1955. These are 
Fire,” “Bad Day at Black Rock,” 
“Hit the Deck,” “Interrupted Melody,” “The 
Slipper,” “Bedevilled,” “Jupiter’s 
Darling,” “Many Rivers to Cross” and “The 


for the first foun 
“Green 


Glass 


Prodigal.” 

The celebration will be launched January 
\pril but it is 
hoped that the momentum created in these 
the 


year, 


1 and will continue through 


months will carry through 
the rest of the 
The following dates have been set or are 


for future Ticket Sell- 


promotion 


under consideration 


Workshop sessions: Denver, January 


ing 


Jackson, Miss., January 24; Richmond, 


February 8; Detroit, February 22; Colum- 


bus, March 1; Kansas City in March; Dal- 
las in March or April; Billings, Mont., May 
10; Salt Lake City \tlanta 


in May. Twenty-five or 30 meetings are 


in May, and 
planned for the year. 

The Boston Workshop Monday was fea 
tured by the 
cooperative 


dramatic presentation of two 


ads which Ervin J. 


full-page 
Clumb, Milwaukee exhibitor and guest pan 
elist, 
attractions “Deep in My Heart” and “Whit 
Mrs 
theatres ; 


the 


had promoted for his two Christmas 


Christmas.’ Others on the panel were 
Alice United Detroit 
Jack Hamilton, advertising manager of 
soston “Globe” and Norman Knight, execu 

vice-president of the Yankee Network 


Gorham, 


Court Rules 
Ohio Censor 
Restriction 


he 


week in a 5 to 


COLUMBUS, O Ohio 
last 
that 


present 


Supreme 
Court here 2 decision 
declared further film censorship 
the Ohio 
able and unlawful,” in appeal cases involy 
“The Line’ and 
“Son of Sinbad” and Capitol 


“Mom and Dad.” The 


vote to declare the censor law unconstitu 


any 


under law is “unreason 


ing RKO Radio's French 
Enterprises’ 
court failed by one 
tional. but observers believe that the effect 


of the decision will be the same as if the 


law had been so declared. 

Shortly after the decision was announced, 
Ohio’s Governor Lausche declared that Ohio 
must have a film censorship law despite the 
State Education De- 


partment has been directed to draft legisla- 


decision. He said the 
tion to meet constitutional requirements. “It 
was gratifying to note,” said the Governor, 
“that the constitutionality of the 
the a properly drafted law, 
to regulate the public showings of films, has 
the Ohio Supreme 


right of 


legislature, by 


been declared valid by 
decision.” The Governor is expected 
the aid of parent-teacher groups, 
churches and other agencies concerned with 
bill when the legislature meets in January. 
juvenile delinquency in passing the bill. 

Until a bill is exhibitors 
don't have to display the state censor’s seal 


Court 
to solicit 


new passed, 


and distributors can stop paying censor 


Tees. 


Clark U. A. Branch Head 

Duke Clark has been appointed branch 
United Artists’ Dallas ex 
change, it is announced by B. G. 
general sales manager for UA. Mr. Clark 
replaces W. C. 
and left the film industry. 


Republic Votes Dividend 


Republic Pictures Corp. has declared a 
dividend of 25 cents per share on the pre 
1955, to 


13, 1954. 


manager of 
Kranze, 


Hames, who has resigned 


ferred stock, payable January 3, 


stockholders of record December 
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EXHIBITOR HEADS HATCH 
PLANS TO LIFT BURDEN 


McGee Asks Cooperative 
Buying; Fabian Wants 
Single Exhibitor Unit 


by VINCENT CANBY 

New proposals on means to ease the in- 
creasingly tense situation relating to trade 
practices—as well as discussion of some of 
suggested—highlighted 
when 


the means already 
the week, one of the few recently 
product, or lack of same, has not been the 
foremost subject of industry communiques. 


Of prime importance were: 


The proposal, by Pat McGee in Okla- 
homa City, for the establishment in each 
distribution center of a cooperative buy- 
ing and booking office which would have 
as its accounts only those small situa- 
tions which are too costly to sell and 
need low flat rentals; 


The suggestion, by S. H. Fabian, also 
in Oklahoma City, that the two major 
exhibitor organizations, instead of wast- 
ing their energies by working separately, 
channel their efforts “into one big ex- 
hibitor organization;” 

The discussion, by Abram F. Myers in 
Boston, of the Allied States Association 
bill for Federal regulation of the indus- 
try, described by him as “a sleeping bear,” 
and the effect which the talk of the bill 
already has had on the industry; and 

A proposal, made at a regional meeting 
of the Tennessee Theatre Owners Asso- 
ciation, to implement earlier Theatre 
Owners of America suggestions for the 
setting up, at state level, of service com- 
mittees to handle exhibitor grievances in 
all categories, including film rentals. 


Mr. McGee, the president of Cooper 


Foundation Theatres and vice-president. of 
Theatre Owners of America, who won in- 
dustry-wide recognition for his work in the 
campaign to repeal the Federal admissions 
tax, made his suggestion for the coopera- 
tive buying and booking office at the an- 
nual convention of the Theatre Owners of 
Oklahoma Monday. 

The flat rentals which he proposed, said 
Mr. McGee, could be 
the saving in selling under such a setup 
as he outlined. He asserted that the co-op 
would be headed by a “man of integrity who 
would not willingly represent an exhibitor 


justified because of 


who was out to chisel.” 

Further, he said that the man should be 
acceptable to distribution and be paid a 
salary commensurate with his duties, but 
with no participation either in proceeds of 
the theatres for which he buys or in the 
savings on the film rentals. Mr. McGee 
told the convention the small exhibitors with 
whom he already had discussed the idea 
“welcome the thought,” adding that “if set 
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REPORT "PROGRESS" ON 
ARBITRATION PLAN 


The exhibitor-distributor sub-com- 
mittee on arbitration met for four and 
a half hours in New York and was 
reported to have made "great prog- 
ress’ on the setting up of an arbi- 
tration system. Herman M. Levy, 
Theatre Owners of America counsel, 
and Adolph Schimel, counsel for the 
distributors arbitration committee, 
"were instructed to reduce to final 
writing the wide areas of agreement 
and to prepare, in addition, a con- 
ciliation plan for the approval of the 
committee" scheduled to meet next 
January 17, 1955. Attending Mon- 
day's meeting were S. H. Fabian, 
Mitchell Wolfson, Max Cohen, Leo 
Brecher and Mr. Levy, from exhibi- 
tion; and A. Montague, Charles Rea- 
gan, William Gehring, Robert Perkins, 
Mr. Schimel and Austin C. Keough, 
from distribution. 





up on a national basis, it could certainly 


a lot of costs in selling.” 
\icGee 


Schwartz with his Distributors Corporatior 


save 


For instance, Mr. said, “Fred 


of America could do his primary selling in 


the manner he plans at the moment and his 
so-called secondary selling would be a cinch. 
Probably this co-op would need a board of 


supervisors of exhibitors and distributot 


which might have to arbitrate an occasional 
situation. Now that, I realiz 
that distributors refused to 


arbitrate film rentals, but in a type of opet 


while I say 

have always 
ation as I am suggesting here, they might 
be inclined to participate. Perhaps it would 


be necessary to set this up on a_ national 
basis, and it might even be further necessary 
to provide for a Price Waterhouse type of 


operation.” 


Sees Great Value in a 
One Exhibitor Group 


Mr. Fabian, the president of Stanley 


Warner, on Tuesday made his call for the 


single exhibitor organization at the same 
convention at which Mr. McGee spoke. Re- 
calling the success brought about by united 
effort in the late tax campaign, Mr. Fabian 
said that a single theatre group could ‘move 
the motion picture industry ahead five years 
in its thinking with a period of six months 
of concentrated effort.” 

Mr. Myers, the Allied general counsel, 
speaking before the convention 
Tuesday of the Independent Exhibitors of 
New England, said with some amusement 
that announcement of the 


one-day 


ever since the 


proposal tor Govern 
been “‘t 
that ‘Allied’ 


tors has nevet ipproved Gover! 


author, had 
curious fact” 


] } 


tion aS a policy 
Reterring to 
polls rec | 
rnment 


Myers 


to anv sort ot Gove 
the industry 

] aders “have 
evaluation ol 
known t1 
‘omnnting themselves 
vidually on measures 
he film Con?) 
him, said Mr 


aniniutv ot opi 


panies 
Myers, 
nion 


the film companies 


Says Distributors Should 
Read Beneath Headlines 


He t 


You will 
notion 


ith the treatn 


Dollinger, Alhe 


1 1 
ice-president, 


| increased 


] 


ttractions ilthoug!] 


cerendec 

» the public 

for a dud.” He 

“Find minimum and man 
uur the 
Morton Tune, vice-president 
Cheatre 
gestion for the 
mittee at the 


his service committee,” 


itre can stand 


Nessee Owners, discu 
setting up ol 
Jacksonville 
“would have the weight ot 
ciation behind it and would be 
all members in. good standing 
legitimate complaint in writing 
propose to attempt a solution ot 
board 


starting first at the branch level 


by honest, across the 


necessal 


to the home office, if 


Must Negotiate with 
Strength of Unification 


Mr. Tune, whose proposal 
animous approval, concluded: “Tl 
that 
we certainly are 


utors say they are alway 


negotiate ; ready 
tiate, but we must negotiate 
unified strength that they do. It 
honest belief that they will listen t 
legitimate probl 


\ ith 


that if we have a 
can be solved, perhaps not at the local 
though I think we should start thet 


certainly at the top level.” 
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Univ Led a - Oke tational, 


reaffirms its highly popular policy of delivering 
ALL types of pictures...for 
ALL types of theatres...for 
ALL types of screens! 


--.-and reaffirms its conviction from years of 
YOUR experience that BIG Pictures 


are those that can make BIG Profits! 
For the CHARLES J. FELDMAN 
ANNUAL DRIVE 


we have selected with Special Care 


a powerful program of pictures... 


a Golden “BAKER’S DOZEN”... 
with that Universal appeal...all of them 
Pre-Sold...all with “BUILT-IN” Exploitation 
values in the best box-office tradition 


of Universal’s successful Showmanship. 


We cordially invite Exhibitors everywhere to 
again profitably participate as in the past. 
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The wonderful story of Three sailors on leave... 
Three girls in love 


and Five little orphans 


iY Ts 


SAS Se/** 9a KS 


in trouble! 


Zs ial ed 
ae. 4 © ) =n 


. ech 





— TONY CURTIS ~ GLORIA neHAVEN 
GENE NELSON - CORINNE CALVET - PAUL GILBERT 


with MARA CORDAY - “MISS UNIVERSE OF 1954” CHRISTIANE MARTEL - “MISS U.S.A. OF 1954° MYRNA HANSEN 
Directed by RICHARD QUINE - Screenplay by CHARLES HOFFMAN - Produced yy ALBERT ) COHEN ; 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 





From the roaring, , ; 
raucous, rowdy pages of the a 
best-loved legend of the West! a stranger 


AUDIE MURPHY 


“BRANDY "...the 9. # 


dance hall ~~ 7 
entertainer 


“DECKER’.. 
the crooke d 
gambler 


“MARTHA"...the 8 ® 


w 


trusting we 9 
sweetheart _— 


LORI NELSON” 


“BARNABY’"... 


the bottle-loving 
sheriff 


OMAS MITCHELL 
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Suggested by MAX BRAND'S novel ‘‘DESTRY RIDES AGAIN” 
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with EDGAR BUCHANAN - WALLACE “FORD - MARY WICKES 
Directed by GEORGE MARSHALL + Screenplay by EDMUND H. NORTH and D. D. BEAUCHAMP + Produced by STANLEY RUBIN 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 





The Star... The Director... The Producer who gave you “Winchester ’73” 
“Bend of the River” and “The Glenn Miller Story” now bring you... all the 
savage passions of the Yukon F ontier in the days of the Klondike Gold Rush? 


r -. 


‘Pen. 
~B. , cag 


JAMES STEWART 
RUTH ROMAN” 
CORINNE CALVET 


WALTER BRENNAN 


. oe <a e, wi cit et aon -_ 
Produced by AARON ROSENBERG = ve JIN MO@NTYRE 
Story and Screenplay by BORDEN CHASE a oe” 4p Y C. FLIPPEN 
“Directed by ANTHONY MANN a - 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 





He braved the savagery of Ute rebellion... 
challenged the fury of the “Devil River”... 
defied the bullets tha _ him traitor! 


le 


Sy OK 


a’ 7 y «4 =a 
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“PER LAURIE 


' 


At REASON 


Actually filmed along 
the churning fury and 
| boiling rapids of the 

| Colorado River! 








Directed by JERRY. HOPPER - Story and Screenplay-by GEORGE F. SLAVIN and GEORGE W. GEORGE - Produced by HOWARD CHRI IE 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 








THE STORY OF A COP. A CROOK, 

AND THE STRANGE BARGAIN 
‘that is the 

unsolved secret behind the greatest 


armed robbery in the history of crime! 
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“TONY CURTIS | 
WWLIE ADAMS 
GEORGE NADER 


with 


JAY C. FLIPPEN - SAL MINEO 


Directed by JOSEPH PEVNEY - Screenplay by SIDNEY BOEHM - Produced by AARON ROSENBERG 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE. .JANUARY 3-APRIL 30. 1955 








The 


great saga 





of the fighting 
leader of the 
Sioux and the 
story behind 
Custer’s 


last stand! 


Starring 


VICTOR MATURE 
SUZAN BALL 
JOHN LUND 


with 
RAY DANTON - KEITH LARSEN RogERT warwick GINEMASCOPE 


Directed by GEORGE SHERMAN - Screenplay by FRANKLIN COEN and GERALD DRAYSON ADAMS - Co-Producer LEONARD GOLDSTEIN - Produced by WILLIAM ALLAND 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 





“a love-bargain is like 
barbed-wire... fight it 
and you'll get hurt!” 


KIRK DOUGLAS 


brinfing a new kind of outdoor excitement 


JEANNE CRAIN 
CLAIRE TREVOR 


fat: ess TF 
7 TIAN CAMPBELL ae BOONE-MARA CORDAY 


Directed by KING VIDOR - Screenplay by BORDEN CHASE and D. D. BEAUCHAMP - Produced by AARON ROSENBERG 


Y ee 
ie 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30, 1955 





ONE OF THE GREATEST ccs... 
~ AFRICAN ADVENTURES, 
4 ml cy YS 
: ° EALING STUDIOS eens aN 





™ THEY CONQUERED 
"A SAVAGE WORLD 
ELESS AND 
TERRIBLE! | 


= ‘ “7 i i 
THE J. ARTHUR RANK ORGANIZAT ON! + ; Actually filmed 


presents 


starring 


A yy, ey JACK HAWKINS. 


GLYNIS a ne 
OF N i 
Se 00 


with NOEL PURCELL « LAYA RAKI « INIA TE WIATA 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JsANUARY 3-APRIL 30. 1955 
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AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE. .JANUARY 3-APRIL 30, 1955 








THE STORY OF 


ATTILA THE HUN 
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cow JEFF CHANDLER 
JACK PALANCE - VOMILL TCHERINA- RITA GAM 


with JEFF MORROW: GEORGE DOLENZ + EDUARD FRANZ + ALEXANDER SCOURBY 
Directed by DOUGLAS SIRK - Screenplay by OSCAR BRODNEY and BARRE LYNDON - Story by Oscar Brodney - Produced by ALBERT J. COHEN 
AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE..JANUARY 3-APRIL 30. 1955 








THE BRILLIANT YOUNG STARS 
OF “MAGNIFICENT OBSESSION” 
oyu bet:dbetom com tba meet ale) (sett 
ey. tt) Coy etc telemelu-teot-te tem 
excitement of W. R. Burnett’s 
great néw novel! | | 


BARBARA RUSK 
JEFF MORROW 


APTAIN |IGHTFOOT 


with KATHLEEN RYAN - FINLEY CURRIE + DENIS O’DEA 


PRINT BY A p 7 lL, 


Directed by DOUGLAS SIRK - Screenplay by W.R. BURNETT and OSCAR BRODNEY - Story and Adaptation by W.R. BURNETT - Produced by ROSS HUNTER 


AVAILABLE DURING THE CHARLES J. FELDMAN DRIVE... 


JANUARY 3-APRIL 30, 1955 








Hollywood iis 





by WILLIAM R. WEAVER 
Hollywood Editor 


THE attitude of the American production 
community toward the making of its pic- 
tures, or parts thereof, in whatever places 
on the globe their stories call for as settings 
has undergone many changes in the half- 
century since the pioneering cinematogra- 
phers came to California. The changes 
have been brought about by a variety of 
factors—technological considerations, finan- 
cial interest, whim, economic pressure, in- 
ternational policy, and most of all by 
artistic integrity—and it is pleasant to re- 
cord that the present state of mind concern- 
ing the production of American films abroad 
is the calmest that’s prevailed in a good 
many seasons. 


Eight Films Presently 
In Production Abroad 


Eight of the 34 productions accounted for 
on the production chart adjacent to this 
column are being filmed in other countries 
than this one, either by American producers 
outrightly or in association with concerns 
or individuals in those nations. This is 
about the way the proportion has been run- 
ning for a year or longer, at the rate of 
between 20 per cent and 25 per cent foreign, 
with the figures running perhaps nearer to 
the latter number. 

In the first nine months of this year 44 
of the 202 feature pictures passing through 
the Production Code Administration for in- 
spection with respect to certification for ex- 
hibition in the United States were films 
produced in other lands, 17 of the 44 by 
American producers and the others by 
British, Italian and other producing con- 
cerns. (Substantially less than all of the 
foreign-produced films shown in the country, 
especially in the art houses, pass through 
the PCA.) 

On his last visit to the production com- 
munity, a couple of months back, president 
Eric Johnston of the Motion Picture Pro- 
ducers Association told the press the Ameri- 
can industry is receiving 46 per cent of its 
revenue from exhibition of its films abroad, 
at this time, and that the percentage figure 
has been rising at the rate of one point per 
year for several years, probably will con- 
tinue to do so. 


Pressures from Within 
And Without in Balance 


If one were to base a conclusion on these 
and related statistics alone, which may be as 
good a way to proceed as any, it would be, 
naturally enough, to the effect that nature 
is taking its course, the law of supply and 
demand is operating freely, and all is well 
on every count. 

To get a perspective on the subject of 


foreign production by American producers 
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it’s helpful to go back to the beginnings of 
picture-making in America, and to remem- 
ber again that Hollywood became the center 
of production in large part because it’s pos- 
sible here to get to mountain-top, desert- 
waste, ocean or verdant country-side within 
two hours by motor from any central point. 
(And with sunshine more days per year 
than anywhere else). 

For a good many decades it was prac- 
ticable (still is, within limits) to fool the 
camera successfully enough to satistfy 
ticket-buyers. But several influences have 
changed that. For one thing, transportation 
got so simplified and inexpensive that too 
many people travelled too far and widely 
to continue beguiled by glass-shots and 
painted drops. For a very important later 
reason, the big screens made the counter- 
feits look too much like couuterfeits for 
audience endurance. For a clinching third, 
some pictures shot abroad, like “Roman 
Holiday,” to cite a prime example, so 
shamed the faked-up substitutes that the 
genuine came into commanding preference. 

For a good while, in recent times, the 
increase in the production of American 
films abroad was under fire from the stand- 
point of its effect on employment, and it 
is under continuing study from that angle, 
but the heat is out of this controversy, with 
leave to reinstate, of course, for reasons it 
isn’t needful to explore here. 

In the large, the attitude of the American 
production community toward producing its 
films where the story dictates is fair, free 
and wholesome. 


+ 


Four pictures were started, and three 
others were finished, to bring the over-all 
count of films in camera stage to 34. 

Two of the four new undertakings are in 
color, and in extra-dimensional processes. 

“Love Me or Leave Me,” a_ nostalgic 
musical in the super-MGM manner, and 
celebrating the great popular music of the 
’Twenties, is going in CinemaScope and 
color, and has Doris Day, James Cagney, 
Cameron Mitchell and Robert Keith in the 
cast directed by Charles Vidor. Joseph 
Pasternak is the producer. 

Independent producer Frederick Brisson 
went to work on “The Girl Rush,” for dis- 
tribution by Paramount, with Rosalind Rus- 
sell starred in a cast that includes Fernando 
Lamas, Eddie Albert, Gloria De Haven, 
James Gleason and others under direction 
of Robert Pirosh. This is being produced 
in VistaVision and in Technicolor. 

“Female On the Beach” (a title likely to 
be changed) is a Universal-International 
project being produced by Albert Zugsmith 
and directed by Joseph Pevney. Joan Craw- 
ford, Jeff Chandler, Jan Sterling and Cecil 
Kellaway are principals. 

“Girl Murdered” is an independent pro- 


THIS WEEK IN 
PRODUCTION: 





STARTED (4) 


INDEPENDENT 


Girl Murdered (Burt 
Kaiser Prods.} 


METRO-GOLDWYN- 
MAYER 


Love Me or Leave Me 


COMPLETED (3) 


COLUMBIA 
Five Against the House 


REPUBLIC 


Magic Fire (Trucolor) 


SHOOTING (30) 


ALLIED ARTISTS 
Twilight Alley 


AMERICAN RELEAS- 
ING CORP. 

Five Guns West (Palo 
Alto; Eastman Color) 


COLUMBIA 


Deadlock (Film Loca- 
tions Prods.; Techni- 
color) 

My Sister Eileen 
(CinemaScope; Tech- 
nicolor) 


DCA (Distributors 
Corp. of America} 

| Am a Camera 
(Remus) 


INDEPENDENT 


Special Delivery 
(Rathvon Overseas 
Prod.) (formerly: 
The Little Ambassa- 
dor) 

No Place to Hide 
(Joseph Shaftel; 
Eastman Color) 

Oklahoma (R & H; 
Todd-AO; Cinema- 
Scope; Eastman) 


METRO-GOLDWYN- 
MAYER 

Blackboard Jungle 

The Scarlet Coat 
(CinemaScope; 
Color) 

It's Always Fair Weather 
(CinemaScope; 
Color) 

Interrupted Melody 
{CinemaScope; 
Color) 


PARAMOUNT 

The Court Jester (Dena 
Prods.; VistaVision; 
Technicolor) 


(CinemaScope; 
Color) 
PARAMOUNT 
The Girl Rush (Vista- 
Vision; Technicolor) 


UNIVERSAL-INT'L 


Female on the Beach 


WARNER BROS. 


Strange Lady in Town 


(CinemaScope} 


The Rose Tattoo 
(VistaVision) 

You're Never Too Young 
(VistaVision; Techni- 
color) 

The Desperate Hours 
(VistaVision) 

The Ten Commandments 
(VistaVision; Techni- 
color) 


20TH CENTURY-FOX 


Solder of Fortune 
{CinemaScope; 
Color) 

Daddy Long Legs 
(CinemaScope; 
Color) 

Magnificent Matador 
(Natl. Pics.-Primero; 
CinemaScope; Color) 

A Man Called Peter 
(CinemaScope; 


Color) 


UNITED ARTISTS 

Kiss Me Deadly (Park- 
lane-Victor Saville) 

Not as a Stranger 
(Stanley Kramer) 

Gentlemen Marry Bru- 
nettes (Russfield- 
Voyager; Cinema- 
Scope; Technicolor) 


UNIVERSAL-INT'L 

Tacey (Technicolor) 

Kiss of Fire (Techni- 
color) 

Third Girl from the 
Right (Technicolor) 


WARNER BROS. 
The McConnell Story 
(CinemaScope; 

WarnerColor) 

The Sea Chase 
(CinemaScope; 
WarnerColor) 

Moby Dick (Cinema- 


Scope; Technicolor) 


duction by Burt Kaiser, directed by Bruno 
Ve Sota, with Lawrence Tierney, Kathleen 
Crowley, John Carradine, Jayne Mansfield 
and Producer Kaiser in the cast. 
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Schwartz Lists Exhibitor 
Stockholders, Citing 
Money Now Available 


Fred J. Schwartz, president of the new 
Distributors Corporation of America, dis- 
closed to the press Tuesday in his New York 
headquarters some of the financial facets of 
a company which has appeared on the ho- 
rizon at a time of great need and, as he 
believes, is of some magnitude. So far, it’s 
worth $12,000,000, he asserted. 


Some of the details are: 

Stockholders are exhibitors, many of 
them prominent. 

None are bound by the consent decree. 

None will be favored improperly be- 
cause they own stock. 

They own 1,000,000 seats, which alone, 
in his estimation are worth $15,000,000. 

This “would give you an idea of the 
stake these men have in the industry,” he 
commented. 

The theatres the showmen represent 
number 1,005, in all sections. 


This is a tentative figure. More exhibi- 
tors are subscribing and further capitaliza- 
tion is being considered. The stockholders, 
in addition to electing a board which will 
elect officers, will probably vote on the mat- 
ter when they meet in early February in 
New York. 

So far, there is $1,000,000 in equity. 

There is another $1,000,000 in equity in- 
terests. Some stockholders have decided to 
invest additionally in individual pictures. 

Mr. Schwartz said he felt his firm would 
invest in and distribute only a few pictures 
per year, deliberately. Only in this way, he 
said, could it give proper attention to sell- 
ing and exploitation. 

Within two weeks, it will announce its 
distribution establishment. This may be a 
franchise arrangement, he hinted, and went 
into an appraisal and defense of franchised 
sales forces. They often are better than 
those of the majors because of the product 
they have to sell, he said. 


4 or 5 Yearly at Start 


DCA at first would be able to handle 
four to five pictures annually, probably for 
the first four years, and then would handle 
a maximum of ten to twelve, Mr. Schwartz 
estimated. 

Apropos of this, he noted that $1,000,000 
of the estimated $12,000,000 in capitaliza- 
tion is in “deferments”; that is, deferred 
fees for actors, directors and other talent. 
This is an arrangement which also helps to 
make them work harder, he also believes. 

“Long John Silver” arrives here from 
England this week and will be released in 
New York in early February, he said. The 
company’s first release, therefore, is “Hunt- 
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DCA’S FINANCES 
ARE DETAILED 





ers of the Deep,” an Alan Dowling docu- 
mentary about under-water activities, open- 
ing at the 60th Street Translux, New York 
December 16, and accompanied by “Rem- 
brandt,” a short subject. 

In casting now are “Lelia” and “The 
Viking.” Also partly in work are “The Sur- 
vivors” and “The Way We Are.” There 
will be another film taking form shortly, an 
original comedy by Sam and Bella Spewack. 

Exhibitor stockholders in the company 
are: 

Samuel Pinanski, American Theatres of Bos- 
ton; Harold Eskin, Amusement Enterprises ; 
Harry Brandt, Brandt Theatres; Leo Brecher ; 
Fred J. Schwartz, Century Theatres; F. C. 
Walker and J. J. O'Leary, Comeford-Publix 
Theatres; Jay Emanuel; Solomon M. Straus- 
berg, Interboro Circuit, Inc. ; Arthur Lockwood, 
Lockwood & Gordon; Morry Miller; Charles 
H. Moses; Joseph Seider, Associated Pruden- 
tial Theatres; Samuel Rinzler, Randforce 
Amusement Corp.; Walter Reade, Jr., Walter 
Reade Theatres; Herman Becker; Rugoff & 
Becker; J. Myer Schine, Schine Circuit, Inc. ; 
Spyros S. Skouras, Jr., Skouras Theatres; 
Joseph Springer, Springer Theatres, Inc.; 
Percival E. Furber, Trans-Lux Theatre Corp. ; 
Paul Engler, Carver Theatre Corp.; D. Irving 
Long, Fourth Ave. Amusement; M. A. Light- 
man, Malco Theatres; E. D. Martin, Martin 
Theatres of Florida; Morton G. Thalhimer, 
Neighborhood Theatres, Inc.; Max Baum, 
Pekin Amusement Company; Arthur Steele, St. 
John Theatre Co.; Alfred Starr and Milton 
Starr, Bijou Amusement Co.; M. Wolfson, 
Wometco; Harry Arthur; Myron Blank, Cen- 
tral States Theatres; Julius M. Gordon, Jef- 
ferson Amusement Co.; George Kerasotes, Ker- 
asotes Theatres; Joseph Rosenfield, Favorite 
Theatres; Will Conner, John Hanrick Thea- 
tres; L. A. Starsmore, Westland Theatres, Inc. 


Easterners Get Rights 
For "Birth of Nation" 


Veteran film executive Phil L. Ryan an- 
nounced in Hollywood the acquisition of 
film and title rights to “The Birth of a 
Nation” by eastern capitalists who, accord- 
ing to his announcement, will spend $8,000,- 
000 on producing the picture, possibly in 
Todd-AO and CinemaScope. The purchas- 
ing group is headed by Ted Thal, president 
of Thalco Corp., and Michael Spack, presi- 
dent of Tema Corp., both companies in the 
glass industry. Mr. Ryan said the purchase 
followed eight months of negotiation with 
Harry E. Aiken, president of Epoch Film 
Corp., which owned the title rights, and 
the widow of the novelist, Thomas Dixon, 
who owned the rights to Dixon’s story. 


Kennedy to AA Post 

Jack Kennedy, formerly MGM _ branch 
manager in Des Moines and more recently 
an lowa theatre circuit owner, has been 
named branch manager in Des Moines for 
Allied Artists, Morey R. Goldstein, Allied 
Artists’ general sales manager, has an- 
nounced. Mr. Kennedy succeeds acting 
branch manager Charles Elder, who takes 
over the Des Moines booker’s position. 
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Paramount's 
Promotional 


Men Meet 


HOLLYWOOD: The “one world” aspect 
of the motion picture business was pointed 
up here Monday by Jerome Pickman, Para- 
mount advertising-publicity vice-president, 
in an address before company publicity and 
sales representatives assembled for the ini- 
tial meeting in a scheduled full week of in- 
dividual promotion and sales sessions. 

“In the international flavor represented 
here by other segments of the far-flung 
Paramount world organization we find the 
symbol of the interdependence which makes 
it so necessary for all of us to be aware 
of the fundamental one-world nature of our 
corporate enterprise,” Mr. Pickman said. 

Two meetings, one the first international - 
coordination session in Paramount’s history, 
and the other a special divisional sales man- 
agers meeting, got under way Monday with 
an address of welcome by Y. Frank Free- 
man, studio vice-president. A. W. Schwal- 
berg, president of Paramount Distributing 
Corporation, who presided, paid tribute to 
the picture makers. He said these planners 
and producers were “the ones that this year 
made great salesmen out of all the sales 
force.” 

Loren L. Ryder, studio technical engi- 
neering head, demonstrated double frame 
VistaVision projection. Mr. Ryder said: 
“VistaVision as we now have it on the 
double frame negative produces a better 
image than the human eye can resolve, and 
it is this fact coupled with the amazing 
clarity that creates a third dimension effect, 
although no claim of third dimension quali- 
ties is made.” 


20th-Fox Has Special 
Sound Campaign Book 


Twentieth Century-Fox this week an- 
nounced a special exhibitor campaign book 
devised for promotional use by theatres hav- 
ing complete stereophonic sound installa- 
tions. The book, sent to each of the 3,500 
theatres in the U.S. and Canada equipped 
with stereophonic sound, contains complete 
advertising, publicity and exploitation cam- 
paigns for the merchandising of the new 
sound to the public. It also contains a series 
of news stories describing the development 
of stereophonic sound, as well as one-, two- 
and three-column ads adaptable for any 
company’s product which uses stereophonic 
sound. Also supplied with the book are 
theatre men overseas and all leading pro- 
duction and exhibition executives and adver- 
tising and publicity directors. 


RKO Sets Short Release 

RKO Radio has announced that it will 
release December 17 the new two-reel RKO 
Pathe Special, “Fast Freight,” the story of 
“Big George,” a crack, mile-long freight 
train. Jay Bonafield produced the subject. 














ALBANY 


Industry speculation has recently centered 
not only on the effect at the box office of 
unemployment in Schenectady, Gloversville, 
Amsterdam and Hudson, and Governor-elect 
Averell Harriman’s pledge to take correc- 
tive steps, but also on the impact of the 
currently strong trend toward suburban res- 
idence. The shopping center at Latham, on 
the Albany-Saratoga road, for instance, has 
grown so large that predictions are heard 
that “a theatre will be built there within 
five years.”. . . The effect of the new State 
Thruway on drive-ins is another subject of 
discussion. . . . Neil Hellman, Albany-Phila- 
delphia theatre owner, and Alan V. Iselin, 
his son-in-law and operator of Auto-Vision 
in East Greenbush, left for a Florida vaca- 


tion. Hellman’s Royal in Albany, dark for 
months, is for sale or lease. His Paramount 
did not reopen this fall. Its ultimate dis- 


position or use is awaited. 


ATLANTA 


Arthur C. Bromberg, president of Allied 
Artists Southern Exchanges, has returned 
to his home in Bayou La Barre, Ala., after 
visiting the office in Atlanta. . . . A son, 
William Henry the 3rd, was born to the 
wife of W. H. McHenzie, Jr., sales man- 
ager of Queen Feature Service, Birming- 
ham. Holiywood director Henry King 
was a visitor in Atlanta. ... Mrs. Mildred 
Ricks, Allied Artists, is back at the office 
after a spell of illness. . . . Vivian Gillespie 
has resigned from Howco Films and Grace 
Parrett has been added to the office force. 
... N. E. Savini, special representative of 
Astor Pictures, was a visitor at the local 
office. . . . In for a visit from the Indepen- 
dent Theatres, Chattanooga, Tenn., were 
Jay and Abe Soloman, . . . J. V. Lawson, 


of Baton Rouge, La., has taken over the 


New theatre, Palatka, Fla., from Harry 
Dale. Ollie Williamson, southern dis- 
trict manager of Warner’s is back at his 


Atlanta office after visiting the office in 
Jacksonville, Fla. Clyde Hawkins has 
been appointed manager of the Bradley the- 
atre, Columbus, Ga. He comes from the 
Fox in Atlanta and replaces Otis Smith, 
who goes over as manager of the Columbus 
Drive-in, Columbus. 


BALTIMORE 
C. Elmer Nolte, Jr., Durkee Theatres ex- 
ecutive, was in the hospital for a check-up. 
Chauncey Wolfe, Uptown Amusement 

Co., was in Florida with Mrs. Wolfe for a 
vacation. Mr. and Mrs. Irwin Cohen, 
Tunick Theatres, are vacationing in Miami. 
... The annual banquet of the Variety Club 
is scheduled for December 19 at the Emer- 
son Hotel. Past chief barker Jack Pollack 
will be honored. Aaron Siedler, New Albert, 
is chairman. .. . Orville W. Crouch, Loew’s 
eastern division manager, has returned to 
his desk after a Florida vacation. ... Bill 
Fagan has resigned as Westport manager. 
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. . . Bob Rappaport, Town theatre, is back 
after a business trip to New York. ... Pete 
Prince, MGM salesman, made the “most 
valuable player” award to Colt’s Football 
star Buddy Young. .. . Bill Zell, Star the- 
atre, Annapolis, was in town on a visit.... 
Oscar Kantor, chairman of the Variety 
Club’s oyster roast, reports that the affair 
was successful. 


BOSTON 

A big, joint Christmas party for ex- 
changes and buying and booking companies, 
following cocktails in each individual office, 
is being planned for December 22, by a com- 
mittee headed by Ralph Iannutzzi, Warner 
branch manager. All will meet at the Hamp- 


ton Court Hotel, Brookline, for dinner, 
dancing and entertainment. Sympathy 
goes to Ernest Warren, manager of the 


Paramount theatre, Needham, on the death 
of his mother, Mrs. Henrietta Warren 
Clough. . . . John Moore, division manager 
for Paramount, and Arnold Van Leer, Para- 
mount publicist, have gone to the West 
Coast on routine business. . . . The Fields 
Corner theatre, Dorchester, closed for over 
two years after many years of New England 
Theatre Company operation, has been de- 
molished. The land is up for sale. ... A 
social dinner and dance at the Hampton 
Court Hotel, Brookline, was planned for 
December 11 by a Motion Picture Sales- 
men’s Club committee headed by Bill Ku- 
mins of Warners, assisted by Johnny Peckos 
of 20th Century-Fox. 


BUFFALO 


Federal Judge John Knight has denied a 
request by the Schine Chain Theatres Inc. 
to obtain information in possession of the 
Government regarding the pending civil and 
criminal contempt-of-court charges against 
the theatre chain. In an opinion handed 
down the other day, Judge Knight granted 
a Government request to quash a subpoena 
ordering the Government to produce various 
documents and reports. Trial of the Schine 
Chain and other defendants on contempt 
charges for alleged failure to comply with 
a 1949 anti-trust decree is scheduled to start 
later this month in Federal Court here... . 
Marvin Jacobs, first assistant chief barker 
of Tent 7, Variety Club of Buffalo, has 
accepted the post of national associate chair- 
man for the Buffalo area for the National 
Conference drive in observance of Brother- 
hood Week for 1955. Richard T. 
Kemper, zone manager for Dipson Theatres 
and a Rear Commodore of the Buffalo 
Yacht Club, is general chairman for the 
club’s 74th annual ball to be held Dec. 11. 


CINCINNATI 


Although business particularly in the first 
run houses is on a satisfactory seasonal 
level, the traditional box office inroads by 
Christmas shopping are becoming manifest. 
Neighborhood theatres are feeling the ef- 
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Spotlight 


fects by the public migrating to the down- 
town areas, where stores remain open eve- 
nings. .. . Some area neighborhood theatres 
are contemplating remaining closed for one 
week, December 19 to 25, because of usually 
poor business during that period and to 
avoid “wasting” the better available prod- 
O22 7 An exception to the general trend 
is “This is Cinerama,” now in its sixth 
month at the remodeied Capitol theatre, 
where in its 23rd week, the estimated gross 
is $23,000. This is said to be below the fig- 
ures in most other situations, but is a local 
record for length of run at the high scale 
of $1.20-$2.60 since this town has always 
had the reputation of not supporting pic- 
tures at “roadshow” prices. Themas 
Ryan, an exhibitor at nearby Covington, 
Ohio, has been elected chief barker of the 
Dayton, Ohio Variety Club, Tent 18, suc- 
ceeding Robert Gump, who held the post 
for several terms. Harry Good was named 
first assistant and Walter Beachler, second 
assistant chief barkers. Paul Swinger was 
named dough guy and John Collins property 
master. 


CLEVELAND 

George Delis postcards all the way from 
Athens, Greece, where he and his wife are 
vacationing, that he is now sole owner of 
the East 30 drive-in of North Canton. 
J. O. Flemm, who operated the now closed 
Tivoli theatre, Akron, has re-opened the 
long-long closed Norka theatre, Akron... . 
Ernest Sands, Warner branch manager, 
shifted the locale of his surgery from the 
Harkness Pavilion, N. Y., to Doctors’ Hos- 
pital, N. Y. so that he could be under the 
same roof with his mother, a patient at 
Doctors’ Hospital. Herbert Ochs ex- 
changed the Florida sunshine for Canadian 
snowstorms to make a final check of the 
season of his Canadian drive-ins. He was 
accompanied by his son, Jack. ... J. O. 
Guthrie, owner and Charles Meyer, man- 
ager, personally installed CinemaScope in 
the City Hall, a 160-seat house, in a do-it- 
yourself plan. Installation has Super Pan- 
atar lenses and optical sound. . . . Five of 


the major downtown first run theatres 
played holdovers this week. 
Thanksgiving week features at Loew’s 


Broad, World and Bexley were held for 
second weeks including “The Last Time I 
Saw Paris,” “Hobson’s Choice” and “Bread, 
Love and Dreams.”. . . Charles Sugarman, 
World, was host to members of the Colum- 
bus and Franklin County Motion Picture 
Council for a special showing of “Hobson’s 
Choice.” Robert Wile, secretary of the 
Independent Theatre Owners of Ohio, an- 
nounced that Clarence P. Haynes, Paxton 
theatre, Bainbridge, is a new member of the 
association. . . . Board of Directors of the 
Independent Theatre Owners of Ohio will 
meet December 14 in Columbus. 

(Continued on opposite page) 









DENVER 

Attending the National Theatres meeting 
in Los Angeles from Fox Inter-Mountain 
Theatres were Frank H. Ricketson, Jr., 
president; Robert Selig, executive assistant ; 
Robt. J. Garland, Paul Lyday, Melvin C. 
Glatz, Harry Green, of the Denver head- 
quarters, and Ray Davis, Tom Brennan, 
Jack McGee and Harold Green, district 
managers. .. . A gunman got $200 from 
the Santa Fe Cashier. . . . Jules Chapman, 
manager of branch operations for United 
Artists, here looking things over. . . . Pat 
McGee, general manager Cooper Founda- 
tion Theatres, to Oklahoma City for week. 
. . . Tom Grady, MGM master booker, in 
from New York. .. . Alice Berg, MGM 
bookkeeper, and Delbert Tolan, married... . 
Wm. Anderson installs CinemaScope and 
full stereophonic sound in Post, Igloo, S. D. 

. . Variety Tent 37 hopes to have club 
rooms in Cosmopolitan hotel soon, replacing 
location burned out last year. . . . Glen Fer- 
guson, assistant city manager, and manager 
Babcock, Billings, Mont., for Fox Inter- 
Mountain Theatres, promoted to city man- 
ager Nampa, Idaho, succeeding Floyd Van- 
derpool, resigned. 


DES MOINES 


Members of AITO in the northwest dis- 
trict of the state held their annual meeting 
at the Roxy theatre in Alta. Discussion cen- 
tered around the mutual problems of the 
owners and was directed by Al Myrick, 
president. The buying and booking of films 
were discussed and the need for co-opera- 
tion between theatremen and other businéss- 
men emphasized. . . . A surprise reunion 
took place in manager Lou Levy’s, Uniyer- 
sal office the other day when Archie Herzoff 
met his uncle, Archie Kroloff, whom he 
had not seen for 40 years! Herzoff is a 
Universal studio executive who was here 
getting information relative to Universal’s 
exhibitor service. The uncle is Jay Sandler’s 
father-in-law and through this connection 
knew something about his surroundings 
when the two met. . . . Robert Robelsky is 
the new contract clerk at Allied Pictures, 
taking over the duties of Ann Branco who 
has been promoted to, cashier. ... A. H. 
Blank, Tri-States Theatre Corp. president, 
is one of the Des Moines representatives of 
the national Jewish Tercentenary commit- 
tee. 


DETROIT 


A possible wrangle over building of drive- 
ins in the Detroit city limits is shaping up. 
The only operating open-air theatre is the 
Bel-Aire operated by Community Theatres. 
The Evergeen Theatres Co., under direc- 
tion of Roger Robinson, has petitioned De- 
troit Common Council for permission to 
build the Evergreen drive-in at Evergreen 
and Fullerton Roads. Common Council may 
disapprove the whole proposition on peti- 
tion of neighbors who attended sessions in 
large numbers. Present zoning laws limit 
drive-ins to heavy manufacturing sections. 
. . . Other drive-in news comes from Ann 
Arbor where a light plane ripped out sev- 
eral speaker posts when it crash-landed in 
the Scio drive-in. No one was injured. ... 
The Detroit Institute of Arts is showing a 
series of color films of its exhibits prepared 
under a grant of the Burroughs Corpora- 
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tion. .. . Actor Pat O’Brien has been rest- 
ing and getting a checkup at St. Joseph’s 
in Sarnia, Ontario. . . . Allied Theatres of 
Michigan held a special session to determine 
what, if anything, could be done to improve 
film delivery in the outstate areas. 


HARTFORD 


Hugh J. Campbell of the Central, West 
Hartford, and Mrs. Campbell are marking 
their 40th wedding anniversary. . . . Jean 
DuBarry of the Art theatre, Springfield, 
Mass., has been relief manager at the 
Strand, Hartford, during illness of veteran 
Stanley Warner manager Jack Sanson... . 
Carl Munday has been appointed assistant 


-manager of the Stanley Warner Strand, 


Hartford. Ray McNamara, Allyn, 
Hartford, has been elected a director of the 
newly-formed Asylum St. Merchants’ Asso- 
ciation. .. . Robert F. Kaufmann, formerly 
Connecticut exploitation representative for 
20th-Fox, and more recently in a promo- 
tion post for CBS-Radio, Los Angeles, has 
joined the Thor Corp., Chicago manufac- 
turer of home appliances, as director of 
public relations and sales promotion. 


JACKSONVILLE 


Wayne Spiering, manager of the local 
branch of Roy Smith’s theatrical supply 
firm, went to the altar on December 4 with 
Sylvia Rodgers, former cashier at the Main 
Street drive-in. : . . Seventeen’ years; ago, 
Jerry Gold of Pahokee, new president of the 
Motion Picture» Exhibitors of Florida, op- 
erated a portable 35-mm. projector at one- 
night stands in small Everglades farming 
towns. . . . Ken Laird; former U-I sales- 
man, has succeeded W. T. Murphy as man- 
ager of the local Southeastern branch of the 
Buena Vista Distributing Company. 
Here from the Paramount district office in 
Atlanta were Gordon Bradley, district man- 
ager, and Leonard Allen, publicist. 
Snake Richardson, of the Capitol 


Dis- 
tributing Company in Atlanta, was in town 
for several days securing bookings for the 


re-issue of “Duel In The Sun.” ... Al 
Rook, Tommy Mote and Betty Whitmore, 
who have the Film Booking Office in At- 
lanta, plan to establish a Jacksonville branch 
early in 1955. 


KANSAS CITY 


Richard Purvis, assistant to Maurice 
Druker at Loew’s Midland, Kansas City, is 
on a vacation, visiting his home town of 
Pittsburgh, and Cleveland, where he was 
in theatre work before coming here... . 
First runs are again on a high-attendance 
level, with five holding over—four of them 
to second weeks, one to a fourth week... . 
Five drive-ins are open this weekend. Four 
have three features and one has two... . 
“High and Dry” is in its fifth week at the 
Glen. . . . “Julius Caesar” is in its second 
week of the return engagement, and “The 
Pickwick Papers” is the new bill at the 
Vogue. 


LOS ANGELES 


Eddie Barison, Cinema dist. head, took 
«7 for the east on business. . . . Mrs. Roy 
von Kleist, the former Margaret Murphy, 
Warner Bros. secretary, returned from a 
honeymoor in Ensenada... . The Fillmore 


theatre, Fillmore, operated by Gordon West, 
will have the buying and booking serviced 
by Exhibitors Service. . The Victoria 
theatre in Los Angeles, operated by Ray 
Robbins, who also has the Midway theatre, 
closed its doors. ... J. D. Poynter, who 
has a theatre service office, has been as- 
signed the buying and booking for the Alden 
theatre in Globe. . . . Tom Muchmore has 
assumed operation of the Carlton theatre. 
House was formerly piloted by Freddie Dee. 

. George Tripp, Warner Bros. salesman, 
was off to Arizona on a two-week selling 
trip... . Seen on Film Row this week from 
out of town were the following exhibitors: 
Ben Bronstein, Palm Springs; Joe Marko- 
witz, Encinitas; Jack Lowenbein, San 
Diego; and Gordon West, Fillmore. 


MEMPHIS 


Memphis censors banned United Artists’ 
“Shield for Murder,” which opened this 
weekend at Sunset drive-in, West Memphis, 
Ark. . . . Memphis Variety’s new officers 
for 1955 will be installed next month. .. . 
Tennessee exhibitors attended five regional 
meetings, held at Memphis, Nashville, Jack- 
son, Cookeville and Knoxville, to hear of- 
ficials of Tennessee Theatre Owners Asso- 
ciation’s plan for Service Committees on 
the state level to handle all grievances in 
all categories including film rentals. Plans 
also were made.to fight any new proposed 
theatre taxes in the 1955 state legislature 
which meets next month in Nashville... . 
Prof. W. C. Handy, elderly “Dixieland” 
musician, was a visitor to his old home town 
of Memphis and his beloved Beale Street 
where he wrote the “Memphis Blues” and 
the “St. Louis Blues.” Cecil Vogei, 
manager, Loew’s Palace, was on vacation 
in Chicago and Arthur Groom, manager of 
Loew’s State, was acting manager of both 
theatres while he was away. 


MIAMI 

The Christmas spirit is very evident at 
the Paramount theatre where manager 
Charlie Whitaker is happy host to “White 
Christmas” which has usurped “Greatest 
Show on Earth” as the theatre’s box office 
champion 
tre, the Edison, is equipped with a 40-foot- 
wide screen. .. . Two of Florida State Thea- 
tres’ vice-presidents, Lou Finske and LaMar 
Sarra, were in town on a brief business trip 
recently. . . . The Dade County Council of 
PTA’s had Arthur DeBra, M.P.A.A.’s com- 
munity relations director, as guest speaker 
at a recent meeting in Coral Gables, Fla... . 
It was a boy for the Al (he is the WTVJ 
engineer) Cornwalls. The Essex in 
Hialeah was the victim of a hold-up recently 
when a bandit stuck a gun in the ribs of 
manager Walton Oakerson and forced him 
into the theatre office to open a safe, and 
hand over the cash of $265 in bills. 


MILWAUKEE 

Oliver Trampe was elected chief barker of 
Wisconsin Variety Club, Tent No. 14, at a 
recent meeting. Other officers elected were: 
Ed Johnson, first assistant; Morris Ander- 
son, second assistant; Joe Imhof, property 
master, and Billy Pierce, dough guy. Ben 
Marcus, out-going chief barker, was named 
international canvassman. ... Vera Mellin, 
secretary to Harold Pearson in the Allied 
office here, was in the hospital for three 

(Continued on page 36) 
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days, She is coming along nicely now and 
is expected back in the office in a week or 
so. Betty Fischer, who formeriy worked in 
the Allied office, is back on the job helping 
out. ... Ben Marcus is leaving for a Florida 
vacation December 17. . . . Stanley Warner 
Theatres will let its lease run out at the 
G.anada theatre here. Next spring the thea- 
tre is expected to be remodeled into a store. 


MINNEAPOLIS 

Verna Chaffee has taken over operation 
of the Roxy at Hinckley, Minn., from Henry 
Gangelhoff. . . . Northwest Theatre Service 
is handling sales and distribution of “Reach- 
ing From Heaven,” produced by the Mis- 
souri Synod of the Lutheran church, and 
Laurel and Hardy’s new film, “Utopia.” 
Herman Joachim of Luverne, Minn., and 
Don W. Gilbert of Harvey, N. D., were 
recent out-of-town exhibitors on film row. 

. Harry Sears, MGM Minneapolis press 
representative, has left the exchange to join 
Filmack in Chicago. . . . William Knowles 
is the new assistant manager oi the RKO 
Orpheum, Minneapolis, replacing Laverne 
Huntsinger, who was named house manager 
of the Century. Grandview, St. Paul 
neighborhood house, has been having an 
“Academy Award Movie Parade.” Gimmick 
started with “Géntlemen’s Agreement” and 
“The Snake Pit.” Condolences are 
being sent to C. J. (Fay) Dressell, branch 
manager of RKO, whose father passed away 
at Sioux City, Iowa. Merchants at 
Howard, S. D., are sponsoring free shows 
for kids at the Paramount theatre there on 
Saturdays. 


NEW ORLEANS 


O. Gaude’s Magic, Port 
being equipped with R.C.A. CinemaScope 
equipment. Raymond Gremillion, service and 
sales representative in the southeast, handled 
the deal. . .. Ferrara and Quigley, auto re- 
pairs and storage, adjacent to RKO Ex- 
change and who had catered to Film Row- 
ites for 16 years, were asked to vacate upon 
expiration of lease November 30 to make 
way for the Supreme Broadcasting Com- 
pany, owners of WJMR-TV and WJMR- 
AM and FM. ... Don Kay, returning after 
a two-month trek in the west in the interest 
of Rebel Productions, Inc., producers of 
“Naughty New Orleans,” reports the film is 
pulling heavy grosses everywhere... . / Audie 
Murphy, star of “Destry,” now playing the 
Joy, was at hand to welcome home the last 
segment of the Third Infantry Division, de- 
barked at the New Orleans Port of Em- 
barkation after 16 months in Korea. Medal 
of Honor winner Murphy served with the 
Third Division in World War II. . . . The 
Glenwood, Shreveport, La. closed until fur- 
ther notice. It is one of Thomas McElroy’s 
string of theatres. . . . George Pabst, U.A. 
district manager, checked in after visiting 
the Atlanta and Dallas branches. 


OKLAHOMA CITY 


Morris Loewenstein, Oklahoma City, 
president of Theatre Owners of Oklahoma 
was general chairman of the unit’s conven- 
tion here this week. . . . The Criterion thea- 
tre had a stage show Saturday morning 
featuring Red Lawton’s “Pinocchio.” All 
seats were 50 cents. Last Saturday 
morning the Harber and Plaza theatres ad- 
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mitted children to special show for one top 
off a box of Fab soap, to aid the city’s Camp 
Fire girls in their box-top campaign. The 
houses hope to raise the heap of collected 
box-tops to the point the girls can redeem 
3,000 historical dolls offered by the soap 
company, which will be given to the Salva- 
tion Army for distribution. . . . The Moon- 
lite drive-in theatre, Stillwater, Okla., has 
closed for the winter season. It will reopen 
in the spring. . Work has been started 
in Cushing, Okla., to completely remodel 
and modernize the Dunkin theatre, Dale 
Hellwege, manager of the theatre, an- 
nounced. The theatre is owned by the Video 
Co. The project, to be completed by Feb. 1, 
will cost in excess of $60,000 and will be 
the most extensive since the house was 
built in 1923 by the late Hiram Dunkin. 


OMAHA 


Bernard Dudgeon, manager of the West 
Dodge Street drive-in, and Opal Woodson, 
United Artists office manager, attended the 
national meeting of the United Cerebral 
Palsy Association in Washington and ob- 
served operation of a young adult palsy 
group. They are in charge of establishing 
a similar organization in Omaha. . . . Gwen- 
dolin Delany, 73, who died recently in Holly- 
wood, started her acting career with the 
Burwood and Bittner stock company at 
Omaha’s old Boyd Theatre and in recent 
years conducted a school of elocution in 
Hollywood. . . . Norma Jean Craig, Para- 
mount contract clerk, and Robert Mountain 
will be married January 8 at St. Peter’s 
Church. . . . Cal Bard, Jr., United Artists 
salesman, was involved in an auto accident 
near Wahoo west of Omaha and injured 
his leg. . . . Richard Marvel is recarpeting 
the foyer and tiling the lobby of the Riviera 
theatre at St. Paul. . Republic has added 
a new contract clerk, Zaida Daisley. 
Richard Faris of Council Bluffs has joined 
the RKO staff as booker. 


PHILADELPHIA 

Gene Tunick was appointed branch man- 
ager for United Artists, succeeding Mort 
Magill, who resigned to become sales super- 
visor for Buena Vista Productions. He was 
formerly associated with a number of cur- 
rent UA executives in his posts as Indian- 
apolis and New York branch manager for 
Eagle Lion. . . . Mickey Greenwald resigned 
as Republic booker and joined Jack Harris’ 
Exploitation Pictures, Inc. She was suc- 
ceeded at Republic by Lew Fortunato, for- 
merly at Paramount and son of Ferd Fortu- 
nato, booker at Universal-International. . . . 
The Brandywine and Pleasant Hill drive-ins 
in the Wilmington, Del., verritory, went into 
weekend operating schedules. Meyers- 
town, Pa., which approved a proposal to 
legalize football and baseball games on Sun- 
days, is now preparing to propose Sunday 
movies on the next ballot for the voters in 
the big borough. . Herman Levine, at- 
torney representing the Stanley Warner 
interests in Reading, Pa., filed appeals before 
the city’s assessment appeal board against 
the $230,000 realty assessment for the cir- 
cuit’s Warner there, citing that the revenue 
from theatre operations is below that of pre- 
vious years plus the slump in real estate 
values in general during the past two years. 
A similar appeal was filed by the Schad 
Theatres, Inc., against the $381,000 assess- 
ment for the company’s Astor. 





PITTSBURGH 


The Squirrel Hill, neighborhood art thea- 
tre, now showing its first Metro picture, 
“Julius Caesar,’ will follow it with “Lili” 
before “The Detective” opens on Christmas 
Day. . . . “Hansel and Gretel” will be the 
Stanley’s holiday offering, with ‘Carmen 
Jones” set for the Fulton, and “Deep In 
My Heart” in the Penn. . . . Critics Kap 
Monahan and Harold Cohen participated in 
skits written by publicist David Crantz for 
a special show honoring director Fred Bur- 
leigh for his 100th Pittsburgh Playhouse 
production. Ed Fahey is due here on 
Jan. 4 to become the Fulton’s new manager. 

. The Art Cinema, doing surprisingly fine 
business with its re-issue of “From Here 
To Eternity” and the first showing of “The 
Wild One” downtown. . . . Charles Comar is 
new president of the Stanley Warner club, 
with Paul Rich, Ben Steerman and Sidney 
Newman, vice-presidents and Mildred White, 
secretary. 


PORTLAND 


William Thedford, Frank Christy, and 


G. S. G. Patterson, Evergreen executives 
from Seattle, and Russ Brown, Oregon 
district manager for Evergreen, were in 


Los Angels for the National Theatres meet- 
ing. “White Christmas” held for a 
fourth week at Dick Newton’s Paramount 
theatre. It’s the first film to have this play- 
ing time in seven years... . / Al Bondy was 
in from New York to meet with National 
Film Service. Ralph Clark, United 
Artists executive, was hezve to confer with 
N. W. branch offices. . . . Walter Neubauer, 
foreign film executive, was here to talk with 
Guild theatre manager Marty Foster. 

Margaret Webster is lecturing at Reed Col- 


lege. . . . Walter Wanger was in town to 
talk to Dick Newberger. . . . Robert Taylor 
and his wife were resting in Southern 
Oregon. 


PROVIDENCE 

Unusually good figures were racked up 
Thanksgiving, and the following weekend. 
The holiday itself was cold, showery and 
miserable, holding down. attendance at tra- 
ditional football» games, horse races, and 
other outdoor activities. Downtown first 
runs and neighborhood houses benefitted as 
a result. School-closings on the day follow- 
ing brought out almost record-breaking 
numbers of youngsters and their parents. 
The Saturday-Sunday weekend also proved 
a bonanza. . . . “White Christmas” held a 
4th week at the Strand, with long lines still 
greeting the box office attendants at morning 
openings. Strong houses also were noted at 
matinee and evening performances. .. . Joe 
Jarvis, manager of the Gilbert Stuart, River- 
side, announced that patrons at the suburban 
theatre will be greated by a CinemaScope 
installation before 1955 makes its arrival. 


(Continued on opposite page) 
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... The Hill Top drive-in, East Greenwich 
area, offers a colored cartoon “carnival” 
every Friday night. . . . The Strand, in 
Pawtucket, still remains closed after sev- 
eral weeks of fruitless negotiations between 
striking motion picture operators and man- 
agement. 


ST. LOUIS 


“The Spirit of St. Louis,’ a new color 
film produced by the Southwestern Bell 
Telephone Company in cooperation with the 
St. Louis Chamber of Commerce, was given 
its premiere showing recently. . . . Mer- 
chants of Potosi, Mo., are sponsoring a 
series of free shows in that city for kid- 
dies between Thanksgiving and Christmas. 
... The Carlton Theatre of Carrollton, IIL, 
has installed a new wide screen. .. . The 
attendance at the Collins theatre in De Soto, 
Mo., for the first showing of “Seven Brides 
and Seven Brothers” in CinemaScope broke 
all previous records, manager W. A. Collins 
said... . The Sunset drive-in near Wash- 
ington, Mo., advertises that it gives two 
shows nightly, “rain or moon.” ... Mrs. 
Paul Montgomery, owner of the Horstman 
theatre, Chaffee, Mo., has announced she is 
having plans drawn by a St. Louis firm for 
a drive-in theatre near Chaffee. 


TORONTO 


Among the speakers at the Fiim Work- 
shop of Associated Screen News is Willard 
Z. Estey, of Toronto, well-known lawyer, 
speaking on the legal aspects of motion 
picture and TV production. . . . Local 440 
of the IA, meeting annually in Saint John, 
N. B., heard James A. Whitebone, business 
agent and charter member, review the his- 
tory of the branch. Another charter member, 
W. P. Scott, also spoke. . . . Halifax Odeon 
district manager D. W. Smith has promoted 
Albert (Slim) Toms to the management of 
the Garrick theatre, Halifax, and Ted 
Nobles, whom Toms succeeded, has been 
transferred to the Casino as house manager. 
. . . Leading speaker in Toronto during the 
celebration of the 80th brithday of Winston 
Churchill was L. W. Brockington, president 
of Odeon Theatres (Canada) Ltd., speak- 
ing on a national radio network. . . . The 
Towne Cinema, Toronto, was turned over 
to the United Nations Association on three 
successive Sundays for fund-raising shows. 


SAN FRANCISCO 


Manager Nate Grossman of the Metro 
has a new assistant, John Murray, formerly 
with an engineering company here. . 
Norman Dorn, assistant to Irving Levin of 
San Francisco Theatres, Inc., turned col- 
umnist for the “Sunday Chronicle” Novem- 
ber 28 with a feature article on “Ugetsu,” 
and other foreign films. . . . John Craik, 44, 
well known to members of the industry 
because of his ownership for many years of 
Poor Richard Engraving Co., died suddenly 
at his home in Mill Valley, Nov. 30... . 
Earle Williams has been transferred to the 
Mission drive-in, owned by Cal-Pac. .. . 
Maury Schwarz is remodeling his Rio and 
putting an entire new modernistic front on 
the theatre. . . . Among features are the 
cash booth and office that will be visible 
from the street. . . . Pete Decenzi, operator, 
El Rey, Oakland, has found it profitable to 
advertise in the San Francisco newspapers 
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Box Office 


For November. 


Champions 
I934 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


THE BAREFOOT CONTESSA 
(United Artists) 

Directed and written by Joseph L. 
Mankiewicz. Production Supervision by 
Forrest E. Johnston. Technicolor. Cast: 
Humphrey Bogart, Ava Gardner, Edmond 
O'Brien, Marius Goring, Valentina Cortesa, 
Rossano Brazzi, Elizabeth Sellars. 


BLACK WIDOW 
(Twentieth Century-Fox) 
{CinemaScope) 

Produced and directed and written b 
Nunnally Johnson. From a story by Patric 
Quentin. De Luxe Color. Cast: Ginger 
Rogers, Van Heflin, Gene Tierney, George 
Raft, Peggy Ann Garner, Reginald Gardiner, 
Virginia Leith, Otto Kruger, Cathleen 
Nesbitt, Skip Homeier. 


BRIGADOON 
(Metro-Goldwyn-Mayer ) 
(CinemaScope 

Produced by Arthur Freed. Directed by 
Vincente Minnelli. Ansco Color. Cast: 
Gene Kelly, Van Johnson, Cyd Charisse, 
Elaine Stewart, Barry Jones, Hugh Laing. 
(Champion for the second month.) 


SABRINA 
(Paramount ) 

Produced and directed by Billy Wilder. 
Written by Billy Wilder, Samuel Taylor and 
Ernest Lehman (from the play by Samuel 
Taylor}. Cast: Humphrey Bogart, Audrey 
Hepburn, William Holden. (Champion 
for the second month.) 


A STAR IS BORN 
(Warner Bros.) 
(CinemaScope) 

Produced by Sidney Luft. Directed by 
George Cukor. Written by Moss Hart 
(from a story by William A. Wellman and 
Robert Carson). Technicolor. Cast: Judy 
Garland, James Mason, Jack Carson. 
(Champion for the second month.) 


WHITE CHRISTMAS 
(Paramount ) 
(VistaVision) 

Produced by Robert Emmett Dolan. Di- 
rected by Michael Curtiz. Written by 
Norman Krasna, Norman Panama and 
Melvin Frank. Technicolor. Cast: Bing 
Crosby, Danny Kaye, Rosemary Clooney, 
Vera-Ellen, Dean Jagger, Mary Wickes. 








as well as Oakland. By so doing he is al- 
lowed free publicity on the San Francisco 
drama pages. ... Harry Farris, owner of 
the building housing El Rey and operator 
of the Portola theatre, Oakland, is negotia- 
ting to buy the Portola building also. 


VANCOUVER 


Rothstein Theatres has opened a third 
theatre at Yorkton, Sask. It is the Tower, a 
500-seater. The company also operates the 
Roxy and York in Yorkton. .. . The Odeon 
circuit has closed the Plaza in Victoria for 
a complete renovation job to cost about 
$100,000. The Plaza is the oldest house 
in the capitol city built in 1899. ... The 
Gem theatre at Sidney operated by Mrs. R. 
C. Hartman, is making major alterations 
and will install 100 loge seats as well as 
CinemaScope equipment at a cost of around 
$200,000 
theatre doorman Peter Clark, of the Odeon- 
Dunbar. After the thug lost his gun he 
escaped empty handed. The attempted hold- 
up at the theatre brought to 51 the number 
of cases of robbery with violence in the 
city this month. .. . Drive-in theatres in the 
Calgary area are not afraid of TV compe- 
tition. Two ozoners, the Chinook and 
Cinema Park, are giving away a TV set as 
a lucky prize to patrons... . Norman Dun- 
can, formerly a FPCC downtown manager 
at the Strand and Cinema, is now branch 
manager of an insurance office in Ontario. 


WASHINGTON 

A. Julian Brylawski, head of the real 
estate dept. of Stanley Warner Manage- 
ment Corp., is recuperating after surgery at 
George Washington University Hospital. 

. Earl Taylor, 61, long a film row em- 
ployee, died November 29 at Mt. Alto Hos- 
pital. He had previously been a patient at 
the Variety Clubs Will Rogers Memorial 
Hospital at Saranac Lake, New York... . 
The Metropolitan theatre December 9, of- 
fered the first showing of a documentary 
film entitled “This Is Your Army.” P 
Hosts for the Variety Club’s December 11 
Open House party were Milton Q. Ford, 
Ross Wheeler and Lee Zeiger. . . . Dorothy 
Kolinsky, Variety Club secretary, left De- 
cember 8 for a week in Miami Beach... . 
Tent 11 has appointed Alan Bachrach again 
to handle the Christmas decorations. 


Wolfberg Leaves Makelim 


HOLLYWOOD: John M. Wolfberg, 


for- 
mer Denver and Southern California ex- 
hibitor, and former national 

Allied States, has severed his 
with the Hal R. Makelim organization of 
which he was vice-president and sales man- 
ager. Taking over Mr. Wolfberg’s duties is 
Herb Kaufman, former Republic Pictures 
sales official and more recently with Make- 
lim in the Midwest as a sales executive. 


secretary of 
association 
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TOP CHOICE — EVERYWHERE! 


THE WESTREX Multi-Channel 





and Single Channel Sound Systems 








FOR THEATRES OUTSIDE U.S.A. AND CANADA...FOR STUDIOS EVERYWHERE 


FOR THE STEREOPHONIC ERA there is a 
new, complete and thoroughly proved Westrex 
line of theatre sound systems for multi-channel 
magnetic (such as CinemaScope ), multi-channel 
photographic (such as Perspecta Sound), and 
single channel reproduction (standard photo- 





RO STEREOPHONIC REPRODUCER 
(Magnetic) brings you the Academy 
Award winning hydro fluteer suppressor, 
a tight film loop, and double flywheels. 





graphic). When these modern systems are in- 
stalled, adjusted and serviced by Westrex Corpo- 
ration engineers, finest performance and lowest 
overall cost are definitely assured...Write today 
for complete information about the particular 
system in which you are interested. 
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THIS INTEGRATOR is essential 
for Perspecta Sound multi- 
channel reproduction from a 
standard photographic sound 
track on which control frequen- 
cies have been superimposed. 


R7 PHOTOGRAPHIC REPRODUCER 
gives unsurpassed reproduction from 


THE WESTREX R9 Stereophonic Repro- 
ducer (Magnetic) and R7 Photographic 
Reproducer. 


variable area and density prints. Special 
noiseless timing belts are an exclusive 
feature ... will not slip or stretch. 




















THE WESTREX AMPLIFIER CABI- 
NETS can provide up to four chan- 
nels for either magnetic or phoro- 
graphic reproduction. 

FORMERLY 


Westrex Corporation lm 


RESEARCH, DISTRIBUTION AND SERVICE FOR THE MOTION PICTURE INDUSTRY Po toe 


THE WESTREX 17502B Stage Loud- 
speaker Assembly was designed for 
larger motion picture theatres. 


THE WESTREX TSOIA Stage Loud- 
speaker Assembly features the newly 
designed Acoustic Lens. 


111 Eighth Avenue, New York 11, N. Y. 
Hollywood Division: 6601 Romaine Street, Hollywood 38, Calif. 
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Motion pictures, with the other media of com- 
munications, share the opportunity and the chal- 
lenge of the times. 

“Motion Picture Herald dedicates this issue to 
the World Market as a means of drawing attention 
to the vital, international phases of the industry. 

“Motion pictures would not have developed to 
the present level of importance if no film had been 
shown outside the land of its origin. International, 
worldwide film activity is a constructive necessity 
—financially, socially and artistically. 

“With many minds and hands working with 
lively enthusiasm in producing, distributing and 
exhibiting films and preparing all necessary ma- 
terial for those activities, it is certain that there is 
a future of glowing promise for the international 
motion picture.—From the introduction to the first 
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World Market issue. 


MOTION PICTURES 
—WORLD WIDE 


INCE the words above were written nine years 
ago the world market for motion pictures has 
expanded tremendously. In the intervening 

period some national film industries have passed 
through depressions and readjustments; others 
have prospered from year to year. Now, however, 
in all countries there is renewed confidence in the 
motion picture medium as the greatest entertain- 
ment force known to man and corresponding ac- 
tivity in all phases of the worldwide market. The 
HERALD’s World Market section this year reflects 
that confidence and that activity. 

As these words are written the revolution of the 
new techniques of the screen continues, though at 
a saner pace than a year ago. What the eventual 
form of screen entertainment will be—or whether 
there ever again will be standardization on a single 
system—may not be predicted. Yet Cinerama, 
3-D, CinemaScope, VistaVision and other wide 
sereen techniques, as well as stereophonic sound, 
all have won larger audiences and greater acclaim 
for films wherever they have been exhibited. 
Although all branches of the industry have taken 


a serious interest in the new techniques, it has 
been universally recognized that story values are 
basic to good film making. A fine film, presented 
in comfortable surroundings, is entertainment at 
its best. 

Each year the truly international character of a 
good motion picture is better understood. Films 
are one commodity whose appeal is universal. 
While the international market in films and studio 
and theatre equipment is important today, its 
period of greatest development still lies in the 
future. 

In this special section The HERALD presents to 
its worldwide readership reports on the state of 
the industry in more than thirty countries, to- 
gether with advertisements of films, equipment 
and services for every quarter of the globe. No 
one will read these pages without obtaining a new 
and wider perspective on the motion picture and 
the men and companies throughout the world that 
make it the vital force to which it has everywhere 
risen. 


—Martin Quigley, Jr. 
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by VINCENT CANBY 


OPTIMISM PERVADES 
THE WORLD MARKET 


The HERALD’s ninth annual survey of conditions in the world 
market—this year comprising a record number of 31 countries— 
reveals that for the first time since the end of the late war the spirit 
of optimism, often reported in the various film industries during the 
last several years, is backed by facts to substantiate that which here- 
tofore has been primarily valiant but wishful thinking. 


The majority of the countries still are 
plagued by currency and quota restrictions 
ind other war-bred dislocations. Little by 
little, however, the dislocations are being 


alleviated and the restrictions are being 
lifted. In almost every one of the 31 report- 
ing nations, motion pictures remain the most 
popular form of entertainment and with few 
exceptions, total box office receipts have 
risen above those of a year ago. In several 
significant instances the total of admissions 
has declined with the office in- 
indicating a rise in ticket prices. 


even box 
creases, 
The improved box office is, perhaps, in no 
small part due to the general improvement 
in the quality of American product, for, with 
only one or two exceptions, American prod- 
uct continues to rank high in the film scene 
abroad. The post war “depression” in the 
American industry, which indirectly led to 
the evolution of the new screen techniques, 
ilso has led to marked increase in the quality 
of all American product, no matter (in the 
words of the HERALD’s Swiss correspondent ) 
“how high, wide or deep” the films are. 


See Better Local Product 
Healthy in Long Run 


The percentage of screen time occupied 
by American product abroad is, however, 
slowly declining in many areas, reflecting 
in most cases an increase in the quality of 
rather than tightening 
import both in the 
United States and abroad see this as a sign 
of long-range health, since an unbalanced 


pre duct 
controls. 


competing 
Observers 


export market helps no one over an extended 
period of time. 

The list of countries whose product has 
shown decided improvement in world mar- 
ket competition this year is headed by Great 
Britain, followed by Italy and France. Italy, 
especially, this year made decided inroads in 
the export market of the United States. In 
Europe the increasingly popular co-produc- 
tion deals produced some outstanding prod- 
uct, with France, Italy, Germany, Spain and 
Yugoslavia joining in various agreements. 
The improvement in the quality of domestic 
films was notable in Greece, Egypt, India 
and Japan, with the latter sending out at 


least three well-publicized prize winners 


during the year. 
The new screen techniques, led by 20th 
Century-Fox’s CinemaScope, were in part 
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responsible for the general revival of inter- 
est in motion pictures everywhere. The pub- 
lic, it seems, loves CinemaScope, but in 
most of the countries a shortage of dollars 
is slowing down large-scale reequipment, as 
is the case in Argentina, Denmark, Greece, 
Holland and Spain. South Africa, tied down 
by the world’s strictest import controls, 
hasn’t had a peek at any of the new tech- 
niques yet, although the situation may be 
clarified before the end of the year. In Aus- 
tralia and New Zealand, the affiliated 20th- 
Fox circuits are carrying practically the full 
CinemaScope load. Ecuador 
unique in its preference for 3-D, the demise 


seems to be 


of which hasn’t bothered anyone else. 

Television is on the horizons of many 
countries and exhibitors are bracing them- 
selves. French exhibitors are firm in their 
objective to make the medium work for 
them. British exhibitors calmly await the 
effect of the forthcoming commercially 
sponsored TV augmenting BBC 
service. In Puerto Rico a decline in atten- 
dance is tied directly to the inauguration of 
TV early this year. In Denmark, Switzer- 
land and Holland television has not hurt 
theatre business. 

A country-by-country report, on all these 
factors and others, follows: 


ARGENTINA 
by NATALIO BRUSKI 


in Buenos Altres 


shows, 


American distributors are in something 
Argentina right now 
five months since 


of a 
since it has been about 
the Motion Picture Censorship Commission, 
a government bureau which acts as censor, 
has approved any new American pictures 
for showing. Although there has been no 
official word on the situation, it seems to 
represent a determined effort to minimize 
the competition given to local films by 
American productions and to facilitate the 
booking of other foreign product. 

Box office prices have remained frozen in 
the last year, and the mandatory reduction, 
imposed in April, 1953, has been suspended. 
Since last April, all theatres having 800 
seats or more are required to include. vaude- 
ville in their programs. The only 3-D film 
ever released here was Warner Brothers’ 
“House of Wax,” which was having a good 


“squeeze” in 


run when showings had to be concluded in 
the 15th week due to the lack of viewers. 
Although it had been on view in only 
one local house, the Broadway, Cinema- 
Scope has been met by extraordinary suc- 
cess. “The Robe,” which premiered April 9, 
1954, is still running and has taken in more 
than $600,000. 
unprecedented scale of $1.33, but it’s not 
thought likely that the authorities will allow 
similar high prices for succeeding Cinema- 
Scope attractions. The difficulties involved 
in importing the CinemaScope equipment 
have prevented any further installations up 
to now. Exhibitors, too, are rather cautious 
about any large scale investment in the new 
techniques until they see the amount of 
product which will be available to them. 


AUSTRALIA 
by FRANK O'CONNELL 


in Sydney 


Admission has been at. the 


The majority of films shown in Australia 
are American: about 17 per cent are Brit- 
ish, 71 per cent American and the rest from 
other countries. There are no reliable sources 
for statistics breaking down attendances into 
these three categories. The last figure for 
annual taxable admissions was 154 million, 
non-taxable admissions, it 
would be to say the average weekly 
attendance for Australia would be about 
3,000,000, mostly for U. S. films. 

The coming year promises to be fraught 
with more interest than. any that has gone 
before because of the diversity of new screen 
techniques. Apart from the big Hoyts cir- 
cuit, uncertainty seems to rein. Hoyts, con- 
trolled by 20th-Fox in America, has gone 
heavily for CinemaScope and has been con- 
ducting an intense, vigorous campaign in 
conjunction with 20th-Fox in Australia to 
extend the purchase of CinemaScope by 
independent showmen. So far they have met 
with very limited success, although a few 
more independents have decided to install it 
now that stereophonic sound is no longer an 
essential part of the contract. 

Greater Union Theatres has so far cold- 
shouldered CinemaScope. There appears to 
be a feeling of hostility towards Cinema- 
Scope in many quarters, due more to the 
selling policy of Fox than the system itself. 
RKO has the local franchise for the Tush- 
insky lens and no doubt, we will be treated 
to another gala preview of the latest screen 
wonder in due course. In the meantime, the 
situation is one oi sitting and. waiting by 
most people. Good CinemaScope pictures 
are doing business, mediocre product is not. 

The coming year ,should see TV about 
twelve months off. Some people predict TV 

(Continued on page 10) 
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ARGENTINA. Antonio Vilar and Tomas Bianco 
in “Los Hermanos Corsos." 


AUSTRALIA, Ngarla Kunoth 
and Robert Tudawali in 
"Jedda," a Charles Chauvel 
production which Columbia 
will distribute in Australia 
and New Zealand. 


BRAZIL. Right, "Luz 
Apagada” ("The 
Turned-off-Light''), a 
Vera Cruz production 
about life in a light- 
house on the Brazil- 
ian coast. 


CHINA. Left, Yee Chung 

- and Lin Tsui in "Mother 
Dearest,” a Liberty Film 
Company picture from 
Hong Kong. 


DENMARK, Right, Cari Th. Drey- 
er, famed Danish director, plans a 
scene for "The Word.” 


“2 BRAZIL. Below, a scene from "Floradas 
_na Serra” ("Flowers on the Hill"), a 
Vera Cruz production directed by Fabio 


HURRAH 














Me GENTLEMEN 
NS i | MARRY BRUNETTES 








NOT AS A 
FACT =2 STRANGER 








. THE BAREFOOT 
om: CONTESSA 














FACT=4 





FACT: 





THE 
KENTUCKIAN 


THE NIGHT 


OF THE HUNTER © 


VERA CRUZ 

















, F COOPER 











BURT 


Brewis 


HOtst Hd 


ae) MIICHUM 


AWE - 


itd bed 


} LANCASTER 



























r ° 
cent in 
? 


WORLD OUTLOOK 


(Continued from page 6) 





for the 1956 Olympics in Melbourne, others 
doubt this. The present Federal Govern- 
ment, pledged to push on with TV, has 


called for tenders and will no doubt get the 


new medium under 


The’ future for 


way. 


good pictures looks as 


good as ever. Based on present perform- 
ances, the product should be expected to fare 
pretty well, 


BELGIUM 
by MARC TURFKRUYER 


in Brussels 


The motion picture industry in Belgium, 
like its counterpart in the United States, is 
faced with the situation of increasing total 
and dwindling patronage. Accord- 
recent report, the total attendance 
in 1953 was 119,000,000 and the total box 
office take 1,340,569,.789 francs. This 
compares with total attendance of 125,000,- 
000 and a total box office take of ee 
672 francs in 1949. The attendance total i 
1950 was 118,000,000; in 1951, 115,641,627; 


grosses 


ing to a 


Was 


in 1952, 113,571,676. The total box office 
take in 1950 was 1,238,277,534 francs: in 
1951, 1,287,880,022 francs, and in 1952 


1,302,765,880 

The percentage 
films also has declined from 
1949 to 1953. In 1949, American films took 
up 80.52 per cent, while the 
other countries (Belgium has no production 
te speak of) occupied the remaining 19.48 


francs. 
of screen time occupied 


by American 


pre duct of 


per cent. In the years following, American 
screen time has decreased to 76.36 per cent 
‘in 1950; 75.63 per cent in 1951; 71.6 per 


1952, and 70.48 per cent in 1953. 


BRAZIL 
by R. EKERMAN 


in Rio de Janeiro 


The number of theatres in Brazil -has 
risen from 2,411 in 1950 to 2,850 in 1953 
and, perhaps as a consequence, total attend- 
from 181,000,000 in 1950 to 250,- 

1953. The total box office take 
year amounted to 1,250,000,000 cru- 
This total was spent for the 550. films 
shown, of which 344 were from the U. S., 
3#ocal Brazilian product, and. 172 from 
other countries. 

Some of the 


ance rose 
000,000 in 
last 


zeiros. 


initial difficulties concerning 
the new screen techniques have been over- 
number of theatres have 
installed wide screens and are showing the 
films at regular However, there. is 
a definite reiuctance to purchase any of the 


come. Quite a large 


prices. 


new sound systems, partly because of the 
high costs and the uncertainty about which 
of the new systems will prevail. 

The Government has relented on the ad- 
ceilings for 3-D and Cinema- 
Because of the ceilings, exhibi- 
tors had been hesitant about installing the 
new equipment. Now, however, quite a large 
houses have installed the equip- 
iment and CinemaScope, especially, is being 
readily accepted by the public. 


mission price 
Scope films. 


number of 
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U.A. HEADS SEE FILM FUTURE 
BRIGHTEST INWORLD MARKET 


The future of the motion picture—Amer- 
world market has 
never seemed so promising, according to the 
policy makers at United Artists. Last week 
in New York Arthur B. Krim, U.A. 
dent, predicted that his company, which this 
has been celebrating its 35th anniver- 
which 1954 a company 


ican and foreign—in the 


presi- 


year 


sary and sees for 


record gross of $42,000,000, would “far and 
away” break all previous records in 1955 
to come up with a gross well over $50,- 
000,000. 

Although many of the markets abroad 


still are hampered by postwar bugaboos oi 
currency and quota restrictions, the pictures 
are better and because they are 
better they are doing bigger business, said 
Mr. Krim, and grosses have risen over last 
year. United Artists’ consciousness of the 
importance of the world market 
tailed both by Mr. Krim and Max Young- 
U.A. vice-president in charge. of 
advertising, publicity and _ exploitation. 
Both set mileage records in their 
throughout the world this year. 
Said Mr. Krim, U.A. 
tion im the world market for the world mar- 
ket. As examples he cited the forthcoming 


generally 


was de- 
stein, 
journeys 


represents produc- 


Gentlemen - Marry Brunettes,” starring 
Jane Russell and Jeanne Crain, now being 
shot in France and England; “Vera Cruz,” 
starring Burt Lancaster and Gary Cooper, 
shot in Mexico; “Purple Plain,” starring 
Gregory Peck, filmed on location in India. 
Scheduled to start in February in Spain is 
Robert Rossen’s ‘Alexander tlie Great,” 


The U.A. chief also said that on a recent 
excursion he had set the groundwork for 


future co-production deals with interests in 
Japan, the Philippines, Hong Kong, Thai- 
land, Malaya, India and Egypt and that he 
hoped within the next two or three years 
to have a minimum of three films from these 
“when the right stories with the right 
Explaining some- 


areas 
ingredients come along.” 
thing of U.A.’s evolution 
as a distributor which simply brought in- 
terested independents together for a produc- 
tion, to its comparatively new role as finan- 
cial participant in various productions, Mr. 
Krim also explained that U.A. was not in- 
terested in production abroad to use up 
“blocked” monies. 

The company preferred, he 
a financial partner in the local country, a 
practice which pleased both the local indus- 
try and the local government since it meant 
that if the -picture success in the 
market, money—hard, soft and in 
between—from all world would 
eventually pour back into that country. 

Mr. Youngstein, a publicity man at heart, 
expressed enthusiasm for what he described 
as the enthusiasm of the exhibitors abroad. 
“We can learn from them,” he said, adding 
that they have the same enthusiasm for films 
as U. S. exhibitors had 20 years ago. He 
said they have of ballyhoo, 
portant to’ selling pictures as the parade is 
to a circus,” which many U. S. exhibitors 
have become too sophisticated to recognize. 
He cited the value of the foreign tours of 


from its position 


said, to have 


were a 
world 
over the 


“a sense as im- 





starring Richard Burton. Other locales have _ players to promote outstanding product, as 
ranged from England and Italy to Africa © U.A. is doing with Ava Gardner’s current 
and other more obscure spots. world tour for “Barefoot Contessa.” 
2s 
CANADA with total attendance decreasing one ‘per 
cent in regular theatres and increasing con- 
by HARRY ALLEN, JJ? siderably in drive-ins. For instance, in 1952, 
in Toronto drive-ins reported 8,379,586. paid admissions, 
ie ‘ ‘ 95 
The ‘new screen techniques, which have © 4S against 11,134,788 in 1953, for a gain of 


taken a firm hold in Canada with practicallyg 
every key or major theatre having some® 
form of wide screen, have no doubt been ref 
sponsible for the increased theatre receipts3 
These were up three per cent in, 1953 over 
1952. Typical of the interest in wide screens 
are the provisions for it in the Odeon thea- 
tre, Edmonton, which -was- coristructed to 
facilitate the viewing of the wide screen, 
And each week sees added installations Of 
facilities: for wide screen. € 
But new screen tecliniques alone are ngt 
responsible for the increased theatre recei 
The quality of the picturés has’ improved, 
and people are turning away from their TV 
sets to see what the theatres have to offer. 
And whereas a year ago theatre men were 
singing the blues about theatre receipt pros- 
pects, this year they look-forward to a 10 
per cent increase in revenue over last year. 
Total receipts for 1953 were $109,072,528, 





over a mglion aot in receipts. Ofcourse, 
there wefe 174 dri¥e-ins, ag compaged with 


104° the gvear previous: Aftother factor in 


favor of. ‘increased; business is the *ver-in- 


creasifig® immigration to. this country? But 
all tifis’i in ‘the face Of inc feaect TV set sales 
and? the: increased. number o TV. stations, 
with 19:now operating and six due 

Film rentals in 1952 in Canada were $32.- 
911,042, of w hich some * $17,000,000. was’, 


Arce te the Us S. Already. receftt figures 3 


from’ G@overnmen statistigs indicdte an ins 
crease gin film ig@ports, Flost o panada @ 
films. comé fron the U S., although the 
European market accounts for. some portion. 
But’ the’ total’ European’ take-home ‘rentals, 
including those ‘of England. whose pictures 
are popular here; don’t come anywheré reat 
what the U. S. takes out of Canada. 
Whereas in most countries of the world; 
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GREAT BRITAIN. Above, 
Gregory Peck and Lyndon 
Brook in a Burmese jungle 
scene from "The Purple Plain,” 
Technicolor film produced on 
location in the Far East for 
J. Arthur Rank release. 


Left. Robert Newton and Glynis 

Johns on a tropic isle in a scene 

from "The Beachcomber," produced 

by William MacQuitty in Ceylon for Above. Alec Guinness and Odile Versois in Paris 
J. Arthur Rank. for J. Arthur Rank's "To Paris with Love.” 


EGYPT. Above, a 
scene from "The Des- 
ert Devil" starring 
Omarel Cherif and 
Maryam Fakhreddine. 


GREECE. Right, Takis 
Hoen in “Windfall in 
Athens.” 


FRANCE. Fernandel, above right, in a scene 
from a new comedy "Le Mouton a Cing 
Pattes,"" a co-production by Les Film Raoul 
Ploquin and Cocinex to be distributed in 
France by Les Films Cocinor. 


GERMANY. Right, Ruth Leuwerik in a scene 
from "Weg ohne Umkehr" ("Road of No Re- 
turn") which received the German Federal 
Film Prize for 1954. 





Announees 
ITs 
PRODUCTION 
SCHEDULE 
FOR THE 
1954-55 
SEASON 


ORLANDO 


KNIGHT ERRANT 


TECHNICOLOR 


SuperVistaVision 
Directed by RICCARDO FREDA 


Epic battles — the heroic clash of two worlds — 
Charlemagne’s Christian army defending Europe 
from the invading, bloodthirsty Saracen hordes. 


A LUX FILM 


NEAPOLITAN 
CAKOUSEL 
PATHECOLOR 


Directed by ETTORE GIANNINI 


Praised by the Queen of England at the Italian 
Film Week in London — hailed by the critics and 
public as “a wonderfui feast of lights, color and 
song.” 


A LUX FILM 


ATTILA 
TECHNICOLOR 


Directed by PIETRO FRANCISCI 


ANTHONY QUINN making screen history as 
the legendary Attila, the Hun, and SOPHIA 
LOREN tempting him as Onoria, in a sweeping 
story of destruction and death. 


A LUX FILM 


In preparation 


Aundrea @henier 
TECHNICOLOR 


VistaVision 


Directed by CLEMENTE FRACASSI 
director of “AIDA” 


The great opera becomes an even greater film — 
the heroic story of a revolutionary figure who 
sacrificed his life and love to the cause of French 


liberty. 


A LUX FILM 





SENSO THEODORA 


TECHNICOLOR Slave Empress 
Directed by LUCHINO VISCONTI PA THECOLOR 


A daring love story superbly performed by Alida Directed by RICCARDO FREDA 

Valli as a Venetian countess and Farley Granger The mistress of a barbaric empire becomes the 
as an Austrian officer. A vast epic of action and master of an unconquerable emperor. Packed 
spectacle. with breathless thrills, beauty and adventure. 


A LUX FILM A LUX FILM 


SPANISH 


The GIRLS From 
SAN FREDIANO ais am 


Directed by VALERIO ZURLINI SuperVistaVision 
Directed by ETTORE GIANNINI 
The lively story of five Florentine girls — fresh, 
sparkling, full of gaiety and romance. Rossana 
Podesta, Corinne Calvet, Gianna Ralli. 


The life and loves of Spain — with its exciting 
women and colorful corridas. An unforgettably 
brilliant synthesis of songs, romance, music and 
dance. 


A LUX FILM A LUX FILM 


AN ACRE 
OF SKY SILVANA MANGANO | 


the brilliant box office star of 
Directed by ACLAUCO CASADIO ; “ANNA” “BITTER RICE” 
ee “ULYSSES” and “MAMBO” 


The frank and turbulent love story of simple 


village fishermen — the timeless drama of in 


man’s constant struggle — told against a A NEW FILM 


fresh and unusual background. 


A LUX FILM A LUX FILM 















QUOTAS SELDOM SERVE 


INTENDED PURPOSE 


by GEORGE C. VIETHEER 

FILM IMPORT 
placed upon the 
which may be imported into countries which 


limitations 
films 


quotas are 


number of foreign 
ipply such restrictions. 

The purpose of 
protect and foster the domestic film produc- 
the 
limiting competition from abroad. 


a film quota usually is to 


concerned by 
Another 


conserve 


tion interests of country 


reason sometimes advanced is to 


foreign exchange by reducing the earnings 
of foreign pictures 

Film quotas seldom serve either purpose 
effectively, due to the basic economic facts 
of the industry’s operations and the funda- 
mental ever-present factor of public taste. 


Local Exhibitor Suffers 


Experience has demonstrated time and 
time again throughout the world that when 
the popular American films are barred from 
foreign screens in favor of an exclusive diet 
of local product, the chief loser financially 
is the local exhibitor—for the public simply 
cuts up 
entirely. 


down on movie-going or gives it 

Experience also shows (and this reaction 
is not peculiar to the motion picture indus- 
try alone) that when competition is arbi- 
trarily limited or removed, the stimulus to 
progress and improvement is lessened. A 
restrictive import policy on films creates a 
sort of cinematic inbreeding which invites 
ind begets deterioration in picture quality. 
Thus, quota “benefits” are highly illusory in 
nature and tend to do more harm than good 
for the local industry. 

The public, of course, always loses in such 
cases by being deprived of quality entertain- 
ment. And the Government not only loses 
reduced 
theatre attendance, but suffers the inevitable 
idministrative 


tax revenues as a consequence of 
and 
which are characteristic of all quota systems. 


headaches expenses 


Film quotas also are poor devices for the 
‘onservation of foreign exchange. 
Usually Top Offerings 


the limitations, films 


ported under quota systems generally repre- 


By virtue of im 
sent the top offerings of the exporting coun- 
try—pictures with highest box office poten 


tialities. Furthermore, in view of the short- 


age ol quality pictures occasioned by the 
quota restrictions, they consequently are 
carried for longer runs with larger receipts 


per picture than would normally be the case. 
Thus, while the total 
what lower than would occur if 
restrictions, the 


2TOss some- 


may be 
there wer: 


no import over-all reduc- 


tion ot foreign film receipts is not propor- 


tionately as large is the reduction in the 


imports 
important 


number of 
\nother where 


foreign exchange problems are offered for 


consideration 


is the fact that the earn- 


quota justificatic | 
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ings of motion picture imports and conse- 
quently the remittances (except for outright 
sales) are spread over an extended period otf 
time. Payment is not made upon delivery, 
as in the case of other commercial products, 
and consequently the importation of motion 
pictures for distribution on a rental basis 
} 


does not constitute an immediate foreign 
currency drain. It also should be noted that 
the receipts are in local currency, subject 


to dollar or other conversion under the ap- 
plicable exchange regulations before remit- 
tance to the country of origin is possible. 
Meanwhile, all of the 
mentioned previously also apply. 

In other words, there is no absolute rela- 
tionship between the number of films ex- 
ported to a country and the earnings of such 
The earnings of such imports are 


other disadvantages 


films. 
much more ciosely related to the box office 
appeal of the individual pictures than to the 
volume of film available, with quality rather 
than quantity the chief factor in their gross 
earnings. It therefore can be said safely 
that bona fide foreign exchange problems are 
better met with fewer disadvantages by less 
than through import 


circuitous means 


quotas. 
No Quota in U.S. 
The United 


import quota. 


States does not have a film 
And if by 
a system were proposed, the American film 
industry unquestionably would lead the op- 
position against it. For illustration, 
sider this statement by Johnston, 
president, in the latest annual report of the 
Motion Picture Export Association: 
“Channels for the importation of foreign 
films to the United States must be kept open. 
At the present time there are no trade re- 
strictions the importation of foreign 
films into this country. In recent years the 
playing time and gross business of foreign 
films in U. S. theatres have been markedly 
increasing. While this rising foreign com- 
petition has come at a time when the finan- 


any chance such 


con- 
Eric 


on 





George C. Vietheer, Motion 
Picture Export Association ex- 
ecutive, was an Army officer 


from 1933-37, then was Wash- 


ington representative for the 
Panama Canal and Railroad 
Company. More recently he 


was U. S. representative to the 
U.N. Public Administration Con- 
ference and deputy assistant 
administrator, Economic Stabil- 
ization Agency. For the past 
three years he has been with the 
MPAA, where he was Washing- 
ton office manager prior to his 
current MPEA post. 









cial position of the domestic industry has 
been adversely affected by a combination of 
factors, this competition, from a_ general 
standpoint, is a healthy development.” 
Fortunately the number of countries witn 
either direct or indirect film quota systems 


In the Western Henu- 
Asia, the 
quota countries are Japan and Formosa; in 
France, Italy and Spain. 


not numerous. 
sphere, we have none at all. In 


are 


Europe they are 


Japan’s System Complex 


Japan: The Japanese quota system is 
complex. It has been in existence for sev- 
eral years and cach year has brought signifi- 
changes. It currently pri- 
marily of a basic world import quota for the 
current fiscal year (April 1 to March 31) 
of 160 feature films, divided for three cur- 
with 121 licenses for the Dollar 
\rea (which surprisingly includes not only 
the United States, but Russia, Mexico, Den 
mark, Austria, and certain other countries ) ; 
15 for the Sterling Area; and 24 for an 


cant consists 


rency areas, 


Open Account Area (France, Italy, Ger- 
many, etc.) In addition, certain extra 
quotas also are provided, including four 


licenses for importers who had permits in 
1951 1952/53 but 1953/54; 
six licenses to be as bonuses fo1 
the importation of 


52 or none in 
awarded 
“excellent” foreign pic- 
tures; and 10 as a reserve to encourage the 
export of Japanese pictures to other coun- 
The awarded 
to firms which distribute Japanese pictures 


tries. “reserve” licenses are 
in foreign countries and recover an equiva- 
lent of U. S. $30,000 or more in total. 
Distribution of the current basic quota of 
160 licenses was restricted by the Govern- 
ment only 
licenses in 


to those companies which had 
the 1953/54 year. The 


actual allotments by the Government to the 


fiscal 


currency areas as indicated above and sub- 
sequently 
proportion to the basic number of licenses 
distributor during the fiscal year 
(which factor one-half ) 
gross receipts of each distributor 
the calendar year 1953 (which also 
counted one-half). When the allocations 
were announced by the Government under 
this formula there also followed quite a 
scramble among the license recipients to 
consolidate the fractions into usable whole 
licenses. 


to individual companies was in 


of each 
1953/54 
the 


counted 
and 
for 


Continue Shorts Quota 


The quota for short subjects was con- 
tinued during the current year approxi- 
mately on the same basis as the previous 
year, while the newsreel import quota was 
increased. 


Taiwan (Formosa): The Formosa 
quota system is a recent innovation. The 
first quota announced by the Government 


establishes the following quotas for the im- 
portation of 444 foreign films during the 
period July 1, 1954, through June 30, 1955: 
United States 349, Japan 24, United King- 
dom 43, France 16, and other European 
countries 12. Chinese films produced by 
overseas Chinese companies are not subject 
to the quota limitations. 

This quota allocation was based on the 

(Continued on page 73) 


Laurence Harvey and Susan Shentall in 
"Romeo and Juliet" produced by Universal- 
cine on location in Verona. It's a co-produc- 
tion, with the J. Arthur Rank Organization. 


Below. From the Italian-French co-production 
“Madame du Barry" produced by Rizzoli- 
Ariane-Filmsonor with Technicolor prints. 


ITALY. Kirk Douglas in the title role of “Ulysses” 
leads his men in the attack on the Cyclops in 
the production of the Homeric epic by Lux Film 
and Ponti de Laurentiis. The Technicolor film will 
be distributed in the U. S. by Paramount. 


Right. Gina Lollobrigida, now well 
known in the U. S., in a scene from 
Titanus Films' "Bread, Love and Jeal- 
ousy," a sequel to “Bread, Love and 
Dreams," with the same cast. 


Below left. "Attila," an Italian-French 
co-production by Lux, Ponti de Lauren- 
tiis and Cinematographique de France 
for release by Lux. It stars Anthony 
Quinn, Henry Vidal and Gino Cervi. 


Above. Renato Rasce! in Titanus Films’ , d 

"Questi Fantasmi" ("Queer Ghosts"). et ed ety eg ta 
French “Santarellina™ 
produced by Paris Film, 
Rizzoli and Panitalia. 





¢ MONTUORI 


Ue 


The cameras roll on GINA - LOLLOBRIGIDA ; in “BREAD, LOVE 
AND JEALOUSY” for TITANUS STUDIO. This is the eagerly 


. : 66 
awaited sequel to the international record-breaking BREAD, 


LOVE AND DREAMS” with the same cast, same locale ... and 
same smashing grosses! 1955 de~wns bright for TITANUS, starting 


its 51st — and most important — year of continuous film-making. 
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UPON ARMM MARMARA MMM 


. In 1955 the eyes of the world will be upon TITANUS 
STUDIOS in Rome where its young president, Dr. Goffredo 
Lombardo, announces his company’s most ambitious program in 


its 51 year history . . . major — for international acclaim! 


ee 
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¢ OYA cINEMASCOPE + Color by TECHNICOLOR 
Directed by ALBERTO LATTUADA « to be filmed in Spain 


SODOM and GOMORRAH 


CINEMASCOPE + Color by TECHNICOLOR 


Greatest spectacle film in fifty-one years! 


FERDINANDO 


CINEMASCOPE + Color by TECHNICOLOR 
Directed by MARIO SOLDATI 
Co-starring VITTORIO De SICA and SOPHIA LOREN 


THE SIGN OF VENUS 


A delightful comedy-romance 
starring VITTORIO De SICA and SOPHIA LOREN 


Co-starring FRANCA VALERI and RAF VALLONE 


Lis FAIR BRIDE 


A love story for and of our times based on 
the best-selling novel | —by BRUCE MARSHALL 


TITANUS 


Brilliant box-office name on the world’s marquees! 
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some portion of the film receipts is kept in 
the country for domestic production, not a 
cent is held in Canada. Once upon a time 
U. S. money was frozen in this country, but 
jollowing an agreement between the Motion 
Association of America and the 
a scheme was evolved 


Picture 
ederal Government 


to boost 


tourism from across the line and 
ld to the pool of U. S. dollars here. This 
is known as the Canadian Cooperation 
much that project has 
helped bring dollars here, is anybody’s guess. 


Project, and how 


The project continues, even though the dol- 


shortage is over. 


DENMARK 
by BORGE SLOT 


in Copenhagen 


film rental is 
most important but unsolved issue 
here. Negotiations are continuing. The 
rental is 30 per cent, the entertainment tax 
cent and besides exhibitors have to 
struggle with the heavy film tund duty. Ex- 
hibitors therefore cannot and simply refuse 


he question of a higher 


+31] 
still the 


Ht) pe r 


} 
i 


pay higher rental unless the entertain- 
ent tax is decreased. A compromise de- 

anding government cooperation in connec- 
tion with increased admission prices seems 
to be the only way out. 

Business was very good last season and 
and the 
prospects for the new film year seem bright 
enough, with market, 
tight employment in all trades and a most 


throughout the summer months 


peace on the labour 
promising load of produce coming up. 
CinemaScope deserves a special mention. 
\iter a provincial release, “The Robe” was 
withdrawn from distribution by 20th-Fox 
the unsolved question of film rental, 
but one film, Warner’s “The Com- 
mand,” is in circulation as the only Cinema- 
Scope film distributed at 30 per cent. The 
CinemaScope system is highly appreciated 


due to 
ind now 


but unfortunately too expensive for Danish 
cinemas and Denmark has at present only 
seven houses out of 450 equipped for this 
technique, and exhibitors are still very re- 
luctant. The same goes for 3-D films, which 
disappeared, whereas Vista- 
awaited, probably with 
first film to be 


have actually 
Vision is eagerly 

“White Christmas” 
seen in the technique here. 


as the 


Television now transmits nine hours per 
week but the number of TV sets is still in- 
considerable, about 1,000, and no competition 
has been observed. Television is controlled 
by the state and is fighting against bans from 
ntertainment trades and sports unions. 

Danish product still amounts to about 15 


ECUADOR 
by HERNAN ROMERO 


in Guayaquil 


Both 3-D and CinemaScope attractions 
have been big hits in Ecuador, with War- 


rs’ “Phanton of the Rue Morgue” and 
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AT the annual sales meeting for Warners’ 
Latin American executives. This one, in 
Mexico City, shows, in left to right array: 
Ary Lima, Atlantic division manager; Peter 
Colli, the Caribbean; Sam Schneider, vice- 
president, from the New York home office; 
Karl MacDonald, vice-president of Warner 
International, in charge of Latin American 
sales and also from the home office; Wolfe 


Cohen, president of Warner International; 
Armando Trucios, manager of the Pacific 
division; and John J. Glynn, Warner Inter- 
national vice-president and treasurer. One 
of the results of the meeting was a recom- 
mendation by Mr. Cohen to his men that 
hereafter they sell pictures individually, on 
merit and after local screenings in all 
countries of the world. 





Universal's “Creature from the Black La- 
goon” spearheading the 3-D film grosses 
and “The Robe,” “Beneath the 12-Mile 
Reef” and “King of the Khyber Rifles” set- 
ting the early pace for the CinemaScope hits. 
Unlike the other countries, 
Ecuador seems to prefer 3-D to any of the 


majority of 


new screen techniques. 

There is a good deal of construction going 
on locally and expected to be opened shortly 
in Guayaquil is a new, luxurious first run 
house, having 2,500 seats and which will be 
the first air-conditioned theatre here. Many 
second run houses also are under construc- 
tion and, as a result of the increase in seat- 
ing capacity, it is expected that 1955 will be 
one of the industry’s most profitable years 
here. 

The average weekly attendance at all 
theatres is approximately 160,000, of which 
approximately 78,500 attend theatres show- 
ing American productions and 81,000 attend 
theatres showing pictures from other coun- 
tries. There were no pictures produced here 


this year. 


EGYPT 
by JACQUES PASCAL 


in Cairo 


Theatres in Egypt and in various other 
sections of the Middle East are following 
the lead of those in the United States in 
converting to the new projection and sound 
techniques. Almost all the big houses now 
ire equipped for CinemaScope either with 
magnetic stereophonic sound or with the 
MGM-sponsored Perspecta sound. Eagerly 
awaited now is the debut of Paramount’s 
VistaVision. According to present figures, 
there now are 25 wide screen installations in 


Egypt, of which 10 are for CinemaScope. 
At least as many are to be found in neigh- 
boring countries, while many more orders 
for the equipment are on hand. 

The local Cairo scene soon will be bright- 
ened by the opening of Gaafar Brothers’ big 
new theatre, Kasr el Nil. It will seat 1,600, 
will feature all the latest innovations in 
comfort, including air-conditioning. It has 
been designed for CinemaScope projection 
and, for the time being, will feature mostly 
Warner product. Altogether there are 365 
theatres in this country. 

The new Government has taken a 
favorable view of the motion picture indus- 
try generally and is currently proving most 
cooperative. 


FRANCE 
by HENRI KAHN 


in Paris 


very 


The passing of the Government Aid Law 
and the introduction of the new screen tech- 
niques is expected to make a deep impres- 
sion on the French film industry. In the 
first place, it is thought that tighter control 
and more equitable distribution of funds 
should improve production. During the 
coming year it also is expected that more 
French color films will be produced. 

Co-productions have become a_corner- 
stone of French policy. Between January 
1, 1954, and September, 1954, seven color 
co-productions with Italy were completed, 
and five black-and-white. Two black-and- 
white were completed with Spain and two 
with Germany. Purely French productions 
amounted to 35. 

A great many cinemas have installed wide 


(Continued on page 24) 
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JAPAN. "A Hotel in Osaka," produced by 
Shin Toho and directed by Heinosuke Gosho. 
The actors are Suji Sano, Toshio Hosokawa, 
Eiko Miyoshi, Nobuko Otowa and Mitsuko 
Mito. 


MEXICO, right. Ninon 
Seville starring in 
“Mulata" produced by 
Mier y Brooks. 


NORWAY. Marius Eriksen in the Contact 
Film production of "Troll i Ord." 


- 


SWITZERLAND. Below, Linda Geiser 

and Hannes Schmidhauser in "Uli the 

Farmhand" produced in Zurich. 
NEW ZEALAND. 
Above, Inia te Wiata 
addresses his Maori 
tribesmen in "The 
Seekers," J. Arthur 
Rank picture starring 
Jack Hawkins and 
Glynis Johns. 


YUGOSLAVIA. Right, 
Bratislav Grbic as 
Mihailo in “Anika’s 
Time produced by 
Avala-Film. 
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ROMEO AND JULIET 


Colour by Technicolor 








GENEVIEVE 


Colour by Technicolor 








LAND OF FURY 


In Eastman Colour es a\ WL, 
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DOCTOR IN THE HOUSE 


Colour by Technicolor 
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THE 
LITTLE KIDNAPPERS 


er MAN WITH A MILLION 


I) VO ff, ga 4 : = Colour by Technicolor 
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THE PURPLE PLAIN 


Colour by Technicolor 





























HIGH AND DRY 
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SHORTLY 


THE BEACHCOMBER 


Colour by Technicolor 


by 
W. SOMERSET MAUGHAM 
GLYNIS JOHNS * ROBERT NEWTON 
DONALD SINDEN 
Screenplay by Sidney Box 


Directed by Muriel Box 
Produced by William MacQuitty 


THE DIVIDED HEART 


CORNELL BORCHERS * YVONNE MITCHELL 
ARMIN DAHLEN + ALEXANDER KNOX 


with 
MICHEL RAY * GEOFFREY KEEN 
Written by Jack Whittingham 
Directed by Charles Crichton 
Produced by Michael Truman 
A Michael Baicon Production 
Made by Ealing Studios 


THE LOVE LOTTERY 


Colour by Technicolor 


DAVID NIVEN * PEGGY CUMMINS 
ANNE VERNON + HERBERT LOM 
Screenplay by Harry Kurnitz 
Directed by Charies Crichton 
Produced by Monja Danischewsky 
A Michael Balcon Production 
Made by Ealing Studios 


LEASE OF LIFE 


ROBERT DONAT « KAY WALSH 
also starring 
DENHOLM ELLIOTT + ADRIENNE CORRI 

Screenplay by Eric Ambler 
Directed by Charles Frend 

Associate Producer: Jack Rix 

A Michael Balcon Production 

Made by Ealing Studios 





FORBIDDEN CARGO 
NIGEL PATRICK + ELIZABETH SELLARS 
TERENCE MORGAN + GRETA GYNT 
JACK WARNER 


Written and Produced by Sydney Box 
Directed by Harold French 


MAD ABOUT MEN 


GLYNIS JOHNS * DONALD SINDEN 
ANNE CRAWFORD * MARGARET RUTHERFORD 


Screenplay by Peter Blackmore 
Directed by Ralph Thomas 
Produced by Betty E. Box 


ONE GOOD TURN 


NORMAN WISDOM « JOAN RICE 
Directed by John Paddy Carstairs 
Produced by Maurice Cowan 


OUT OF THE CLOUDS 


ANTHONY STEEL + ROBERT BEATTY 


DAVID KNIGHT * JAMES ROBERTSON JUSTICE 
Directed by Basil Dearden 
A Michael Balcon Production 
Made by Ealing Studios 


THE RAINBOW JACKET 


KAY WALSH « BILL OWEN 
EDWARD UNDERDOWN + ROBERT MORLEY 
Produced and Directed by Michael Relph 
and Basil Dearden 
Original Screenplay by T. E. B. Clarke 
A Michael Balcon Production 
Made by Ealing Studios 


THE SEA 
SHALL NOT HAVE THEM 
MICHAEL REDGRAVE + DIRK BOGARDE 
ANTHONY STEEL + NIGEL PATRICK 
BONAR COLLEANO 


Produced by Daniel M. Angel 
Directed by Lewis Gilbert 


SIMBA 


DIRK BOGARDE + DONALD SINDEN 


VIRGINIA McKENNA 
Directed by Brian Desmond Hurst 
Produced by Peter de Sarigny 


TO PARIS WITH LOVE 


ALEC GUINNESS + ODILE VERSOIS 


VERNON GRAY 
Directed by Robert Hamer 
Produced by Antony Darnborough 


TROUBLE IN STORE 
NORMAN WISDOM * MARGARET RUTHERFORD 


also starring 
MOIRA LISTER * DEREK BOND 
LANA MORRIS « JERRY DESMONDE 
Screenplay by 
John Paddy Carstairs, Maurice Cowan and Ted Willis 
Directed by John Paddy Carstairs 
Produced by Maurice Cowan 


WEST OF ZANZIBAR 


ANTHONY STEEL + SHEILA SIM 
with 
EDRIC CONNOR * ORLANDO MARTINS 
WILLIAM SIMONS * MARTIN BENSON 
Screenplay by Max Catto and Jack Whittingham 
Story and Direction by Harry Watt 
Produced by Leslie Norman 
A Michael Balcon Production 
Made by Ealing Studios in association 
with the Schlesinger Organisation 


THE YOUNG LOVERS 
ODILE VERSOIS * DAVID KNIGHT 
with 
JOSEPH TOMELTY * DAVID KOSSOFF 
Screenplay by George Tabori and Robin Estridge 
Directed by Anthony Asquith 
Produced by Anthony Havelock-Allan 


YOU KNOW 
WHAT SAILORS ARE 


Colour by. Technicolor 


AKIM TAMIROFF + DONALD SINDEN 
SARAH LAWSON + NAUNTON WAYNE 
Written and Produced by Peter Rogers 
Directed by Ken Annakin 
A Julian Wintle Production 


A DAY TO REMEMBER 


STANLEY HOLLOWAY + JOAN RICE 
ODILE VERSOIS * DONALD SINDEN 


JAMES HAYTER 
Screenplay by Robin Estridge 
Directed by Ralph Thomas 
Produced by Betty E. Box 





FILM INDUSTRY OF BRITAIN 
STEPS SMARTLY FORWARD 


by PETER BURNUP 


in London 


BY ALL the available indices a robust re- 
silience characterizes motion picture traffic 
here. 

The last issued statistics of the trade, for 


example, prepared by the Board of Trade 
show that in the quarter ending June 26, 
1954, the country’s 4,500 theatres with a 
total seating capacity of 4,154,692 registered 


322 
1. 


That total is 
1 per cent only below admissions in the 
first three months of the year. 


million paid admissions. 


Seasonal Decline Is 
Less Than Heretofore 


Phere is usually a seasonal decline in the 
second quarter of the year and this time it is 
marked than before. Net 
takings and the exhibitors’ share 

due partly, undoubtedly, to a re- 
cently reduced scale of entertainment tax— 
were both higher than those for the pre- 
namely, since the end 


less ever box 
office 


thereof 


vious five quarters: 
of 1952. 

entertainment tax re- 
sat admissions in the July- 


Moreover, current 
ceipts suggest tl 
September quarter will prove to have been 
higher still. Theatre men claim that they 
have halted the drift away from the theatre 
to television. ; 

Now that the novelty of TV has worn off 
—and the early high purchase installments 
completed—theatre appear unmistak- 
ably to be winning back the ground they 
lost. They have yet to feel the competition 


men 


of commercial TV, due to be inaugurated 
here in September 1955, but it is possible 
now to form a ionger-term view of the earn- 
ing potential of the industry in this country. 


Screen Advertising May 
Prove More Effective 


Indeed, recent developments here appear 
to promise that screen advertising may well 
more economic but more 
effective than that on the television postage- 


stamp outlet. 


prove not only 


Both exhibitors and producers continue 
to show a cautious approach towards new 
techniques, although considerable re-equip- 
ment programmes have been put in hand. 
J. Arthur Rank, for instance, told his stock- 
holders in August last that “he had ex- 
pended in excess of £600,000 on the installa- 
tion of large screens, stereophonic sound 
and anamorphic lenses.” 

Mr. Rank’s leading competitor, Associ- 
ated British Cinemas, has around 175 the- 
tres equipped with screens which wiil ac- 
cept CinemaScope and it is anticipated that 
_by this year’s end more than 800 theatres 
belonging not only to circuits but independ- 
ent operators will have been fitted for Cine- 
maScope. Relatively few, however, will 
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have been equipped for stereophonic sound; 
the general feeling this side being that stere- 
ophony does not make for added entertain- 
ment value. 


Break Occurred Between 
Skouras and Rank 


It was on that point that the much de- 
plored break occurred between 20th-Fox 
and its traditional customers, the Rank thea- 
latter 
equipped for stereophonic sound in accord- 


tres. Seventy-five of the were 
ance with an agreement between Spyros P. 
Skouras and J. Arthur Rank. Following 
that experiment, the Rank theatre 
decided that single-track sound was wholly 
acceptable to the patrons and that stereo- 


chiefs 


phonic sound was undesirable. 

Mr. Rank is not alone in that view. ABC 
is certainly equipping 25 of its key theatres 
with Perspecta sound. But that is an ex- 
periment only. “We do not that 
stereophonic sound is an essential require- 
ment in entertainment,” says Mr. 
D. J. Goodlatte, ABC’s managing director. 
“We just want to make sure.” 

A like caution is to be observed among 
number of Cinema- 
been 


believe 


screen 


producers. <A _ certain 


Scope production projects have 
launched here, but primarily under Ameri- 
can auspices. 

The time rapidly approaches, in the view 
of responsible authorities here, when a con- 
certed endeavour must be made to arrive at 
standardisation not only in production but 
projection techniques. (The Exhibitors’ 
Association’s technical adviser, Dr. Leslie 
Knopp, has consistently advocated such an 
endeavor. ) 

The Taylor-Hobson lens has for many 
Its maker, 
now incorporated in the Rank British Opti- 
cal and Precision Engineers group, has, 
after trials lasting more than 
eighteen months, developed a “flexible” lens, 
the Varamorph, which will enable exhibi- 
tors to project squeeze prints in any squeeze 
ratio which producers may later adopt. 


British Production Has 
Emerged from Its Crisis 


years been used in Hollywood. 


extensive 


Film production here has emerged from 
the state of crisis in which the National 
Film Finance Corporation was formed five 
years ago and appears to have achieved a 
state of stability. But the corporation, 
which provides much of the finance for in- 
dependent producers, still makes losses and 
in its last annual report still expects to make 
In the report it emphasized that the 
industry is essentially “show business” and, 
referring to the fluctuations in public taste, 
remarked on the “ran of good luck and bad 
luck which for no apparent reason comes to 
a producer.” 

There has, 


losses. 


nevertheless, been a most 


noticeable tightening-up in production prac- 
tice. Waste and extravagance which charac- 
terised the industry have been reduced. 
Kernel of the producers’ problem clearly 
lies in the market, for it is now 
acknowledged that no production industry 
can be maintained in the domestic market 
alone. The Rank Organisation, which 
largely sets the production pattern here. 
lately embarked on a policy of “internation- 
alising” its product in rebuttal of the alle 
gation that British pictures had an inordi- 
nately parochial appeal. It introduced 
\merican and Continental stars into its films 
of the calibre of Gregory Peck, Claudette 
Colbert and Gene Tierney and went on loca- 
tion in countries as far spread as West 
Africa, New Zealand, Ceylon, Belgium, 
France, Malta, Italy, Burma, Germany. 


Rank to Use World 
As His Location 


overseas 


“It is my aim,” says Mr. Rank, “‘to enter- 
tain the world by using it as my location.” 

Gratifying results of the enterprise are 
reflected in the Organisation’s financial fig- 
ures for the past year in regard to a nota- 
ble line of pictures screened through the 
world. 

They include “The Cruel Sea,” “The Ki 
nappers,” “High and Dry,” “Genevieve,” 
“Man With a Million” and, in particular, 
the record-breaking “A Queen Is Crowned.” 

An equally distinguished and diverse line 
of product is currently ready for worldwid 
release, including “Romeo and Juliet,’ “The 
Purple Plain,” “The Young Lovers,” “The 
Beachcomber,” “Out of the Clouds,” “The 
Divided Heart,” “Lease of Life” and “Mad 
About Men.” All these pictures have al- 
ready done turnaway business on their Brit- 
ish release and are claimed to be the equal 
of the world’s best. 


Canada One of Britain’s 
Best Film Markets 


Canada is now one of Britain’s most pros- 
perous film markets. Increased playing 
time there, it is claimed, created an appetite 
for British films and the question is asked 
why results in the Dominion’s nearest neigh- 
bor, namely the U. S., should be relatively 
disappointing. A new and aggressive sell- 
ing campaign of British films in the U. S. 
may be anticipated in the near future. 

Attendance at all motion picture theatres 
in Great Britain and Ireland averages 27,- 
000,000 weekly at the present time. No at- 
tempt has ever been made to break this 
down as to attendance at American and 
British films, or other imported pictures. 

About 70 per cent of British screentime 
is occupied by American films, and 30 per 
cent by British. Consequently, one could 
divide the 27,000,000 weekly audience ac- 
cordingly for a theoretical figure. 











AUDIE MURPHY * MARI BLANCHARD * LYLE BETTGER * LORI NELSON 4 
THOMAS MITCHELL with EDGAR BUCHANAN + WALLACE FORD * MARY WICKES | a 


Directed by GEORGE MARSHALL - Screenplay by EDMUND H. NORTH and D. D. BEAUCHAMP - Produced by STANLEY RUBIN 
Suggested by MAX BRAND'S novel, “DESTRY RIDES AGAIN” 


starring 
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screen but not so many have gone to Cine- 
maScope. The publicity given to the wide 
screen has encouraged the public to frequent 
the cinema more often. But it is realized 
that the films shown must be good. The 
wide screen is best appreciated when the 
film is in color and particularly when it is 
also a “spectacular.” The accent, therefore, 
is likely to be placed on color and spectacle. 
Obviously these will not be in the majority 
but more of this type of film will be made. 
At the moment there are 282 French cine- 
mas equipped for CinemaScope. Of this 
number 143 also have stereophonic sound. 
The number, however, is growing steadily. 
The industry, which took a nosedive in 
1948, is now picking up. There is no real 
threat from TV as yet, and, in any case, the 
attitude of both exhibitors and producers is 
to come to terms with TV and not try to 
fight it. Even so, it will take a long time 
before TV gets a grip on France, despite 
the recent starting of a new station in the 
south. The general feeling, therefore, is that 
the film business is set for a bright future. 
The average number of admissions each 
week to all French motion picture theatres 
is 7,014,147. Of this total, 3,349,128 are to 
theatres showing French productions, 2,472,- 
541 to theatres showing American films, and 
the remaining 1,192,478 to theatres showing 
pictures imported from other countries. 
Total admissions to all French theatres in 
the first quarter of 1954 were 90,672,962, 
slightly under the 92,926,070 for the first 
quarter of 1953. However, it is known from 
preliminary estimates that admissions picked 
up in the second quarter of this year and are 
at least equal to those of last year. Second, 
third and fourth quarter total admissions in 
1953 were, respectively, 89,611,628; 78,692,- 
071; and 107,684,025. 


GERMANY 
by VOLKMAR VON ZUEHLSDORFF 


in Munich 





With 103 features completed in 1953 and 
123 announced for the coming season, Ger- 
many’s motion picture industry has again 
reached pre-war figures, but lack of capital 
and credit difficulties still constitute the 
major problems. 

Fourteen German pictures were co-pro- 
ductions with foreign firms, and more will be 
in the future, especially as this practice has 
stimulated export. To develop markets, an 
“Export Union” has been set up by German 
producers. 

Wide screen and stereophonic systems are 
slowly gaining ground—200 theatres, repre- 
senting about 15 per cent of total seats, have 
been equipped with or are installing Cine- 
maScope. 

Production of wide screen and Cinema- 
Scope pictures has been started. Many 


theatre men are aware that they will soon 
Le up to the challenge of television, which 
is now operating five stations covering all 
Western Germany. 


There also are three in 
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The outdoor parley above was the 
gathering of RKO Radio's European and 
Near East sales forces in Rome recently, 
supervised by Walter Branson, the com- 
pany’'s vad elevated worldwide general 
sales manager. Mr. Branson spent a month 
on the Continent, holding sales meetings 
in Paris and London as well as Rome, and 
only recently returned to the New York 
home office. In array above are: Antonio 
Rizzo, Napoli; Franco Clementi, Roma; 
Tommaso Baffari, general sales manager of 
Italy; Alvaro Frittelli, Ancona; Louis L. 
Lioni, Holland; Elio Crast, Trieste; Naz- 
zareno Angelini, Genova; Thanos Mos- 
conas, Greece; Armand Palivoda, Switzer- 
land; Sam Stiller, Israel; Charles Rosmarin, 
European sales manager; Giovanni Sarri, 
Padova; J. de Waal, home office; Joseph 


STAFF ABROAD 






Bellfort, general manager, Europe; Aage 


Bremerholm, Denmark; Manfredi Trap- 
anese, Torino; Walter Branson; Sergio 
Rossi, Bari; Arturo Ambrosio, Milano; 
Pietro Bregni, Italian sales manager's assis- 
tant; Joseph Tushinsky, of Hollywod; Carl- 
Gerhard Wallman, Sweden; Giovanni Maz- 
zone, Catania; Alexander Mosconas, Egypt; 
Vittorio Mattea, manager for Italy; Leo- 
nardo Magagnini, publicity manager, Italy; 
Jacques de Faramond, head European con- 
trol department; Alessandro Hribal, ad- 
ministrative manager, Italy; Fernand Bour- 
land, Belgium; Rene Beja, Spain; J. Allen 
Valle, Portugal; Oivind Rikheim, Norway; 
Victor Szwarc, France; Erich Steinberg, 
Germany; Gunnar Selen, Finland; Alfredo 
D'Agostino, Bologna; Enrico Camaleone, 
Italy publicity assistant. 








the Soviet Zone. 40,000 TV sets are offi- 
cially in use, with about 20,000 still operat- 
ing on a trial basis. This is ten times what 
it was last year. A TV set may be bought 
for as little as $170. 

Box office grosses again increased last 
year, totaling $150,000,000 in 1953, for an 
average of $75 per seat. American pictures 
continue to outrank all foreign product in 
popularity. They took up one-third of total 
German screen time last year. Two hun- 
dred fifty-one are offered for the coming 
season, which is 53 more than last year. 

The average weekly attendance at Ger- 
man theatres in 1953 was 2,537. There are 
unfortunately no statistics on which to base 
even estimated figures of theatre attendance 
differentiated by various countries. Accord- 
ing to a regular survey conducted by the 
Berlin trade weekly, “Filmblaetter,” based 
on eight major cities representing about 12 
per cent of theatre attendance, the total 
screen time taken up by German and Ameri- 
can pictures combined has been fairly con- 
stant, namely 77 per cent, while 23 per cent 
are shared by other nations. 

The American share alone is at present 
at about 33 per cent. Whenever fewer Ger- 
man features are shown. U. S. product goes 
up and vice versa, indicating not only a 





genuine competition but also the fact that 
German and American films are interchange- 
able and about equally popular, with Ger- 
man ones having a slight advantage at 
present. 

The “Filmblaetter’” poll also indicates the 
fact that German pictures individually ob- 
tain two or three times as many screen days 
as American ones, but this is due to the 
fact that two or three times as many Amer- 
ican pictures are offered. 


GREECE 


by BASIL E. LAMBIRIS 
in Athens 


The local motion picture industry has 
been greatly encouraged by the success of 
some of the Greek product shown at the 
international film festivals this year. Espe- 
cially outstanding was the success of the 
comedy drama, “Windfall in Athens,” pro- 
duced by Millas Films and written and di- 
rected by Micle Yannis, which won a 
Diploma of Merit at this year’s festival in 
Edinburgh. 

Producers now are striving to improve 
their product so that they may find as wide 
as possible reception throughout the world 

(Continued on page 26) 
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THE WORLD MARKET [§ W222 outiook 
A TWO-WAY STREET 


by WALTER BROOKS 

Wanager’s Round Table 
VIEWING the mail over this desk, and the 
ampaigns entered by contenders for the 
Quigley Awards from fifty countries around 


l/ivector, 


the world, brings only one conclusion with 


regard to showmanship, as it is practiced. 
We are all and 


international association of working 


brothers, members of the 
Sami 
, 


theatre essential 


motivation, f 


There are no 


Managers, 


lifferences in method or from 


he four corners of the world map. 
And. if that 
be drawn, it is that with shcwmanship so 


there is a conclusion may 
essentially the same, there is more need and 
necessity for appreciation of the other fel- 
style, and the other country’s films, 
no matter where the point of view. 


‘ ’ 
ow s 


Many Members in Britain 


Probably, the Round Table has 
members in Britain than anywhere in the 
world outside of the domestic United States. 
But it is an obvious tact that British show- 


more 


men play American films profitably — and 
with pleasure to themselves and to their 
audiences 

Sometimes we see examples of an Amer- 
ican film in use, overseas—an example that 
would be right at Kansas, or the 
\merican midwest, but it is just as much 
Kent or Constantinople. 
Strange, sometimes to see how readily these 
title 
nature of a picture so essentially American. 
And we know they like it—there’s nothing 
forced about this appreciation. Showman- 
ship sells the same basic advertising theme, 
whether it 

Perhaps the best 
appeal which American films have for other 
audiences is the manner in which the small 
3ritish “Minor’s Club Matinee”— 
for instance, go for our cowboy stuff. They 


home in 
appreciated in 


audiences abroad assimilate the and 


1S here or across the water. 


demonstration of the 


fry, in a 


love it, just as much as your youngster does 
—or yours—half way across the world in 
the other direction. England hasn’t had any 
new Roy Rogers films in years, but they 
have more loyal members of the Roy Rogers 
Riders Clubs than you could believe—and 
they pay dues to belong, as a private pro- 
motional enterprise. We really have never 
vet quite realized how valuable all this can 
| theatre operations, and 


be, in now—our 
over the 


cowboys have all gone hill—to 


television. 


All Have Showmanship 
W { see 


tron 


so many exploitation pictures, 
countries around the world, 
ind all of them have showmanship—and the 
common appeal of American films for so 
many nationals in so many. different parts 
of the But our world market for 
motion pictures is truly. a two-way street. 
It is time—and later than you think—in the 
procedure of repaying this policy, on our 
It is time that we found 


so many 


world. 


side of the world. 
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G. S$. Derek, manager of the Forum theatre, 
Exmouth, Devon, England, placed this window 
display for “The Glenn Miller Story" with a 
cooperative merchant in his town—and it 
proclaims the friendly feeling for American 
films, with a salute to the flags of both 
nations. 


out how to use their films, and use them as 
well, and profitably, as they use ours. Many 
voices have been raised in this behalf. 

An exhibitor leader the other day said 
there would be better acceptance of. British 
and other films from overseas, in this coun- 
try, “if they would slant them for the Amer- 
ican market.” But, we don’t “slant” 
of our films for the British market, and they 
like them just the same! Perhaps, the an- 
swer is that our films are not slanted—they 
are not meant to convey anything but enter- 
tainment. 


First Needs Most Effort 


There are many situations in our 48 states 
that could use foreign films profitably, es- 
pecially in a product shortage, and like the 
ancient theory of getting olives out of a 
bottle, it is getting the first one out that 
requires effort. If we could set aside some 
playing time, some promotional effort, some 
creative thinking, to the subject of finding 
new opportunity for overseas films, it would 
prove the mutual aid and benefit accruing 
on this two-way street. They like our prod- 
uct; then let’s try to like theirs, and use 
it as intelligently as they do ours. 

When you have only entertainment to 
sell then you will find receptive audiences 
around the world. Good entertainers, the 
real artists of the theatre, have never been 
stopped by language barriers, or national 
borders. The real showman can function 
across any border, and he does—as all our 
records in the Round Table have proved, 
time and time again. The true artist can 
face any audience, anywhere, and make 
good. Showmanship is salesmanship, the 
world over—and the selling approach is 
always the same, for fine product, honestly 
produced, without fear or favor. The world 
market is bigger than we’ve dreamed. 


any 


(Continued from page 24) 


market. About 18 productions now are set 
to roll in the new year. Greek product re- 
mains the biggest competition to American 
and other foreign films here. 

The only attendance figures available for 
the country are those relating to Athens and 
the nation’s two other key cities, Piraeus 
and Salonica. The average weekly atten- 
dance at all theatres, first run and subse- 
quent run, in these three cities is 570,114, 
Breaking the 
that average 


or 100 per cent of capacity. 
figures down, it is shown 
weekly attendance at theatres featuring 
Greek-made product is about 101,507, or 
about 17.8 per cent; at theatres featuring 
preduct produced in Hollywood, 283,513, or 
about 48.7 per cent; at theatres showing 
pictures of other origins, 185,0°4, or about 
32.4 per cent. 


HOLLAND 
by PHILIP DE SCHAAP 


in’ Amsterdam 


The weekly attendance at all 
theatres throughout Holland is 1,224,135, 
for a year’s total of 63,655,000. Of this total, 
55.39 per cent of the admissions are paid to 
theatres featuring product made in Holly- 
wood, 3.21 per cent to theatres featuring 
films produced locally, and 41.4 per cent to 
theatres featuring films from other coun- 
tries. Of the total screen time, American 
films occupy 62.74 per cent; Dutch product 
2.35 per cent, and all other product 34.91 
per cent. Domestic films, it is seen, are not 
serious competition to imported product. 
Only one new Dutch film is in preparation. 

During the past year there has been some 
improvement in the local admission tax pic- 
ture. An important number of houses in the 
smaller towns now pay less than the former 
35 per cent tax; that is, between 30 and 
20 per cent. In the key cities, the tax re- 
mains approximately 35 per cent, but it is 
expected that this shall be lowered to about 
25 per cent by the end of the year. 

During 1953, a total of 411 pictures were 
imported into Holland, compared to 419 in 
1952. Of the total number of imported pro- 
ductions, 229 were from the United States. 
Runner up was France, who supplied 50 
pictures, followed by West Germany who 
supplied 37 pictures. 

As of the middle of November, there were 
28 theatres in the country equipped for 
CinemaScope and stereophonic sound, and 
80 theatres equipped for CinemaScope but 
without stereophonic sound installations. 


INDIA 


by V. DORAISWAMY 
in Bombay 


average 


Official sources indicate that the demand 
for foreign films is declining in India. The 
country imported 12,456,000 feet of foreign 
film in 1952 and last year the figure de- 
creased to 11,466,000. In the first six months 


(Continued on page 30) 








e " “YOUNG 
THE SILVER AT HEART” 


CHALICE” “BATTLE CRY” 
“A STAR IS BORN” 
“MISTER ROBERTS” : ao 
“THE HIGH ano THe MIGHTY” ence “DRUM BEAT” Ee eth 
“KING RICHARD a. 
CRUSADERS” “THE SEA CHASE” “MOBY DICK” “TRACK OF THE CAT” 
“HELEN OF TROY” 4 
; “GIANT” 
“JUMP INTO HELL” “EAST OF EDEN” : 
“STRANGE LADY i 
IN TOWN” : “THE LION’S SHARE” 
“THE SPIRIT OF : | 
ST. LOUIS” “THE OLD MAN 
AND THE SEA” 


THAT'S an electrifying display, of 
course. The snarling face of 
Sinatra, gun in hand, and flash 
lettering, especially at night, make 
a compelling sign for the London 


+ of the United Artist: 
THE WORLD OVER, the free hg prac is the Siadion 


expression of advertising genius . a z: vilion. 

flowers and reaches new heights “~~ *- = 

in the point of contact for the 

motion picture industry: the direct 

appeal to the public, on theatre 

front, on billboard, and on all other 

vehicles ingenuity can utilize. Our 

ballyhooing brethren across the 

seas do a job generally commend- 

able, often excellent and even i AND ALSO IN LONDON, the 

educational. Brisson et night scene at the European pre- 

™ miere of Paramount's "White 

Christmas" in VistaVision. The 
semi-circular “wrap-around"™ sign 
atop the modern marquee with its 
ribbon lettering, is particularly 
effective. 


. IT SAYS HERE that “Magnificent 
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Obsession" not only has Jane 
Wyman and Rock Hudson, but is 
a great picture, and you ought 
to go see it. The Chinese worded 
front on the Lee theatre, Hong 
Kong, utilizes the same motif of 
forgiveness and regeneration as in 
western campaigns. 


THEY WENT underground in Paris 
to advertise Walt Disney's "Peter 
Pan." The sign in the “Opera” 
station of the Paris subway is of 
extra size and notes the picture is 
at the Louvre theatre. 


THAT'S A cardboard cable car, 
suspended across a major inter- 
section of Quito, Ecuador, adver- 
tising RKO's “Second Chance" at 
the Pinchincha theatre. The depic- 
tion is of a climactic scene. 


THIS DISPLAY is a school house, 
in the window of the Vroom and 
Dreesmann department store, Am- 
sterdam, Holland, and advertises 
Hans Christian Andersen." Above 
the sign, a school bell rang every 
15 minutes, accompanying continu- 
ous music from a loudspeaker. 








Truly international 


In scope... 


be OLUMBIA PICTURES 
INTERNATIONAL CORP. 


is proud of the 





record...at boxoffices 

the world over...of 

its great Hollywood 
product...as well as the 
important Columbia releases 
made in such far-flung countries 
as Britain, France, Germany, 
Italy, Spain, Mexico, 

Brazil, Cuba, the Philippines, 


Australia, Austria, Switzerland... 
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of this year, only 4,230,000 feet have been 
imported. 


Films from the United States, whose 
footage «mounted to 5,528,000 in 1952, 
dwindled to 4,823,000 in 1953. Likewise, 


imports from the United Kingdom which 
totaled 3,818,000 feet in 1952, declined to 
3,774,000 feet last year. This year’s imports 
for the first six months from the United 
States and the Kingdom were, respectively, 
2,166,000 and 1,255,000 feet. 

The same official sources reveal that films 
from Czechoslovakia, Russia and France are 
not much in demand. 

According to other statistics, about 240 
films were imported into India in 1953 and 
all but about 50 were from the United 
States. Others were from Russia, Japan and 
Italy. In the same year, approximately 220 
films were produced in India in the three 
principal producing centers in Bombay, 
Madras and Calcutta. 

The general outlook here remains uncer- 
tain, due principally to economic factors 
which also have prevented any large swing 
to the new screen techniques. Color is com- 
ing into greater use in local production and 
there seems to be a concerted effort to pro- 
duce more films which will be acceptable in 


the World Market. 


IRELAND 
by T. J. M. SHEEHY 


in Dublin 


The film trade in Ireland is quitly opti- 
mistic. The cinema is still by far the most 
popular and the cheapest form of entertain- 
ment, and in spite of the fact that patrons 
are definitely “shopping” for their films, box 
office receipts remain steady. 

Though overheads have increased slightly 
and admission prices, due to a steeply graded 
tax svstem, have remained static, exhibitors 
are encouraged by the fact that the govern- 
ment, taught by past experience, has no in- 
tention of increasing admission taxes. A re- 
cent Government announcement that there 
will be no TV in Ireland for some years to 
come has also been welcomed by exhibitors. 

Some indications of the industry’s confi- 
dence have been seen in Dublin which rep- 
resents about 70 per cent of the market. 

American product still dominates the 
market by a very large margin but the per- 
centage of successful British films is stead- 
ily growing. A new features is the success- 
ful invasion by Italian films. Originally 
confined to Dublin’s one small art theatre, 
these films are now being shown in two of 
the Dublin first run houses and receiving 
increasing screen time in suburban theatres. 
They are also drawing reasonable box office 
in provincial areas. Average weekly attend- 
ance for all Ireland is approximately 
970,000. 

While independent exhibitors are pursu- 
ing a waiting policy the major circuits are 
already adapting their cinemas to wide 
screen presentation. The public is no longer 
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A WELCOME TO AUSTRALIA for Eric A. Johnston, right, president of the Motion Picture Asso- 


ciation of America. 


Columbia, and Clay Hake, Paramount managing director. 


Leo Hochstetter. 


attracted by the novelty of the wide screen, 
but is drawn in unusual numbers by the 
better wide screen films. The novelty and 
attraction of 3-D is dead. 

Irish exhibitors, both 35mm and 16mm, 
feel they have no major worry unless there 
is a decline in quality, especially in story 
content, of the product offered them. 


ISRAEL 


by ALBERT DE MATALON 
in Tel-Aviv 


Average weekly attendance at Israel’s 
more than 130 cinemas is 480,000, according 
to published reports. Of this total, 1,500 
attend theatres screening product made in 
Israel; 270,000 attend theatres featuring 
product made in Hollywood, and 208,000 
attend theatres featuring product from other 
countries. 

The public generally is ““film- 
minded” and appreciative of high quality 
American product. The new screen tech- 
niques have been immensely popular, al- 
though the question of import licenses nec- 
essary to get the equipment has held up any 
large-scale move to the new dimensions. 

An indication of the popularity of motion 
pictures here was seen in the organization 
of, and the reception to, a week-long “film 
festival” held in Haifa in October. Partici- 


very 


pating were government representatives, 
members of the diplomatic corps whose 
countries were represented in the films 


shown, foreign distributors and members of 
the Israeli film production and exhibition 
branches. 


ITALY 
by DR. ARGEO SANTUCCI 


in Rome 


The 1954-55 season is expected to be a 
new record in the gross receipts which are 
estimated to exceed the amount of 105 bil- 
lion ira (about $170,000,000) correspond- 
ing to about 780,000,000 tickets sold in 
1953-54. 

The expected increase of gross receipts 
depend on the increase in number of admis- 


He is received at the Sydney airport by Roy Brauer, managing director for 


With Mr. Johnston is his press liaison, 


sions as well as on the increase in admission 
prices. 

The popularity of motion picture enter- 
tainments keeps increasing in Italy year by 
year, while the opening of new movie houses 
brings in entirely new patrons in those 
small towns, chiefly in south Italy, where 
there were no theatres at all previously. 

The number of tickets sold will be higher 
than ever before, principally as a result of 
the new screen techniques which have been 
adopted by all the most important exhibitors. 
It is estimated that 1,000 theatres will be 
equipped by the end of this year and that 
not less than 2,500 will be equipped by the 
end of the 1954-55 season, which is more 
than one-third of the 7,000 theatres con- 
sidered important by distributors from an 
economic point of view. 

The average ticket cost is estimated to 
have increased by about 10 per cent this 
season when compared to last season’s aver- 
age, chiefly in consequence of the increase 
of the admission tax already enforced by 
the Government. Figures of the average 
price of tickets in most recent years show a 
constant yearly 10 per cent increase. 

The ticket cost was also affected by the 
new expenses faced by exhibitors for mod- 
ernizing and equipping their theatres with 
the new screen techniques. 

Approximately 300 American 
films are expected to be released in this 
season which is also in accordance to the 
MPAA-ANICA agreement. However, it is 
estimated that Hollywood product will re- 
ceive more than 60 per cent of the gross- 
receipts, thus getting a higher share of the 
global amount than in the past season. 

The total production of the current year 
is estimated at about 140 feature films. It 
is probable, however, that it will drop to 
100 features or even less in the next season, 
since little new production will be under- 
taken until the present legislation situation 
is clarified. 

Statistically it is reported that the average 
weekly attendance at all theatres in Italy is 
14,735,055. The average weekly attendance 
at theatres showing pictures produced in 
Italy is estimated at 4,612,072. The average 

(Continued on page 32) 
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weekly attendance at theatres showing pic- 
tures produced in Hollywood is estimated 
at 8,944,178 and the average weekly at- 
tendance at theatres showing pictures pro- 
duced elsewhere at 1,178,805. 

About 90 per cent of the tickets are sold 
by theatres important from an economic 
point of view, with only 10 per cent sold by 
church and trade unions theatres and such. 


JAPAN 


Japanese producers have been heartened 
by the world-wide reception to some of the 
country’s carefully designed artistic produc- 
tions. The success of “Roshoman” has since 
been followed by critical and box office 
approval of “Ugetsu” and “Gates of Hell,” 
both in Europe and the United States. Ad- 
mittedly, however, such pictures are quite 
different from the genera] run of the ap- 
proximate 270 pictures turned out locally 
each year. 

In the fiscal year from April, 1954 to 
March, 1955, the Japanese government is 
permitting a total of 160 pictures to be im- 
ported from abroad. Of this total, 121 will 
be imported from the dollar area, mostly 
from the United States; 15 from the sterling 
area and 24 from those areas outside both 
the dollar and sterling areas. This repre- 
sents a reduction of approximately 20 per 
cent, both in the number of pictures and in 
dollars allocated compared to 1953-54. 

The Motion Picture Association of Japan, 
EIREN, estimates that total attendance at 
Japan’s 3,750 motion picture theatres in 
1953 was 820,000,000, 72 per cent of which 
is said to have been at theatres featuring 
domestic product and 28 per cent at thea- 
tres featuring foreign product. 

The 72 per cent for attendance at Jap- 
anese product is far in excess of the 62.3 
per cent Japanese distributor revenue per- 
centage for the year. EIREN attributes 
this to various causes, notably the wider 
distribution of domestic product in outlying 
spots, where admissions are low. 

EIREN says that the ratio between Amer- 
ican and other foreign product would corre- 
spond roughly to distributor revenues. 


LEBANON 


by IBRAHIM ZEIN 
in Beirut 

Lebanon is not a motion picture produc- 
ing country, but a very important “con- 
sumer.” All pictures thus are imported, with 
the United States being the biggest supplier. 
Following the United States, in the order 
of their importance are Egypt, France, Italy 
and England, with occasional pictures be- 
ing supplied by India and Spain. 

In general, business has been on a very 
high level in the past year. About 50 per 
cent of all the pictures shown were of 
American origin, and 30 per cent were 
Egyptian pictures with Arabic dialogue. 
Box office receipts of American and Egyp- 
tian pictures were approximately the same, 
however, since the Arabic dialogue produc- 
tions bring a higher price of admission. 

No regulations of any sort govern the 
import of motion pictures since foreign ex- 
change and hard currency have been de- 
controlled. Lebanese exhibitors can spend 
as many dollars as they wish for motion 
pictures and equipment, something, it would 
appear, quite unusual in the world market 
today. 


MEXICO 


by LUIS BECERRA CELIS 
in Mexico City 

Production here is being reorganized by 
the big four of the industry—the trade’s 
own bank, the semi-official Banco Nacional 
Cinematografico; Cinex, recently formed by 
the government to control distribution of 
Mexican pictures abroad; and the oldline 
independent distributors, Peliculas Mexi- 
canas and Peliculas Nacionales—with the 
aim of improving quality. Formation of 
Cinex was prompted by dwindling play- 
dates, to an average of two to three days 
a week in Central and South America. 

Hollywood continues to dominate film 
scene here. But there is marked competition 
from really good Mexican and some Euro- 
pean product— particularly Italian and 
French. 

Undaunted by the adamant stand by the 
Mexico City Amusements Supervision De- 
partment against allowing hikes from the 
ceilinged 24-cent and 32-cent admission 
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prices, enacted in December, 1952, exhibi- 
tors induced the National Cinematographic 
Industry Chamber to continue the fight. 
There is an economic depression, but busi- 
ness is good, as is demonstrated by the fol- 
lowing attendance figures, supplied by the 
National Exhibitors Association: 

Average weekly attendance at all Mexican 
theatres, 1,238,750; average weekly attend- 
ance at theatres showing Mexicar product, 
557,437 ; average weekly attendance at thea- 
tres showing Hollywood product, 619,372; 
and average weekly attendance at theatres 
showing pictures produced elsewhere, 64 ,937. 


NEW ZEALAND 


by R. A. USMAR 
in Wellington 


Despite the slowness of the new tech- 
niques to penetrate the local motion picture 
scene, the present and the future of the in- 
dustry here appear to be very bright. The 
general excellence of the American and 
British product has been attracting record 
crowds to all theatres. 

The only circuit to have made any ex- 
tensive switch to CinemaScope has been 
20th Century-Fox’s associate company, 
Amalgamated Theatres, which has installed 
the necessary equipment in 12 or 13 houses. 
Although the results have been most satis- 
factory, and certainly have gone a long 
ways in creating the current general excite- 
ment in films, the other distributors have 
been cautious in following suit, preferring 
to wait and see what might be coming next 
in the way of some sort of standardization. 

The general standard of living here is 
high and there is practically no wnemploy- 
ment. Reflecting the times is a deal of thea- 
tre construction activity. Of the total 
number of films imported, the vast majority 
are of American origin. 

Television is a bugaboo which local ex- 
hibitors won’t have to worry about for at 
least three or four years, since the Govern- 
ment has voted to wait a while, in order to 
study the various types of TV developments 
abroad, before going ahead on a service 
here. 


NORWAY 


by FINN NYMANN 
in Oslo 


The still unsettled but very generous as- 
sistance to the producers of domestic films 
from the Government, has created a real 
boom in Norwegian production. Yearly 
product, usually numbering from three to 
five, this year zooms up to a huge 20 or 
more. 

The Government’s subsidy plan is due to 
change in character, but as it is now any 
producer can get up to 300,000 kroner per 
film. Press, public and government authori- 
ties are very dissatisfied with the subsidy’s 
form and are trying to find other arrange- 
ments next year. As it is now, practically 
anybody can get this assistance, with no 
particular accolade to worthwhile product. 
The increase in production has wrecked 
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havoc with this season’s playoffs, since the 
municipal cinemas feel morally obliged to 
give Norwegian films, even the mediocre 
ones, the best houses and playing-time. 
3-D forgotten 
chapter, which didn’t even create any initial 
interest. Neither is the public or press much 


is already a closed and 


concerned about wide-screen. CinemaScope 
has created some interest, but rather on the 
mild side, with everyone feeling that gim- 
micks sufficient. All agree, 
however, American 
pictures, tremendously in 


alone are not 
that films, 
have 


especially 
gone up 
quality. 

The weekly attendance at all 
theatres in Norway climbed from 589,000 in 
1950 to 641,663 in 1953, although last year’s 
figure represents a decline from the high 
of 656,243 in 1952. The total gross for the 
years 1946-1953 was N. kr. 422,522,558, or 
which production received only 
N. kr. 27,771,455, or 6.57 per cent. 


PAKISTAN 
by B. A. SHAH 


in. Karachi 


average 


domestic 


[In spite of import restrictions, recession 
activities, controls and their 
aftermaths, the motion picture industry is 
making rapid strides in Pakistan. However, 
the fact cannot be denied that the home in- 
dustry has produced hardly three outstand- 


in business 
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FROM Italian journalists. Actor Marlon Brando, 
left, star of Columbia's “On the Waterfront," re- 
ceives from Domenico Meccoli, president of the 
Italian Federation of Motion Picture Newsmen, the 
special cup awarded during the last Venice Film 
Festival. 


ing films. The industry which claims to 
have produced 47 full-length films and about 
100 short reels offers a bright picture of 
1954. A dozen pictures were completed and 
released by September end and as many 
more are likely to be completed by the close 
of the year. 

Enthusiasm for CinemaScope is gaining 
momentum. But for the shortage of capital, 
at least half the cinema houses in the urban 
areas should have been equipped already 
with wide screen. 

There has been no accountable decline in 
the box office collections although there 
were no fresh imports of Indian films of 
which a dozen, lying at the docks for the 
past 18 months, 
last. 

Information gathered from Tax Office in- 
dicates that the average weekly attendance 
at all the theatres in Pakistan exceeds 1,- 
500,000. The film audience in theatres show- 
ing Pakistan films is, however, not more 
than 450,000. Pictures produced in Holly- 
wood are gaining popularity. According to 
Tax Office reports, the average attendance 
per week in theatres showing Hollywood 
films is now 225,000. Meanwhile, the film 
audience in theatres showing pictures pro- 
duced elsewhere, including India and Great 
Britain, is estimated at 825,000 per week. 


PUERTO RICO 
by E. SANCHEZ ORTIZ 


in San Juan 


were released September 


3usiness activity in Puerto Rico will con- 
tinue at high levels in the latter part of 1954 
and probably during 1955 when the Com- 
monwealth Government will put into effect 
a public works construction program in- 
volving an expenditure of over $19,000,000, 
and due to the fact that the number of new 
factories will continue to increase, thus 
boosting employment figures, at least for 
the next few years. 

However, comparative figures showing 
average monthly collection of taxes on mo- 
tion picture theatre admissions in Puerto 


Rico for the first half of 1954, and 1953, 
show the impact of television on motion 
pictures here. Television has been on the 
air in Puerto Rico since March 29, 1954, 
and the figures show that admissions at 
theatres started to drop during May, and 
have continued dropping ever since that 
month for the rest of the year. There are 
about 40,000 TV sets in operation now in 
Puerto Rico. 

The decrease in movie attendance for the 
months of May, June and July 1954, com- 
pared with the same months of last year, 
when there was no television in operation in 
Puerto Rico, indicated the unfavorable ei- 
fect of this type of modern entertainment in 
the motion picture exhibition business in 
this island. Another may be in the 
increase in the number of drive-in theatres 
where six persons get in for the 
admission price of one car at practically the 
same price as a single admission to a first 
run movie house in the San Juan metropoli- 
tan area. 


SPAIN 


by JOSEPH E. DORRELL 
in Madrid 


cause 


fi ve or 


The total supremacy of American films is 
being maintained in Spanish theatres in spite 
of the Spanish production increase. It is 
true that the number of films produced has 
increased by 25 to 30 per cent, but average 
quality has not improved, but actually has 
decreased. 

Spanish companies are busy making films 
only to fill the gaps in programmes of poor 
quality, and those films which seem to be 
more expensive are usually of bad artistic 
quality. An exception to this is “Comicos,” 
directed by Juan Antonio Bardem, although 
it commercially was not too successful. 

New techniques will dominate the Span- 
ish market soon, but in the form of Cinema- 
Scope and wide screen. 3-D has failed. The 
pictures presented first in 3-D have been run 
again in normal, flat projection. 

During the past summer several theatres 
were equipped for CinemaScope and wide 
scr en systems. The first theatre has been 
welcomed by the public who cheered the 
system but decried the poor quality of the 
films. 

Most of the important circuits are 
equipping their theatres, but it will take 
one year before it may be said these systems 
have conquered the Spanish market. Most 
theatres are installing their CinemaScope 
without stereophonic sound. 

The average weekly attendance at all 
theatres here is 14,829,620. Of this total, 
1,523,120 or 10 per cent is for Spanish 
product; 9,630,000 or 65 per cent for Holly- 
wood product, and 3,676,500 or about 25 
per cent for all other product. 


SWEDEN 


The new techniques are having some 
trouble getting a start here, principally be- 
cause of the costs involved in re-equipment. 
Those theatres, however, which have con- 
verted, have had generally fine results at the 
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production, which was 
down in 1951, seems to be on the way back, 
with the number of color films increasing, 
as well as the number of films of quality 


box office. Local 


which might have an appeal in the world 
market 

The average attendance at Sweden’s 2,583 
cinemas is approximately 1,300,000, Of this 
total, 390,000 are admissions to theatres fea- 
turing Swedish product; 637,000 to theatres 
featuring Hollywood product, and 273,000 
to theatres featuring 
countries 


product from other 


SWITZERLAND 


by ARTHUR GOEPFERT 

in Zurich 

medium and wide 
a new technique still have not 
made a great impression on the film busi- 
Switzerland. There are no 
noticeable inroads on normal film activity 
and there doesn’t seem to be any danger 
that this will happen in the near future. 
3-D (almost forgotten by now) and Cinema- 
Scope were sensations in their first appear- 
Now the novelty value has spent it- 
self and cinema patrons again look for good 


Television as a new 


screen 


ness here in 


ances. 


stories, no matter how high, wide or deep. 
Television is finally getting a place in the 


consciousness of the people after a very slow 
start. The Swiss are known to be careful. 
They don’t take fast and outright to new- 
fangled and tricky ideas or inventions. 
What’s more, TV has guite 2 few violent 
enemies, all the more so becaase TV in 
Switzerland is government owned. There are 
a lot of voices damning the “squandering” of 
tax money for TV while the sets are still 
too expensive for the so-called little man to 
acquire. Just the same, the movie men are 
careful these days. There aren’t any new 
houses being built. Everybody is watching. 

Only one Swiss film was made this year. 
It’s “Uli, The Farmhand,” a Gloria-Produc- 
tion. All the actors were Swiss and the 
film was planned as a prestige production, 
made in remembrance of Jeremias Gotthelf, 
the poet who wrote the story of Uli and 
who died just a hundred years ago. In 
Hannes Schmidhauser Gloria films have dis- 
covered a marvelous new actor. Mr. 
Schmidhauser is a professional stage actor, 
much better known for his amateur soccer 
playing which brought him into the Swiss 
national soccer team. 

Hollywood films, which in number repre- 
sent about 50 per cent of all films shown 
here annually, actually occupy about 65 per 
cent of total screen time. Swiss films, al- 
though few in number, always get extended 
runs and occupy about 4 per cent of the 
total screen time. The remaining 31 per 
cent of the time is taken up with films from 
other countries such as Germany, France, 
Italy and Great Britain. 


SYRIA 


The political unrest here in the last year 
had a direct and adverse effect on the busi- 
ness at the motion picture theatres. Both 
exhibitors and distributors suffered accord- 
ingly. Now, however, since everything is 
quiet, the outlook would seem to be good. 

The year’s highlight was the Damascus 
International Trade Fair, held in September. 
The undisputed star of that show was the 
presentation of Cinerama—its first presen- 
tation outside of the United States. Its suc- 
cess was spectacular and far-reaching. 

The Government continues to maintain 
strict control on all film imports, with im- 
port licenses and foreign currency still very 
difficult to come by. The largest supplier 
of films is the United States, followed by 
Egypt, France and Italy. The average 
weekly attendance at all theatres is approxi- 
mately 750,000, of which 375,000 are to 
theatres featuring American films, 300,000 
to theatres featuring Arabic-dialogue Egyp- 
tian films, and 75,000 to theatres featuring 
the product of all other countries. 


UNION OF SOUTH AFRICA 
by S. M. KIRSCH 


in Cape Town 


This year, more than ever before, South 
African Import Control restrictions have 
heavily marked and bespoiled the normally 
bright face of the film industry here. The 

(Continued on page 38) 
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restrictions, which now are expected to be 
lifted at any moment, have weighed like an 
anchor around the collective neck of theatre 
men. 

That is not to be interpreted in the light 
of the business being at a standstill—far 
from it. But distributors and exhibitors 
here have been denied the advantages of the 
new theatre mediums such as CinemaScope 
and VistaVision, true stereophonic sound, 
etc., by the “powers-that-be” in that import 
of such things as anamorphic lenses. The 
fact that most of the major studios today 
are producing in one or other of these 
mediums, explains why a great many of the 
pictures that fill South African screens to- 
day are reissues. 

Hope has risen and has fallen intermit- 
tently in the industry’s key men as South 
African Minister of Economic Affairs, Eric 
Louw, periodically makes statements re- 
garding the easing and the ultimate lifting 
of all import control. That these statements 
in good faith is neither doubted 
nor deprecated, and while the motion pic- 
ture industry here is not the entire mainstay 
of the country’s economies, it is justifiably 
felt that it plays an all important part in 
the economics of the state with its direct 
revenue-bearing to the extent of 


are made 


rewards 


thousands of pounds a year in film import 
duties and theatre seat taxes, not to mention 
the employment of vast staffs throughout 
the land, both from the theatre and the pro- 


duction points of view. 

To rub salt into the wound as it were, 
there is, in the sense of film and film equip- 
ment manufacture, no home industry here 
that these restrictions protect. 

Mr. Louw, in his most recent address 
promised that by the middle of next year 
many of the controls will have gone, and 
that by the middle of 1956, control, as such, 
would be a thing of the past. The process, 
he said, had to be a gradual one, in that 
the various factors in the country must be 
given the full opportunity of adjusting them- 
selves to the new conditions as they arose. 

The biggest and most important news item 
to hit this country in recent times was the 
announcement made by Loew’s to the effect 
that Metro was planning a 20-theatre cir- 
cuit throughout South Africa and _ the 
Rhodesias. The plans, which indicate solid 
confidence in a country of relatively small 
population, provide for several downtown 
houses in the larger key spots like Johannes- 
burg, Durban, Cape Town, Bulawayo and 
Salisbury, with small neighbour theatres in 
the more important outlying districts. 

The complex racial makeup of South 
Africa is the basis normally of more-than- 
usual heavy censorship in regard to motion 
pictures, in common with other public prop- 
erty like magazines and books. This censor- 
ship continues unabated, and if anything, 
with the passing of time, even appears to 
be assuming unwieldly overweight. 

The public is still shopping for its picture 
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entertainment, and the trade, as a result, is 
not as brisk as it should be, or could be 
were the exhibitors not forced to draw to 
such a large extent on re-issues as pointed 
out earlier. However, the promised lifting 
of the import restrictions may quickly 
change the picture. 


VENEZUELA 
by MONA LONDON CALDWELL 


in Caracas 


Business here has declined from the 1953 
level. Competition from television and the 
problem of “over-seating” are responsible 
for the decline in the Caracas area. 

There are 12 CinemaScope complete in- 
stallations in Caracas, and about 50 houses 
in the entire Venezuelan territory equipped 
with wide screens. In Caracas only one new 
theatre has been opened during 1954, and 
10 in the entire territory. 

Two major circuits, one operating in 
Caracas only, and the other operating in 
Caracas and interior have formed a com- 
pany called Consorcio Venezolano Cinema- 
tographico. The aim of this combine is to 
purchase European product and to function 
as both distributor and exhibitor. They will 
buy around 60 Italian pictures per year, 20 
French and other European films. This com- 
bination may endanger the interest of the 
American film industry, as preference will 


be given by these circuits to their own im- 
portations. Between the two circuits they 
control about 120 theatres in the entire ter- 
ritory. 

Bolivar Films has discontinued feature 
production but continues with some publicity 
films and news reels of national events. 
Tiuna Films has branched out under the 
management of Manuel Socorro and _ its 
news reel films, touching events not only 
in Venezuela, are shown in most of the 
theatres. 

Caracas now has ample laboratory facili- 
ties for making prints, trailers, etc. There 
are no changes to date in regulations of 
any kind. In some instances where houses 
are completely equipped with CinemaScope, 
prices have increased to Bs. 5 or $1.50 from 
Bs. 4 or $1.20. 

The film-going public has become more 
discerning in choosing its entertainment. 
Where such films as the Tarzan type, those 
melodramas with oriental settings, western, 
serials, etc., previously were popular they 
now seem to have lost their appeal. Good 
musicals with international appeal and 
sophisticated films are considerably more in 
demand. 

There are still two commercial and one 
Government television stations functioning. 
To date the commercial stations are in the 
red. Sponsors are afraid to invest their 
money in this medium as only 40,000 sets 
have been sold in Caracas. Beside the local 
programs, they are exhibiting some very 
old films imported from independents in the 
United States and Argentina. 





YUGOSLAVIA 


by STOJAN BRALOVIC 
in Belgrade 


The outlook for the 1954-55 film year here 
is just about what it was for 1953-54, with 
production costs continuing to rise steadily. 
However, with some equipment on 
hand and the experience gained in the tech- 
niques of others—through co-productions, 
the quality and the efficiency of Yugoslav 
production are expected to get better. Ex- 
pected to disappear entirely are the frequent 
cases of films, representing lots of time, 
money and labor, simply disappearing after 
their production is completed for one reason 
and another. 

The most recent 
volves this country’s first co-production ef 
fort, “Dalmatian Wedding,” produced in 
cooperation with a German firm, which was 


new 


case of the above in 


banned from showings here on the ground 
that it was “unworthy of Yugoslav culture 
and traditions.” 

In addition to the co-productions, the six 
local film producing companies will, in the 
coming year, make 13 features, 60 news 
reels and 110 shorts, including documen- 
taries on various educational and cultural 
subjects. 

The average weekly attendance at all mo- 
tion picture theatres here is approximately 
1,500,000, of which 300,000 would represent 
admissions to theatres featuring Yugoslav 
product, 1,000,000. to theatres featuring U. S. 
product, and 200,000 to theatres featuring 
the product of other countries. 
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ITH wide-screen technique now established in the steady projectors should be mentioned. Old mechanisms 
WW erase of motion pictures having world-wide often are not capable of maintaining a rock-steady picture, 

distribution, it remains only for continuing con- whereas a screen image of increased magnification, and 
version to it of theatres throughout the world to make the vision of greater acuity which the larger size produces, com- 
wider screen image, with its greater physical scale and bine to amplify the effect of an unsteady projector. 


pictorial volume, the new standard format of the art. 

Whether present means of achieving that format become IMPROVEMENT OF SOUND 
standard is quite another matter. 5 aie : ae 

This new format is not so readily adaptable as the old one Widening of the picture inevitably suggested a series of 
to the variety of conditions of exhibition presented by the speakers ranged at more or less equal intervals behind the 
universality of the motion picture, but the problem of giving sarees, providing for reproduction of sound related in space 
it world-wide application is not so difficult as at first it to the pictorial source of the sound. This latter quality is 
seemed. Not at any time did the medium achieve uniform generally referred to in the United States as ‘direction. 
quality of presentation, always there have been theatres of alism. That combined with other qualities constitutes, for 
location and limited revenue which imposed restrictions practical purpeses, stereophonic sound. : 
upon the manner of presentation. Even small theatres in Stereophonic sound originally was an integral component 
the United States have found the extreme picture propor- of CinemaScope technique. It no longer is required, but 
tions inherent in the CinemaScope system reasonably adapt- the advantages of sterophonic sound have lost none of their 
able. Other productions made for wide-screen presentation validity thereby. For wide-screen technique to approach 
contemplate picture proportions substantially under 2-to-I. the full measure of progress of which it is capable, three 

To take fullest possible advantage of wide-screen tech- screen speakers Gre pecemery, MeanNg, of course, three 
nique the screen should extend across most of the width of channels of amplification. ee ; 
the auditorium. Fundamentally a part of the objective is For the smaller theatres, directionalism may seem dis- 
domination of the field of vision, therefore the picture pensable. But in any theatre localization of sound through 
should be as large as structural conditions permit, while the speaker system releases the audience from absolute 


vision of it should not be effectively invaded by surrounding dependence upon the eyes to identify the sound with the 
by fremework. source. And in any theatre a multiple-point system of re- 


production gives greater fidelity than a single speaker. It 


EQUIPPING FOR THE PICTURE is a device to simulate the conditions of natural hearing. 
For reproduction of CinemaScope pictures with four- 
Projection light sources developed during the past year track stereophonic sound, magnetic reproducers are neces- 
have reduced the problem of screen brightness for this sary. An increasing number of other productions, however, 
larger picture to the vanishing point for most theatres. are available with optical tracks recorded for three-channel 
Efficient reflector lamps are now available which can pro- reproduction by the Perspecta system. Thus with magnetic 
duce 24,000 screen lumens, and upwards to around 30,000, sound heads, and a Perspecta Integrator, plus three chan- 
with standard and CinemaScope film frames. Thus the nels of reproduction, a considerable percentage of available 
majority of theatres can present a wide-screen picture sized film product can be presented with three screen speakers. 
for perception of detail throughout the auditorium, and The two methods now available for projecting a larger, 
lighted for proper color balance, with a diffusive screen, wider picture—anamorphosis and cropping the height of a 
which latter in most cases makes curvature a matter of in- standard film photograph at the aperture—seem definitely 
cidental preference rather than technical necessity. capable of serving the needs of the industry for a long time 
Such an installation naturally affects an existing seating to come. Whether current researches and experimentation 
plan; however, immediately practical purposes can usually produce successors to them is a question for the future. 
be adequately served without considering more than some Whatever advantages Todd-AO 70mm film, horizontally 
four or five of the front rows. Even these chairs need not projected VistaVision, and perhaps even other developments 
be removed—they merely become undesirable. may prove to have, what they will achieve will be a bigger, 
Among critical items of equipment, besides adequate wider picture. And that can be presented by substantially 
light sources and projection lenses which match the speed any theatre, indoor or drive-in, with techniques and equip- 
of the lamp to provide an efficient optical system, rock- ment available now. 
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The auditorium of the Regal in Aberdeen 





(above) has a pr pening 46 feet 
wide, and CinemaScope productions are pro- 
jected to the full width. . . . Below is the en- 
trance lobby in which is located the box-office 
just beyond a vestibule. 





The spacious projection room of the Regal, 
equipment of which includes two Ross projec- 
tors and Peerless Magnarc lamps. The Regal 
has a Westrex stereophonic sound system with 
magnetic soundheads and Perspecta equipment. 
The screen is a Harkness 46 by 20 feet, 6 inches. 


REGAL THEATRE 
Aberdeen, Scotland 


The first theatre erected in Britain in 


Associated British Cinemas. 


5 
years, the Regal Cinema in Aberdeen was 
opened last summer as an operation of the 


The structure 


was actually started in 1939; the war pre- 


vented further work and the 


necessary 


building license for its resumption was not 
issued until late in 1953. The original archi 


tect was William R. Glen, since deceased; 


architect for completion of the project wa 


C. J. Foster, designer for the A. B. ‘ 
organization. The Regal seats |,900. 


Upon resumption of the project, the 
original design was modified to provide for 


the new motion picture techniques. Built 
granite, the building is of castle 


aesiar 


appropriate to the area. The facade has a 


modern marquee, however, and entran 
doors are all-glass. Vestibule walls are 
wood and an undulating ceiling conce 
light sources. 

The box-office inside the lobby 
tered between stairs to the balcony. A 
ciated with the box-office is a confectior 
stand. 

The auditorium scheme is dominat: 

a proscenium arch ranging out int 
auditorium in a series of splayed forms. 


nte 


] 


screen opening itself is 46 feet wide. Lower 


wall surfaces are finished in a leathe 


fabric, upper areas in a cloth of satin sheen 


in a mushroom brown. The seating 
employs stagger. Illumination is pred 
nantly by fluorescent lamps in ceiling 


nice coves. 


The Regal has Ross projectors with Peer 


less Magnarc lamps, while the sound syste 


is a Westrex stereophonic installation, fo 
both magnetic track and Perspecta repro- 


duction. The picture for CinemaScops 
46 feet wide. 


mM 


- 
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OO 


PER PAIR 


... for a better variable 
anamorphic lens 


OO 


PER PAIR 

---now the lowest list 
price of any anamorphic 
lens—variable or cylin- 
drical 


PER PAIR 
-..@ price that cannot 


be equalled on a superb 
quality anamorphic lens 


Effective Dec. 15, 1954—the list price of the Super Panatar ‘'100”’ is only 


~ 
this unqualified * 


a GUARANTEE 


We guarantee the Super Panatar passes as much or more light* as any 
\ other anamorphic attachment (prismatic or cylindrical)—or money back 
brilliant service daily in leading theatres and drive-ins, in large chains, without question! Remember—Super Panatar gives you this guaranteed 
\ quality plus variability. Remember also—only Super Panatar is 
\ compatible with Vista Vision and only Super Panatar permits 
\ instant switching to any aspect ratio by turning one dtal. y, 


di 


$695 per pair. 
This is the same precision quality lens that is now in use in over 36% of 


all Cinemascope installations in the world! It is the same lens that is giving 1 


and in the projection rooms of Metro-Goldwyn-Mayer, Columbia Pic- 


tures, Paramount and Universal International. \ ape } aes ; 
. us Or minus 5% due to variations in testing J» 


~, conditions. - 


a 
~~. jee 
“ene aun ces ae OP 


SUPER PANATAR 


Manufactured by Panavision, Inc. 


Distributed by 


Radiant Mtg. Corporation 


2627 W. Roosevelt Road, Chicago 8, III. 
Phone: CRawford 7-6300 
Cable Address: RADMATCO 





_ Now...more than ever... 








because... 


1. New aspect ratios are coming! 


New aspect ratios such as Vista Vision (2 to 1) are definitely coming. Cylindrical lenses, without 
special attachments cannot handle Vista Vision or other variations from the Cinemascope aspect 
ratio. 


Only the Super Panatar Variable Anamorphic permits instant switching to any aspect ratio 
by turning a single KNOB. No special attachments are required with SUPER-PANATAR — 
which handles all present aspect ratios—and any future ratios. 


pa Modern Theaters need variability 


Cylindrical lenses are not variable. You need variability for quick instant switching of aspect 
ratios, for dramatic squeezing and expanding pictures while they are being run. 
Only the Super Panatar with its one KNOB control enables you to do this! 


cE Variable Anamorphic Lenses are Guaranteed Efficient 





Rigid comparative tests recently carried out by Hollywood's leading studios have proved that the 
Super Panatar passes as much or more light* as any other anamorphic attachment. That’s why 
Super Panatar was adopted as best suited for the high standards of the studio projection rooms of 
Metro-Goldwyn-Mayer, Paramount, Columbia and Universal International. 

This is the same lens that is now being used in over 36% of all Cinemascope installations 
throughout the world. 


*Readings may vary up to 5% plus or minus due to variable factors in testing condition and equipment. 





Y 
Super panatar 


Variable Anamorphic Lens 
(PANAVISION, INC. LOS ANGELES 25, CALIFORNIA) 





VIEWS OF THEATRES OVERSEAS continued 


WELTSPIELE THEATRE, Hannover, Germany 


UNIVERSUM THEATRE 

Bad Breuznach, Germany 
One of the first wide-screen theatres in Ger- 
many, the Universum (auditorium above, foyer 
below) presents a 40-foot picture. It seats 735. 











The Weltspiele is fully equipped for wide-screen 
projection and stereophonic sound. Seating 1,100 on 
two floors, its CinemaScope picture is 34 feet wide. 


Fully equipped for the new motion picture techniques, Die Kamera theatre is being 
used partly as a test house by Siemens & Halske Aktiengesellschaft of Berlin, manu- 
facturers of projection and sound equipment. It seats 1,000. A section of the foyer 
is shown at left. 
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VIEWS OF THEATRES OVERSEAS continued 


CINEMA ARISTOU 
Bellinzona, Switzerland 


The Cinema Aristou, pictured here in 
two views of the auditorium and one of 
the foyer, was recently opened in Bel- 
linzona, an Italian-speaking area of 
Switzerland of about 12,000 population 
It is operated by G. Volonterio, who 
also has two theatres in Lugano. In its 
architectural forms the Cinema Aristou 
expresses the simpler, functional princi- 
ples of design which have come boldly 
into European theatre design since the 
war. A feature of the foyer is dis- 














play windows for local shops; they can 
be seen extending across the mezzanine. 





TWO OF MADRID’S NEWEST THEATRES... 


The Amaya (foyer view, lower left) and the Bulevar (auditorium, below). 
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A means of building increased patronage is now available in the use of the revolutionary new Wagner— 


FLUORESCENT PLASTIC CHANGEABLE 
COPY LETTERS (Neviol U. S. Pat. No. 2486859. Other patents pending) 


—an entirely different type of letter, exclusive with Wagner and adaptable with 
economical modifications to all existing Wagner frames. 





/ 
Formed in clear plastic and processed with a newly developed and patented process fluorescent material, each of these letters, 
by the use of "black light" becomes a separate, actual light source not dependent on transmitted visible light or the translucence 
of the sign face. They Create Colored Light Rather Than Lighted Color. 


UNBELIEVABLE BRILLIANCE 
AND DISTANT READABILITY WITHOUT GLARE 


The extreme brightness and strikingly DIFFERENT colors, impossible with other letters, make them especially ideal for installa- 
tions which are “hedged in" by an abundance of competing light. They are also unusually effective by natural daylight. 
THE ONLY THIRD-DIMENSIONAL 
ILLUMINATED LETTERS EVER MADE! 


The black light affords a uniformity of illumination of every letter virtually impossible with previous types of lighting. 


GUARANTEED LONG LIFE 


Not to be confused with signs which employed front illuminated fluorescent materials, these new letters are processed on the 
back and will not pass the ultra-violet rays of the sun. They are accordingly extremely fade-resistant. 


BIGGER BOXOFFICE—CGREATER PROFITS 


Attracting the attention of more people always means better business, for people go to the theatre more often when they know 
what is playing. That's only natural. Theatres with obsolete displays will not be able to compete with those equipped with this 


powerful new type of advertising. 


GET BUSINESS YOU NEVER GOT BEFORE 


You can now do something about the matter of whether they patronize you or the theatre down the street. Wagner Neviol 
letters impart a new look to any theatre front. Leading theatremen at the recent TESMA-TEDA-TOA-IPA equipment show in 
Chicago were quick to see the advantage of Wagner Neviol letters and have already ordered them installed. 


NICE THEATRE—GOOD PICTURE—NO AUDIENCE? 
Don't let an old-fashioned display board steal your profits. Wagner Neviol letters are not expensive, but failing to use them 
can be costly. 


GOOD PICTURES Pl NEVIOL LETTERS Moo’ BIG BUSINESS! 


Write, wire, or phone for further details and prices NOW! 


WAGNER SIGN SERVICE, INC. 


218 S$. HOYNE AVENUE e© CHICAGO 12, ILLINOIS, U. S. A. 














LOWEST COST ADVERTISING MEDIUM 
FOR ANY THEATRE 


That's why more theatres install Wagner panels and letters The exclusive new type tapered slotting of Wagner 
than all other makes! Wagner offers panels which are large Translucent Plastic Letters causes them to “lock” on the 
enough for plenty of powerful sales copy —letters in a mounting bar. Yet, they're the easiest to change of all 
variety of sizes and colors which permit more attractive letters. Only Wagner plastic letters can be stacked in 


displays and proper emphasis of features. epee sinew Conger of warping. S snes, 5 gorgeous 
isplay prop P colors . . . the widest range we Also, slotted aluminum 


Wagner alone offers frames and glass units which can be letters in the widest range of sizes, styles and colors. 
built trig limitation of size = — can s economically Shown is an installation for the Key City Drive-In, made 
serviced ft rough open wincows on _wit out ae by the Thomas Neon Sign, Abilene, Texas; and another for 
frames. They're stronger, and can be installed before in- the Starlite Drive-In made by Empire Neon Co., Rochester, 
stalling the glass. N. Y 


A LOW COST PANEL FOR DRIVE-INS 


Wagner Enduronamel Stee! Panels comprise both the background and letter mount- 
ing arrangement. Chip-proof, shock- proof, alkali resistant, and salt spray-resistant, 
baked enamel. Shown is an installation by White Way Electric Sign Co., Chicago, Ill. 





WAGNER SIGN SERVICE, INC. 


218 S. Hoyne Avenue Chicago 12, Illinois, U.S.A. 


Please send BIG free catalog on Wagner show-selling equipment. 
NAME ... 
THEATRE ..... 
STREET 


Sold by theatre equipment dealers everywhere. 
Send coupon now for big free catalog. 





VIEWS OF THEATRES OVERSEAS continued 


IN MALAYA, PAKISTAN, TURKEY .. . 














EVER THEATRE 
Manila, Philippine Islands 


The capital of the new republic of The 
Philippines has acquired one of the 
world's great theatres in the structure 
recently erected by Luzon Theatres, Inc., 
long prominent in the theatre business 
in the Islands as an operation of the 
Rufino family. Called the Ever, the the- 
atre gets its name from the first name 
initials of Esther, Vicente, Ernesto aud 
Rafael Rufino. The distinctive marquee 
may be seen in the front view at upper 
right—it has a white screen striped in 
neon, against which the current attrac- 


The auditorium below is that of the Cathay Cinema in Penang. One of the theatres 
of the Cathay Organization, prominent Malayan theatre operators, this theatre is shown 
as recently reopened after remodeling. Seating 1,100, it now presents a picture 48 feet 


wide. . 


. . At upper right is pictured the auditorium of the Capital in Karachi, Pakistan, 


where the new picture width is also 48 feet... . The auditorium at lower right is that 
of the Yeni Melek theatre in Istanbul, which also has been converted to wide-screen. 
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tion is spelled out. The floor of the 
main foyer (left) is grey and white 
striped marble. Foyer ornamentation fea- 
tures an abstract sculpture made of wire 
and other metallic forms. The general 
interior scheme uses natural materials, 
including wood, with subdued coloration 
which includes black, grey and off-white. 
Bright colors are employed for accent, 
however, as at the box-office, which is 
red Vitrolite, and doors—those leading 
to the auditorium are yellow, those to 
the balcony and loges blue. The audi- 
torium seats 1,308. Chairs are American 
Bodiform throughout. The auditorium 
ceiling is acoustic plaster with wood 
beams. The Ever is completely equipped 
for CinemaScope, with a curved screen 
and the screen curtain following the con- 
tour of the front wall. Projectors are 
Simplex X-L, lamps Strong supplied by a 
Hertner motor-generator. Sound equip- 
ment is a Westrex stereophonic system. 


ar eta ply wwe et 





Onty RAYTONE OFFERS 


Only Raytone dares to back up its advertising statements 
with the absolute guarantee that uf the Raytone 
Hilux Screen does not satisfy every claim below, 


YOU PAY NOTHING FOR THE SCREEN! 
NO SEAMS J show ona Raytone Hilux Screen regardless 


of the size of the picture being projected .. . regardless of the system. 


EFFICIENT LIGHT REFLECTION 


The Raytone Hilux Screen reflects all the light which intelligent surveys 
indicate is needed. 


MAXIMUM LIGHT RETURN tothe greatest 


number of desirable seats in any theatre is a must with all screens. . . 
a certainty with the Raytone Hilux Screen. 


EVEN LIGHT DISTRIBUTION 10 avoid hot 


spots and too rapid drop-off beyond useful viewing angles. 


RESISTANCE TO AMBIENT LIGHT 


... Stray light from sources other than the projector . . . is another 
important characteristic of the Raytone Hilux Screen. 


ACCURATE COLOR RENDITION . 


makes for richer, more natural pictures on the Raytone Hilux Screen. 


ALL SYSTEMS: look best when projected on the 


all-purpose Raytone Hilux Screen... regardless of aspect ratio. 
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| In this day and age of advancing techniques and new develop- 
e ments in the motion picture industry, quality at reasonable prices is 
Distributors ; : : 2 ; 
outside 0. $ A. needed far more than inferior products at cut-prices. To this belief 
yy Raytone has dedicated the efforts and energies of all its research 
Corporation and development ... to continue to bring you the finest products at 


r the lowest possible prices. See your Raytone Theatre Dealer today. 


YW T {oj 1 1 3 | Mote). i ae 
oe A ©) NS Fon 165 Clermont Avenue, Brooklyn 5, New York 
‘MIDWEST OFFICE: L. E. Cooley, 408 South Oak Park Avenue, Oak Park, Illinois i 
€& 








VIEWS OF THEATRES OVERSEAS continued 


NIKKATSU THEATRE, Tokyo, Japan 


Applying modern western principles of construction and of motion picture theatre design, Tokyo's newest theatre, the Nikkatsu, is said to represent an expendi- 
ture of about a million dollars, including equipment. It is fully equipped for the new techniques, with a Westrex stereophonic sound system. The Nikkatsu, 
pictured above and below in two views of the auditorium, one of the front, and one of the foyer, seats 1,500. On the fourth floor is a club for businessmen. 


FILMPALAST THEATRE, Freiburg, Germany DU MIDI THEATRE, Amsterdam, The Netherlands 


Seating 967, the Filmpalast has The Midi is a new theatre, called typical of 
a screen full width of stage. well-equipped Dutch film theatres. It seats 785. 
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WHY 
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WALKER 


Sie” 


SCREEN 








3 FULLY GUARANTEED 
he High-Intensity Screen is guaranteed against any- 
thing which renders it unsatisfactory for use except 
actual physical damage. 
4 TIME TESTED - +. and PROVED! 
On the market before 3-D and wide screen, the 
Pes Seen 


: . without t emphasizing objectionable hot spot 
Yada: flicker, caused by too specular a screen surface. 
fe 7 7 LABORATORY CONTROLLED 
a. materials used in molding the one piece con- 


: < Tinwous’ projection sorface of the High-Intensity 
TODAY! Screen are rigidly controlled in the same. factory 
e where the screen is made. 


MANUFACTURED BY WALKER AMERICAN CORPORATION 
Distributed by 


NATIONAL ~ 


THEATRE SUPPLY 


Division of National « Simplex « Bludworth,Inc. 











NEW... 
BETTER... for 55 


ba Pee CrHIt, Dp 
MODEL 330 
PERSPECTA 
INTEGRATOR 


DESIGNED FOR 
EASY COMPLETE INSTALLATION 


NEW... 
BETTER... at $865 


including all these features... 


* Equalization control 
¢ Channel balance controls 
¢ System gain control 
¢ Preamplification 


* Complete power supply 
PLUS... 
FAIRCHILD’S EXCLUSIVE BAND PASS 
FILTERS FOR CLEANEST SEPARATION 
BETWEEN CHANNELS 


Only Fairchild’s 20 years of experience in sound 
recording . . . Fairchild leadership in design can bring 
such a superb Perspecta Integrator at so low a price! 


MORE THAN 700 THEATRES ARE AL- 
READY USING FAIRCHILD PERSPECTA 
INTEGRATORS FOR SINGLE OPTICAL 
TRACK STEREOPHONIC SOUND! 


For full information see your theatre equipment dealer or call, write or wire us! 


WRCAILD couiemenr: 


THEATRE EQUIPMENT DIVISION * WHITESTONE 57, NEW YORK 
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Exhibitors 
Abroad Hail 
Wide-Screen 


Westrex Engineer Observes 
Conditions Reflecting. Prog- 
ress of Theatres in India and 
Other Asian Regions. 


By DR. JOHN G. FRAYNE 


An opportunity to visit theatres through- 
out the major cities of the world, represent- 
ing diverse races, languages, and cultures, 
and under a wide range of climatic condi- 
tions, was given the author on a recent 
round-the-world trip. One common denomi- 
nator was the universal interest in American 
motion pictures, an interest which exceeds 
by far that shown for pictures produced by 
any other country. 

Exhibitor reaction abroad to 3-D quite 
paralleled that in the United States—some 
favorable, some unfavorable. They cited 
“Kiss Me Kate,” in the 3-D version as proof 
that the public would still go to see good 
3-D pictures. There seemed to be no depres- 
sion, generally speaking, in the. motion pic- 
ture theatre business. Houses seemed to be 
filled practically everywhere, new theatres 
were being built all over the Orient, many 
of them ornate. The local architects are, 
however, incorporating the latest ideas in 
acoustic treatment, the most modern indirect 
auditorium lighting is being installed, and 
provision is being made for the widest pos- 
sible screens, as well as comfortable seating 
facilities. Air-conditioning—a vital necessity 
in the tropics—is gradually being incorpo- 
rated in new theatres in those regions. 

I had the opportunity of attending 
CinemaScope showings and found the reac- 
tion very favorable. Theatre managers with 
whom I talked attributed the success of these 
pictures, in part, to such technical features 
as the wider screen, excellent color and 
stereophonic sound. 

In general, the recommended 2.55 screen 
ratio was maintained in spite of screen 
widths as small as 32 feet in some cases. 
Every CinemaScope house visited had sur- 
round speakers. 


CinemaScope Over Wide Area 


India had about ten installations. I at- 
tended openings at Colombo, Ceylon and 
Madras, India. In Hong Kong, Manila, 
Japan, Singapore, and Djakarta a number 
of theatres were so equipped. In European 
countries, such as Italy and France, the re- 
ception of CinemaScope pictures was very 
favorable. In England, CinemaScope instal- 
lations were in evidence in the larger cities. 
At the time of my visit, PerspectaSound had 





for Tomorrow's Flexibility. bi 


there is only RX anamorphic... 


the [AMEE 1GSPICC ROP / ran 
Wariable anamorphic lens 


Fitathcisiable—the only lens to 
fit both 2%. and 4’ lenses... 


0 : 
at the same Low price! 


... plus the exclusive | Ue K..0b 


controls for perfect screen coverage 


Price includes... 
support brackets, storage 
case, corrector lenses and 
cleaning brush... truly a 
complete package. 


See Your Theatre Supply Dealer NOW 


PROJECTION OPTICS CO. 


355 YEARS OF SKILLED OPTICAL CRAFTSMANSHIP Wherever Fine Optics are important 
330 Lyell Avenue Rochester 6, N. Y. 








SCREEN LIGHTING 

FOR ONE, TWO OR MORE 
DIFFERENT TECHNIQUES 
ON THE SAME PROGRAM! 


The unitized component design of 


STRONG PROJECTION ARC LAMPS 


permits the projectionist, in moments, to effect the simple changes necessary to attain the correct 
light requirement for any of the various techniques. A choice of four different carbon trims can 
be burned in a total of seven separate manners for any desired cost of operation, screen illumina- 
tion, or burning time. 


PERFECT LIGHT MAINTAINED WITHOUT MANUAL ADJUSTMENTS! 


STRONG’S Exclusive Lightronic crater-positioning system automatically maintains correct arc-gap 
length and the position of the positive arc crater at the EXACT focal point of the reflector. 
Impartial foot-candle-meter tests prove the Strong “Super 135" 


THE MOST POWERFUL OF ALL 
PROJECTION LAMPS! 


The Infra-Ban Beam Cooler Unit diverts the heat rays 
away from the aperture, making possible a tremendous 
increase in usable light without a corresponding increase 
in heat at the aperture. 


ct 


ort? 


STRONG HEAVY-DUTY SELENIUM 
PLATE RECTIFIERS 


Designed especially for continuous operation with Cinema- 
Scope, VistaVision, 3-D and all new screen presentation 
techniques. 

Requires no attention or maintenance. Dependable opera- 
tion even in damp climates. 

90-135 Ampere High Power Rectifier for use with || mm 
regular carbons or 10mm “Hitex" carbons. 

80-110 Ampere for use with 10 mm carbons. 

70-90 Ampere for use with 9mm carbons. 

65-75 Ampere for use with Suprex type carbons. 

All models may be used with angular or coaxial trim 
lamps. 


THE STRONG ELECTRIC CORPORATION 


1 CITY PARK AVENUE TOLEDO 2, OHIO 
“World’s Largest Manufacturer of FOO Arc Lamps” 


Write for free literature on Strong Projection Lamps and Rectifiers. 





| dubbed versions are 
| English language versions are confined al- 
| most entirely to Great Britain and British 
| Commonwealth countries and a few English 


| metropolitan centers. 
| thor saw a projectionist following the dia- 














MOTION PICTURE 
EQUIPMENT 


A complete line of rebuilt and guaranteed 
Simplex, Century, Brenkert and Motio- 
graph projectors, RCA sound systems, arc 
lamps, rectifiers, screens, accessories, etc. 


Write for catalog 


STAR CINEMA SUPPLY COMPANY 
447 West 52nd Sireet New York 19, N. Y., U.S.A. 
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not reached the foreign theatres. There were 
indications, however, that a number of the- 
atres would be equipped this year, beginning 
with the Loew’s International group of 39 
ther tres. 

The wide dissemination of technical infor- 
mation about current and proposed film 
projection techniques, and the high educa- 
tional level of responsible officials in theatre 
supply companies, service organizations and 
theatre circuits was in evidence everywhere. 
Conversation with these people is just like 
with their counterparts in America, such as 
relative merits of anamorphic vs. wide 
screen, stereophonic vs. monaural sound, 
auditorium speakers vs. none, relative merits 
of American vs. Continental projectors. In 
effect, the technical groups in every country 
visited are wide awake and are completely 
up-to-date in their knowledge of the new 
equipments and techniques in the motion 
picture industry. 


Progressive in Theatre Design 


They are also very progressive in the de- 


| sign of new theatres, being somewhat ahead 
| in this respect of their American colleagues. 
| One new theatre in Manila employs acoustic 


design found in the United Nations Assem- 
bly Hall, and in Dublin we saw a theatre 
built specifically for CinemaScope. 

In the Orient and India, printed titles are 
generally employed, while in Europe local 
generally used. The 


speaking countries, such as Eire and a few 
In Singapore the au- 


logue with homemade lantern slides, a prac- 
tice I am told is quite common in the more 
remote areas. 

In Japan, where literacy is very high, 
printed titles are used almost exclusively in 
presentation of foreign films, even at the 
large theatres in such centers as Tokyo and 
Yokohama. The use of the “reader” to ex- 
plain the story only found in the 
remote rural areas. The great majority of 
Japanese theatres appear to use imported 
American projection and sound equipment, 
and two American-owned companies supply 
complete theatre service throughout the 
country. 


is now 


CinemaScope in Malaya 


The Yurakuza theatre, owned by the Toho 
Motion Picture Company, is one of the 
prominent Tokyo houses. It has a seating 
capacity of 1800 and was the first theatre to 


be equipped for CinemaScope in Japan. 


The Capitol theatre in Singapore, seating 


| 1600, is the largest of the prominent Shaw 
| circuit in Malaya. This theatre is equipped 
| for CinemaScope, 


with a screen 48-feet 
wide. 

The Cathay in Singapore, with a capac- 
ity of 1100, also has been converted to 


| CinemaScope, having a 48-foot screen. This 


theatre has also been equipped by Westrex 


| with a Perspecta Integrator. The Odeon, the 
| newest theatre in Singapore, and pride of 





Lowest price ever for picture 
and sound in one 35 mm. unit 


Cut your operating cost with RCA “ALL AMERICAN’ theatre equipment 
—lower initial cost, lower maintenance, longer life! 


RCA“AIl American” 35 mm. 
projector and sound unit. 


“RCA Amplifier with 
Exciter Lamp Supply and Monitor speaker. 


RCA“All American” speaker system — high and low frequency. 


FOR EXPORT ONLY — the finest American-made _ phonic amplifiers. Fut! line of RCA-quality 
professional theatre equipment everdesigned MATCHED ACCEssoRIES. Before you buy an- 
for the world market! The new RCA “All other piece of equipment, see your RCA 
American” line includes everything from arc _ distributor or write to the address below for 
lamps to lenses, sound projectors to stereo- __ the full story on RCA “All American”! 


RCA INTERNATIONAL DIVISION 


RADIO CORPORATION of AMERICA 


RCA BUILDING 
30 ROCKEFELLER PLAZA, NEW YORK, N.Y., U.S.A 





ROCK STEADY PROJECTION 
is A MUST ror 
_3-D OR WIDE SCREEN 


BB-66 
DOUBLE BEARING 
INTERMITTENT MOVEMENT 


E-78-L ta Leave 
FILM GATE a . ZS ° 
SERVICE 


If your present equipment lacks the REG. U.S. PAT. OFF. 


ability to project a picture that is 

“nailed on the wall” it will pay you to 

install a new LaVezzi Intermittent and its 

companion accessory the new E-78-L Film 
Gate. See your dealer for fur- 
ther information or write direct 
for illustrated brochure. 


Aperture plates for all of the new 
aspect ratios for most projectors. 
Conversion Kits for most projectors and 
sound reproducers for CinemaScope. 


LAVEZZI MACHINE WORKS - 


4635 WEST LAKE ST. CHICAGO, 44, 











CARL STUSSEL 


GMBH 
Bielefeld, Lohkampstr. 19 
GERMANY 


THEATRE 
CHAIRS 


Finest in comfort, materials 


STOSSEL 


and workmanship 
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the Cathay organization, was the first to 
install CinemaScope equipment in Malaya. 
It seats 1500. 

Presentation of motion pictures in tropical 
regions is greatly influenced by climate and 
the social “caste system” prevailing in this 
part of the world. For example, in India 
and Ceylon weather conditions vary from 
very cool to very hot and humid, sometimes 
with the temperature reading 120°—without 
air-conditioning! The older theatres combat 
this condition with wide outside verandahs 
to keep the sun’s rays directly off the build- 
ing, and by providing large openings under 
the ceiling to permit the warm air to escape 
outside. In addition, the ““punka” or ceiling 
fan is used to aid in the cooling of the 
theatre. 


Real Bugs in the Eguipment! 


Then there is the matter of about 300 
inches of rain a year. Thus, in the monsoon 
season it is not uncommon to call the fire 
department to pump out the water in the 
first rows of the orchestra section. Other 
difficulties besetting the theatre owner come 
from the presence of cockroaches, termites, 
rats, mice, pigeons, etc. Sometimes some of 
them succeed in electrocuting themselves on 
the high-voltage power supply, resulting 
often in burned-out transformers and filter 
condensers. Some of them even eat out the 
paper loudspeaker cones, baffles and wiring 
insulation ! 

In certain areas the people become very 
restive in case of an interruption of the 
show and may vent their spleen by tearing 
up the seats and making a bonfire in the 
theatre. As a result, complete emergency 
amplifier systems are very common in these 
countries, and many theatres are equipped 
with three or four projectors to prevent a 
breakdown in the show. 

Another characteristic of these theatres is 
the use of reserved seats for all except the 
lowest priced seats, and a break of as much 
as three-quarters of an hour between shows. 
This is done to prevent sitting through 
several performances. 


U.S. Firm Marks 25th 
Year in Equipment Field 


One of the earliest distributors of theatre 
equipment in the United States to make ex- 
porting a prominent interest of its business, 
the S. O. S. Cinema Supply Corporation of 
New York, recently celebrated the 25th an- 
niversary of its founding by J. A. Tanney, 
who remains the active head of the organi- 
zation. 

Stocking a comprehensive line of equip- 
ment and supplies for theatres, some of 
which are of its own development, S. O. S. 
also carries apparatus for motion picture 
studios and 16mm applications. Much of the 
company’s mail from all over the world 
brings requests for help in solving technical 
problems, and a staff of motion picture tech- 
nicians is employed to answer these with 
suggestions for correction of the technical 
trouble. 





stereophonic sound 


designed for any size theatre and 


for both magnetic or optical sound. 


SX 400 Magnetic Reproducer 


A compact easy to install mechanism. Simplicity 
is an outstanding feature of the design. Operates 
on ball bearings. Flutter free film speed is 
achieved through balanced stabilization methods 
using latest principles. Standard parts are used 
throughout. 





—& “packaged” systems 


Series 2000 for Medium Theatres Series 6000 for Flagship Theatres 


Designed so that the smaller theatre can have eco- A system designed so that you get the very finest 
nomical sound and still retain the high quality of sound delivered to every corner of the theatre. Sys- 
Jarger systems. Wall mounted units save space in tem includes, soundheads, pre-amplifiers, power am- 
small projection booths. Complete system includes plifiers, booth monitor and stage speakers. 
soundheads, pre-amplifiers, power amplifiers, booth 


monitors and stage speakers. ‘ e 
: Series 4452 for Drive-In Theatres 

Series 3000 for Larger Theatres Supplied with magnetic soundheads, compact wall 

Compact, plug-in type equipment that delivers ample mounted pre-amplifiers and power supply. Easy to 

power for the theatre in the less than 1200 seat install and service. 

bracket. Package includes all necessary equipment, 

magnetic soundhéads, pre-amplifiers, booth monitor 

and stage speakers. 

NOTE: Each Series Package can be furnished with either Ballantyne "two-way" Horn Systems or 

Altec-Lansing "Voice of the Theatre Systems" 











WRITE or CABLE for this complete 
Stereophonic and Optical Sound Catalog 


Gives you all the information you need. Price list will be included 
with every catalog. 


EXPORT OFFICE: Streuber and La Chicotte, Inc. 


250 W. 57th St., New York 19, N. Y. 
Cable: ''Kastreuber"’ 


1712 Jackson Street Fix 7 // 7 me (jempany Omaha, Nebraska USA 














RCA Offers Projection 


And Sound Combination 


Projection and sound equipment combin- 
ing a projector and complete sound system 
especially for medium-sized and smaller 
theatres has been announced by the RCA 
International New York. The 
“package” includes a projector with which 
an optical soundhead is integrated, amplifier 
rack with monitor, and a screen speaker sys- 
tem, all of RCA manufacture. For three- 
channel reproduction of an optical track, 
two more amplification systems and speakers 
can be added, and the necessary Perspecta- 
Sound Integrator can also be procured from 
RCA International. 

By combining the 


Division, 


sound unit with the 
projector, the necessity for aligning drive 
gears at the time of installation has been 
eliminated, it is pointed out, while the high- 
speed vertical drive shaft is also absent. 
Upper and lower sprockets, as well as the 
heavy-duty standard intermittent and barrel- 
type shutter, are driven by three standard 
Each bearing, as well as 
the intermittent oil reservoir, is fed by its 
individual oil pipe, each with a separate oil 
cup, and all of the cups are centrally located 
outside the projector housing. ‘ 
There is an additional flywheel on the 
main drive shaft of the projector, and this 


heavy-duty gears. 


STELMA, INC. 








389 LUDLOW STREET, STAMFORD, CONN., U. S. A. 








RCA "All-American" Sound Projector. 


driven flywheel has a safety device in the 
form of a clutch which protects the projec- 
tor mechanism should accidental binding 





RCA "All American" amplifier, cabinet shown 
open. 


occur due to defective film or some other 
cause. 

A barrel-type shutter with centrifugally 
operated automatic fire shutter fins is lo- 
cated in the narrowest portion of the arc 
light beam to insure maximum transmission 
of light to the picture aperture. The manu- 
facturer states that no field adjustments are 
necessary to eliminate flicker or travel ghost. 
A separate framing light is provided to 
facilitate framing. 

The sound system cabinet houses a 25- 
watt amplifier which uses standard heavy- 
duty components throughout and is hinge- 
mounted for easy servicing. Space is 
provided within the cabinet for the addition 
of extra units to increase power or for 
emergency. The stage speaker volume con- 








A NEW NAME IN THE 
MOTION PICTURE INDUSTRY 
INTRODUCES ITS NEW TRIPLE CHANNEL 


STEREOPHONIC AMPLIFIER SYSTEM 
(Illustrated at the Left) 


STELMA’Sextensive experience in building some of the best 
military communication equipment contributes heavily to the ex- 
ceptional performance and reliability of its new “package-type” 
stereo amplifier system. Designed for low-cost installation in 
theatres not presently equipped for stereophonic sound reproduc- 
tion, it incorporates all necessary switching and control facilities. 
It includes STELMA’S PERSPECTA SOUND INTEGRATOR 
and a newly developed triple-channel power amplifier on a single 
chassis capable of delivering 25 watts of audio power per channel 
to standard stereo stage loudspeaker systems. 


Rack space is allowed for magnetic preamplifiers, relay change- 
overs and fourth track “surround” speaker control and amplifier 


equipment. 


Auxiliary equipment of this kind, including “pent- 


house” magnetic soundheads, can be supplied with STELMA 
package systems on special order; inquiries are solicited. 


STE LMA, INCORPORATED 


DESIGNERS AND MANUFACTURERS OF QUALITY MOTION PICTURE SOUND EQUIPMENT 


TEL.: STAMFORD 4-7561 


e CABLE: STELCONN 


STELMA’S 
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eaeeseeneewne@wnmeeee 88 @ @ The photo above shows a Williams All-Purpose Silver Screen in the Palace Theatre of 
: Akron, Ohio. The fifty-foot screen was installed over a year ago and today it still supplies 
eeoeeoeooaoeaeeoee0200809 90 eo; sharp definition in every projection method. 
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yn Sec Ree SAE CINEMASCOPE e VISTAVISION 


Coeeeeecerreeeeees 
esceeeeseneraesene 

ee ew wate es eae WIDE SCREEN a 2-D AND 3-) 
eeoaceeeceeeseeees 


"Neweeeeecae ae’ . _ 
~easeeeeeser No seams to mar the picture since the 


entire screen is welded into one piece. 


i cuas enon Solid-plastic construction makes the 


The doughnut- screen extremely tough, tear-proof 
shaped indentation, . 
and flexible. 


scientifically measured and ex- 


actly surrounding every perfor- 


‘ation, plus the clean, even silver The exclusive infra-red baking process 


finish of Williams screens, sup- 


STs door; share picteran aa insures screens of long life and dura- 


uniform distribution of light for bility. 
all viewing angles. 











USED BY LEADING CIRCUITS EVERYWHERE, WITH OVER ONE HUNDRED SUPPLIED FOR THE STANLEY WARNER CHAIN. 
‘ 


& C 1674 SUMMIT LAKE BOULEVARD 
WILLIAMS SCREEN CO. 1°: svn ‘2%: soutevans 


Originators of all-plastic vinyl screens 


trol is mounted on the amplifier chassis and 
an extension rod is provided so that the 
volume control can be operated from either 
projector position. 


High Amperage Now 
Used with Mirror Lamps 


With many theatres projecting standard 
as well as anamorphic prints at largest feas- 
ible width, and with wide-screen presenta- 
tion steadily increasing at drive-ins, the 
“Super-135” reflector lamp manufactured by 
the Strong Electric Company, Toledo, Ohio, 
is being operated in many of its installations 
at its full capacity of 135 amperes. The 
lamp is designed for this high current, with 
the use of the National Carbon Company’s 
10mm “Hitex” or a positive carbon of sim- 
ilar rating. 

The Strong “Super-135” is equipped with 
a heat-deflecting system to reduce heat on 
the film at the aperture. The light is de- 
flected back into the lamphouse, from which 
the heat is withdrawn by 
induced air flow up through the stack. A 
stream of air is also directed above the arc 
to stabilize it and carry soot away from the 
mirror. Each carbon is advanced by a sepa- 
rate under control for 
maintenance of the positive arc crater at the 


a mechanically 


motor electronic 


proper focal point of the reflector. 





B. O. P. E. Adopts Prismatic 
Expander Lens Exclusively 


A variable prismatic type anamorphic at- 
tachment, developed by the British optical 
firm of Taylor, Taylor & Hobson, has been 
included in the line of theatre equipment 
offered by G.B.-Kalee, Ltd., of London. 
British Optical & Precision Engineers, Ltd., 
of which G.B.-Kalee is a component, has 
announced that its entire production of fixed 
anamorphic lenses is being switched to the 
new type, called the “Varamorph.” 

The new lens expands in any squeeze ratio 
which producers may adopt between 1.3/1 
and 2/1. It covers picture ratio from the 


CinemaScope standard of 2.55/1, Vista- 


The “Varamorph" anamorphic attachment, 
with mounting flange at "A", adjustment knab 
at “B", setting screw at "C", and expansion 
ratio calibration at "E". 





in their World Famous 


Truly Seamless 


* Here’s good news! 
* Bodde Seamless 
aluminum or matte 


‘Tons’ in 
Quality 


white cast-plastic screens now 


competitively priced 
* No welded seams 


* No streaks 


* Hard aluminum surface does not mar when touched 
or cleaned, and truly washable 

* “New” screen brightness LASTS! 

* Plus double-weight screen for added strength 

* Three gain factors to choose from 


See your Local Supply Dealer (or contact us direct for further information) 


THE BODDE SCREEN COMPANY 


8829 VENICE BOULEVARD . 


MOTION PICTURE HERALD 


LOS ANGELES 34, CALIFORNIA 


Vision 2/1, and downwards to 1.78/1 with 
standard aperture plate. 

A limited number of anamorphic lenses 
with fixed 2/1 expanding ratio is being im- 
ported by G.B.-Kalee, Ltd., to meet urgent 
requirements pending the commencement of 
deliveries of the ‘““Varamorph.” 


Sound System Unified for 
Magnetic or Optical Pickup 


A “package-type” stereophonic sound am- 
plifier system for theatres not now equipped 
for multiple-channel sound, plus a Stelma 
PerspectaSound Integrator and all necessary 
system switching, monitoring metering and 
volume control facilities, factory-wired and 
tested, is available from Stelma, Inc., Stam- 
ford, Conn., according to a company an- 
nouncement. 

Switching facilities, it is pointed out, ac- 
commodate magnetic pickup equipment, and 
rack space is allowed for magnetic pre- 








Stelma Integrator and amplifier rack shown 
in front and rear view. Rack space is pro- 
vided for magnetic pre-amplifiers, change- 
ever relays and auditorium speaker ampli- 
fication. 


amplifiers, changeover relays, and fourth- 
track auditorium speaker control and ampli- 
fier equipment. Auxiliary equipment of the 
latter kind, including penthouse magnetic re- 
producers, can also be supplied, the an- 
nouncement states, on special order. 

The triple-channel power amplifier works 
directly from the PerspectaSound Inte- 
grator (or from magnetic pre-amplifiers) to 
provide three stereophonic sound channels 
suitable for feeding any standard stereo- 
phonic installation of screen speaker sys- 
tems. Each channel is rated to deliver 25 
watts of audio power at less than 2% dis- 
tortion. The three power amplifier channels, 
and their common heavy-duty power com- 
ponents, are mounted on a single chassis. 





The Fastest Projection Lens Ever Made! 


\ 
: et 


SUPER-KIPTAR-S 


THEY SAID IT COULDN’T BE DONE! Yet here it is! The revo- 
lutionary Super-Kiptar-S f/1.5!... a daring, gigantic stride forward! 
...an utterly new experience in screen projection! Never before has 
a product enjoyed such clarity, brilliance and illumination! And not 
for years to come will the performance of this pioneering lens be 


equalled! 


VIDOSCOPE PROJECTION LENSES ... for every projection need! 


WALTER FUTTER, 625 MADISON AVE., NEW YORK 22, N. Y. 


¢ 





Stereophonic Components 
Grouped According to Need 


Stereophonic sound equipment with com- 
ponents in four combinations, each providing 
system for the size and type of 
is designed, has 


1 “packaged ‘ 
theatre for which it 
brought out by The Ballantyne Company, 
Omaha, Neb. The system for the smaller 
theatres has wall mounted amplifier and con- 
trol units to space. That for larger 
theatres has plug-in type components and is 


been 


Save 
rated for auditoriums seating over 1200. 


there is one for large the- 
itres of the highest operating standards, and 
yet another for drive-ins. A catalog describ- 
all of the systems is avail- 
from their 
LaChicotte, 


\dditionally, 


ing and picturing 
able from the manufacturer, or 
export agents, Streuber and 


New York. 


Lavezzi Adds yids 
Parts for New Techniques 


One of the oldest 
projector parts in the United 
States, the Lavezzi Machine Works, Chi- 
igo, has added to its line special aperture 
plates for all picture proportions and ana- 
morphic prints which have 


precision-made 


become needed 
in consequence of wide-screen technique. It 
now also manufactures sprocket wheels with 
CinemaScope 


narrow-gauge sprockets for 


prints 


Fluorescent Letters Available 
For Attraction Advertising 


Plastic letters made fluorescent by the 
Neviol process developed in Holland have 
been added to the line of interchangeablk 





THE NEW 








manufacturers of 


Westrex 


Managers in U.S. 


for Conference 


E. S. Gregg, president of Westrex, who is shown explaining multi-channel amplifier equipment which is part 


of sound apparatus for theatres recently developed by Westrex. 
recording manager in England; J. Cuevas, Brazil; 


Pictured (left to right) are J. A. Todd, 


J. Y. Abe, director for the Orient; P. Amourgis, 


manager for Near East; R. Senechal, head of recording in France-Belgium; M. Sorms, I1, manager for 
the Caribbean; behind, R. J. Hortis (rear), Argentina; W. E. Kollmyer, Australia; K. Kagara, recording 
engineer in the Orient; O. J. Forest, Trinidad; W. De Mello, Cuba; Mr. Gregg, and C. Adlerstrahle, 


manager for Scandinavia. 





attraction advertising letters manufactured 
by Wagner Sign Service, Chicago. De- 
signed for Wagner back-lighted panels, with 
wind-proof mounting, the letters bril- 
a panel of cobalt glass 


glow 
liantly in front of 
illuminated by lamps which emit ultra-violet 
light. a number of 


cC Ic rs 


They are available in 
, including red, green and blue. Simi- 


ULTRA WHITE 


‘HI-LITE SCREEN 


100% VINYL PLAS-TEC—MOLD AND FLAME PROOF 


Used Exclusively at RADIO CITY MUSIC 
HALL for all Showings — VISTAVISION, 
CINEMASCOPE, WIDE SCREEN, ETC.— 


AND THE NEW 


“SILVERLITE™ 


ALL PURPOSE SEAMLESS SILVER SCREEN— 
THEATRE SCREENS WITH A WORLD-WIDE REPUTATION 


SINCE 1927 
For Full Information—See Your Dealer or Write 


VOCALITE SCREEN CORPORATION 


ROOSEVELT, N. Y., U.S.A. ,, 
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PROSCENIUM AT 
RADIO et MUSIC HALL 
_ NEW YORK CITY 


lar colors are available also in the regular 
translucent plastic letters for Wagner attrac- 


tion advertising panels. 


THEATRE CHAIR IN 32 TYPES 


Auditorium chair of the "Universal’ line manufac- 
tured by the Ideal Seating Company, Grand Rapids, 
Mich., which embraces variations in the basic model 
pictured above allowing 43 different combinations, 
including a choice of self-rising or retracing seats. 
All models are of steel construction throughout and 
have cushions locked in place without use of a tool. 
Seat cushions are of coil spring construction, and 
backs extend down to cover the cushion when the 
seat is upright. 





NATIONAL CARBONS 


TRADE-MARK 


Ae te beet Wr male ! 


Whatever projection techniques you use, the present line of “National 
carbons is the finest ever offered — by ourselves or any other manufacturer. 

Not only do they excel in brilliance, color-balance and uniformity, but 
they give you all these features at the lowest cost per unit of light and inch 
of carbon consumed! 

Such a small part of operating expense... such a big part of picture quality 
—‘National” carbons always do their part in giving you full value for every 
dollar... your patrons full value for each admission. 


” 


THE PICTURE {S LIGHT... The term “National” is a trade-mark of Union Carbide and Carbon Corporation 


GIVE IT ALL YOU CAN CARBON PRODUCTS DEPARTMENT - UNION CARBIDE INTERNATIONAL COMPANY 


with “NATIONAL” CARBONS A Division of Union Carbide and Carbon Corporation + 30 East 42nd Street, New York 17, N.Y.,U.S.A. 
Cable Addres-: UNICARBIDE, New York 


























World Market 
BUYERS INDEX 


A Classified Directory of Manufacturers 


who are leading sources of motion picture 
equipment & supplies supplemented by a 


list of U. S. Equipment Export Distributors. 











Acoustic Materials 





The Celotex Co., 120 S. LaSalle St., Chicago, Ill. 
ee Corp., 22 E. 40th St., New York, 


Owens-Corning Fiberglass Co: 
New York 22, N. Y CABLE. 


United States Gypsum Co., 300 W. 2 St., 
Chicago, Ml. —_ 


16 E. 56th St., 
: ‘Fiberglas. 


Air-Conditioning and 
Ventilating Equipment 





Carrier , 310 im Settee l Syracuse, N. Y.; 
CABLE: T: Carrier Interna- 
+ Division, san Maadio Madison Ave., New York 

Chelsea Fan & Blower Co., 639 South Ave., 
Plainfield, N. J. EXPORT: WESTREX CORP., 
111 Eighth Ave., New York 11, N. Y. 

Chrysler Corp., Export ee. Bo O. Box 1688, 
Detroit 31, Mich; CABLE: 

lig Electric Ventila’ Co., an oy . Pedesk Rd., 
Chicago 41, JU.; LE: Iigco. 

National Engineering & awe. Co., 519 
Wyandotte St., Kansas City 6 £ 
Allied Manufacturer's Export ‘ee ‘1100 S. Me- 
Comas Ave., Wichita, Kan. 


™~ ee Co., 206 Cameron Ave., La Crosse, 


i Air Conditioning Co., Inc., 74 Union 
St., Brooklyn 15, N. Y. 


United States Air Conditioning Corp., 3310 Como 
Ave., S.E., Minneapolis, Minn. 


Westinghouse Electric International Co., 40 Wall 
St.. New York 5, N. Y. 


York Corp., Roosevelt Ave., York, Pa. 


Attraction Advertising and 
Exploitation Equipment 





Adler Silhouette Letter Co., 11843 W. Olympic 
Blvd., Los Angeles 64, Calif.; CABLE: Adlerco. 
(Coemgeetie letter lighted signs), EXPORT: 
tar ag -_: CORP., 111 Eighth Ave., New York 

, N.Y. 


Associated T. & R. Co., 354 W. 44th St., New 
York 36, N. Y. (box office plastic admission 
signs). 

International Register Co., _, be Washington 
Ave., Chicago 12, IIL; CABLE: Register, Chi- 
cago (cutout machine). EXPORT: Rocke In- 
— Corp., 13 E. 10th St., New York, 


Poblocki & Sons, 2159 S. Kinnickinnic Ave., 
Milwaukee, Wis. (marquees). 


Theatre Specialties, Inc., 1615 Cordova St., Los 
Angeles 7, Calif., (changeabie letter hted 
signe. poster frames). PORT: NATIONAL 
THEATRE SUPPLY, 92 Gold St., New York 
38, N. Y.; CABLE: Nathesupply. 
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Time-O-Matie Co., 1106 Bahls St. Dare, tl. 
(time a “EXPORT AGENT: W R. Mag- 
nus, Inc., West Randolph Bidg., Suite 


. Geen 


WAGNER SIGN —— INC., 218 


Ave., RT: NORP i. sALES, 113 wert d2ne rare 


EXPORT: at PAT SAL 
New York N. Y.; CABLE: N 
pages 46 Eg 47. 


Auditorium Seating, 
Upholstery & Supplies 





American Seating Co., 9th & Broadway, Grand 
Rapids, Mich. (chairs). EXPORT: NATIONAL 
THEATRE SUPPLY, 92 Gold St., New York 
38, N. Y.; CABLE Nathesuppl ly. 

= Co! Bolt Co., 1338 West Concord 

22, Tl. (anchors for chairs). 
EXPORT, Dowell International, P. O. Box 
374, Arlington Heights, Ill. 

Chicopee Manufacturing Corp., 40 Worth St., 
New er 7, N. Y. (fabric). 

Goodall Fabrics, Inc., 525 Madison Ave., New 
York, N. Y. (fabric). 

Griggs cone Co., Kroehler Div., Box 
630, Belto EXPORT: RCA INTERNA- 
)  - DIVISION, 30 Rockefeller Plaza, 

ork 20, N. Y. RADIO ADDRESS: Radio- 
— 


Hewitt-Robins, Inc., Buffalo 5, N. Y. (foam rub- - 


ber c ions). 

Heywood-Wakefield Co., Gardner, Mass. (chairs). 

IDEAL SEATING “’ Grand nee Mich. 
(chairs). EXPORT: W. G. PREDDEY, | 187 
G Gate, Francisco, CINE- 
MATOGRAPH INTERNATIONAL. Mie. 630 
Ninth Ave., New York. See page 

CARL STUESSEL GmbH, Bielefeld, "nai. 
See page 56. 

International Seat Corp., Union City. Ind. 
(chairs). EXPORT: NORPAT Re cy 94 
113 West 42nd St. New York, N. Y.i ¢aB 
Norpacrest. See page 70. 

Irwin Seating Co., Waters Bidg., Grand ne 
Mich. (chairs). EXPORT: Jack Benjamin, 34 

W. 44th St., New York, N. Y. 

G. B.-Kalee, "Ltd. pened House, 37-41 Mor- 
timer St., London W. 1, England (chairs). 

Southern Desk Co., Drawer 30, Hickory, N. C. 
(chairs). EXPORT: STREUBER & LA CHI- 
COTTE, INC., 250 W. 57th St., New York 19, 
N. Y. CABLE: Kastauber. 


Black Light Paints 
and Lighting Equipment 





Black Light Products, 67 E. Lake St., Chicago 1, 
.. CABLE: Blacklight. 
Lawter Chemicals, Inc., 

Chicago 45, Ml. 
~~ Co., 35 West 52nd St., New York 19, 


3550 W. Touhy Ave., 


Switzer Brothers, Inc., 4732 St. Clair Ave.. 


Cleveland 3. Ohio 





Carbons for Projection 





PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
ps) Netherlands. For U. S.: Ex- 
port Corp., Div. of North American 
Co., Inc., 100 E. 42nd St., New York 17, N. Y. 
Rinsdroff Werke, Mehlem Rhein, Germany. 
U.S.A. Address: Helios Bio Carbons, Inc., 122 
Washington St., Bloomfield, N. J. 
Societe Le onthe peared Pagny, 
U.S.A. ADDRESS: Pause . Inc., 400 rie 
Ave., Boonton, N. 
Ship Carbon Co. *Y Great Britain, Ltd., 60-66 
ardour St., London, W.1, England. 
UNION CARBIDE INTERNATIONAL CO., A 
Division of Union Carbide & Carbon 
30 East 42nd St., New York 17, N. Y. CABLE: 
Unicarbide, New York. See page 63. 


Carbon Savers 


10921 Briggs Rd., Cleveland, 





Best Devices Co., 
Ohio. 
ws SS <a Co., 1224 Homedale, N.W., Canton 
NORPAT SALES, Inc., ss West ~ St., New 
York 19, N. Y.; CABLE: Norpacrest. 
Hal I. Huff Seenafacturing Corp., 659 West Jef- 
ferson Blvd., Los Angeles 7, Calif. 
Payne Products Co., 2450 Stadium Bivd., Ann 
we Mich. EXPORT: Frazar & Hansen, 
301 Clay St., San a Calif., and 
tao ‘Broadway, New York 5, =, 


Carpeting— 





See Floor Coverings 


Cleaning & Maintenance 
Equipment & Supplies 





Bruer Electric Manufacturing Co., 5100 Ravens- 
wood Avenue, Chicago 40, Tl. (vacuum 
cleaners). EXPORT: O. O. Mallegg, 400 W. 
Madison St., Chicago. 

Dayton Safety Ladder Co., 
Dayton, Ohio. (ladders). 

Multi-Clean Products, Inc., 2277 Ford Parkway, 
St. Paul 1, Minn. (vacuum cleaners). EXPORT 
- Correa & Son, 838 W. Hubbard, Ghicago, 

National Super Service Co., 1946 N. 
Toledo, Ohio (vacuum cleaners). 

Patent Scaffolding Co., The, Inc., 38-21 12th St., 
Long Island City, N. Y. (ladders). 

Pullman Vacuum Cleaner Corp., 33 Allerton St., 
Boston 19, Mass. (vacuum cleaners). 

Rustain Products, Inc., 240 East 152nd St., New 
York, N. Y. (stain remover). 

Spencer Turbine Co., Hartford, Conn. (vacuum 
cleaners). 


2337 Gilbert Ave., 


13th St., 






















The new techniques are opening 
new worlds of box office excite- 
ment ...and NATIONAL is 
delivering the world’s finest 
equipment... 


WiTLER 


to match the exacting demands 
of these new PROJECTION and 
echniques Distt ibutors 
a ee Throughout the World! 


NATIONAL THEATRE SUPPLY Ex£ort 
92 GOLD STREET, NEW YORK 38, U. S. A. > CABLE ADDRESS NATHESUPLY, N. Y. 


Crowd Control Equipment 





Apex Brass & Bronze Works, Inc., 116 Walker 
St., New York 13, N. Y. 


Hupp Metal Works Co., 1123 Broadway, New 
York, N. Y. 


Lawrence Metal Products, Inc., 79 Walker St., 


New York, N. Y 


Curtain Controls and Tracks 


Vallen, Inc., 225 Bluff Street, Akron 4. Ohio. 
EXPORT: NATIONAL THEATRE (SUPPLY, $2 
Gold wen lew York, N E. Nathesup- 
ply. RCA INTERNATIONAL DIVISION, 
Rockefeller P New York, N. Ys RADIO 
ADpnass: Radiointer. 
Jeseph Veseneeees., sO 27-22 Jackson Ave., 
Long Island City, N. 
ny 


Drive-In Playground Equipment 








Automatic Devices Co., 2011 S. 12th St., Allen- 
town, Pa. EXPORT AGENT: Fernande Mier, 
220 West 42nd St., New York City. 

J. R. Clancy, Inc., Syracuse, N. Y. EXPORT: 
ney CORP., 111 Eighth Ave., New York 

R. L. Grosh & Sons, 4112 Sunset Blvd., Holly- 
wood 29, Calif 





MOST COMPLETE LINE 
THEATRE SEATING 


in the World 


Chairs to fit every 
theatre seating need 


* Beauty, comfort and durability. 

* Full upholstered chairs with padded or 
deluxe spring backs and seats. 

* Veneer chairs or chairs with veneer backs 
and upholstered seats. 

* A wide range of prices to meet your 
budget. 

* Complete line of standards and hinges in 
steel or cast iron. 

* Planning services without cost or obliga- 
tion. 
Write for free literature describing our 
entire line. 





Responsible dealers in Central and South 
America invited to inquire about open 
territory. 








American Playground Devices, Anderson, Ind. 

King Amusement Co., Mt. Clemens, Mich. 

Miniature Train Co., Renssealer, Ind. 

Miracle Whirl Sales Co., Box 275, Grinnell, Ia. 

~~ Plane Manufacturing Co., South Beloit, 
Ss. 


Drive-In Screen Paint, Facing 





a eo Theatre oy ga Co., Inc., 505 
W. 9th St., Kansas City, 

Bln & Sons, 2159 S. 2 Ave., 
Milwaukee 7, Wis. (aluminum screen panels). 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Ave., Brooklyn, N. Y. 

— ical Paint & Oil Co., 1148-1246 W. 70th St., 

Cleveland, Ohio. (screen paint). 

VOCALITE SCREEN CORP., Roosevelt, N. Y. 
EXPORT: STREUBER & LACHICOTTE, INC., 
1819 Broadway, New York 23, N. Y. CABLE: 
Kastreuber. 


Drive-In Speakers 





BALLANTYNE CO., 1712 Jackson St., Omaha 2, 
Nebr. EXPORT: STREUBER & gage 
1819 Broadway, New York 23, N. Y.; CABL 
Kastreuber. 

Century Projector Corp., 729 Seventh Ave., New 
York 20, N. Y. EXPORT: WESTREX CORP., 
111 Eighth Ave., New York 11, N. Y. 

Drive-In Theatre Manufacturing Co., 505 West 
9th St., Kansas City, Mo 

Eprad, 1206 Cherry St., Toledo 4, Ohio. 

First-American Products, Inc., 1717 Wyandotte 
St., Kansas City 8, Mo. 

INTERNATIONAL PROJECTOR pane 55 La- 
France Ave., Bloomfield, N. J. XPORT: Na- 
tional ‘Theatre Supply, 92 Gold ou New York 
38, N. Y.; CABLE: Nathesupply. 

a Speaker Reconing Co., 2312 Cedar 
Av S., Minneapolis 14, Minn. (speaker re- 
coniing). 

Motiograph, Inc., 4431 W. Lake St., Chicago, IIl. 
EXPORT: Frazar & Hansen, Ltd., 301 Clay 
St., San ——- 11, a and 120 Broad- 
way, New York 5, N. 

RADIO CORP. OF pe RCA INTER- 
NATIONAL DIVISION, 30 Rockefeller Plaza, 

20, N. Y.; RADIO ADDRESS: 

Theatre Specialties, Inc., 1615 Cordova St., Los 
Angeles, Calif. 

Utah Radio Products Co., Inc., 1123 East Frank- 
lin St., Huntington, Ind. (dual cones). 

WESTREX CORP., 111 Eighth Ave., New York 
ll, N. Y. CABLE: Westrex, N. Y. 

Whitney-Blake Company, New Haven, Conn. 
(speaker system underground cable). EX- 
PORT: Lage - a sa CORP., 111 Eighth Ave., 
New York, N. 


Electric Power Plants 





Ansaldo S. A., Via Dante 16, Milan, Italy. 

Fairbanks, Morse & Co., 600 S. Michigan Ave., 
Chicago, Il. 

D. W. Onan & Sons, Inc., 2515 University Ave., 
S. E., Minneapolis 10, Minn. 


Fabrics for Stage 
and General Decoration 





IDEAL SEATING CO. 


513 Ann Street, N.W. 
Grand Rapids, Michigan, U.S. A. 


Manufacturers of public seating for over 
quarter of a century. 
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Chicopee Manufacturing Co of pougie. 
Worth St.. New York 3 N. ¥. ASLE 
Chicopee, New York. 

J. R. Clancy, Inc., Syracuse, N. Y. EXPORT: 
a ae CORP., 111 Eighth Ave., New York 

» N. Y. 

Goodall Fabrics, Inc., x3 Madison Ave., New 

York 22, N. Y.; CABLE . New York. 


Knoxville Scenic Studios, Inc., Box 1029, Mary- 
ville Pike, Knoxville, Tenn. 

Thortel Fireproof << me. Inc., 101 in Ave., 
New York 17, N. CABLE: Thorte! 


Fire Preventives 





American LaFrance & Foamite Industries, 100 
East LaFrance St., Elmira, N. Y. 

The General Detroit Corp., 22 Worth St., New 
York 13, 

Neva Burn eo Corp., 17 W. 60th St., New 
York, N. Y. (flameproo ng chemical). 

New York Pismegtosins Co., 115 Christopher 
oe New York 14, N. Y. (flameproofing chemi- 
cal). 

NORPAT a... INC., 113 West 42nd St., New 
York 36, N. 
rene Sdenufecturing Co., 560 Belmont Ave., 
Newark 8, N. J. (fire ex “mg hers). et 
G. R. LeCerff, 10 Empire , Newark 5, N. J. 


Floor Coverings 





Armstrong Cork Co., Lancaster, Pa. (composi- 
tion). 

Fremont Rubber Co., Fremont, Ohio (composi- 
tion). 
Sidney Brumenthal & Co., 1 Park Ave., New 
York City (Loma-Loom laytex- -back carpet). 
A. & M. Karagheusian, Inc., 295 Fifth Ave., 
New York 16, N. Y. (carpeting). 

NORPAT SALES, INC., 113 West 42nd St., New 
York 36, N. Y. 

Alexander Smith-C. H. Masland, 295 Fifth Ave., 
New York, N. Y. (carpeting). 


Hearing Aids, Group 





Audivox, Inc., 123 Worcester St., Boston, Mass. 
EXPORT: a ag CORP., 111 Eighth Ave., 
New York 1 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: Philips Ex- 
port Corp., Div. of North American Philips 
Co., Inc., 100 E. 42nd St., New York 17, N. Y. 

RADIO CORP. OF AMERICA, RCA INTER- 
NATIONAL DIV., 30 Rockefeller Plaza, New 
York 20, N. Y.; RADIO ADDRESS: Radiointer. 

Telesonic Theatrephone Corp., 3 East 48th St., 

ew York 17, N. Y.; CABLE: Charlehman, 
New York. 

Trimm, Inc., 400 W. Lake St., Libertyville, Ill. 
EXPORT: WESTREX CORP., 111 Eighth Ave., 
New York, N. Y. 


Lighting Equipment 





Adams Lighting, Inc., 48 W. 27th Street, New 
York 1, N. Y. (fixtures); CABLE: Adliting. 
EXPORT: NORPAT SALES, 113 West 42nd St., 
New York 36, N. Y.; CABLE: Norpacrest. 

General Electric Co., Nela Park, East Cleveland, 
Ohio (lamps). EXPORT: 570 ‘Lexington Ave., 
New York, N. 

Kliegl Bros., 321 Sik 50th St., 
(dimmers). 

Lamplighter Products Co., 95 Atlantic Avenue, 
Brooklyn 2, N. Y. (emergency). 

PHILIPS INDUSTRIES, ELA DIV., agg te 
The Netherlands. For U. &.: My Ry 
Corp., Div. of North American Philips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 

Sola Electric Co., 4633 W. 16th *. Chicago 50, 
Ill. (transformers); CABLE: Sol 

Superior Electric Co., Bristol, fae, (dimmers); 
CABLE: Superlek. 

Sylvania Electric Products, Inc., 
New York 19, N. Y. (lamps); 
vania. 

Voigt Co., 1649 N. Broad St., 
Pa. (fixtures). 

Ward Leonard Electric Co., 31 South St., Mix. 
Vernon, N. Y. (dimmers). EXPORT: Aa. 
Auriema, Inc., 89 Broad St., New York, N. Y. 

Westinghouse Electric International Co., 40 Wall 
St., New York 5, N. Y. (lamps). 


New York, N. Y. 


1740 Broadway, 
CABLE: Hysyl- 


Philadelphia 22, 


Lobby Mats 


Agestean Mat Corp., 2019 Adams St., Toledo, 





Perfo Mat & Rubber Co., Inc., 281 Fifth Ave., 


New York 16, N. Y. 





COMPLETE RANGE wae, FOR ALL SYSTEMS 





PHILIPS. 4 ; of motion picture theatres, in nearly 
: every country on earth are now using PHILIPS 
projection equipment. 
Owners and projectionists of those houses can 
relax about the technical side of their business. 
They know they are operating the most perfect 
projection machines on the market: 


* Ultra-modern in design. 


* Pre-engineered for all new screen techniques. 


They know that extensive service organizations and lighting & acoustical 
advisory bureaux stand behind them to solve any problem. 


@ 
WP aorenen 











Murals, Photographic 





wee Murals cf California, 8921 West Pico Bivd., 
Los Angeles 35, Calif 
RCS Studios, 123 N. Wacker Dr., Chicago 5, Il. 


Projection Accessories 





Essannay Electric Manufacturing Co., 1438 North 
Clark St., Chicago 10, Ill. (changeovers). EX- 
PORT: WESTREX CORP., 111 Eighth Ave., 
New York 11, N. Y. 

Goldberg Brothers, 3500 Walnut St., Denver, Colo. 
(film cabinets, reels, rewinders). EXPORT: 
WESTREX CORP., 111 Eighth Ave. New 
York 11, N. Y 

Golde Manufacturing CCo., 4888 N. Clark St., 
Chicago 40, Ill. (changeovers, rewinders). 


Griswold Machine Works, 412 Main St., Port 
Jefferson, N. Y. (splicers). EXPORT: Neumade 
New York, 


am Corp., 330 W. 42nd St., 


Hollywood Film Co., 946 Seward St., Hollywood, 
Calif. (film rewinders). 

Jefrona Laboratories, 1007 S. Salina St., Syra- 
cuse, N. Y. (film cement and cleaning equip- 
ment); CABLE: Jefrona. EXPORT: Camera 
oo Co., 1600 Broadway, New York, 

‘* 


Lake Products Co., 6576 Oleatha Ave., St. Louis, 
Mo. (film cement). 

Neumade Products Corp., 330 West 42nd St., New 
York 18, N. Y. (film cabinets, splicers, rewind 
tables, etc.); CABLE: Neumadecor, New York. 
EXPORT: WESTREX CORP., 111 Eighth Ave., 
New York 11, N. Y. 

PHILIPS INDUSTRIES. ELA DIV., Eindhoven, 
The Netherlands. For U. S.: Phili Export 
Corp., Div. of North American ilips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 

Paromel Electronic Corp., 2040 W. North Ave., 
Chicago, Il. 

Prestoseal Manufacturing Corp., 37-27 33rd St.. 
Long Island City, N. Y. (splicers). 

Wenzel Projector Co., 2509 S. State St., Chicago, 
Il. 


Projection Current 
Rectification Equipment 





AMERICAN SELECTIFIER DiV., 
SAL INC., «4 W. 42nd St., 


NORPAT 
New York 36, 


N. Y. page 
C. S. Ashcraft Manufacturing Co., 36-32 Thirty- 
eighth St., Long Island City, N. Y. (rectifiers). 


EXPORT: WESTREX CORP., 111 Eighth Ave., 
New York il, N. Y. 


Automatic Devices Co., 2011 S. 12th St., 


Allen- 
EXPORT 
R, 220 W. 42nd St., 


town, Pa. (motor-generators). 
AGENT: FERNANDO MIE 
New York City. 

BALLANTYNE CO., 1712 Jackson St., Omaha, 
Nebr. (rectifiers). EXPORT: STREUBER & 
LA CHICOTTE, INC., 250 W. S7th St., New 
York 19, N. Y. CABLE: Kastreuber. 

agi Electric Co., 1806 "ee St., St. Louis, 

(motor generator Ss). XPORT AGENT: 
ROA INTERNATIONAL Division. 30 Rocke- 
feller Plaza, New York 20, N. Y. RADIO AD- 
DRESS: Radiointer. 

Cinematic Corp., 122 Washington St., Bloomfield, 
N. J. (motor-generators, rectifiers and recti- 
fier tubes). 

Electric Specialty Co., 211 South St., proeterd. 
Conn. (motor generators). EXPOR WEST- 
=“ CORP., 111 Eighth Ave., oy York 11, 

G. B-Kalee, Ltd., Mortimer House, 37-41 Mor- 
timer St., London W1, England. 

Garver Electric Co., Union City, Ind. (rectifiers) 


EXPORT: Streuber & La Chicotte, Inc., 25 
W. 57th St., New York 19, N. Y. CABLE: 
Kastreuber. 


Gordos Corp., 86 Shipman St.. Newark 2, N. J. 
rectifier tubes). EXPORT: BIZZELLE CINEMA 
SUPPLY CORP., 420 W. 45th St., New York 
19, N. Y. See page 46. 

Hertner Electric Co., 12690 Elmwood Ave., Cleve- 
land, Ohio. (motor-generators). EXPORT: 
NATIONAL THEATRE SUPPLY: 92 Gold St., 
New York 7, N. Y. CABLE: Nathesupply. 

Imperial Electric Co., 64 Ira Ave., Akron, Ohio 
(motor-generators); CABLE: Impelectro. 

Kneisley Electric Co., Toledo, Ohio (rectifiers); 
CABLE: Kelco 

McCol n-Christic Corp., Ltd., 3410 W. 67th 
St., Angeles 43. Calif. (rectifiers); CABLE 
Coichris. XPORT: NATIONAL THEATRE 
SUPPLY, 92 Gold St., New York 7, N. Y.; 
CABLE: Nathesupply. 

Motiograph, Inc., 4431 W. Lake St., Chicago, Ill. 
(motor generators). EXPORT: Frazar & Hansen. 
Ltd., 301 Clay St., San Francisco, Calif., and 
120 Broadway, New York 5, N. Y 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U.S.A.: Philips Export 
Corp., Div. = North American Philips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 

J. E. Robin, Inc., 267 Rhode Island Ave., East 
Orange, N. J. (rectifiers). CABLE: Jerobin. 
STRONG ELECTRIC CO., 87 City Park Ave., 

Toledo, Ohio (rectifiers). See page 54. 


Projection Lamps 





Cc. S. Ashcraft SGanatocterte Low “Ss Thirty- 
eighth St., Long Island C Y. EXPORT: 
WESTREX CORP., 111 eighth Tea. New York 
11, N. Y. 








THE WORLD’S BEST SCREEN 
The 


PRENDERGAST TURNER 
SILVER WHITE SCREEN 


In All Sizes 


Approved by TWENTIETH CENTURY-FOX and 
DR. LESLIE KNOPP, Ph.D., M.Sc., F.R.S.A., F.LE.S. 


Technical Adviser to the Cinematograph Exhibitors’ 
of Great Britain and Ireland 


CRYSTAL CLEAR DEFINITION 
NO FALL AWAY 


Address Enquiries to TRUE-VUE (YORK) LTD. 


Fulford House, Fulford, York, England 


Association 





OOn. Art ves co., 1712 paeieen St., Omaha 2, 
Nebr. XPORT: STREUBER & LA CHi- 
COTTE, Ose W. 57th St., New York 19, N. Y.; 
CABLE Kastreuber. 

G. B-Kalee, Ltd., Mortimer House, 37-41 Mor- 
timer St., London W1, England. 

J. E. McAuley Manufacturing Co., 554 West 
Adams St., Chicago, Ill. EXPORT: NATIONAL 
THEATRE SUPPLY, 92 Gold St., New York 
7, N. Y.; CABLE: Nathesupply. 

Motiograph, Inc., 4431 W. Lake St., Chicago, Ill. 
EXPORT: Frazar & Hansen, Ltd., 301 Clay St., 
San Francisco 11, Calif... and 120 Broadway, 
New York 5, N. Y. 

PHILIPS INDUSTRIES, ELA DIV., Einhoven, 
= Netherlands. For U. S.: Philips Export 

Corp., Div. of North American Philips Co., 

Inc., 100 E. 42nd St., New York 17, N. Y. 
STRONG ELECTRIC CORP., 87 City Park Ave., 

Toledo, Ohio: CABLE: Stronglamp. EXPORT: 

et merge THEATRE SUPPLY, 92 Gold St., 

New York 7, N. Y.; CABLE: Nathesuply. See 

page 54. 

All of above firms manufacture carbon arc 
tamps. The following make filament tamps for 
projection: 

General Electric Co., Nela Park, East Cleveland, 


Ohio. EXPORT: 570 Lexington Ave., New 
York, = 

Westinghouse Electric Peteppationst Co., 40 
Wall St., New York 5, N. 


Projection Lenses 





BALLANTYNE CG., 1712 Jacksen St., Omaha, 
Nebr. EXPORT: STREUBER & LA CHICOTTE, 
rs W. 57th 7 New York 19, N. Y. 


Bausch & Lomb Optical Comprar. 679 St. Paul 
St., Rochester, LE: Bauschlomb. 
EXPORT: RCA ee Pe ae 

ockefeller Plaza, New UB v5; 
ESS: Radiointer: *STRE BER * 

LA CHICOTTE, 250 W. 57th St., New 19, 

N. Y.; CABLE: wg "WESTREX 

CORP., 111 E — N. Se 

NATIONAL T CATRE “Surecy,’s2 St God 

New York 7, N. Y.; CABLE: ita,” 


Comte Corp., 122 Washington St., Bloomfield, 


44, Florence, 
Chi- 


$ibiy. Galioleo, Via Carlo Bini, 


Generel Scientific Corp., 5151 W. 65th St., 
cago 38, Ill. 


ISCO OPTISCHE WERKE GMBH, Gottingen, 
Germany. For U. S.: WALTER FUTTER, 625 
Madison Ave., New York 22, N. Y. See pages 
61 and 69. 

National Screen Service Co., 630 Ninth Ave., 
New York City (anamorphic only). 

NORPAT, INC., 113 West 42nd St., New York 
City (picture centering adapter). 


Pacific Optical Corp., 5965 West 98th St., Los 
Angeles, Calif. (adjustable focal length). 
}s100k- 


oy ing Optical Co., 2 Franklin Ave., 
Y.; CABLE: Kollmorgen. EXPORT: 
NATIONAL THEATRE SUPPLY, 92 Gold St., 
New York 38, N. Y.; CABLE: Nathesupply. 
PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: Philips Export 
Corp., Div. of North American Philins Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 


PROJECTION OPTICS COMPANY, INC., 330 
Lyell Ave., Rochester 6, New York. CABLE: 


Pro-Jax. DISTRIBUTOR: Raytone Screen 
Corp., 165 Clermont Ave., Brooklyn, N. Y. 
See page 53. 


J. E. ROBIN, INC., 267 Rhode Island Ave., East 
Orange, N. J. See page 45. 

Ross, Ltd., The Optical Works, Clapham Com- 
mon, London S.W.4, England. 

Salmoiraghi, Via Sanzio 5, Milan, Italy 

RADIANT MANUFACTURING CORP., 2627 
Roosevelt = Chicago, tll. (anamorphic only). 
See pages 42 and 43. 


Wenzel Projector Co., 2505-19 S. State St., Chi- 
cago, Ill. (lens holder). 
Wollensak Optical Co., 872 Dudson Ave., Ro- 


chester, N. Y. 


Projection Screens and Screen 
Frames 











68 MOTION PICTURE HERALD 






Artkraft-Strauss Sign Corp., 830 Twelfth Ave., 
New York, N. Y. (wide-screen frames). 

Da-Lite Screen Co., Inc., 2711 N. Pulaski Road, 
Chicago 39, Ill. 

wy Seroms Co 1501 Broadw New York 18, 

Y. EXPORT: NATIONAL THEATRE SUP 

PLY. $2 Gold St., New York 38, N. Y.; CABLE: 
Nathesupply. 

Perforated Front Projection Screen Co., Ltd., 
43-49 Higham St., Walthamstow, London E. 17, 

England. 





:Q PROJECTION LENSES have been for many years 


well known to the specialist. 


Make your choice! 


<> MEMES Petzval type for projection on 


normal screens with a ratio 1:1.33 
Focal lengths of 90 to 180 mm 


(\ 
£2) eld eeaaeens six component 1:2 lens, 


especially designed for modern projection 
techniques such as Cinemascope, Vista Vi- 
sion, Plastorama etc. 

Focal lengths of 50 to 95 mm 

The lens of high light-intensity for perfect 
performance 


NV Ne ase aiaee © cylindrical 


attachment for Cinemascope projection, is 
guaranteed to please the most descerning 
specialists with its high quality images 


BIUSSLSIESS) seven component |:1.5 


lens with focal lengths of 70 to 130mm q 
Best correction | fop quality pictures! There 


aa 


is NM lens inthe world! thes ee a 


c brilliance and inate 
right to the edges. 


Your problems are our problems: advice is 
part of our service. 


OPTISCHE WERKE GMBH GOTTINGEN 


GERMANY 











Represented by WALTER FUTTER—Vidoscope Lens—625 Madison Ave., New York 22, N. Y.—U. S. A. 





RAYTONE SCREEN CORP., 165 Clermont Ave., 
Brooklyn, N. Y. See page 49. 

Cinematic Corp., 122 Washington St., 
field, N. J. 

Glowmeter co. 455 Bryant St., 
wanda, N. 

aesnaneen CO., 1712 Jackson St., Omaha 2, 
Nebr.; EXPORT: STREUBER & LA CHI- 
COTTE, 250 W. S7th St., New York 19, N. Y. 

BODDE SCREEN CO., 8329 Venice 6Glivd., Los 
Angeles, Calif. See page 60. 

Drive-In Theatre Mfg. Co., 505 West Ninth St., 
Kansas City, Mo. (wide-screen frames). 

First American Products, Inc., 1717 Wyandotte 
St., Kansas City 8, Mo. (wide-screen frames). 

R. L. Grosh & Co., 4114 Sunset Blvd., Hollywood, 
Calif. (screen frames). 

Hollywood Curvascope Frame Co., 2311 Foshay 
Tower, Minneapolis 2, Minn. (wide-screen 
frames). 

H. R. Mitchell & Co., P. O. Box 690, Hartselle, 
Ala. (wide-screen frames). 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For VU. S.: Philips Export 
Corp., Div. of North American Philips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 

Radiant Manufacturing Corp., 2627 Roosevelt 
Rd., Chicago, Il. 

Max Schumann, Speckstrasse 6-63, Hamburg 36, 
Germany (wide-screen). U. S. . Address: 
J. E. Robin, Inc., 267 Rhode Island Ave., East 
Orange, N. J. 

TRUE-VUE (YORK), LTD., Fulford House, Ful- 
ford, York, England. See page 68. 

VOCALITE SCREEN CORP., Roosevelt, N. Y.; 
CABLE: Vocalite, Freeport, N. Y. EXPORT: 
STREUBER & LA CHICOTTE, INC., 250 
W. 57th St., New York 19, N. Y. CABLE: Kas- 
treuber. See page 62. 

WALKER AMERICAN CORP., 800 Beaumont 
St., St. Louis 6, Mo. EXPORT: NATIONAL 
THEATRE SUPPLY, $2 Gold St., New Y 
38, N. Y.; CABLE: Nathesupply. See page 51. 

WILLIAMS SCREEN CO., 1670 Summit Lake 
Bivd., Akron 7, Ohio. EXPORT: Streuber & 
La Chicotte, 250 W. 57th St., New York 19, 
N. Y. CABLE: Kastreuber. See page 539. 


Bloom- 


North Tona- 


Projectors, 35mm; 
and Accessories 


THE BALLANTYNE CO., 1712 Jackson St., 
Omaha, Nebr.; CABLE: Balco. EXPORT: 
Streuber & La Chicotte, Inc., 250 W. 57th St., 
New York 7, N. Y. CABLE: Kastreuber. See 
page 57. 

Century gal a 729 Seventh Ave., 
New York, Y. EXPORT: WESTREX CORP., 
ill Eighth ae New York, N. Y. 

Charlin, 181 Ave. Pierre Brossolette, Montrouge 
(Seine), France. 

<- ~rene S. A., Viale Campania 25, Milan, 

aly. 

Gevaert Company of America, Inc., 423 W. 55th 
St., New York 19, N. Y.; CABLE: Gevafilm. 
Holmes Projector Corp., 1815 Orchard St., Chi- 
cago, Ill. EXPORT: WESTREX CORP., 111 

Eighth Ave., New York 11, N. Y. 

INTERNATIONAL PROJECTOR CORP., 55 La- 
France Ave., Bloomfield, N. Y.; CABLE: Pre- 
simplex, New York. EXPORT: National The- 
atre Supply, 92 Gold St., New York 38, N. Y.: 
CABLE: Nathesupply. See page 65. 

G. B.-Kalee, Ltd., Mortimer House, 37-41 Mor- 
timer St., London W. 1, England. 





Avene MACHINE WORKS, 4635 W. Lake St., 
“4, (projector parts). EXPORT: 
NORPAT SALES, inc., 113 West 42nd St., New 
ork 36, N. Y. See page 56. 
P Soto Cinematografica S. A., Mallorca, 228, 
Barcelona, Spain. 
pee Via Madama Cristina 149, Turin, 


a Inc., 4431 ai Lake St., Chicago, 
EXPORT Frazar & 


Hansen, Ltd., 301 

St San Francisco, Calif., and 120 Broadway, 
New York ED ae 

Paromel ste nel Corp., 2040 W. North Ave., 
Chicago, Ill. 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: — Export 
Corp., Div. of North American ilips Co., 
Inc., 100 E. 42nd St., New Ry 17, Nw. Y. 
See page 67. 

Pio Pion, Via Rovereto 3, Milan, Italy. 

RADIO CORP. OF AMERICA, INTERNATIONAL 
DIVISION, 30 Rockefeller Plaza, New Yurk 
20, 3” RADIO ADDRESS: Radiointer. See 


Page 

Ross Ltd., The Optical Works, Clapham Com- 
mon, London S. W. 4, England. 

Schoen Products Co., 105029 S. Figueroa Blvd., 
Gardena, Calif. EXPORT AGENT: Hollywood 
Photo Manufacturers, 1801 S. Olive St., Los 
Angeles, California 

Wenzel Projector Co., 2505-2519 S. State St., 
Chicago 16, Ill.; CABLE: Wenzko. EXPORT: 
Streuber & La Chicotte, 250 W. 57th St., New 
York 19, N. Y.; CABLE: Kastreuber. 

Edward H. Wolk, 1241 S. Wabash Ave., Chi- 
cago 5, Ill. (projector parts). CABLE: Edwolk. 

Zeiss-Ikon AG, Dornhalden Strasse 5, Stuttgart, 
Germany (projectors). 

{Above firms manufacture projector 
mechanisms, bases, magazi and takeup 
unless otherwise specified.) 





Projectors, 16mm 





eeeeenion S. A., Viale Campania 25, Milan, 

taly. 

Compco Corp., 2251 W. St. Paul Ave., Chicago 
47, Ill.; CABLE: Compco. EXPORT: Cinefot 
International Corp., 303 W. 42nd St., 
York 18, N. Y. 

G. BK-alee, Ltd., Mortimer House, 37-41 Mor- 
timer St., London W1, England. 

Holmes Projector Corp., 1815 Orchard St., Chi- 
cago, Ill. EXPORT: WESTREX CORP., 111 
Eighth Ave., New York 11, N. Y. 

Pio Pion, Via Rovereto 3, Milan. Italy. 

woe << aes Corp., 2040 W. North Ave., 
Chi 

PHILIPS ‘INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: Philips Export 
Corp., Div. of North American Philips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 

RADIO CORP. OF AMERICA, INTERNATIONAL 
DIVISION, 30 Rockefeller Plaza. New York, 
N. be RADIO ADDRESS: Radiointer. 


Schoen Products Co., 105029 S. Figueroa Blvd., 
Gardena, Calif 

Victor Animatograph Corp., Davenport Bank 
Bldg., Davenport, Ia.; CABLE: Vianco, Daven- 
port. 


Sand Urns 


Compco Corp., 2257 W St. Paul Ave., Chicago 
47, Ill.; CABLE: Compco. 


New 








SELECTIFIERS 
50,000 HOURS 


Selenium Rectifiers 
Models 50 amps to 400 amps 


WAGNER 
Black-Light 
MARQUEES —— LETTERS 








INTERNATIONAL 
AUTOMAT-A-LIFT 
THEATRE SEATS 


LA VEZZI 
PROJECTION PARTS 
Better Than Your Originals 








THE MANUFACTURERS ' 
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EXPORT MANAGER: 


AMERICAN SELECTIFIER Div., Norpat, inc. 


DOC FAIGE 


113 W. 42 St., New York City 36 


Glaro Machine Products Co., Inc., 220 B. 82nd 
St., Rockaway Beach ity 2 

Goldberg Brothers, 3500 “Walnut St., 
Colo. 

Golde Manufacturing Co., 
Chicago 40, Ill. 


Denver, 


4888 N. Clark St., 


Sound Equipment 





Altec Lansing Corp., 9356 Santa Monica Blvd., 
Beverly Hills, Calif. (amplifiers, Perspecta 
theatre equipment). EXPORT AGENT: Frazar 
& Hansen, Ltd., 301 Clay St., San Francisco 11, 
Calif., and 120 Broadway, New York 5, A 

Ampex Corp., 934 Charter St., Redwood City. 
Calif. (reproduction equipment, magnetic 
recorders, Perspecta theatre equipment). 

BALLANTYNE CO., 1712 Jackson St., Omaha 
2, Nebr. (reproduction equipment). Export: 
STREUBER & LA CHICOTTE, INC., 250 W. 
57th St., New York 19, N. Y. Cable: Kas- 
treuber. See page 57. 

FAIRCHILD RECORDING EQUIPMENT CORP., 
154th St. & 7th Ave., Whitestone, N. Y. - 
PORT: FAIRCHILD CAMERA & INSTRU- 
MENT CORP., 88-06 Van Wyck Boulevard, 
Jamaica, N. Y. (Perspecta equipment). See 
page 52. 

Fine Sound, Inc., 711 Fifth Ave., New York City. 
Perspecta recording equipment). 

G. B-Kalee, Ltd., Mortimer House, 37-41 Mor- 
timer St., London W1, England (reproduction 
equipment). 

INTERNATIONAL PROJECTOR CORP., 55 
LaFrance Ave., Bloomfield, N. J. (reproduction 
equipment). EXPORT: NATIONAL THEATRE 
SUPPLY, 92 Gold St., New York 38, N. Y. 
CABLE: Nathesupply. page 65. 

Magnasyne Mfg. Co., Ltd., 5517 Satsuma Ave., 
North Hollywood, Calif. (reproduction equip- 
ment, magnetic recorders). 

Motiograph, Inc., 4431 W. Lake St., Chicago, Ill. 
(reproduction equipment). EXPORT: Frazar 
& Hansen, Ltd., 301 Clay St., 
me Calif., and 120 Broadway, 

} A 


San Francisco 
New York 5, 


PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S. Philip Export 
Corp., Div. of North American Philips Co., 
Inc., 100 E. 42nd St., New York 17, N. Y. 
(compiete optical and magnetic recording 
reproducing equipment). See page 67. 

RADIO CORP. OF AMERICA, RCA iINTER- 
NATIONAL DIVISION, 30 Rockefeller Plaza, 
New York, N. Y. (recording and reproduction 
equipment). RADIO ADDRESS: Radiointer. 

page 55. 

SIEMENS & HALSKE, AG, Karlsruhe. Germany 
(reproduction equipment). See opposite page 1. 

STELMA ELECTRONICS, 389 Ludiow St., Stam- 
— Conn. (Perspecta equipment). See page 


Superson, Aribau, 21 Barcelona, Spain (repro- 
duction equipment). 

WESTREX CORP., 111 Eighth Ave., New York 
11, N. Y. Reproduction equipment {except in 
U.S.A. and Canada]; recording Es Me 4 
[world-wide]. CABLE: Westrex, N. Y. 
Page 2. 

e 


Spotlights and Stereopticons 





Beseler Visual Products Co., Inc., 200 E. 23rd 
St., New York City (stereopticons). 

Best Devices Co., 10921 Briggs Rd., Cleveland, 
Ohio (stereopticons). 

Genarco, Inc., 97-04 Sutphin Blvd., Jamaica, 
|  # CABLE: Latiltrac, New York spot- 
lights). 

Golde Manufacturing Co., 4888 N. Clark St., Chi- 
cago 40, Ill. (spotlights stereopticons). 

Klieg] Bros., 321 West 50th St., New York 19, 
NM. ¥. (spotlights). 

STRONG ELECTRIC CORP., 87 City Park Ave., 
Toledo, Ohio (spotlights, slide projectors). 


Stage Lighting, 
Rigging & Hardware 





Capitol Stage Lighting Co., 527-529 W. 45th St., 


New York City 
J. Bs oy: ma 1010 W. Belden Ave., Syra- 
gging & hardware). EXPORT: 
WESTREX ‘CORP. 111 Eighth Ave., New York 
11, N. Y. 
R. re Grosh & Co., 4114 Sunset Blvd., Hollywood, 
Calif. 


Hub Electric Co., 2219 W. Grand Ave., Chicago, 
Ill. (switchboards). 

G. B.-Kalee, Ltd., Mortimer House, 37-41 Mor- 
timer a London W. 1, England (lighting & 
riggin 

Kliegl xx. 321 West 50th St., New York 19, 
N. Y. (stage lighting equipment). 

Joseph Vasconcellas, Inc., 27-22 Jackson Ave., 
Long Island City, N. Y. (lifts). 





Stretch Your Dollars $$...Enlarge Your Screen 


At the Lowest Price Ever 
YOU CAN NOW CHANGE 























CINEMATIC IV Adjustable Prismatic 
Expander Lenses for All Anamorphic Systems 


List Price .... . rerun $899 
REDUCED PRICE . . rex ene $695 


Complete with permanent mounting brackets 
for any projector (specify yours). 


LESS EXTRA BONUS 
ALLOWANCE OF ..... S100 


This allowance will be applied to the purchase 
of prime projection lenses or ANYTHING else 
you may need now or later. 


@ A TRULY FINE VARIABLE LENS for CINEMA- 
SCOPE, SUPERSCOPE, VISTAVISION. 


g ve geo CONTROL for all ratios 1.33:1 to 
-66:1. 


@ BALANCE INDICATOR—assures precision leveling. 


Your Net Cost 595 
@ 360° CONTROL—no horizontal line distortion. 


@ SEALED OPTICS coated cover glass protects prisms FREE DELIVERY BY AIR ANYWHERE IN U.S.A. 


frem dust. 
@ ALWAYS IN FOCUS, regardless of aspect ratio. 
@ HANDLING EASE—lightweight aluminum housing. 
@ SIMPLE MOUNTING—remove or install instantly. 


@ SUPER COLOR —fully achromatic, coated lenses 
eliminate ALL chromatic and spherical aberration. 


, *44, 
INF RE 602 WEST 52nd ST., NEW YORK 19, N.Y. ** ; 
2U.U. s Phone: Plaza 7-0440 — Cable: SOSOUND 





TAKE ADVANTAGE OF THIS SPECIAL 
OFFER! Wire, Write or Telephone NOW! 

















Studio and Film 
Processing Equipment 





Camera Equipment Co., 1600 Broadway, New 
York 19, N. Y. (camera tri and blimps 
EXPORT: Barnett International Forwarders 
Inc., 723 Seventh Ave., New York 19, N. Y 

Debrie, III St. Maur, Paris, France (camera. 
& processing equipment). 

Eclair, 12 Rue Gaillen, Paris 2, France (cameras 
& processing equipment). 

Editor Prescision eo a Co., 130 W. 46th 
St., New York 19, N. Y. (film editing equip 
ment). 

Fonda Corp., 550 W. Colorado Blvd., Glendale, 
Calif. (processing equipment); CABLE: Fonda- 
ore. EXPORT AGENT: WESTREX CORP., 

Eighth Ave., New York 11, N. Y. 

Py pi Ltd., Mortimer House, 37-41 Mor- 
timer Street, London W.1, England (cameras 
& processing equipment). 

Kien Bros., 321 West 50th St.. New York 19, 

a (production ligh ting). 

Metal ge Div. of Wall ee. 4584 
68th St., San Diego 15, Calif. (processing ma 
chines). 

Mitchell Camera Corp., 666 W. Harvard st., 
Glendaie 4, Calif. (cameras, process projec- 
tors); CABLE: Mitcamco. 

Mole-Richardson Co., 937 N. Sycamore Ave., 
Hollywood 38, Calif. (eeodietion lighting); 
CABLE: Morinc. 

Peerless Film at - eee Corp., 165 W. 46th St., 
New York, N. Y. 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: ag 9 Export 

Div. y X. North American Philips Co., 
Inc., 100 E. 42nd St. New York 17, N. Y. 
(magazines, mechanical interlocks). 


Precision hgherehasion. 244 W. 65th St., New 
York 23, N. Y. (editing wee EXPORT: 
Cinefot International Corp., 303 W. 42nd St., 
New York, : + 

RADIO CORP. OF pommee, © RCA INTERNA- 
TIONAL DIVISION, 30 Rockefeller Center, 
New —o” 


ng 
RADIO ADDRESS: Radiointer. See page 

Rapid Film Technique, Inc., 21 W. 46th St., a 
York, N. Y. (film rejuvenators). 

Schoen Products Co., 105029 S. Figueroa Blvd., 
Gardena, Calif. (editing equipment). EXPORT: 
Hollywood Photo Manufacturers, 1801 S. Olive 
St., Los Angeles, Calif. 

Ss. O. S. CINEMA SUPPLY CORP., 602 W. 52nd 
St., New York 19, N. Y. (developing machines, 

netic recorders, cameras); CABLE: 

Sosound. 


WESTREX CORP., 111 Eighth Ave., New York 
11, N. Y. (recording — CABLE- 
Westrex, N. Y. See pag 


Third-Dimension 
Equipment & Suppiies 





Airborne Accessories Corporation, 267 Rhode 
Island Avenue, East Orange, N. J. (projector 
interlock angle gear). 

THE yong ety | os 1707-11 Daven- 
port St., Omaha, Neb. (mechanical interlocks). 
EXPORT: STREUBER a LA CHICOTTE, 250 
W. 57th St.. New York 15, N. YY. CABLE: 
Kastreuber. 


REFRESHMENT EQU 


Centur Projector Corporation, 729 Seventh 
“Avenue, New York City (mechanical inter- 
locks). vena a. EX CORP., 111 Eighth 
Ave., New . ¥. 

Depth Viewers, Inc., P. O. Box 6, Cincinnati, 36, 
Ohio (glasses). 

William A. Freedman, Inc., 271 Mulberry Street, 
New York City (glasses). 

General Electric Company, 570 Lexington 
Avenue, New York City (selsyn motors). 

Goldberg Bros., 3500 Walnut Street, Denver, 
Colo. (reels). 

Hollywood Film Company, 946 Sewad Street, 
Hollywood, Calif. (reels & rewinders). 

Hospital mg of Co., Inc., 432 Fourth Avenue, 
New York 16, . ¥Y. (spectacle sterilizers). 

International dear Corporation, 55 La- 
France Avenue, Bloomfield, N. J. (magazines). 

a. = Viewers, Inc., 1740 Broadway, New York 

(throw-away spectacles). 

sana Inc., 4431 West Lake a Steen. 

Ill. (inter locks). rt: Fraza 


( - 
Ltd., 301 Clay St., Fancisco, Galit. ond 
120 Broadway, New York 5, N. 
yy nn ned pi gy SUPPLY, a Gold Street, 
City (mechanical interlocks). 

Pe on Product pro 330 West 42nd Street, 
New York City (ree 

PHILIPS INDUSTRIES, ELA DIV., Eindhoven, 
The Netherlands. For U. S.: Philips Export 
Corp., Div. of North American Philips Co., 
Inc., 100 E. 42nd St.. New York i7, N. Y. 

Pola-Lite Company, 19 Rector Street, New York, 
N. Y. (permanent spectacles and monitoring 
equipment). 

Polaroid Corporation, Comeieee. Mass. 
tacles and monito equipment). 

RADIO CORP. OF AMERICA, RCA INTERNA- 
TIONAL DIVISION, 30 Rockefeller Plaza, New 
York 20, ( anical interlocks). 
RADIO ADDRESS: Radiointer. 

Wenzel Projector Co., 2505-2519 S. State St., 
Chicago 16, Ill. Cable: Wenzko. EXPORT: 

BER & LA CHICOTTE, INC., 250 West 
S7th St, New York 19, N .Y. CABLE: 
Kastreuber. 

Edward H. Wolk, 
cago, Ill. (magazines). 


(spec- 


1241 South Wabash Ave., Chi- 
See page 57. 


Ticket Equipment 





Coinometer Corp., 1223 S. Wabash Ave., Chicago 
3, Ill. (changemakers). 

General Register Corp., 43-01 22nd St., Long 
Island City, N. Y. (issuing machines & stub 


receivers). 
Golde Manufacturing Company, 4888 N. Clark 


St., Chicago 40, Ill. (stub boxes, ticket dis- 
pensers); Cable: Golch. 


Toilet Room Accessories 





Chicago Hardware Foundry Co., 2500 Common- 
wealth Ave., North Chicago, Til. (electric hand 
dryers). 

Ser Towel Corp., 57 William St., New 
York N. Y. (electric hand ers). EX- 
PORT: NATIONAL THEATRE SUPPLY, 92 
_ St, New York 7, N. Y. CABLE: Nathe- 
supply. 


Electric-Aire Engineering Corp., 135 S. La Salle 
St., Chicago, Ill. (electric hand dryers). 

Sloan Valve Co., 4300 West Lake St., Chicago 24, 
Ill. (fixtures). CABLE: Sloanvalco. 


IPMENT & SUPPLIES 





Beverages & 
Beverage Dispensers 





Apco Co., 1740 Broadway, New York, N. Y. 
(dispensers only). 

Canada Dy ¢ ol Ale, Inc., 100 Park Ave., 
New Yor 

Carbonic eed Inc., Route #46, Canfield, 
Ohio (dispensers only). 

The Coca-Cola Co., 515 Madison Ave. New 
York 22, N. Y. EXPORT: Coca-Cola Export 
Corp., 515 Madison Ave., New York, N. Y. 

> Bg me Corp., 39 S. La Salle St., Chicago 

(dispensers only). 

Pee pa Co., Inc., 3232 N. Kilpatrick Ave., 
Chicago 41, Ill. (dispensers only). 

Fruit-O-Matic Manufacturing Co., 5225 Wilshire 


Blvd., Los Angeles 36, Calif. (dispensers only). 
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The Charles E. gene Co., 206 S. 24th St., Phila- 
delphia 41, 

Majestic enaeaiienn Ltd., 959 Grenshaw Blvd., 
Los Angeles 9, Calif. (dispensers only). 

Modern Refreshers, Inc., 1812 W. Hubbard St., 
Chicago 22, Ill. (dispensers only). 


ag Pm we 5001 ‘Ss Soto St., Be Rar 

erminal Annex, Los Angeles 54, 5s 
CABLE: Misdry. 

Orange Crush Co., 314 Superior St., Chicago 


10, Til. 
Pepsi-Cola Co., 3 W. 57th St., 
Pacific Citrus Products Co., 

Santa 


New York City. 


P. O. Box 392, 336 E. 
Fe Ave., Fullerton, Calif. (beverage 

— —}: ‘CABLE: | ——. 

ENT: ern handising Co., 510 4 

tery St., San Francisco 11, 

Ag rs] Calif.; CABLE 
Rowe-Spacarb, Inc., Div, of Rowe Mfg. Co., 31 
Selmix Digpenden, Se 35-25 Bor 

25 Bordon Ave., Lo: 
Island City 1, N. Y. (dispensers only). aa 





Candy Bars & Specialties 





Paul F. Beich Co., Bloomington, Il 

Boyer Brothers, Inc., 821 17th St., Altoona, Pa. 

Bunte Brothers-Chase Candy Co., 3301-3359 
Franklin Blvd., Chicago 24, Ill.; CABLE: Dia- 
bunte. 

D. L. Clark Co., 503 Martindale St., Pittsburgh, 


Pa. 
Henry Heide, Inc., 313 Hudson St., New York, 


> 4 

Hershey Chocolate Corp., Hershey, Pa. 

Mars, Inc., 2019 N. Oak Park Ave., Chicago 35, Ill. 

Mason, Au & Magenheimer Manufacturing Co., 
Inc., P.O. Box 549, Mineola, N. Y. 

The Nestle Co., Main & Williams St., White 
Plains, N. Y. 

ne Paul, Inc., New Haven Rd., Naugatuck, 


on City Chocolate & Confectionery 7. 
Inc., 2140 Germantown Ave., Philadelphia 22, Pa. 


Rockwood J Co., 88 Washington Ave., Brook- 


lyn 5, N. 

Schutter Candy Co., 1501 Locust St., St. Louis 

The Sweets Co. of America, Inc., 1515 Willow 
Ave., Hoboken, N. J. 

George Ziegler Cc., 408 West Florida St., Mil- 
waukee, Wis. 

. 


Chewing Gum 





American ee Co., Thompson Ave. & Manly, 
L. I. City, N 

Beechnut cities Co., 

York, N. Y. 

Clark Brothers Chewing Gum Co., Merchant & 
Martindale Sts., Pittsburgh 12, 'Pa. RT 
AGENT: Ramco Trading Corp., 76 Beaver St., 
New York 5, N. Y. 

William porting ‘Jr. Co., 410 N. Michigan Ave., 
Chicago 11, Ill. 


10 E. 40th St., New 


Confectionery Display Cases 





Columbus Show agg Co., 850 W. Fifth Ave., 
Columbus 8, Oh 
ewes. a 33 East Erie St., Milwaukee, 
is 
6 


Food Service Equipment 





Acton Manufacturing Co., Ine., 605 S. Summit 
St., Arkansas City, Kans. (portable vending 
equipment). 

Alco-Deree Co., 4300 No. California Ave., Chi- 
cago 18, Ill. 

Anetsberger Bros., Inc., 180 N. Ansets Dr., 
Northbrook, Ill. (frying and grilling equip- 


ment). 

Automatic Food Shaping Co., Inc., 58 New St., 
New York 44, N. Y. (food shaper). 

Belvend Manufacturing Co., Inc., 122 S. Michi- 
gan Ave., Chicago 3, " 

Best Products Co., 2620 W. Addison St., Chicago 
18, Ill. (automatic coffee maker). 

Bert’s Electric Automatic Snow Cone Machine, 
P.O. Box 7803, Fair Park, Dallas, Tex. 

Calumet Coach Co., 11575 S. Wabash Ave., Chi- 
cago, Ill. (vending carts). 
J. J. Connolly, Inc., 457 West 40th St., New 
York 18, N. Y. (frankfurter and roll grill). 
Dalason Products Manufacturing Co., 835 W. 
Madison St., Chicago 7, Ill. 

Dixie Cup Co., Easton, Pa. 

Dulane, Inc., 190 River Rd., River Road, Ill. 
(deep fryer). 

Helmco, Inc., 1215 Fullerton Ave., Chicago, Ill. 
(barbecue and bun a, 
Lily-Tulip Corp., 122 E. 42nd St., New York 

City. 
Lyon 5 7% Inc., 342 Madison Ave., New 
York, 


Manley, Inc., "1920 Wyandotte St., Kansas Ci 


Mo. (fr ankfurter and bun steamer). CAB 
Timber. EXPORT: Manley, Inc., Box 2545, 
Kansas City. 


Nahdgee, Inc., 947 S. Ridgeland Ave., Oak Park, 
Til. . (grankfurter and sausage barbecue equip- 
me 

Star Manufacturing Co., 


uis Ave., 
St. Louis 20 “- deer ‘tryer). SxXPORT DIvI- 
SION: 354 S. S Los Angeles, Calif. 


Stringmaster Division of California ers oe ome 
Co., 656 N. Cahuenga Blvd., Los Angeles 4, 


Calif. 

Sweden Freezer Manufacturin, Co., 3401 17th 

Ave. W., Seattle 99, Wash ABLE: Lape 
PORT AGENT: NATIONAL THEATR 

seen. $2 Gold St, York, WN. v. 

CABLE: Nathesco. 


George Sylvan Electric Corp., 7558 S. Chicege 
Ave.. Chicago 19, Ill. 








FILM QUOTAS 


(Continued from page 14) 


number of imported films which had been 
cleared by the Censor Office during the 
period July 1, 1952, to June 30, 1953. 


France: Under Government decree, 
the total number of foreign feature motion 
pictures (dubbed into the French language) 
authorized for exhibition in France for the 
year July 1, 1953, to June 30, 1954, was 
limited to a total of 138. A similar limitation 
is anticipated for the current year. In addi- 
tion, provision is made for certain additional 
special licenses, such as Cannes Festival 
merit permit awards and authorizations for 
films produced in a country which has as- 
sisted in the distribution of French films 
within its territory. 


No Shorts Restrictions 


There are no restrictions on the importa- 
tion of dubbed short subjects, but there are 
limitations on their exhibition. Also, there 
are no limitations on the importation of un- 
dubbed feature pictures to be exhibited in 
the original (non-French) version, but ex- 
hibition is confined to a limited number of 
theatres. 


Italy: Motion picture import restric- 
tions in Italy vary according to the terms 
of a variety of agreements entered into with 
the various important film producing coun- 
tries and consist primarily of restrictions 
on dubbed films to be released by foreign 
organizations with their own distributing 
facilities in Italy. Restrictions on foreign 
films to be distributed by independent Italian 
distributors are not generally severe. 

The imports of the American majors, for 
example, are limited during the current film 
year (September 1, 1954, to August 31, 
1955) to a total of 225 features dubbed into 
Italian. There also are film agreements with 
France, Germany, and other countries which 
include import restrictions. In addition, the 
Italians have provided that all films ex- 
hibited officially at the Venice Film Festival, 
regardless of nationality, may be imported 
over and above the quota allowances which 
have been established. 


Spain: Spanish motion picture im- 
port restrictions are complex, varying with 
the terms of agreements entered into with 
various producing countries. American im- 
ports of both feature pictures and shorts 
are limited by the terms of an agreement 
with the Spanish Government and similar 
restrictions also apply to film imports from 
other producing nations. 


Discussed Film Freedom 


Last July, at Locarno, Switzerland, the 
General Assembly of the International Fed- 
eration of Film Producers’ Associations 
thoroughly discussed the subject of freedom 
in international film trade, including the 
matter of film import quotas. The decision 
of the Assembly, in opposition to film quota 
barriers, is stated in the following resolu- 
tion which was unanimously adopted by the 
21 countries represented : 

“To insure the maximum development in 





“TECHNIQUES” HAS 
WIDE ACCEPTANCE 

"New Screen Techniques," a com- 
pendium of articles by 28 different 
authorities on various aspects of the 
new projection methods, published by 
Quigley Publishing Company, has 
been accepted in almost every sector 
of the world market as the authority 
in its field. Copies have been pur- 
chased by people in motion picture 
and allied fields in over 50 countries 
outside the United States, in addition 
to a wide domestic sale. The book 
was edited by Martin Quigley, Jr., 
editor of The HERALD. 








each country of film production as the prin- 
cipal medium of mass communication and 
mass entertainment, the International Fed 
eration of Film Producers Associations con- 
complete freedom in international 
film trade essential. The Federation conse- 
quently calls upon its member Associations 
to do everything in their power to reduce 
and abolish fiscal and quota restrictions on 
the importation and distribution of foreign 
films as rapidly as this can be done without 
material injury to the essential interests of 
film production in the country concerned. 


siders 


Would Oppose Barriers 


“The Federation at the same time, with 
out prejudice to the essential economic in- 
terests of each country, also urges its mem- 
ber Associations to oppose the creation or 
maintenance of any barrier to the free nego- 
tiation, collective or individual as the case 
may be, between producers, distributors and 
exhibitors, of distribution charges, film hire, 
and all other contractual conditions 
cerned with the exploitation of films. 

“The Federation will maintain continuing 
contact with its member Associations with 


con 


a view to aiding and expediting the achieve- 
ment of these objectives.” 

The countries whose representatives sub- 
scribed to this resolution Austria, 
Belgium, Denmark, Egypt, Finland, France, 
Great Britain, Germany, Holland, India, 
Israel, Italy, Japan, Mexico, Pakistan, Por- 


were 





tugal, Spain, Sweden, Switzerland, Turkey 
and the United States. 

The nations of the 
advised to use this enlightened resolution 


as the basic theme 


world would be well 
for the development of 
their film import policies—to the long range 
benefit and prosperity of the film industry 
throughout the world. 


CinemaScope 
Gain Cited 


This week, some 65 weeks after the world 
20th-Fox 
that its new screen technique, CinemaScope, 
established itself as a hallmark of 
quality in the industry—exceeding the fond 


premiere of “The Robe,” reports 


“has 


est hopes and most optimistic estimates of 
an industry which has been rejuvenated by 
its impact.” 

To get down to specifics concerning Cine 
maScope in the world market, the company 
has annourced that as of the week ending 
there 4,673 
CinemaScope installations in 39 countries 


December 3, were orders fot 
Of this total, 2,315 are equipped and cu 
rently showing CinemaScope product. There 
are 937 CinemaScope orders in England; 
271 in Australia; 25 in New Zealand, and 
20 in South Africa. The total for the Far 
ast is 341 orders; for Europe, 2,618 orders, 
and for South America, 461 orders. By the 
end of this year, it’s estimated that 11,000 
theatres in the United States 
will be showing CinemaScope films 

A 20th-Fox 
Scope states that 
lack of prints and indigeous equipment and 
installation 


and Canada 


progress report on Cimema 


“although handicapped by 
problems, CinemaScope _ has 
forged ahead in a three-pronged assault on 
the world market, in Europe, Latin America 
and the Far East.” Reported as typical was 
the experience in the small French town of 
Roubaix where “The Robe” played two sell- 
out weeks against the usual engagement of 
two days. 

The 


where 


that 
Was maintaived with 


company 
interest 


reported too every 
subse 
quent CinemaScope productions. “River of 
No Return” boomed in Stockholm; as did 
“King of the Khyber Rifles” in Caracas, 
“How to Marry a Millionaire” in Tokyo 
and “Prince Valiant” in Singapore. 
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BEN SCHLANGER 


Theatre Design and Motion Picture Exhibition Engineering Service 


SEATING and SIGHT LINES 
PICTURE PRESENTATION 
PICTURE PROJECTION 


architectural consultation 
perience in the United States and countries throughout the world. 


BEN SCHLANGER, 35 West 53rd 5t., New York 19, N.Y., U.5.A. 


Inquiries are invited. 


service based on a wide ex- 
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Popcorn Equipment & Supplies 





Blessing-Hoffman Corp., 2422 W. Cermak Rd., 
Chicago 8, Ill. (poppers & warmers). 

Blevins Popcorn Co., Inc., 3098 Charlotte Ave., 
Nashville, Tenn. (raw corn). CABLE: Blevpop 

Central Popcorn Co., Schaller, Ia. (raw corn). 

Cinesnax Corp., 988 Market St., San Francisco 2 
Calif. (warmers). 

C. Cretors & Co., 606 W. Cermak Road, Chicago, 
= Bh 3 EXPORT AGENT: Frazar & 

301 Clay St., San Francisco 11, 

Calite and 120 Broadway, New York 5, N. Y. 

Hi-Land Paper Products, 88 North Highland 
Ave., Ossining, N. Y. (boxes). 

Kontney Carton Co., 418 N. Clay St., Green Bay, 


Wis. (boxes). 

Krispy Kist Corn Machine Co., 120 S. Halsted 
oe. — 6, Ill. (candied popcorn ma- 
chines 


Long Eakins Co., P. O. Box 933, Springfield, 
Ohio (candied popcorn equipment). 
ae Inc., 1920 Wyandotte St., Kansas City, 


Mo. (poppers); CABLE: Timber. EXPORT: 
a ag c., Box 2545, Kansas City. 
Ronald Meyer Popcorn Co., Carnavon, Iowa. 
(popcorn). 


Midland Pop Corn Co., 67 Eighth Ave., N.E., 
Minneapolis, Minn. (bags & seasonings). 

Northwest Popcorn & Seed Co., P. O. Box 277, 
Delaware, Ohio (raw corn). 

Pronto Pop Corn Sales Corp., 702 Beacon St., 

on, ss. (warmers). 

Prunty Seed & Grain Co., 620 N. 2nd St., St. 
Louis 2, Mo. (bags). 

Queen City Manufacturing Co., 1020 Richmond 
St., Cincinnati, Ohio (automatic dispensers). 
Russell’s Korn Kribs, Hartsville, Tenn. (raw 

corn). 

Cc. F. Simonin’s Sons, Inc., Belgrade & Tioga 
Sts., Philadelphia 34, Pa. ‘(seasonings). 

Speed-Scoop, 109 Thornton Ave., San Francisco 
24, Calif. (scoops). 

Star Manufacturing Co., 6300 St. Louis Ave., 
St. Louis 20, 740. (poppers). EXPORT AGENT: 
hy Rebel, 354 & Spring St., Los Angeles, 

a . 


Lily House Paper Corp. of New York, 101 On- 


derdonk Ave., Brooklyn, N. Y. (popcorn bags 
and boxes) 


Soda Fountains 





Dallas Soda Fountain Co., Inc., 6005 W. Jefferson 
St., Dallas, Texas. 

Petersen Show Case & Fixture Co., 5700 S. San 
Pedro St., Los Angeles 11, if. EXPORT 
AGENT: Frazar & ansen, Ltd., 301 Clay St., 
San Francisco * Calif., and 120 Broadway. 
New York 5, N. 

Stanley K ht ~ Faia 3430 N. Pulaski St., or 
cago 4i, CABLE: Wecoman. EXPOR 
AGENT: Stanley Knight Export Division, 
2 > 354 South Spring St., Los Angeles 

a 


U. S. Equipment 
Export Distributors 





BIZZELLE CINEMA SUPPLY CORP., 420 West 
45th St.. New York 19, N. Y. 

Frazer & Hansen, rt Division, 301 Clay St., 
San Francisco 11, Calif.; 120 Broadway, New 
York City. 

NATIONAL THEATRE SUPPLY, Export Divi- 
sion, 92 Gold St., New York 7, N. Y.- 

ae SALES, !INC., 113 West 42nd St., New 

, N.Y. 

RADIO CORP. OF AMERICA, RCA interna- 
tional Division, 1260 Sixth Ave., New York, N. Y. 

Robin, Inc., J. E., 267 Rhode Island Ave., East 
Orange, N. J. 

s.0.S. CINEMA SUPPLY CORP., Export Divi- 
sion, 602 W. 52nd St., New York, N. Y. 

STAR CINEMA SUPPLY CO., 447 West 52nd St., 
New York 15, N. Y. 

STREUBER & LA CHICOTTE, 1819 Broadway, 
New York 23, N. Y. 

WESTREX CORPORATION, 
New York 11, N. Y. 

EDWARD H. WOLK, 1241 S. Wabash Ave., Chi- 
cago 5, ill. 


111 Eighth Ave., 
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WORLD MARKET ADVERTISERS 


Company Page 

Allied Artists Corp. cae 
Producer-Distributor 

Al Hilal Films 37 
Producer-Distributor 

Avala Films ....... 38 
Producer- Distributor 

Ballantyne Co. ........ a OF 
Projection Sound Equipmen t 

Barnett International Corp. ecede 
Shippers 

Bodde Screen Co. Par . 60 
Theatre Screens 

Columbia Pictures Corp. . = 
Producer-Distributor 

Davis Pictures, Helene, Inc. 34 
Film Distributor 

Fairchild Recording Equipment 52 
Sound Equipment 

Grand Prize Films 38 
Film Distributor 

Ideal Seating Co. . 66 
Manufacturer of Theatre Chairs 

Isco Optical Co. . 69 
Projection Lenses 

La Vezzi Machine Works . 56 
Projector Parts 

Lippert Pictures Corp. ee 
Producer-Distributor 

Lux Film Distributing Co. 12 & 13 
Producer-Distributor 

MacDonald Pictures Co. 38 
Film Distributor 

Misr Studios ..... a 
Producer-Distributor 

National Carbon Co. 63 
Projection Carbons 

National Theatre Supply Co. 65 
Projection & Sound Equipment 

Norpat Sales, Inc. . : 70 
Theatre Equipment 

Paramount Pictures Corp. i 
Producer-Distributor 

Philips Mfg. Co. .... ee 
Projector & Equipment 

Projection Optics Co. .. ae 
Projection Lenses 

Radiant Mfg. Co. 42 & 43 


Projection Lenses 


Company Page 

Rank Organization, J. Arthur 20 & 21 
Producer & Distributor 

Raytone Screen Co. conan 
Theatre Screens and Equipme ont 

RCA International Corp. Ss ae 
Projection and Sound Equipment 

RKO-Radio Pictures, Inc. ‘ nie 
Producer-Distributor 

Schlanger, Ben ...... 72 


Theatre Consultant 
Seimens & Halske Co. 
Theatre Equipment 


Opp. Ist Page 


SOS Theatre Supply Co. — 
Film Processing & Theatre Equipment 

Stelma Electronics, Inc. . . 8 
Sound Integrators 

Star Cinema Corp. ... . 54 
Rebuilt Theatre Equipment 

Strong Electric Co. .. 54 
Rectifiers 

re aa 


Theatre Chairs 
Titanus Studios ... 

Producer-Distributor 
True-Vue (York) Ltd. . 68 


Theatre Screens 


16 & 17 


Twentieth Century-Fox Film Corp. 4&5 
Producer-Distributor 

United Artists Corp. .... 8&9 
Producer-Distributor 

United German Film Enterprises ee 
Film Distributor 

Universal-International Films Inc. ae 
Producer-Distributor 

Vidoscope Co. ... ey 
Projection Lense: 

Vocalite Screens Co. in a 
Theatre Screens 

Wagner Sign Service, Inc. 46 & 47 
Marquee Letter Service 

Walker Screen Co. ; ee 
Theatre Screens 

Warner Bros. Pictures, Inc. ia ee 
Producer-Distributor 

Westrex Corp. . eS ee 
Reco ding & om nad Poi ect JuIpment 

Williams Screen Co. ; ig pee 


Theatre Screens 





Todd-AO "Oklahoma!" to Have 


March Premiere in New York 

“Oklahoma!” the first production in the 
Todd-AO process, will open in New York 
on a roadshow basis at the Rivoli theatre 
at the end of March, Mike Todd, chairman 
of the board of Mike Todd Productions, 
announced last week. At the same time, the 
producer said he plans to produce Tolstoy’s 
“War and Peace” in the same process at a 
cost of approximately $7,000,000, with film- 
ing of exterior shots beginning January 15. 
“Oklahoma!” he said, would be shown on 
two-a-day basis in key cities throughout the 
country. He added that exhibition plans are 
being handled by the Magna Theatre Cor- 
poration, a company in which he now acts 
in a consultant capacity. 


Ford Is Vice-President 
Of C. V. Whitney, Inc. 


HOLLYWOOD: John Ford, director, has 
rejoined his long time associate, Merian C. 
Cooper, and Cornelius Vanderbilt Whitney, 
in C. V. Whitney, Inc., as vice-president, 
and will direct three pictures for this newly- 
formed production company under a non- 
exclusive contract. Properties to be directed 





He recently 
for Co- 


by Mr. Ford are undetermined. 
completed ‘The Long Gray Line” 
lumbia, a story of West Point. 


Cinema Lodge Show 
For Rogers Patients 


New York’s Cinema Lodge of B’nai 
3’rith, has announced a Christmas gift for 
the a ig of the Will Rogers Memorial 
Hospital, Saranac Lake, N. Y., in the form 
of an entertainment junket sponsored by the 
lodge. The actors are donating their ser- 
vices and Cinema Lodge is underwriting 
their transportation. The show will be De- 
cember 20, 


Dudley to Make Six Films 
Annually for Six Years 


Carl Dudley, president of Dudley Pictures 
Corp. has announced plans for producing six 
features annually for the next six years. He 
said a $2,000,000 revolving fund has been 
set up to finance the production project, 
which will feature Eastman color films to 
be photographed with the new newly-im- 
proved Vistarama anamorphic lens. Produc- 
tion on the first feature is expected to be- 
gin next March. 








U= Promises 
More Films 
During 1933 


Universal-International will release even 
more pictures next year than during 1954, 
Charles J. Feldman, vice-president and gen- 
eral sales manager, announced Monday at 
the opening session of the week-long sales 
conference in Hollywood attended by pro- 
duction, distribution and advertising-pub- 
licity heads. : 

During this year, during which U-I 
grosses svared to a record, the company put 
28 impeurtant features into release, Mr. Feld- 
man pointed ‘out. During 1955, a total of 
32 major pictures will be released. 

Addressing the conference were Milton R. 
Rackmil, president; Alfred E. Daff, execu- 
tive vice-president; Edward Muhl, vice- 
president in charge of production, and David 
A. Lipton, vice-president, who joined with 
Mr. Feldman in the statement of policy 
for U-L. 

Stressing that “big” pictures are those 
which can make “big” profits and reaffirm- 
ing the company’s policy of making all types 
of pictures for all types of theatres for all 
types of screens, Universal will launch a 17- 
week “Charles J. Feldman Annual Drive,” 
January 3, continuing through April 30, Mr. 
Daff announced at the sales conference. 

The announcement of the drive climaxed 
four days of meetings during which execu- 
tives reviewed production, distribution and 
promotion plans. Thirteen pictures, most of 
which were screened during the meetings, 
will be released during the drive. More 
than $36,000 will be distributed to the do- 
mestic division, district branch and office 
managers, salesmen and bookers, for the 
best billing results. In addition, branch man- 
agers will vie for a “Man of the Week” 
award, a special gift from one of the com- 
pany’s top stars. 


RKO Maps Campaigns 
For Two Productions 

RKO Radio Pictures, Inc., has an- 
nounced four regional sales meetings to 
complete the sales and merchandising cam- 
paigns for Howard Hughes’ new Jane Rus- 
sell film, “Underwater,” and “The Ameri- 
cano,” starring .Glenn Ford. The first 
regional sales conference was held at 
RKO’s Hollywood studio December 9, 10 
and 11. Simultaneous meetings will be held 
in Chicago and New York December 13, 
14 and 15. The New Orleans meeting will 
be December 16, 17 and 18. 


Magill to Buena Vista 

Mort Magill has been named district sales 
supervisor for the Philadelphia, Washing- 
ton and Pittsburgh areas by Leo F, Sam- 
uels, president and general sales manager 


of Buena Vista Film Distribution Co. Mr. 
Magill will make his headquarters in Phila- 
delphia. 
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THE WINNERS CIRCLE 


Pictures doing above average busniess at first runs in the key cities for the week end- 


ing December 4 were: 


Albany: Drum Brat (W.B.) 
PHFFFT (Col.) 


Atlanta: CARMEN JONES (20th-Fox) 2nd 
week; HUMAN JUNGLE (A.A.); LAST 
TIME I Saw Paris (MGM) 2nd week; 
WHITE CHRISTMAS (Par.) 2nd week. 


2nd week; 


Baltimore: DRuM Brat (W.B.); LAst TIME 
I Saw Paris (MGM). 


Boston: BAREFOOT CONTESSA (U.A.); 
DESIREE (20th-Fox) ; DowN THREE DarK 
STREETS (U.A.); Last TIME I SAw Paris 
(MGM). 


Buffalo: Drum Beat (W.B.) 2nd week; 
LAst TIME I Saw Paris (MGM) 2nd 
week; TRACK OF THE CAT (W.B.). 


Cincinnati: DESIREE (20th-Fox) 2nd week; 
DruM Beat (W.B.) 2nd week; TRACK OF 
THE Cat (W.B.); Wuite CHRISTMAS 
(Par.) 6th week. 


Cleveland: BAREFOOT CoNTEeSSA (U.A.) 3rd 
week; CARMEN JONES (20th-Fox) ; 
DESIREE (20th-Fox) 2nd week; DruM 
Beat (W.B.); Last Time I SAW Paris 
(MGM); WHITE CHRISTMAS (Par.) 5th 
week. 


Columbus: DESIREE (20th-Fox) ; Last TIME 
I Saw Paris (MGM). 


Denver: AIDA (I.F.E.); CATTLE QUEEN OF 
MONTANA (RKO); DESIREE (20th-Fox) 
2nd week; Last TIME I SAW Paris 
(MGM); LitTLeE KipNaprers (U.A.); 
PHFFFT (Col.); WHITE CHRISTMAS 
(Par.) 6th week. 


Des Moines: BEAU BRUMMEL (MGM). 


Detroit: CARMEN JONES  (20th-Fox); 
DESIREE (20th-Fox) 2nd week; A Star Is 
Born (W.B.) 9th week. 


Hartford: CARMEN JONES 
CATTLE QUEEN OF 


(20th-Fox) ; 
MONTANA (RKO); 
DowN THREE Dark Streets (U.A.); 
LAST TIME I SAw Paris (MGM) 2nd 
week; PHFFFT (Col.) 2nd week. 


Jacksonville: DESIREE (20th-Fox); SiTrinG 
BuLL (U.A.); TRACK OF THE CAT 
(W.B.). 


Kansas City: CARMEN JONES (20th-Fox) 
2nd week; DESIREE (20th-Fox) 2nd 
week; DruM BEAT (W.B.) 2nd week; 
Last TIME I SAW Paris (MGM) 2nd 
week; WHITE CHRISTMAS (Par.) 3rd 
week, 


Memphis: DESIREE (20th-Fox); LAST TIME 
I Saw Paris (MGM) 2nd week; PHFFFT 
(Col.) 


Miami: BAREFooT CONTESSA (U.A.) 2nd 
week; Last TIME I SAW Paris (MGM) 
2nd week; WHITE CHRISTMAS (Par.) 2nd 
week. 


Milwaukee: BLACK Wipow (20th-Fox) 2nd 
week; DESIREE (20th-Fox); Last TIME 
I Saw Paris (MGM); Purrrt (Col.); A 
STAR Is Born (W.B.) 5th week; WHITE 
CHRISTMAS (Par.) 2nd week. 


Minneapolis: DersIREE (20th-Fox); Last 


TIME I SAw Paris (MGM). 


New Orleans: Last TIME I SAw Paris 


(MGM) 2nd week. 


Oklahoma City: BLACK Wipow (20th-Fox) 
2nd week; Last TIME I SAw Paris 
(MGM) 2nd week; THE OUTLAW STAL- 
LION (Col.); WHITE CHRISTMAS ( Par.) 
4th week. 


Omaha: ADVENTURES OF HAJJI BABA (20th- 
Fox); BAREFOOT CONTESSA (U.A.); 
DESIREE (20th-Fox); Last TIME i SAW 
Paris (MGM); WHITE CHRISTMAS 
(Par.). 


Philadelphia: ATHENA (MGM) 2nd week; 
CARMEN JONES (20th-Fox) 2nd week; 
DESIREE (20th-Fox) 2nd week; PHFFFT 
(Col.). 


Pittsburgh: DESIREE (20th-Fox) 3rd week; 
DruM BEAT (W.B.); PHFFrt (Col.) 2nd 
week; WHITE CHRISTMAS (Par.) 2nd 
week, 


Portland: DESIREE (20th-Fox); LAst TIME 
I Saw Paris (MGM); WHITE CHRIST- 
MAS (Par.) 3rd week. 


LAST 
WHITE 


Providence: DESIREE (20th-Fox); 
TIME I Saw Paris (MGM); 
CHRISTMAS (Par.) 4th week. 


San Francisco: PHFFFrtT (Col.) 


Toronto: BAREFOOT CONTESSA (U.A.) 3rd 
week; FATHER BROWN (JARO) 3rd 
week; LAST TIME I SAW Paris (MGM) 
2nd week; MopERN Times (U.A.) 4th 
week; WHITE CHRISTMAS (Par.) 5th 
week. 


Vancouver: DRAGNET (W.B.); THE SEEK- 
ERS (JARO); WHITE CHRISTMAS (Par.) 
4th week. 


Washington: BAREFOOT CONTESSA (U.A.) 
3rd week; DESIREE (20th-Fox); ON THE 
WATERFRONT (Col.) 11th week; REAR 
WINDOW (Par.) 13th week; SITTING 
ButL (U.A.); TRACK OF THE CAT 
(W.B.). 





Saranac Lake to Premiere 
Warners "Silver Chalice 


Saranac Lake, N. Y., has won the world 
premiere of Warners’ “The Silver Chalice,” 
by leading the nation in the first three days 
of the Christmas Seal sale The town won 
a national competition, sponsored by Art 


Linkletter on his CBS “House Party” show, 
for highest per capita Christmas Seal re- 
turns in the opening days of the mail cam- 
paign to raise funds to fight TB. Virginia 
Mayo and Jack Palance, who stars in the 
film, are scheduled to appear at the premiere 
together with Mr. Linkletter 
from Hollywood. 


and others 








VARIED APPEAL TO BE 


U-T SUNDAY PUNCH 


VARIETY in content and hence of appeal, 
and preselling by every medium known— 
these are the proved factors Universal- 
International will be depending upon dur- 
ing the first four months of 1955 (a period 
during which it will release one of its most 
important and powerful groups of pic- 
tures), and during ihe remainder of the 
year when the studio will be turning out 
product from proved story material and 
witn the big name stars which help a pic- 
Ture s succe 

Snowmen through the nation may ex- 
pect a steady flow of product, Charles J. 
Feldman, vice-president and general sales 
manager, promises. They may also expect 
product reflecting the latest in technical 
appeal, he pointed out. Three of the com- 
ing pictures are in CinemaScope, and all 
but three are in color by Technicolor. 
Among the group is "Sign of the Pagan" — 
the most "expensive negative produced at 
the Universal-International studio. 

This is for release during and after the 
Christmas season. Others of note which 
come along in January are "So This l|s 
Paris’ and "Destry." "The Far Country" 
heads the February releases. 

The lineup includes “West of Zanzibar," 
a J. Arthur Rank Technicolor production 
starring Anthony Steel and Sheila Sim; 
"Six Bridges to Cross,"' "Abbott and Cos- 
tello Meet the Keystone Kops," "Captain 
Lightfoot,” “Smoke Signal," "Land of 
Fury,’ ‘Chief Crazy Horse," "Man With- 
out a Star,’ "Ma and Pa Kettle at Wai- 
kiki.” 


40 


Coming from the studio, according to 
Edward Mubhl, vice-president in charge of 
production, will be "Female on the Beach," 
“Tacey,"’ "So This Is Rio,’ "All That 
Heaven Allows," "Song of Norway," "The 
Navy Gets Francis,’ "The Galileans," "The 
Benny Goodman Story," "Apache Agent," 
There's Always Tomorrow," “Away All 
Boats," "The Private War of Major Ben- 
son, "The Life of Charles Russell,’ “New 
Heaven, New Earth" and "Dead Man's 
Pass.’ 

The lineup of pictures completed added 
to those the studio is making and contem- 
plates impelled Milton R. Rackmil, presi- 
dent, to comment this week as follows: 

“With the pictures we have set for re- 
lease during the first four months of 1955 
and with the pictures we have in produc- 
tion and in the blueprint stages on the 
planning boards, we are looking forward 
to another year of successive boxoffice hits 
which should further add to the splendid 
relationship which we at Universal feel we 
enjoy with our exhibitor customers all over 
the world, for our continued prosperity is 
their continued prosperity." 

Universal is "aiming its sights at another 
record year," N. J. Blumberg, chairman 
of the board, asserted this week. He added 
the industry now is "settled down to ex- 
panding its major efforts at producing films 
with the greatest possible box office po- 
tentials,"' whereas last year's emphasis was 
on "size, shape, and dimensions.'’ He also 
said: 


“It was no small accomplishment that 
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THIS IS DESTRY. Audie 





Murphy and Mari Blanchard 
star in Universal's new Tech- 
nicolor version of the famil- 
iar western tale, “Destry." 
Others who are featured 
are Lyle Bettger, Lori Nel- 
son, and Thomas Mitchell. 






































MILTON R. RACKMIL heads 
the company, and also is presi- 
dent of Decca Records. 


N. J. BLUMBERG, a former 
president, is now chairman of 


the board. 


ALFRED E. DAFF, a product of 
Australia, came up through 
sales and is executive vice- 
president. 
















ATTILA THE HUN is hav- 
ing no trouble with a Roman 
ambush, in "Sign of the 
Pagan.” He is Jack Palance, 
of the high cheekbones. His 
slave wife, clinging to the 
wagon, is Allison Hayes. 
Also in starring roles are 
Jeff Chandler, Ludmilla 
Tcherina and Rita Gam. 


EDWARD MUHL is in charge 
of production at the studio, 
and is a vice-president. 


CHARLES J. FELDMAN is the 
vice-president and general sales 
manager. 


DAVID A. LIPTON, vice-presi- 
dent, heads the advertising, 
publicity, and promotion of 
product. 
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during the past year of mechanical evolu- 
tion in the motion picture industry, Uni 
versal's world wide business soared to new 
heights, surpassing everything in its his- 
tory.’ According to Mr. Blumberg, "Team- 
work in Universal's worldwide family and 
with the world's exhibitors has been the 
keynote of the Universal success story— 
and we aim to maintain this teamwork dur- 
ing 1955." 

The worldwide aspect of the company's 
efforts was stressed also this week by Al 
fred E. Daff, executive vice-president, who 
said: "General economic conditions 
throughout the world give every indica- 
tion of maintaining the upbeat trend the 
industry experienced in 1954. The ambi 
tious program we have planned for the 
coming year will provide the exhibitor with 
the product he requires to take full ad 
vantage of the improved market condi 
tions. 

"We believe in all systems. We will 
produce in any system the exhibitor and 
public demand. We believe in all types 
of screens. But, basically, we believe in 
giving the public the best we can in sub- 
ject matter, performance and production 
value because we believe the motion pic- 
ture audience buys its entertainment on 
the basis of these three vital factors, and 
they are influenced in the order indicated. 
They want entertaining stories, they want 
outstanding performances by personali- 
ties and they want good production values 
which embrace directing and producing 
talent.” 

What makes the company's selling effort 
all the more important this year is that it 
has decided to spend more than ever in 
its history in "'pre-selling.'’ According to 
David A. Lipton, vice-president in charge 
of advertising, publicity and promotion, 
each campaign will be carefully tailored.” 
And, additionally, he remarked: 


"We also are reaching into 
specialized magazine, television 
motion fields with both publicity 
vertising in order to create a r 
on the infrequent as well as tt 
movie-goer. 

As examples of the 
ton cited the advance nation 
campaign on Roger Fuller 
of the Pagan’ on which the 
cooperating with the publish 
the color advertising campaign 
Is Paris’, in 20 publication 
circulation of 57,000,000; the 
|! “male appeal" publicati 
True, Argosy, Official Detective, 
like, for ‘Six Bridges to Cr 
of a record-breaking robbery. And, a 
for the latter picture, use of Colliers, wh 
first published the original story upon whic 
the film is based; and, additionally on th 
film, placement of ads in Look and Life, 
for the general movie-goer, and in Seven 
teen and movie magazines for others. 

The new James Stewart starring vehicle 
"The Far Country 
of advertising which succeeded so well i 
his ‘The Gienn Miller Story’. There 
the most comprehensive use of or ad 


Ta rir 


+ 


will be given the sor 


will be 
vertising on a local level ever attempted’. 
Full color ads will appear in 184 Sur 
weekend newspapers in |77 cities. F 
first time, the 
Family Weekly, will 
course, the 
American Weekly and Parade. 
His company is the 'showmar 


1ay and 
r the 
weekend upK lement 
Ay } al oO T 


upplement 


new 
; 
be used. 


larger 


pany, Mr. Lipton commented. 
added: ‘We have earned th 
on the basis of result 
years. It is our objective the 

to surpass everything we have 
date. Our budgets, in fact, have 
to provide us with the financial 
to do a record breaking job. 


ot the 





Some of the 


Pictures... 


ABOVE, in "The Far Country," James Stewart faces 
down Marshal Jay C. Flippen, in the story of a search 
for gold in the Canadian north country. At the right, 
Abbott and Costello, Fred Clark and Lynn Bari, in a 
scene from “Abbott and Costello Meet the Keystone 
Kops." Also at the right, a cafe scene from "So This 
Is Paris." Gene Nelson, Tony Curtis and Paul Gilbert, 
sailors on shore leave, applaud a song number by 
Gloria DeHaven. The picture also stars Corinne Calvet. 
Below, Tony Curtis, as a Boston hoodlum, right, 
threatens detective George Nader in "Six Bridges to 
Cross." This is a story based upon the renowned Brinks 
armored truck robbery. The company not only uses 
star ‘'names" which draw the crowds, and stories which 
have had considerable popularity and certainly have 
appeal; it also will continue its policy of making per- 
centage deals ‘such as those which in the past have 
proved mutually advantageous,’ Edward Muhl, studio 
chief, promises. Such deals have been with Jimmy 
Stewart, Tyrone Power, Alan Ladd and Gregory Peck, 
to cite a few. 


And Some of 
the Stars... 


KIRK DOUGLAS JANE RUSSELL JAMES STEWART TONY CURTIS 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





‘Advertising & Selling Heart of Show Business” 


LMER RHODEN, assuming the 
presidency of National Theatres as 


the able successor of Charles P. 
Skouras, used the headline above in his key- 
note address to circuit executives, managers 
and department heads, in their first business 
meeting in Hollywood, last week. It sums 
up a policy which will prevail in the man- 
agement of the circuit in the future, as it 
has in the operation of Fox Midwest Thea- 
tres, in the past. 

The news have told how Mr. 
Rhoden has set up a half-million dollar fund 
for advertising research, an inquiry into sell- 
ing approach as it applies to motion pictures, 
at the box office. This is for improvement 
in theory and practice, as it involves fur- 
ther study of media and method. Thornton 
Sargent, advertising director for National 
Theatres, told the meeting that the circuit’s 
current advertising expenditures were 5.4 
per cent of gross revenue from admissions. 
Mr. Sargent warned that ‘It would be 
foolish to cut flesh from the bone” by any 
curtailment of advertising appropriations— 
and the inference is that National Theatres 
will have an overall increase in budgets. 

Pete Latsis, principal aide to Mr. Sargent, 
spoke of publicity aspects in theatre promo- 
tions, based on an approach through other 
than the usual advertising methods. He de- 
clared that “If we deal honestly and sin- 
cerely with the press, we will be treated 
fairly.” This advice can be an incentive to 
managers to find better publicity off the 
amusement pages, and to discover and use 
more cooperative ads, which, in the aggre- 
gate, will add up to more revenue for the 
newspapers than any continued formula of 
“directory” advertising which goes on and 
on, unchanged, year after year, until it loses 
its force. Managers make news, and build 
better advertising policy for newspapers as 
well as for themselves, by working hard 
along Main Street. 

We know this direct approach, on a per- 
sonal basis, has paid off very handsomely 
for such Fox Midwest managers as, for in- 
stance, Willis Shaffer, who is the only three- 
time winner of the Quigley Grand Award. 
His business neighbors, first in Atchison, 


stories 





IT’S ONE WORLD- 


Even if you have to go hunting for the 
Round Table picture page, which is “up 
front" this week, in the World Market sec- 
tion of The HERALD. 

But the Round Table is in the world 
market, every week, as are the Quigley 
Awards contenders. It's one world, of ad- 
vertising, exploitation and promotion, for 
good showmen. We have to pause and ad- 
mire the outstanding quality of showman- 
ship from overseas, for it frequently 
outshines our own. 

Just for instance, did you know that the 
Cathay Odeon cinema, in Singapore, is a 
newer, finer, more modern—and by far—a 
more costly theatre structure than we have 
in Cincinnati? In fact, if Mr. Lim Keng 
Hor, who represents the Associated The- 
atres Limited in our Round Table member- 
ship, could transport the Cathay Odeon, 
which cost $4,000,000 to build, on some 
magic carpet, it would be the finest the- 
atre on the Ohio River from Pittsburgh to 
New Orleans, which might astonish our 
native population. 

It's no accident that producers and dis- 
tributors now are getting nearly half of 
their total income from abroad. We will 
wager, as another for instance, that MGM 
can learn as much about good showmanship 
from the Metro theatre in Santiago, Chile, 
as they do in Loew's State, Cleveland, or 
any other of their houses in the U.S.A. 
Loew's theatres, abroad, are up to and 
above the average of showmanship and 
management anywhere in the world. 








and then in Hutchinson, Kansas, over the 
years, have good reason to regard Willis 
Shaffer with a great deal of affection—and 
so does the local newspaper in each of these 
Midwest communities, for he has delivered 
phenomenal results from many cooperative 
endeavors, for mutual aid and benefit, in the 
established policy of the Round Table every- 
where in the world. 
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@q PARAMOUNT’S 
Promotion Coordination meeting gets undet 
this week at the Hollywood 
under the personal direction of Jerome Pick 


first International 


way studios, 
man, vice-president in charge of advertising, 
publicity and exploitation, who will preside 
Frank Freeman, vice 
president in charge of the studio, and Don 


over all sessions. a: 


Hartman, executive producer, will address 
the meeting. The Paramount 
contingent, attending from New 
clude Sid Blumenstock, 
director Herb Steinberg, 
ager, and Burt Champion, publicity manage 


home 
York, in 


omee 
assistant national 
exploitation man 


Overseas operations will be represented 
by Tony Reddin, director of advertising and 
England, and Odette 
promotion liaison for Continental Europe, 
as well as by Paul Ackerman, director of 
advertising, publicity and sales promotion 
for Paramount International, and Albert 
Deane, manager of censorship and editing 


theatres in Perry, 


for the foreign field. 
MN 


@ GOLDEN ANNIVERSARY 1904- 
1954, is celebrated by the Regal cinema, 
Kilmarnock, Scotland, and a fine campaign 
book submitted by manager J. A. Gallacher, 
as an entry for the Quigley Awards. It isn’t 
often that an individual theatre can enjoy 
fifty years of continuous operation—but they 
do it in England, and this is a splendid 
example. The souvenir book, in blue and 
gold, pictures the entire staff operation, irom 
D. J. Goodlatte, managing director of As- 
sociated British Cinemas, Ltd., at the top 
of the circuit, down through the resident 
staff of what was originally “The King’s 
Theatre” and is now the Regal. One thing 
we much admire, and it is typical of British 
management—in this book—the 
several pages of photographs include the 


souvenir 


usherettes, the salesgirls, and the cleaners, 
all with dignity and appreciation, from top 
to bottom of the scale. We also like the 
dedication—“From BioScope to Cinema- 
Scope, and there’s fifty years between. Can 
you guess how many millions, have gazed 
—Walter Brooks 


at the silver screen?” 
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Loew’s. International. Ine.. 
Puts °“PEP’ in Promotion 


3acking the big ones with bg campaigns 
is good business. This is the conclusion of 
Loew’s International 
and publicity executives, 
months of “PEP.” 

Neither a cereal nor a vitamin, except in 
a business sense, “PEE ’ is M-G-M’s con- 
the art of making 
more promotion-minded than ever. 
Arthur M. Loew, Loew’s In- 
ternational’s president, “PEP,” the Per- 
specta Exhibitor Plan, will 
$2,500,000 over normal promotion budgets, 


Corporat ion’s sales 


following two 


tribution to overseas 
exhibitors 


Conceived by 
force-feed 
into campaigning abroad. “PEP” money is 


being concentrated on six big pictures of the 
different 


coming year (different ones in 
countries), in conjunction with Perspecta 


Stereophonic Sound, the used on 


M-G-M pro luct. 


system 


\s put into operation, “PEP” works on 
two levels; with exhibitors and with the 
public. Exhibitors know about “PEP” be- 


cause it gets them steamed up about business 
but all the public 
is the major promotion campaigns. 


and sales possibilities ; 


sees 


New Selling Approach 


“The “PEP” plan was laid out by Loew 
in New York last September. It fol- 
lowed by the announcement of two “PEP” 
Sales Conferences. One was held in Bar- 
celona last month with Loew presiding. The 
other, for the Far East was held in Tokyo 
in November. j 


the trade, 


Was 


Both were major events in 
focusing exhibitor 
advertising, 


attention on 
publicity and ex- 
ploitation plans for the six “PEP” pictures. 

No fixed pattern has been set throughout 
the world for exploiting “PEP” pictures. 
Since the pictures vary, and more important, 


the special 


promotion possibilities differ, the determina- 
tion of campaigning has been left to the 


M-G-M territorial managers. Where ad- 
vertising is the most effective medium, the 
“PEP” budgets have been used for that 
purpose. In Egypt, for example, “PEP” 


resulted in the first full-page ad ever taken 
for a picture by a theatre. 





Morton A. Spring, 


first vice-president of 
Loew's International, views the “Hall of 
Fame" which will add three new names in 
January, for 1954. Already on display are 
the 1952 winners—Star of the Year, Stewart 
Granger; Distributor of the Year, Abraham 
Gottfried, Thailand; and Exhibitor of the Year, 
Gustave Zelnick, Cairo, Egypt. For 1953, 
these were added: Star of the Year, Robert 
Taylor; Distributor of the Year, Bronislau 
Landau, Israel; and Exhibitor of the Year, 
Comm. Giovanni Germani, Florence, Italy. 


A different example is Belgium, where 
ad space is extremely costly, but the coun- 
try is very exploitation-minded. For “The 
Student Prince,” benefitting from “PEP” 
treatment, the campaign emphasis was on 
street stunts which put groups of students 
from the university glee clubs (or the Belgian 
equivalents thereof) on the streets in cos- 
tume singing songs from the picture. 

Throughout Latin-America, the rule with 
“PEP” seems to be to go in quite heavily 
for saturation bill-posting. The first picture 
to date to get general “PEP” release has 
been “Rhapsody,” a picture with unusual 
possibilities abroad because of the added in- 
terest in classical music. 





Free Marriage Licenses 


As a Promotion Stunt 

Richard D. the 
Granada theatre, Duluth, Minnesota, comes 
in our mail with a neat and new stunt for 
the promotion of “Seven Brides for Seven 
Brothers”’ 


Empey, manager of 





he presented the first seven ap- 
plicants on the opening day with their mar- 


riage license fees, and went with them to the 


Court House to pay the $3, and then gave 
them guest tickets, good any time, besides. 
(Things are getting tougher all over—we 
only paid $2 for 


' 
azo, 


a license, just 38 years 
) But this is a real publicity stunt, that 
lands in the newspapers, and it’s worth an- 
other dellar, today. One couple were waiting 
at the him when it 
opened early that morning. He also used 


License Bureau for 
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displays of magazine coverage, from Life, 
Look and Redbook, and the special one-sheet 
on the picture distributed by Seventeen 
Magazine. 

We like the fact that he staged a street 
ballyhoo hay-ride, and the music was fur- 
nished by a local music school in coopera- 
tion with local radio stations, to insure the 
authenticity of tunes that go with hay-rides, 
in Minnesota. 

v 

Murray Spector, manager of the Plaza 
theatre, Englewood, N. J., tied in with the 
local Mercury dealer for a cooperative news- 
paper ad on “Woman’s World” and had the 
model car used in the film on display in front 
of the theatre and circling the town during 
playdate. 


Exploitation 
From “*“Down 


Under” Good 


Harry Greaves, manager of the Winter- 
garden theatre, Brisbane, Australia, submits 
his fine campaign for ‘Roman Holiday” as 
an entry for the Quigley Awards in the 
fourth quarter of 1954, and bears out the 
often proven fact that showmanship is al- 
ways on the alert in that far away corner 
of the globe. We have many good Round 
Table members, and contenders for the 
Awards, in Australia, and they rival the 
Canadians in their zeal for honors. 

The promotion of Audrey Hepburn’s first 
starring vehicle, who was billed as the Aca- 
demy Award actress for the year, combined 
the best of all that had been done in first 
runs on this side of the world, plus in- 
genious features that with the 
zest for doing a still better job on a later 
run. One factor was the giving away of 
a Fiat car, typical of the picture, and done 
with the sponsorship of the Fiat distributor 
in Brisbane. His letter of appreciation 
shows how well pleased he was with the 
proposition and the promotion. The car, 
on display in the Stalls lounge of the theatre, 
was seen by 90,000 people in three weeks. 
Good window displays, away from the thea- 
tre, were valuable. 

Radio played a big part in the promotion, 
and all avenues were opened for cooperative 
advertising. Four leading newspapers were 
also generous with press space, to supple- 
ment a good display advertising campaign 
Paramount arranged a contest to find a 
double for Audrey Hepburn, and it was won 
by a girl at the State theatre, Sydney, who 
made a personal appearance for “Roman 
Holiday” in Brisbane. 


originate 


RKO Pressbook Pays $10 
Awards to Managers 


The pressbook on ‘‘Cattle Queen of Mon- 
tana’”’—received from RKO, discloses their 
own cash award system for managers who 
supply “do it yourself,” “no cost” or “low 
cost” suggestions as exploitation ideas for 
mutual aid and benefit. Among those cited 
in the current pressbook are Joseph Kogan, 
Warners’ Wiltern theatre, Los Angeles, who 
had a Christmas greeting bannered on a 
Jaguar car, parading downtown streets with 
the sponsorship of the local dealer. Frank 
M. Diaz, of the Pacific Drive-Ins, Los An- 
geles, suggested meat market tie-ins fo' 
“Cattle Queen” which is worth the price of 
a good steak as an idea. M. A. Anderson, 
of the RKO theatres, Los Angeles, suggested 
the celebration of a milestone in theatre 
operation—such as the one millionth ticket 
sold, wtih appropriate ceremonies. Roy 
Wolf, manager of the Paramount theatre, 
Hollywood, offered a tieup with the public 
libraries, on the Montana Territory and 
the historical background of the “Cattle 
Queen.” 
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Industry Is 
Sponsor For 


°*7 Brides” 


Emery Austin, national exploitation di- 
rector for MGM, sends us a complete cam- 
paign book which is entered forthwith in the 
last quarter of 1954, ig the Quigley Awards, 
to the credit of E. R. Brennan, manager of 
the Bay theatre, tie say, Wisconsin. 
What's different about it is the fact that 
important local industries got behind the 
special and advance showings of ‘Seven 
Brides for Seven Brothers”—and put over 
the attraction as their gift to the public and 
their employees. The campaign book is a 
full exhibit of how possible it is to find this 
kind of industrial backing. 

The Bay West Paper Company, a divi- 
sion of Mosinee Paper Mills Co., and Char- 
min Paper Mills, Inc., manufacturers of 
Charmin and Green Bay Paper Products, 
introduced the idea of inviting their em- 
ployees and guests to see MGM’s rollicking 
musical, because they thought it was grand 
entertainment, and the compliment was ex- 
tended by the theatre manager over their 
signature. Each person receiving two guest 
tickets signed with their identification as 
employees of the local industries. At the 
first preview, held at 10:30 p. m., 388 em- 
ployees and their wives or families, saw the 
picture ahead of the public showing, and 
endorsed it, in a cooperative advertisement 
carrying audience comment. The local radio 
and TV stations joined in this public ap- 
plause for good entertainment. Local re- 
views made much of these opinions from 
folks who were well known as_ neighbors 
and friends. The theatre had twice as many 
free spots as paid for. 

A feature of the campaign was a “Miss 
Blue Jeans” contest for girls, fourteen years 
old or over—and the snapshots contained in 
the campaign book prove that this was popu- 
lar, with the girls, and with their judges in 
the audience. Winners had radio and TV 
spots of their own, and a luncheon staged 
at the Northland Hotel. 
dozen prize winners and runners-up show 
why this contest was popular with the pub- 
lic. (Emery Austin “Our very fine 
Milwaukee field representative, Louie Or- 
love, had something to do with all this.”) 


says, 


Makes Christmas Card 
From Publicity Mat 


John Petrosky, manager of the Palace 
theatre, Norwich, Conn., did use that excel- 
lent publicity mat on “White Christmas” to 
create holiday greetings from a local mer- 
chant with compliments to Paramount s 
Irving Berlin musical. 


M. K. Wilson, ts Se of the Ontario 
District “D” for Odeon theatres, sends sam- 
ple of a new type of monthly program being 
used in his six towns. He says patron re- 
action is very gratifying. 
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Sellin 


Pictures of several 
‘ 


CARMEN JONES — 20th Century-Fox. 
Color by DeLuxe, a CinemaScope produc- 
tion, with high- fidelity stereophonic sound. 
Oscar Hammerstein's spectacular stage hit 
that lit up the Gay White Way for two 
seasons. Stand up and cheer! Here she 
is, that dazzle-dancing, man-crazy Jones 
girl. She's torrid, she's terrific. Her name 
will sing in your brain, the songs will pound 
in your heart. A major musical event in 
motion picture entertainment. 24-sheet is 
imaginative and compelling, in line with 
the excellent advertising theme for this 
attraction which you have seen in the 
trade-press. You can do plenty with this 
fine art material in lobby and marquee 
displays. Newspaper ad mats are in simi- 
lar style, with good variety for size and 
shape, including some teasers that will 
tease. The complete campaign mat has 
six ad mats and slugs for small situations, 
plus two publicity mats, all for the cost of 
one ordinary display mat. The silhouette 
figure of "Carmen" is a good trademark 
for this picture—use it as your sales ap- 
proach. 9xl2 herald, in color, has the 
proper advertising theme. Modern mer- 
chandising ideas will make "Carmen" sing 
in cooperative advertising. 


AFRICAN ADVENTURE—RKO-Radio Pic- 


tures. Robert C. Ruark's personal adven- 


tures in Africa, photographed in Pathecolor. 


His by-line column is syndicated in the 
Scripps-Howard newspapers and 144 other 
papers throughout the country. "This is 
real''—everything you see, actually hap- 
pens. The living jungle—unrehearsed, un- 
staged, untamed. Six-sheet and other 
posters will make good marquee and lobby 
display. Newspaper-ad mats are very 


g. a lpproach 


good, and will sell the picture to skeptics. 


There are plenty of them for choix 
sucn as No. 303 are new and different. 

35¢ mat, at National Screen, supplies eight 
ad mats and slugs, and two good publicity 
mats, all for the price of a single mat. 
The scenes are real! The screams are real! 


é, ana 


The 


ATHENA—MGM. Gay Eastman C 
Seven daring daughters on a prowl for 
romance—(they're even saucier 
Seven Brides.) ''Athena''—the nature 
girl, the body beautiful—in MGM's musica 
with young ideas. Jane Powell, Debbi 
Reynolds, Edmund Purdom, Debbie Rey 
nolds, Vic Damone, Debbie Reynolds, Loui 
Calhern—and Debbie Reynolds. Boy 
girl, and nature does the rest. 
exciting dances, glamor color. 
and other posters neatly supply art ma 
terials for marquee and lobby display. You 
can make cut-outs of these figures. New 
paper ad mats are more crowded, but 
there are many names and credits to di 
play. You can find what you need in the 
generous assortment of sizes and shapes. 
The original MGM complete ad mat, sell 
ing for 35c at National Screen, is proper 
selling approach for small situations, with 
ten ad mats and slugs, two publicity 
and some new borders, all for the price of 
a single mat. Exploitation has been keyed 
up even beyond MGM's usual for new 
ideas and accessories. The little booklet 
distributed by dealers, on “How to Ride 
a Bicycle Safely" is a natural for safety 
campaigns. There are two books of doll 
cut-cuts for children, and a Dad's Root 
Beer tieup for better refreshment merchan 
dising. The Roadmaster Bicycle Promoti 
however, is tops, and Debbie is cute. 


than 


meet 
os ee 
veven ng 
24 sheet 


mat 


PREMIERE iiov'i, 


Things were popping in Indianapolis, what with MGM's second "'Ticket Selling Work- 
shop" and the world premiere of "The Last Time | Saw Paris''—at Loew's theatre, with 


Van Johnson making a personal appearance—alil in the same week. 


At left above, Van 


himself interviewed by Paula Carr and Jerry Chapman of local radio fame, and at right, 
the very French ballyhoo, with kiosk and gendarmes, to lend atmosphere for the occasion. 


1954 
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British Round Table 





qg Assistant Manager, A. BUCKLEY of the 
Regal cinema, Halifax, distributed heralds 
advertising “Phantom of the Rue Morgue” as 
the top thriller of 1954 and gave free tickets to 
those identifying the phantom he had touring 
the streets... . D. M. CAMPBELL, manger of 
the Regal cinema, Stirling, Scotland, promoted 
throw-aways which combined petrol advertising 
with promotion for “The Sleeping Tiger”. 
R. J. Craps, manager of the Lyric cinema, 
Wellingborough, secured a half page ad free on 
3,000 football programs when he played “Dial 
‘M’ for Murder”... . A civic reception with the 
Mayor and Mayoress in attendance was held 
opening night of “The Command” at the Hippo- 
drome where A. L. CULLIMORE is assistant 
manager. ... R. N. DOUGLAS, assistant manager 
of the Waverley cinema, Shawlands, Scotland, 
had a three weeks’ newspaper “Guess Who” 
contest to name the stars in “Executive Suite” 
in advance of playdate. Manager J. A. 
GALLACHER sends a most attractive anniversary 
booklet, entirely paid for bv advertisers, cele- 
brating “50 Years of Glorigus Entertainment”. 
His “Then” and “Now” Ibby exhibition had 
good space in the local newspaper. . . . D. 
HuGHEs, manager of the Cabot cinema, Bristol, 
sent special servicemen notices from Gene Kelly, 
star of “Seagulls Over Sorrento” to branches of 
the service and ex-servicemen’s clubs and had 
a Sea Cadet guard of honor in front of the 
theatre on opening night....P. E. JELks, 
assistant manager of the Ritz cinema, Aldershot, 
arranged with a local dairy company to pay 
half the cost of printing banners for use on their 
trucks which are in daily contact with 10,000 
families. “Valley of the Kings” and the dairy 
products had equal billing. . . . Joun E. LaKg, 
manager of the Savoy cinema, Luton, sends tear 
sheets showing valuable newspaper space ob- 
tained because of his theatre collection for the 
Old People’s League during the theatre’s six- 
teenth birthday celebration. 


v v 


q Harotp SHAMPAN of the Odeon theatre, 

Woolwich, another manager who will 
be well represented in the fourth quarterly 
Quigley Awards judging next month. His teaser 
posters leading to the one on the theatre, 
“Susan Slept Here,” are especially noteworthy. 
Spotted around town, they read, “Did She Sleep 
Here?”, “Maybe Susan Slept Here,” “Is This 
Where Susan Slept?”’, etc... . P. C. STEVEN- 
SON, assistant manager of the Regal, South- 
port, really brought “Duel in the Jungle” to 
life with a parade of lions from the local zoo 
to theatre and a lobby display of live animals 
and tropical plants and fish. Lity Wart, 
manager of the Odeon cinema, Coatbridge, 
Scotland, again the recipient of an award for 
good showmanship—this time the Odeon and 
Gaumont Theatre courtesy and service plaque. 
Congratulations! . . P. J. WEATHERHEAD, 
assistant manager of the Regal cinema, Oxford, 
promoted a cooperative newspaper page of ads 
to surround his “Happy Ever After” space, 
with a spelling error contest for added reader 
interest. . .. Another assistant manager, D. H. 
WESTERN, of the Regal cinema, Torquay, 
emphasized the fact that “The Command” 
would be the first CirnemaScope picture at his 
theatre and glamorized the event by invitin; 
the mayor and other leading citizens. . . . G. F. 
WHARTON, manager of the Essoldo cinema, 
Newcastle-on-Tyne, sends photos of a most 
attractive replica of the Fountain of Trevi in 
Rome in exploitation of “Three Coins in the 
Fountain,” with coins benefitting the Infantile 
Paralysis Fellowship. . . . G. C. WHILLIAMs, 
manager of the Regal in Chatham, celebrated 
the 16th anniversary of the house with Carni- 
val Night. He promoted prizes which were 
given out on stage and a large cake, later pre- 
sented to the local “Darby & Joan Club.” 
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qg H. LAyBouRNE, manager of the Odeon 

theatre, Southsea, was successful in get- 
ting good positions in the public libraries for 
cards on “Romeo and Juliet”, although they 
are not generally receptive to such advertising. 
He also contacted private schools who sent 
groups of children. G. LENNOX, assistant 
manager of the Regal cinema, Stirling, Scotland, 
played up the woman’s angle in “About Mrs. 
Leslie” with a display in a shop specializing in 
older women’s styles and tying up with a 
laundry to put throwaways in their bundles. . . . 
B. C. Lewis, manager of the Regal cinema, 
Dursley, obtained free advertising for “Gene- 
vieve” by having the owners of two old cars, 
well bannered, tour the district in exchange for 
passes. John Longbottom, manager of the 
Odeon cinema, Middlesbrough, arranged a 
jousting tournament in front of the theatre 
with police permission in advance of playing 
“The Black Shield of Falworth,” which proved 
to be a crowd-stopping: stunt. J. NorMAN 
LONGLEY, manager of the Empress cinema, 
Sutton, distributed pages torn from old tele- 
phone directories which were overprinted in 
red with advertising for “Dial ‘M’ for Murder”. 
.. F. Mawsy, manager of the Empress cinema, 
Urmston, gives credit to his assistant, C. J. 
BarLow, for his aid in organizing a children’s 
pet contest during “Duel in the Jungle” play- 
date. Pets were judged for longest tail, short- 
est tail, whitest, most unusual, etc. . . . For 
“Carnival Story,’ S. V. Murpocu, manager of 
the Gaumont, Liverpool, had one of his staff in 
gypsy dress with crystal ball giving out lucky 
charms attached to cards giving details of the 
film. ...R. W. PArKeEr, manager of the Regal, 
Torquay, promoted a foyer display for “Take 
the High Ground” from a local recruiting office, 
and an Army Cadet Force band paraded to the 
theatre on opening night to be guests of the 
manager. This stunt paid off at the box office. 


v v 


qg Joun L. SmirH, manager of the Ritz, 

Edinburgh, Scotland, proud of composite 
pages he obtained in two local newspapers for 
“Happy Ever After,” as this is the first time 
such a page has appeared. ... J. W. TURNER, 
manager of the Savoy cinema, Sale, had a 
natural tieup with a merchant who sold “Tiger 
Sauce” when he played “The Sleeping Tiger.” 
6,000 overprinted paper bags were supplied 
cost-free. . . . D. H. WESTERN, assistant 
manager of the Regal cinema, Torquay, had a 
member of the staff take a street census on 
“Them,” as to whether this type of picture was 
liked, etc... . G. C. WILLIAMS, manager of the 
Regent cinema, Chatham, had the cooperation 
of thirty young members of a local youth club 
who went all over town in groups of six wear- 
ing red fez hats during “Valley of the Kings” 
playdate. D. J. WoopaLL, manager of the 
Regal cinema, Tring, sends clippings of the 
attractive winners of his “Miss Tring 1954” 
contest, which was held during the run of 
“Doctor in- the House.” He says record busi- 
ness resulted. .. . G. MELVILLE LEGGATT, man- 
ager of the Kelburne cinema, Paisley, Scotland, 
arranged for a window display near the theatre 
of a model Stratocruiser, cut away to show the 
interior of the plane, when he played “Flight 
of the White Heron.” W.T 
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. . « Timely news supplementing the 
special monthly department covering 
all phases of refreshment service. 





CHOCOLATE SHORTAGE SEEN 

A shortage is developing in the higher 
priced, better quality candy goods, especially 
those that are chocolate-coated, according to 
Candy Industry. The shortage, already ap- 
parent throughout the fall, is becoming more 
acute with the oncoming Christmas season 
and is expected to last through Easter, the 
publication reports. 

Basically responsible have been the wild 
fluctuations in the cocoa bean market, 
prompting many manufacturers to emphasize 
production of lower-priced goods with com- 
pound coatings, rather than risk consumer 
resistance to price rises on the more expen- 
sive chocolate-coated products. 

With unemployment reaching the four to 
five million figure, the publication says, the 
lower income groups are failing to absorb 
the low priced production, while the higher 
income groups, which prefer the better qual- 
ity, are finding assortments limited. 


NEW HIRES DISPENSER 


A new, compact dispensing unit has been 
announced by the Charles E. Hires Com- 
pany, Philadelphia, Pa. Especially designed 
for use at park, pool and beach refreshment 
stands, it lends itself to other situations, 
where space is at a premium. The dispenser 
was introduced at the recent National Asso- 
Pools, Parks and Beach trade 
show in Chicago. 


ciation of 


SWEDEN FREEZER DEALER 


The Sweden Freezer Manufacturing Com- 
pany, Seattle, Wash., has announced the 
appointment of a new domestic dealer and 
an additional servicing organization in Can- 
ada. Richard W. Thompson of Wichita 
Falls, Tex., the dealer, has been a whole- 
saler of fountain and restaurant supplies for 
35 years. The new service firm, Don Mc- 
Naughton Refrigeration Company, Sudbury, 
Ontario, was organized by Mr. McNaugh- 
ton, who was previously with Frigidaire. 

® 


EVERFROST ADDS UNIT 


A six-gallon, three-drink soda dispenser 
has been marketed by Everfrost Sales, Inc., 
Gardena, Calif. The new unit, trade-named 
“Soda Bar,” handles three carbonated, or 
one still and two carbonated beverages, and 
is rated to serve 120 drinks to the gallon, 
with equal parts of syrup and water. The 
dispenser is available in a choice of three 
types of exterior finish. 
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British Fight 
Called Near 
Settlement 


by PETER BURNUP 

LONDON: The long-drawn-out _ break- 
figure wrangle between distributors and 
exhibitors here is on the brink of formal 
settlement. 

A preliminary meeting was held last week 
between representatives of the Cinema- 
tograph Exhibitors Association and the 
Kinematograph Renters Society designed to 
devise a formula that any exhibitor seeking 
break-figure revision should disclose cer- 
tified figures showing that the proposed re- 
vision would not involve any part of the 
Eady Levy passing on to the renter. 

Clearly the drafting of such an agreement 
is the job of back-room boys and not for 
open committee. Draughtsmen got busy 
forthwith. The formula was already in be- 
ing for presentation to the Joint Committee 
this week. It was assured that it would then 
be adopted—albeit with ungraciousness on 
the part of protesting renters, who for more 
than three years have resisted the “individ- 
ual trading” principle—in time for reporting 
to the general bodies of the respective As- 
sociations scheduled to assemble a few days 
later. 

V 

Britons had their first taste of paying- 
audience big-screen theatre TV on Wednes- 
day last on the occasion of the much pub- 
licized England-Germany football game at 
the Wembley Stadium. 

Eight motion picture theatres took big- 
screen relays of the BBC’s television of the 
game. In each case, admission prices were 
upped for the occasion and in each case the 
house was a virtual sell-out. 13,000 people 
in all paid for admission to the theatres con- 
cerned. Weather conditions favoured the oc- 
casion and telecasts at every theatre were 
reported as of reasonably good quality, 
though in no instance comparable with con- 
ventional film projection. 


V 

J. W. Wilkinson, manager of the Hay- 
market Cinema, Newcastle, has been named 
Champion Manager of Associated British 
Cinemas, Ltd., by the circuit’s managing 
director D. J. Goodlatte. Mr. Wilkinson, 
winner in 1952 of ABC’s national showman- 
ship contest, wins a prize of a holiday in 
New York City for himself and his wife. 


A CinemaScope version by Michael 
Powell and Emeric Pressburger of Johann 
Strauss’s “Die Fledermaus” goes into pro- 
duction at Associated British Elstree 
Studios on January 3. Previous intention 
had been that the Powell-Pressburger team 
should engage forthwith in another Cinema- 
Scope production, “Battle of River Plate,” 
but that must now await completion of the 
Strauss subject. In another quarter, exclu- 
sive Films Ltd. announce that they will 
make eight half-hour CinemaScope shorts. 


MOTION PICTURE HERALD, DECEMBER II, 1954 


Decision Pends on New York 
5 Per Cent Tax Appeal 


With both exhibitor and New York City 
attorneys contending that the current suit 
against the city’s five per cent amusement 
tax is only a matter of law interpretation, 
not an issue of fact, five State Supreme 
Court justices, sitting in the Brooklyn Ap- 
pellate Division last week reserved decision 
on the plaintiff's appellant and the city’s 
respondent briefs. According to Assistant 
Corporation Counsel Stanley Buchsbaum 
who, with the New York City exhibitor 
counsellors, was allowed 15 minutes to pre- 
sent arguments last week, a decision from 
the five jurists may be expected within three 
to five weeks. 


Allied Artists’ "Tonight" 
To Benefit N. Y. Hospital 


Allied Artists’ new comedy, “Tonight’s 
the Night,” filmed in color by Technicolor 
on location in Ireland and starring David 
Niven, Yvonne DeCarlo and Barry Fitz- 
gerald, will have its premiere at the 52nd 
Street Trans-Lux theatre, New York City, 
December 22 with proceeds going to the 
New York Foundling Hospital, it was an- 
nounced by Steve Broidy, Allied Artists 
president, and Rt. Rev. Mons. John E. 
Reilly, of the Foundling Hospital. The film 
was directed by Mario Zampi. It will suc- 
ceed MGM’s “Lilli” which will complete a 
95-week run at the theatre to make way for 
the Allied Artists production. 


Stanley Net 
$1,770,100 


In his annual report to stockholders issued 
this week, S. H. Fabian, president of Stan- 
ley Warner Corporation, announced that the 
profit for the company and its subsidiaries 
for the fiscal year ended August 28, 1954, 
amounted to $3,595,100 after deducting de- 
preciation and amortization of $3,476,400 
but before deducting provisions for Federal 
income taxes and contingencies. 

The net profit, said Mr. Fabian, was $1,- 
770,100, equivalent to 80 cents per share on 
the 2,218,529 shares of common stock out 
standing after deducting the stock held in 
the treasury. Included is a profit of $74,000 
arising from sales of fixed assets. 

In commenting upon the first quarter of 
the current fiscal year which ended Novem- 
ber 27, Mr. Fabian said it was not possible 
to give an accurate estimate of earnings but 
based upon information now available, “it 
appears that the earnings for the quarter 
were more than twice the consolidated earn- 
ings for the corresponding quarter which 
ended November 28, 1953, when our profits 
amounted to $523,000 after all charges in- 
cluding Federal income taxes.” 

The company commenced operations 
March 1, 1953, and therefore the first ac- 
counting period covered the 26-week period 
ended August 29, 1953. During that period, 
operations showed a loss. 





PNANI ...A PRICELESS ASSET 


OF ALTEC STEREOPHONIC SERVICE! 


The finest service experience 

in stereophonic sound is yours 
when you sign an Altec contract. 
Experience bought and paid for 

in countless hours of pioneering 
effort and research... experience 
in supervising critical CinemaScopie 
industry showings and first run 
premieres, experience with 

an unceasing flow of stereophonic 
installation and service orders, 
experience implemented by 
Altec-devised precision tools. 


YOUR experience with an 
Altec stereophonic service contract 
will prove pleasant and profitable! 


161 Sixth Avenue 
New York 13, N.Y. 


5301 
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commission. Aczzess copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20} 





NEW EQUIPMENT 


STUDIO EQUIPMENT 


BUSINESS BOOSTERS 





"EM! MASONITE 
Adler, Bevelite signs: 
i2”—85ce; 14”—$1.25; 
$.0.S. CINEMA 
New York 19. 


EVERYONE’S BUYING 
marquee letters, fits Wagner, 
* —35e; bose 1e’—60c; 

6”—$1.50; 17’—$1.75; 24”—$2.50. 
SU PPLY CORP., 602 W. 52nd St., 





PRESENT CINEMASCOPE WITH ADJUSTABLE 
anamorphic lenses $695 pr. Mirroclaric metalized 
seamless screens $1 sq. ft. Prompt shipments, lowest 
prices all sizes projection lenses. S.O.S. CINEMA 
SUPPLY CORP., 602 W. 52nd St., New York 19. 





USED EQUIPMENT 





FROM LARGE CIRCUIT 


double-bearing mecha- 


SPECIAL PURCHASE! 
quantity Simplex rear shutter 
nisms, high numbers, latest features, good condition, 
for regular or standby use, a steal at only $99.75 
each. STAR CINEMA SUPPLY, 447 West 52nd St., 
New York 19. 





VALUES UNSURPASSED! DEVRY DUAL SOUND 
projectors w/amplifier, speaker, excellent $595. Avail- 
able on time. Holmes L25N amplifiers, rebuilt $95; 
used rewinds $6.95 set; automatic enclosed rewinds, 
excellent, $45. S.O.S. CINEMA SUPPLY CORP., 
602 W. 52nd St., New York 19. 


DRIVE-IN EQUIPMENT 


GO WIDE-SCREEN & CINEMASCOPE FOR 
bigger grosses. Adjustable anamorphic lenses $695, 
promptly available. S.O.S. CINEMA SUPPLY CORP., 
602 W. 52nd St., New York 19. 
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BRIDGAMATIC 16/335MM DEVELOPING MA- 
chine, $1795; Rolling stand multiple floodlites -holding 
12 bulbs, $180 value, $29.50; Cineflex 35mm _ reflex 
camera, magazines, lenses, motor, $695; Bell & Howell 
35mm foot splicers, $595; Moviola 35mm _ composite 
sound/picture, $495. S.0.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19. 


BINGO DIE-CUT CARTS, 75 OR 100 NUMBERS. 
PREMIUM PRODUCTS, 339 West 44th St., New 
York 36, N. Y. 


PRIVATE “EYE” 
ae ag on request. 
York 51, N. Y. 





BADGES, PARTY FAVORS. 
HECHT, 3074 Park Ave., New 





SEATING EQUIPMENT 


NEED CHAIRS? S.O.S. HAS ’EM! SEND FOR 
Chair Bulletin showing our tremendous stock at knock 
down prices. S.O.S. CINEMA SUPPLY CORP., 2 
W. 52nd St., New York 19. 


BOOKS 











MOTION PICTURE AND TELEVISION ALMA- 
nac—the big book about your business—1955 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. Com- 
plete listings of feature pictures 1944 to date. Order 
your copy today. $5.00, postage included. Send remit- 
tance to QUIGLEY BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
New 8th Edition. Revised to deal with the latest tech- 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a practical discussion of Television 
especially prepared for the instruction of theatre pro- 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





BUSINESS OPPORTUNITIES 


LEVEL LAND FOR SALE OR RENT, AT CITY 
limits, good yg community, has a drawing popu- 
lation of 125,000, ideal for outdoor theatre. Box 2821, 
MOTION PICTURE HERALD. 


CAPITAL FOR THEATRE OWNERS. FROM 
one theatre to an extensive chain. Chattel mortgage 
loans, realty mortgages refinanced or equipment 
mortgages refinanced. Realty and equipment mort 
gages consolidated with maturity dates advanced and 
payments reduced. Write on your letterhead to Mr 
ty FIE L D, 4008 Fifth Ave., New York 28, N. Y. Tei 
B & 57 92 











SERVICES 


WINDOW CARDS, PROGRAMS, HERALDS, 
photo-offset printing. CATO SHOW PRINTING CO., 


Cato, 








THEATRES 


ON BEAUTIFUL GULF COAST, 850 SEATS, HAS 
everything. Only 8 years old, store rentals $300 
monthly, permanent military base. Will sell or lease 
with option to buy. Will consider any reasonable 
offer or terms. Box 2819, MOTION PICTURE 
HERALD 








See *“Smallt”” 
Cinerama 


YWOOD: A_ demonstration 
Cinerama,” developed by Na- 
R. H. McCullough and in- 
at the long-closed 
climaxed National 
Los Angeles last 


HOLL of a 
“small-scale 
tional Theatres’ 
stalled experimentally 
Melrose theatre here, 
Theatres convention in 
week. 

The demonstration conducted with 
footage lent by Cinerama. Mr. McCul- 
lough’s plans contemplate mobile-unit use, 
to reach the smaller cities, as well as per- 
manent-type installations. The setup makes 
it practicable to install Cinerama in a medi- 
um-sized theatre, placing the three projec- 
tors in a single booth and using mirror-type 
reflectors to obtain the necessary distribu- 
tion of images to the side panels. 

Exhibition experts who witnessed the de- 
monstration said the effect generally 
although less “enveloping” than is 
achieved by Cinerama itself. 

Speakers at the closing days of the con- 
the circuit’s first divisional conven- 
tion since 1952, included Elmer C. Rhoden, 
president, who presided; Thornton Sargent, 
public relations director; as well as Joe 
Redmond, Russ Brown, Paul Lyday, Fay 


was 


was 


gor od, 


vention, 


48 


Reeder, Al Frank, Perry Pasmezoglu, Dean 
Hyskell, Jess E. Elliott, Joseph P. Touhy, 
Andy Krappman, Alan May and Mr. Mc- 
Cullough. Guest speakers included Darryl 
F. Zanuck, Al Lichtman, Frank Whitbech 
Herman Wobber. 


and 


National Theatres Gets 


Divestiture Extension 

“ASHINGTON: The Justice Department 
has agreed to give National Theatres an 
“interim” extension of its Dec. 7 divestiture 
deadline until January 10. 

Before that date, it is planned, the de- 
partment and the circuit will work out an- 
other, longer extension which it is hoped 
will be the final extension of National’s 
divestiture deadline. 

Under the original 20th Century-Fox 
consent decree, the company had two years 
from June 7, 1951 to dispose of some 110 
theatres and properties. There were three 
six-month extensions of this deadline, and 
as of today, the company has only nine or 
ten theatres and properties still to divest. 


Pre-release Dates Set for 
"This ls Your Army" 


Six pre-release engagements of “This Is 
Your Army,” have been announced in 
Washington by Lt. Col. Walter Griscti, 


liaison officer for the distribution of the pic- 
ture. The film had its world premiere De- 
cember 7, at the Warner theatre, Los An- 
geles. Other theatres and dates, according 
to Col. Griscti, include the Metropolitan, 
Washington, and the Paramount, Atlanta, 
both December 9, the Mastbaum, Philadel- 
phia, and the Majestic, Dallas, both Decem- 
10; Globe, New York, December 14. 


Merchants Back Theatre 
Reopening, COMPO Ad Says 


The thirty-second COMPO advertisement 
addressed to the newspaper industry cites a 
Minneapolis dispatch explaining the decision 
of Ellsworth, Wisconsin merchants to fi- 
nance the reopening of their town’s motion 
picture theatre. The merchants decided to 
subsidize reopening the theatre because they 
found that its closing had not only hurt their 
business, but had lowered morale of the 
town’s residents. 


ber 


Milton Rendiiph Dies 

Milton Randolph, editor 
Weekly, published by the Crescent 
ment Company of Nashville, Tenn., 
culation in its theatres, and editor of the 
Nashville Banner amusement page, died 
Nashville last week following an extended 
illness. 


Good News 
Amuse- 
for cir- 


of 
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There’s No Business Like 
Show Business 


20th Century-Fox—Berlin's Music and 
Show People 
(Color by De Luxe) 

There’s enough magic in the title of this 
great Irving Berlin musical treat to attract 
mass patronage from every walk of life. 
Everyone who indulges in the vicarious thrills 
of cinematic life, (as who doesn’t?), will attest 
to the tune that “There’s No Business Like 
Show Business” after they’ve been privileged to 
cheer its performance. 

The Darryl F. Zanuck presentation is a 
CinemaScope dream come true. Walter Lang’s 
masterful direction and Leon Shamroy’s camera 
have conquered a blend of intimacy and spec- 
tacle for the 2 to 1 ratio that will serve as an 
inspiration for future productions in this aspect. 

The care taken by producer Sol C. Siegel in 
developing the warm, human screenplay, writ- 
ten by Phoebe and Henry Ephron from an 
original story by the late Lamar Trotti, has 
resulted in a beautifully mounted, well-cut, 
polished film jewel. 

“Nothing succeeds like success,” so producer 
Siegel took the cue from his previous Irving 
Berlin hit, “Call Me Madame,” and drew on 
the same director and its two stars, Ethel Mer- 
man and Donald O’Connor, to parlay their 
talents into another winner. As though this 
wern’t enough, Marilyn Monroe and Dan 
Dailey were tossed into the package with 
Johnny Ray and Mitzi Gaynor rounding out 
the topline cast. You won't find a dull moment 
with this roster of talent putting their heart 
and soul into every song, dance routine, comedy 
situation and dramatic moment. 

Miss Monroe, filmdom’s page 1 personality, 
scores another scoop in her glamour career 
with three of the hottest numbers ever filmed. 
If the screen doesn’t melt from her “Tropical 
Heat Wave” rendition, the fans will. “Lazy,” 
styled with libidinous satire, is loaded with the 
Monroe brand of dynamite, and has the ad- 
vantage of Donald O’Connor’s and Mitzi Gay- 
nor’s teamwork accompaniment. “After You 
Get What You Want, You Don’t Want It,” is 
just a teaser for the other two. 

Ethel Merman and Dan Dailey are delight- 
ful as the parents of three grown up kids and 
maintain a refreshing youthful personality 
throughout the 20-year span of the story. They 
register convincingly as a prototype composite 
of Mr. and Mrs. Show People. 

The film is spirited with Donald O’Connor’s 
ingratiating manner of singing, dancing and 
handling of an emotional problem. In addition 
to Merman’s delivery of the Berlin songs, the 
dancing numbers with Dailey and the pert, 
lovable Mitzi Gaynor, O’Connor’s production 
number reaction to his first kiss by La Mon- 
roe is just a part of the film’s high points. 

The story presents a cavalcade of events in 
the lives of the Donahues, (Dan Dailey and 
Ethel Merman), from their early vaudeville 
trouping in 1919 and building into a headline 
act as The Five Donahues with their children, 
O’Connor, Miss Gaynor and Johnnie Ray. The 
act breaks up when Johnnie decides to switch 
from show business to priesthood; and subse- 
quently Donald and Mitzi accept co-starring 
roles with Monroe, who rises from hat check 
girl to star in a Broadway show. O’Cennor, 
madly in love with Monroe, believes he has a 
rival in the producer of the show and takes off 
on a drunken spree which causes him to miss 
the opening night. : ; 

Remorseful, after a misunderstanding with 
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Dailey, Donald goes into hiding and Merman 
fills in for him in the show. It all ends on a 
happy note with a re-union at a benefit show. 
Johnnie Ray shows up in an Army chaplain’s 
uniform,—Donald in a Navy outfit. The Five 
Donahues are re-united in a reprise of “Alexan- 
der’s Ragtime Band,” which they feature earlier 
in a highly entertaining, costly presentation ; 
and are joined by Monroe who wins her way 
back into the confidence of the Donohue clan. 

Robert Alton’s choreography has both imagi- 
nation and nostalgic appeal that goes hand in 
glove with the memorable Berlin music; and 
the fabulous production numbers with rich 
color hues by De Luxe add vivid testimony to 
the “Fort Knox” budget that brought this film 
to the screen. 

Seen at the studio projection room in Holly- 
wood. Reviewer's Rating: Excellent—SAMuEL 
D. Berns. 

Release 
minutes, 
fication. 
Molly Donahue 
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Vicky 


1954. Running time, 117 
General audience classi- 


dtae, December, 
PCA No. 17074. 


-.seeeeeEthel Merman 

.Donald O’Connor 

Marilyn Monroe 
Terrance Donahue.................... Dan Dailey 
Steve Donahue............... ......+++-Johnnie Ray 
Katy Domnahue................s0e++++e+++eMitzi Gaynor 
Richard Eastham, Hugh O’Brian, Frank McHugh, 
Rhys Williams, Lee Patrick, Eve Miller, Robin Ray- 
mond, Lyle Talbot, George Melford, Alvt Moore, 
Chick Chandler, Henry Slate, Nolan Leary, Gavin 
Gordon, Mimi Gibson, Linda Lowell, John Potter, 
Jimmy Baird, William (Billy) Chapin, Neil McCas- 
kill, Donalid Gamble 


Destry 


U-lI—Western Remake 
(Print by Technicolor) 


The old adage that everything happens in 
three’s is easily upheld in this third remake 
of “Destry.” It was a success when Tom Mix 
made it. It was a tremendous money-maker 
when Marlene Dietrich and James Stewart 
starred in it 15 years ago; and it shapes up as 
a likely box office winner for this round. 

Producer Stanley Rubin played it smart in 
selecting George Marshall, who directed the 
previous edition, to direct the newer version 
of Felix Jackson’s story, which was suggested 
by Max Brand’s novel, “Destry Rides Again.” 
His reliable megging gave Audie Murphy some 
well-earned opportunity to project the maturity 
demanded for the role. 

Mari Blanchard may not be a carbon copy’ of 
the sultry, glamorous Dietrich as the saloon 
singer girl friend of the bistro’s lawless owner, 
but she does give the part plenty of vivacity and 
tempo. She keeps the action moving with 
three specialty can-can song numbers; and 
answers Marshall’s request for a realfstic fight 
sequence with Mary Wickes over a hat that 
was lost in a poker game by the latter’s doctor 
husband, Wallace Ford. 

Edmund H. North and D. D. Beauchamp’s 
screenplay provides the film with some exceilent 
character roles which were capably filled by 
Edgar Buchanan as the town’s oil-painting 
mayor and henchman of Lyle Bettger, who is 
well-suited to playing the lawless saloon owner. 
Thomas Mitchell finds himself at home in a 
spongy part as the town drunk, who is sud- 
denly sworn in as sheriff when his predecessor 
is buried with a bullet in his back for trying 
to square a rancher’s debt which Bettger 
maneuvered in a crooked card game. 

Mitchell sends for Audie Murphy to take 
over the job as deputy. Audie arrives on the 
stagecoach with beautiful Lori Nelson, niece of 
the rancher in trouble. 

Audie manages to overcome the town’s re- 


est 


sistance to his youthiul appearance and com- 
mands their respect with a display of sharp 
shooting ability. This pistol episode enables 
him to get a sample of the bullete from Bett- 
ger’s gun which links him with the killing of 
the Sheriff and sets the stake for a final show 
down in a saloon fracas that wipes out the 
baddies. 
Seen at the 
—S. D. B. 
Release date, December, 1954 
minutes. PCA No. 17121. General 
tion. 
Tom Destry....... 
Brandy 
Decker..... 
Barnaby 
Edgar Buchanan, Lori Nelson, 
Wickes, Alan Hale, Jr., George Wallace, Richard 
Reeves, Walter Baldwin, Lee Aaker, Mitchell Law- 
rence, Frank Richards, Trevor Bardette, Ralph Peters, 
John Doucette 


West of Zanzibar 
U-I-Rank—Where Danger Thrives 


(Color by Technicolor) 


studio. Reviewer's Rating ood. 
Running time, 95 
audience classifica- 


--+++-Audie Murph 
--Mari Blanchard 
Lyle Bettger 
Thomas Mitchell 
Wallace Ford, Mary 


A couple of years ago, Universal, via the 
J. Arthur Rank Organization, released an Afri- 
can thriller in this country called “Ivory 
Hunter” (known as “Where No Vultures Fly” 
in England). The same combination now offers 
a fine sequel in “West of Zanzibar,” with An 
thony Steel who also starred in the original. 
Universal is giving it a general release rather 
than through their special films division. The 
picture is an exciting and, at times, thought- 
provoking excursion into African life. 

Although the number of pictures depicting 
Africa, and made there, has practically ex- 
hausted any unique sensations to be derived, 
“West of Zanzibar” manipulates its four-footed 
and two-footed dangers so well that very lit- 
tle seem hackneyed. Photographed in luscious 
color by Technicolor, the sights and sounds ring 
with authenticity and help carry the very sim 
ple plot through to its inevitable conclusion. 

Steel plays a game warden with a special 
friendship for the tribe of Galanas. When some 
of the younger tribesmen are seen poaching 
ivory, their chief asks Steel for help. Know 
ing that the Galanas are merely the dupes for 
someone, he gets permission to do some detect 
ing on his own. Together with his native 
assistant he becomes involved in some highly 
perilous adventures. Besides a tussle with a 
leopard and clashes with rhinos and crocodiles, 
there are some exciting sequences on various 
sea craft. None of these climaxes are per 
mitted to overextend themselves which adds 
immeasurably to the realism. 

Sheila Sim is seen as Steel’s wife while the 
rest of the cast is largely native and unknown 
All the acting is first-rate and the direction 
by Harry Watt is equally adept. The picture 
was produced by Leslie Norman from a screen 
play by Max Catto and Jack Whittingham 
based on a story by Watt. It is a Michael 
Balcon production in association with the 
Schlesinger Organization (an African unit). 

“West of Zanzibar” is not a great film, but 
it is an exciting and entertaining one. 

Seen at the Universal screening room in 
New York. Reviewer's Rating: Very Good. 
Jay REMER. 

Release date, January, 1955. Running time, 84 min 
utes. PCA No. 17076. General audience classification 
BE PACER, 00.5 <s.5:40 cnevecsunancscstepepeis Anthony Steel 
Mary Payton........ hetpecse ct oene Sun 
Edric Connor, Orlando Martins, William Simons, Mar 
tin Benson, David Osieli, Bethlehem Sketch, Peter 
Illing, Edward Johnson, Juma, Howard Marion Craw- 
ford, R. Stuart Lindsell, Skeikh Abdullah, Joanna 
Kitau, Roy Cable, Fatuma 
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Prod. Rel. P.D. 
Ne. Title Date Page 
ALL-STAR COMEDIES 

6414 Doggie in the Bedroom 
"7 ees -7- 207 
6415 Testing Tooters (17)..... 5-13-04 «864 
6416 Twe April Fools (Hea): 6-17-54 wo 
7411 The Fire Chaser .8-30- sce 
7412 Kids Will Be Kids (16). 12-9-54 
ASSORTED FAVORITES 
(Reissues) 
6428 Strife of The Party (16).12-17-53 2135 
6424 Oh Baby (18)............ 2-11-54 2207 
6425 Two Nuts in a Rut (18). .3-11-54 
6426 Snoops to Conquer 
(17%) 4-29-54 to 
7421 His Hotel Sweet (17%). .8-16-54 219 
7422 o> Gets Her Man 
. 10-14-54 
7423 Cupia Goes Nuts (16)....12-2-54 
CANDID MICROPHONE 
65. Candid Microphone Ne. 2. oe 
6553 Candid Microphone No. 3.2-1 
6554 C. M. No. 4 (10). 
6555 C. M. Ne. & (10). ‘ 
7551 C. M. No. ft (it) (R 
7552 C. M. No. 2 (19%2) 
COLOR FAVORITES 
(Reissues) 
6605 Skeleton Frolie (7%).. be 17-53 2135 
6606 Tree For Two (7¥2)....... 1-7-54 
6607 Way Down Yonder In the Corn 
BD edbende sone 0<sveres 1-28-54 2215 
6608 Dog, Cat & Canary (7)..2-28-54 2237 
6608 The Ego Yege (742). 31-54 27 
6610 Way of All Pests (74) 4-15-54 3 
6611 Amoozin’ But Confoozin’ 
stp Senligsseepes owes -54 10 
6612 A Cat, A Mouse, & A Bell 
PEER IH 4 OBEN, 6-17-54 121 
6613 Disillusioned Bluebird 
RAO 6-24-54 131 
6614 Mr. Moocher (7).......... 7-8- 14 
6615 Herring Murder Case (7)..7-22-54 {21 
7601 imagination (8) .......... 9-2-5 218 
7602 Red Riding Hood Rides 
Again (7) ...........- 0-7-54 
7603 A Hunting We Won't Go 
son 0sse adabesvbsase 11-4-54 
7604 =. From The Air 
eee 11-25-54 
‘ 7605 myst Fen GD) .ccscccvers 12-9- 
COMEDY FAVORITES 
(Retssues) 
6433 Love at First Fright 
spigebeousorsanses 1-14-54 2207 
6434 oe. ae Little Hubby 
nh nana sh aadink a 2215 
6435 Siappity Married (16%)...3-4-54 2239 
6436 Fiddling Around (17%).. ..7-8-54 114 
7431 Wedding Belle (17)..... 0-21-54 se 
7432 wr Down to Reno 
(16% ooo OE 18-4 
7433 Good Bad “Eos (i7)..... 12-16-54 
MR. MAGOO 
(Colter) 
Magoo Goes Skiing (7)...3-11-54 2135 
6703 Kangaroo Courting (7) 7 oe 
6704 Destination Magoo 
-«+» When Magoo Flew (7).......... 
MUSIC TO REMEMBER 
3751 The eee Dances 
3752 Nuteracker Suite (9/2) 
3753 Piano Concerto in B-Fiat 
Minor (10) 
3754 Peer Gynt Suite (9) 
$755 1812 Overture (11) 
3756 Swan Lake Ballet (10) 
ONE REEL SPECIAL 
7999 Autumn in Rome (9)..... 9-2-54 
SCREEN SNAPSHOTS 
6854 Hilyd’s Great Entertainers 
RUUURD  shvnccosnccnnnn 2-24-53 2207 
6855 oY In Unif 
COBVED  cocdcreseccorenat 1-2-54 2101 
6856 Hollywood Stars to Remember 
(10%) - «+ +2-25-54 2215 
6857 Hollywood Goes To 
V2) -25-54 58 
6858 Hula from Hollywood (10) .5-6-54 8 
- 6859 Hollywood's invisible Man 
TD -sesogedenss cvccetsod -10-54 98 
6860 Hollywood Grows Up 
CORTE) = oa ccccccscceseces 7-15-54 = 171 
785! Hollywoed Marches On....9-23-54 ... 
7852 Hollywood Stars on 
7883 Hollywood G wiboy Stars. 1. 18.54 
ywoo 0 { 
7854 Hollywood Life ......... 12-16-54 




















For information on short subjects turn to the Product 
Digest Section pages indicated by the numbers which 
follow the titles and release dates in the listing. Numer- 
als in parentheses next to titles represent running time 
as supplied by the distributor. (R) Indicates a reissue. 











STOOGE COMEDIES 












ome Gut oo Se Be UE). . 12-38-53 
6404 Income Tax Sappy (16%). 
6405 Spooks ( ) erg 
Pardon My Backfire (16). .4-15-54 
6407 Musty Musketeers (16) 13-54 
6408 Pals and Gals (17)....... 3-54 
7401 Kautzy Knights (17)......9-2-54 
7402 Shot in the ‘Frontier (i6): 10-7-54 
403 Seotched in Scotland 
COUPE) co cctncccceavoses 11-4-54 
THRILLS OF MUSIC 
(Reissues) 
Claude Thornhill & Orch. 
GEER cesospccesecsassio 12-24-58 
6054 M Ite & Orch. (10%). .2-4-54 
6955 — & Ore! 1-56 
6956 Skiteh Henderson & Oreh. ae 
7951 Ted Weems “Oreh. (ii)... .9-9-54 
7952 Gene Krupa & Orch (10). ii-11-54 
7953 Leeuona Cu 
SURFED \Swebsssececucss 12-23-54 
TOPNOTCHERS 
690! Canine Crimebusters (10). .4-15-54 
6902 Push Back The Edg 
Pe es ee 5-27-54 
U.P.A. ASSORTED 
ace ae, 
6510 Tell Tale Heart . 12-27-53 
6511 Bringing Up mother (7). . 1-14-54 
6502 Ballet-Oop (7%2)........- 2-11-54 
6503 Man on the Flying Trapeze 
TP)  ceccccvescsecoccoces 4-8-54 
6504 Fudget’s Budget (7)...... 6-17-54 
7501 How Now oe Bolng 
GEUED «oc dabslersodses occ 9-9-54 
WORLD OF SPORTS 
6804 Battling Big Fish (i1)..12-17-53 
6805 Gauchos Down Uruguay 
DS asopsabe omeeaeuen 2-18-54 
Tee Magic (10).......... 2-18-54 
6807 Racquet Wizards (9)..... 4-22-54 
6808 “= Soecer Champions 
Sp samphebeeadsenséd 
6809 Diving Cavaleade (9).. 
6810 Target Tricksters (9).. 
7801 Argentine Athletes (16) 
7802 Hunting Thrills ........ 10-14-54 
7803 Skiing the Andes (10)...11-11-54 
SERIALS 
(All 15 Chapters) 
6140 Jungle me sadecuebs 12-81-53 
6160 Gunfighters of t 
Nort 7 WUE cccvosceseans 4-15-54 
6180 Batman .......--.ess-0s 7-29-54 
7120 Riding With Buffalo Ball. 11-11-54 


M-G-M 


-2-4-54 iia 
18-54. 


34 
219 


2230 


131 
219 


2063 
2207 
2207 
2191 


131 
‘ii 


171 
219 


FITZPATRICK TRAVEL TALKS 


(Coter) 


Looking at Lisbon (9). . 12-26-53 
Glimpses of Western Germany 


T-5IS 
T-514 


T-611 
T-612 


rand Canyon, 


GOLD MEDAL REPRINT 


CARTOONS 
W-563 Bear That Couldn't Sleep 
(2-5-5383 
Ww -564 orthwest ‘Hounded Police 
i occsah Chao Vuvews 12-29-53 
W-565 Milky Sm er 1-9-54 
W-566 Uncle Tom’s Cabana (8) .2-6-54 
W-567 Trap Happy (7)........- 3-6-54 
W-568 Solid Serenade (7)......4-3-54 
W-661 Cat Fishin’ (8)...... 10-30-54. 


171 


K-57! 
K-572 


K-578 
K -674 


8882 


uo 
ao 
so 


<<< << <<<<tx<e< 
a2 $F ze22 


w- ~634 
W -636 
638 


<= 


M-G-M CINEMASCOPE 


MUSICAL GEMS 
(Technieolor) 
Merry Wives of Windsor 


eccncevecccesseecccesces 1-15-54 
Poet and Peasant Overture 
5 Ce ae tenes conh eese 3-19- a+ 
MG jublice | RRS 
The Thieving. Magpie (9)...... 9-1- a7 
M-G-M TECHNICOLOR 
CARTOONS 
3 Little Pups (7)..... 12-26-53 131 
Puppy Tale (7)....... 1-23-54 138 
Posse Cat (7).......... 1-30-54 154 
Drag-Along Droopy (8).2-20-54 219 
Impossible Possum (7)..3-20-54 219 
Hie-Cup Pup (6)....... 4-17-54 17! 
Billy Boy (6)........... 5-8-54 17! 
ittle School Mouse (7).5-29-54 210 
Sleepy Time Squirrel 
Ter Terri YT tee 6-19-54 114 
roopy (8) 7-10-54 90 
Bird Brain. Bird’ Deg 
Sreseascssecesoves 7-31-54 114 
Baby Butch (7)........ 8-14-54 114 
Mice Follies (7)........ 9-4-54 219 
Farm of Tomorrow (7)..9-18-54 219 
Neapolitan Mouse (7)..10-2-54 .... 
The Flea Circus (7) 11-6-54 


PETE SMITH SPECIALTIES 


$-554 Things We Can Do Without 
ebbapebccscpececcor 12-5-53 j= 4 
$-555 Film Antles (8)......... 1-2- 
$-556 Ain't It Aggravatin’ (8) .2-6-54 8 
$-557 Fish Tales (8).......... -54 219 
$-558 Do Someone A Favor (9) 410-3) 171 
8-559 Out For Fun (10)....... 229 
$-560 Safe at Home (8)...... 6- 12- 54 
CARTOON CHAMPION 
(Relssues) 
Si4-1 We're in The ge (7). 10-1-54 
$14-2 Butterscotch & Soda (7). 10-1-54 
$14-3 Sudden Fried Chicken 
ans ahtid = thie ween omens 10-1-54 
$14-4 The Friendly Ghost 4 - 10-1-54 
$14-5 The Bored Cuckoo (8)... 10-1-54 
$14-6 Santa’s Surprise (9) - 2. 10-1-54 
CASPER 
(Teehaleoler) 
BI3-2 Bees and Saddies (7)..12-25-58 2135 
BIS-3 Boo Moon (8D)(8)....... 1-1-54 .... 
Bi3-4 Zero the Here (7)...... -26-54 2271 
BI3-5 Casper Genll (7)....... 5-28- 
813-6 Puss 'n ye Pie ors - 16-54 uM 
Bi4-{ Boos and (6). . 10-15-54 .... 
BI4-2 Boo nipben Winner (6) . . 12-3-54 
HEADLINER CHAMPION 
(Reissues) 
Al4-| Speaking of Animals & 
Their Families (9)..... 10-1-54 219 
Al4-2 Speaking of Animals in a 
Musical Way (8)....... 10-1-54 219 
Al4-3 Stork Crazy (9)........10-1-54 219 
Al4-4 Lonesome Stranger (10). .10-1-54 
Al4-5 Calling All Animals (10).10-1-54 234 
Al4-6 Video Hounds (9)....... 10-1-54 .... 
HERMAN AND KATNIP 
(Color) 
HIS-! Northwest Mousie (7)..12-18-53 2095 
H13-2 Surf & Sound (7)....... 8-5-54 2215 
H13-3 Of Mice and Menace (7) 6-25-54 98 
H13-4 Ship-A-Hooey (7)...... 8-20-54 219 
H14-1 Rail-Rodents (7)....... 11-26-54 











Prod. Rel. P.D. 
No. Title Date Page 
NOVELTOON 
(Color) 
Pi3-2 The Supreme Court (7).1-29-54 2191 
P13-3 Town 2-12-54 105 
Pi3-4 
P13-5 
P13-6 -30- 
Pi4-| Fido Beta Kappa (6}...10-29-54 .. 
PACEMAKERS 
K1i3-3 Room That Flies (10)..3-26-54 [31 
K13-4 What's Wrong Here? 
_ ae rere” 4-30-54 58 
K{3-5 Million Dollar 
Playground (10) ........ 5-7-54 98 
K13-6 Touchdown Highlights 
_ AS neat 8-20-54 17) 
Ki4-1 pes For Girls in top 
rnad beh gae cident 8-54 
POPEYE 
(Color) 
E13-3 Floor Flusher (6)........ 54 2150 
£13-4 20th Anniversary (8) 54 58 
E13-5 Taxi-Turvy (6 54 on 
E13-6 Bride and Gloom (6) 54 Cs 
E13-7 Greek Mirthology (7)..8-13-54 131 
E13-8 Fright te Finish (6)....8-27-54 219 
Ei4-{ Private Eye Popeye (7).11-12-54 .... 
Ei4-2 Gopher Spinach (6)...12-10-54 


GRANTLAND RICE SPORTLIGHTS 





Ri3-5 Water Swimphny (9)..12-18-53 
R13-6 Angling for Thrills (9). 1-22-54 
Ri3-7 Kids on a Springboard 

Se cdpaceasdaenvenad -26-54 
R13-8 Riding the — (9) .3-12-54 
Ri3-9 Rough Tumble 

Stick Games OPEL. 4-30-54 
R13-10 Bahamas to Windw: 
R13-11 
R13-12 100 Unusual Boys (9).. 8 6-54 
Ri4-1 Twin — Champs 

TD)». sancecnnennceseues 10-1-54 
Ri4-2 Hot a Cold Glides, Slides 

& Rides (10)......... 10-22-54 
Ri4-3 Where Everybody Rides 

SOM aaare wenn ee A1-5-54 

TOPPER 

Mi3-2 Uncommon Sense (10)... 1-29-54 
MI3-3 Wings to the Nort 
M13-4 Bear Jam (10)..... 
MI3-5 Three Wishes (10) hey 
M13-6 In Darkest Florida (10). .7-9-54 
Mi4-1 Nerve of _— 


People 


(10) . 11-19-54 


TWO-REEL SPECIAL 
VistaVision Visits Norway 
(17) (C) 11-5-54 


REPUBLIC 
THIS WORLD OF OURS 





(Truselor) 
9225 Hongkong (8) . 
9226 Formosa (9) 
5385 Ireland (9) 
-... Thailand (9) ae 
Bali (9) .. 12-15-54 
SERIALS 
5383 Trader Tom of the China 
D ccccbaseecens 1-11-54 
5384 Manhunt in the African 
Jungle (15) .......-.... 7-54 
5481 Man With the Steel Wh'p 
(12) 7-19-54 
5482 Ghost Riders of the ‘West. 
CUD CRY ne oes . 10-11-54 


RKO 


LEON ERROL COMEDIES 
(Relssues) 


53,701 * Professor Behave 
COED vic devon cxvgweects 10-1-54 
53,702 When Wifle’s Away...10-15-54 
53,703 ny =. ney (18)... 10-29-54 
.704 Twin oo bE-12-54 
53,705 i" Take min (18)... 11-26-54 

53,706 Follow That Blonde 
CODD Accceanciee beeack 12-10-54 
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EDGAR KENNEDY SERIES 
(Reissues) 
Host To A Ghost. 
Big B 
Brother Knows 


As 8-54 

54 

5-54 

(17). it: 19-54 
$s 

17) 12-3-54 

Home Canning (16)... .12-17-54 


MARQUEE MUSICALS 


Two fer the yy" (8). .4-23-54 


(Re-releases) 


1 Found a Dog (21).. 
Pal’s Return (20) 


RKO PATHE SPECIAL 


Magie Streetcar (20) ..12-18-53 


‘oe The Crippier 


Riding The Wild (8)...7-23-54 
The tron Fence (19). .10-8-54 
Cireus Trainer (17).... 11-12-54 


SCREENLINERS 


Report on Kashmir (10).. 
Fire Fighters (8) 

Golden Gate (8) 

Mission Ship (10) 

Black Power (9) 
Untroubled Border (8). .5-28-54 
Long Time No See (8). .6-25-54 
Riding the Wind (8)...7-23-54 
The Big Port (8) 

House of Knowledge (8) .9-17-54 
Alpine Fortress (8).... 10-15-54 
Just Pets (8) 11-12-54 


1-8-54 


SPORTSCOPES 
(All 8 Mins.) 
—, Sehussboomers 


Railbird’s Album (8)...1-22-54 
Golfing with Demarest 
(8) 


Dog Seents 8-(9- 
lolrentioms® Read Race (8).. 


Leather & Lather (8) 

Desert Anglers (8) 

Hot Rod Galahads (8).. 

Water Ski Marathon (8). 8- 8. 54 
Alaskan Trout (8) 

ee Empire Games 


Willie Mays ... F 
Canadian Stampede bas 
Game Warden 


TWO REEL SPECIALS 


Football Highlights ...12-10-54 .... 
Basketball Highlights ..4-15-55 .... 


RAY WHITLEY 
(Re- Releases) 
«10-22-54 .... 


Sagebrush Serenade 
ic Skins & Red Heads 


WALT DISNEY CARTOONS 


(Color) 
Canvas Baek Duck (7).12-25-53 2111 
the R 


Spare ceeeee be 15-54 2159 
Donald’s Diary @) 3-5-54 3 
The Lone Chipmunks (7) .4-7- ho 

Pigs “ i. Pigs (10) 21. 

Casey Bats 
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oreaee A 
%, 
Social “L 


mn (7. 
Flying Sautrcer (7).. ‘Ne 12- 54 
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20th CENTURY-FOX 


CINEMASCOPE SPECIALS 


(CinemaSeope) (Color) 
Dancers of the Deep (7) 
Vesuvius Express (16)......12-53 
Finale of Mee ar s 
ee 4 ¢ 
Polovetz' reatwet 
pny “Teer TVR) cvs cccee 2-54 


Haydn’s Farewell Symphony.. 

Jet Carrier (19) 

ist Piano Quartette (10).... 
Stunt Pilot (17)...... verses 5-54 


Valley of the Nils 


Miracle of aprenehene 
Sound (11) 


Robert Wagner Chorale (8).. 
New Horizons (10) 

Land of Legend (9) 

Piano Encores (10) 

Calypso Cruise (9) 

Pride of the Nation (12).... 
Fabulous Las Vegas (19).... 
El Toro (9) 

The Empire Games (13).... 
Fly to Fish (16) 

Far East Bastions 

Queen’s Guard 


SEE IT HAPPEN 


(Movietone) 
Focus on Fate (10)........- 12-53 
Accent on Courage (10) 
Tumult (9) 
Isles of Destiny (9) 


SPORT SHOW 


Golden Glover (9) 
Touchdown Trophies 
Dizzy Diving (8) 
Sporty Simians (8) 


TERRYTOONS 
(Color) 
Spare the Rod (7) 
Growing Pains (7) 
Runaway Mouse (7)......... 1-54 
How to Relax (7) 
Helleopter (R) (7) 
Blind Date (7)...........-++ 2-54 
Nonsense Newsree!l (7) 
Mueh Ado About Nothing 


canta for Perey (7)...4- 
Satisfied Customers (7) 


wit of The Hesperus 


Ghost Town .. 

Howling Success (7) 

Day in June (7) 

Pride of the Yard (7) 
Fisherman’s Luck (7) 

Cat’s Revenge (7) 

Ants In Your Pantry (7). 
Reformed Wolf (7) 

Wicky Wacky Romance (7) .10-54 
Blue Plate Symphony (7)...11-54 
Torrid Toreador 


UNIVERSAL-INTERNAT'L 


U-I COLOR PARADE 


Go South Amigos (9)......2-8-54 
Royal Mid-Ocean Visit (9) .3-1-54 
Rolling In Style (9%/)....4-12-54 
Fair Today ’ 

Talent Scout (9)..... 

Bonus Land (92) 
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Chilly Willy (6) 12-21-53 
Socko In Morocco (6)..... 1-18-54 
A Horse’s Tale (6) 
Alley to Bali (6) 
nee the Counter Spy 

(6) 


Dig That Dog (6) 

Ray Rube (6) 

Hot Rod Huckster (6) 
Real Gone Woody (6).... 
~~ Feathered Frenzy 


LANTZ TECH. CARTUNES 
(Reissues) 

Smoked Hams (642)..... 2-22-54 

Coo Coo Birds (642) 3-29-54 

Well Oiled (62). 


Solid Ivory (7) 
war The Giant Killer . 


MUSICAL FEATURETTES 


Hawaiian Nights (17)....1-22-54 
Jimmy Wakely’s Jamboree 

GOED « cseudiccesevocces 2-26-54 
Rhythm & Rhyme (15)...4-23-54 
Four Aces Sing (15)...... 5-28-54 
Corral Cuties (15) 
Birth of a Band (15)... 
Going Stromg (14) 


ONE-REEL SPECIAL 
Speed Sub-Zero (C) (942) 


TWO-REEL SPECIALS 


Perils of the Forest (17). .2-14-54 
Hottest 500 (16) 6-13-54 


7-26-54 
10-11-54 


VARIETY VIEWS 


Bow River Valley (9) 
Brooklyn Goes to Chicage 
(9%) 2 


Moving Thru Space (9)...4-12-54 
Stallions on Parade (9/2) .7-26-54 
Bkiyn Goes To Phila. (9) .8-30-54 
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(Color) (Reissues) 
(7 Minutes) 


1305 Scent-imental Over You 

(7) 
1306 Of Fox & Hounds (7) 
1307 Roughly Squeaking (7)... .2- 
1308 
1309 Gay Antics (7) 
1310 Cat Came Back... 
1311 One Meat Braw! (7) 
1312 Along Came Daffy (7).. 
1313 Mouse Menace (7) 
2301 Rhapsody In Rivets (7). 
2302 Inki at the Cireus (7)... 
2303 Fox Duckling (7) 
2304 Shell-Shoecked Egg (7).. 


9-11-54 
10-16-54 


11-27-54 


“BUGS BUNNY” SPECIALS 


(Color) (7 Minutes) 
Robot Rabbit (7) 12-12-53 
Captain Hareblower (7).. 
Bugs & Thugs (7) 
No Parking Hare (7) 
Bewitched Bunny (7)....7-24-54 
Devil May Hare (7)......6-19-54 
Yankee Doodle Bugs 
Lumber Jack-Rabbit (7).11-15-54 


FEATURETTES 
1102 
1104 This Wonderful World (29) .4- 3. 4 
1105 Calif. Jr. Symphony (20) 5-29-54 
1106 This Was Yesterday (20).7-31-54 
2101 Wells Fargo Days (20) 
2102 


Camera Hunting (19)...11-20-54 
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10 
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3-13-54 2271 


Prod. Rel. 
| 


No. 


2003 


Title Date Pe 


JO# McDOAKES COMEDY 


“So You Want...” 
Se Y Yorre Maving ——. 
f 


a 0). 
Se You're + in 
Roomer (10 


MELODY MASTER BAND 
(Reissues) 

nee of the Rhumba 

Pg of the Range (10). .2-27-54 

Jammin’ the Bives (10). .4-17-54 

Cavalcade of Dance (10)...7-3-54 


Melody of Youth (10) 9-4-54 
Skinnay Ennis & Orch... 10-23-54 


MERRIE MELODIES AND 
LOONEY TUNES 
(Color) 

12- 19-58 


Punts « 
Tee¢en 


Wild Fire (7) 
No Barking ) 

Design For Leaving (7). 
The Cat’s- wi (7) 
Bell-Hoppy ( 

Doctor ye Hide (7). 
Claws for ° 


, ae ee 
eteiiskesee 


Look & Hasten. 
Gone Batty (7) 
Goo Goo Goliath er 
By Word of Mouse Wes 
From A to Z-Z-Z (7). 
Quack Shot (7).. . 
My Little Duckaroo (7). 


PRELELLLESTSS LT SS 


=33= 
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Noon 
SELES 


SPECIALS 


(Technicolor) 
Don’t Forget te Write 
20 


Winter Paradise (20).. 
Hold Your Horses ( 
Monroe Doetrine (20). 
Continental Holiday (20) . 
Deciaration of ke 


Soon 


LLERKES FILES 


(19) 
Sitver Lightning mat 
Frontier Days 

Who's Who in the Zoo. 
Gay Parisian ... 
In 1492 (17)... 
Mariner's Ahoy (17) 


Seo= RNS 


SPORTS PARADE 
(Color) 
Born to Ski (10) 
When Fish Fight (10)... 
Heart of a Champion 
(10) 8-20-54 
Carnival in Rio (10) 
Off to The Races (10) 
G. 1. Holiday (10).... 
Hunting Dogs at Work 


2-16-54 
. 2-20-54 


Circus on Ice (10) 


Hatteras Honkers (R) 
(10) 


WARNER VARIETIES 


1 Rmember When (10) -4-3-54 
Thrills from the Past 

(10) -8- 
When Sports Were King. .6-19-54 
Wild Boar aunt 
This Mechanical Age.. 
Ski Flight (R) (9) 


10-2-54 
11-13-54 


MISCELLANEOUS 


Sunday By the Sea 
(Meadow) (13%) 

Glass Houses (Noel 
Meadow) (27) 


Willie. the Operatle Whele (Dis- 
ney) (Color) 8-16-54 


Jazz Dance (Tilton) 
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able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 


All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart December !1, page 242. 
Features by Company September 25, 1954, page I61. 


Color pictures designated by (c). 


Legion of Decency Ratings: A-!, Unobjectionable; A-2, Unobjec- 
fionable for Adults; B, Objectionable in part for all; C, Condemned. 


TITLE—Production Number—Company 
aA 


A Nous, La Liberte (Fr.-Eng. Titles) Burstyn 
About Mrs. Leslie (5321) Para. 
Adventures of Hajji Baba (CS) (c) (424) Fox 
Adventures of Robinson Crusoe (c) UA 


Affairs of Messalina Col. 
Africa Adventure (c) (502) RKO 
Aida [ital.) (c) IFE 
Always a Bride (Brit.) (485) U-I 
Angelika (German) Brenner 
Angels One Five (Brit.) Stratford 
Apache [c)* UA 
Arrow in the Dust (c) (5404) AA 
Asphalt Jungle MGM 
Athena (c) (507) MGM 
Atomic Kid, The Rep. 
B 
Badman's Territory (476) RKO 
Bamboo Prison, The Col. 
Barefoot Battalion (Greek) Brandt 
Barefoot Contessa, The (c)* UA 
Battle Cry (c) (CS) WB 
Battleground MGM 
Beat the Devil UA 
Beau Brummell (c) (502) MGM 
Bengal Brigade (50!) (c) Univ. 
Betrayed (50!) (c) MGM 
Big Chase (5327) Lippert 


Big Sleep, The (407) WB 
Black Dakotas, The (c) Col. 
Black Horse Canyon (c) (423) Univ. 
Black Knight, The (c) Col. 
Black Shield of Falworth, The (429) 


(CS) (c) Univ. 
Black 13 (428) (Brit.) 20th-Fox 
Black Widow (423) (CS) (c)* Fox 
Bob Mathias Story (5502) AA 
Bounty Hunter, The (c) (402) wB 


Bowery Boys Meet the Monster (5419) AA 


Brigadoon (CS) (c)* (504) MGM 
Bread, Love and Dreams 

(Ital.-Eng. Titles) 1.F.E. 
Bridges of Toko-Ri (c) Para. 
Broken Lance (CS) (c) (419)* Fox 
Bullet Is Waiting, A (c) Col. 

Cc 

Caine Mutiny, The (c)* Col. 
Cangaceiro (Brazil) Col. 
Cannibal Attack Col. 
Capt. Kidd and the Slave Girl (c) UA 
Carmen Jones (422) (CS) (c) Fox 
Carnival Story, The (c) (412}* RKO 
Casanova's Big Night (c) (5316) Para. 
Cattle Queen of Montana (c) RKO 
Challenge the Wild (c) UA 
Conquest of Everest (Brit.) (c) UA 
Conquest of Space (c) Para. 
Coroner Creek Col. 
Country Girl, The Para. 
Cowboy, The (5308) (c) Lippert 





244 


Under the column heading S 
sound systems are designated 
—CinemaScope; VV—VistaVision; SA—SuperScope (anamorphic 
print); 3D—two prints; 3D(I}—single strip. SOUND: Ss—four 


THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 





ecial Data projection and available 
- the following keys: SYSTEM: CS 


track magnetic stereophonic sound; Ss(2}—Separate stereophonic 


sound print; Ds—Optical directional sound, as Perspecta; Ms— 
single track magnetic sound; Os—standard optical sound. 
All films (except CinemaScope) made in Hollywood since early 


1953 are intended for aspect ratios from 1.33 to | up to approxi- 


Stars Date 


Raymond Cordy (reissue) Oct. 6,'54 


Shirley Booth-Robert Ryan Aug.,'54 
Elaine Stewart-John Derek Oct.,'54 
Dan O'Herlihy-James Fernandez July,'54 
Maria Felix-George Marchal Nov.,'54 
Documentary Sept.,'54 
Sophia Loren-Lois Maxwell Nov.,'54 
Peggy Cummins-Terence Morgan June,'54 
Maria Schell Sept.,'54 
Jack Hawkins-Michael Denison May,'54 
Burt Lancaster-Jean Peters July,'54 
Sterling Hayden-Coleen Grey Apr. 25,'54 


Sterling Hayden-M. Monroe (reissue) Dec. 12,'54 
Jens Powell-Edmund Purdom Nov.,"54 
Mickey Rooney-Robert Strauss 


Randolph Scott-Ann Richard (reissue) May 1,'54 


Robert Francis-Dianne Foster Jan.,'55 
Maria Costi-Nicos Fermas June,'54 
Humphrey Bogart-Ava Gardner Oct.,'54 
Van Heflin-Aldo Ray Not Set 
Van Johnson-John Hodiak (reissue) Dec. 12,'54 
Humphrey Bogart-Jennifer Jones Mar.,'54 
Stewart Granger-Elizabeth Taylor Oct.,"54 
Rock Hudson-Arlene Dahl Nov.,'54 
Clark Gable-Lana Turner Sept.,'54 
Lon Chaney-Glenn Langan June 18,'54 
Humphrey Bogart-L. Bacall (reissue) Dec. 11,'54 
Wanda Hendrix-Gary Merrill Sept.,'54 
Joel McCrea-Mari Blanchard June,'54 
Alan Ladd-Patricia Medina Nov.,'54 
Tony Curtis-Janet Leigh Sept.,"54 
Peter Reynolds-Rona Anderson Nov.,'54 
Gene Tierney-Van Heflin Nov.,'54 
Bob Mathias-Ward Bond Oct. 24,'54 
Randolph Scott-Dolores Dorn Sept. 25,'54 
Bowery Boys June 6,'54 
Gene Kelly-Cyd Charisse Not Set 
Gina Lollobrigida-Vittorio De Sica Sept.,"54 
Fredric March-William Holden Jan.,'55 
Spencer Tracy-Richard Widmark Aug.,'54 
Jean Simmons-Rory Calhoun Sept.,'54 
Bogart-Ferrer-Johnson Special 
Alberto Ruschel-M. Prado Not Set 
Johnny Weissmuller-Judy Walsh Nov.,"54 
Anthony Dexter-Eva Gabor May,'54 
Dorothy Dandridge-Harry Belafonte Oct.,"54 
Anne Baxter-Steve Cochran Apr. 16,'54 
Bob Hope-Joan Fontaine Apr.,'54 
Barbara Stanwyck-Ronald Reagan Nov.,’54 
George and Sheila Graham June,'54 
Documentary Apr. 23,'54 
Walter Brooke-Eric Fleming Feb.,'55 


R. Scott-Marguerite Chapman (reissue) Aug.,'54 
B. Crosby-G. Kelly-W. Holden Mar.,'55 
Documentary May 28,'54 


mately 1.75 to |. 
*Following a title indicates a Box Office Champion. 


Ruaning 
Time 


83m 
104m 
93m 
90m 
106m 
64m 
95m 
83m 
99m 
98m 
Fim 
80m 


95m 


98m 
80m 
89m 
128m 


92m 
Iiim 
87m 
108m 


114m 
65m 
81'/m 
85m 


99m 
75m 
95m 
80m 
79m 
66m 
108m 


90m 


96m 
82m 


125m 


107m 


cREVIEWED— 

(S)=symopsis 
Issue Page 
Oct. 16 178 
May | 2278 
Oct. 16 177 
June 12 26 
Sept. 25 153 
Nov. 6 202 
June 12 26 
Oct. 16 178 
May 8 2285 
July 3 49 
Apr. 24 2269 
Nov. 6 201 
June 19 34 
Oct. 2 169 
Sept. 25 (S)154 
Mar. 6 2205 
Oct. 16 179 
Oct. 23 185 
July 24 8I 
Sept. II 137 
May 22 2 
Oct. 23 185 
Aug. 7 97 
Nov. 20 218 
Oct. 30 193 
Oct. 16 177 
Aug. 28 121 
July 10 58 
Aug. 14 105 
Sept. 25 153 
July 31 89 
Aug. 21 113 
June 12 25 
Sept. 4 130 
Nov. 13 210 
May 29 10 
Oct. 16 179 
Mar. 27 2237 
Mar. 6 2205 
Nov. 20 218 
June 12 26 
Dec. 12 2101 
Sept. 11 (S)138 
Dec. 4 233 
Jan. 9 2134 
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Rating Review 
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Herald Special 


Data 


Good 
Good 
Good 
Very Good 


CS-Ss, Ms, Os 


Good 

Very Good 
Good 
Good 
Good 
Excellent 
Very Good 


Very Good 


Very Good 
Excellent 
CS-Ss or Os 


Very Good 
Excellent 


Excellent CS-Ss 
Poor 

Very Good CS-Ss, Ms, Os 
Very Good 

Good 

Fair 

Very Good CS-Ss, Os, Ds 


Very Good 


Excellent CS-Ss, Ms, Os 
Good 


Superior 
Good 

Fair 

Good 
Excellent 
Very Good 
Excellent 
Good 
Good 
Good 


Excellent 
Excellent 
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TITLE—Production Number—Company 


Creature from the Black Lagoon 

(415-3D, 416-2D) Univ. 
Crest of the Wave (511) MGM 
Crime Wave (308) WB 
Crossed Swords (c) UA 
Cry Vengeance (5504) AA 


Dangerous Mission (3D) (c) (410) RKO 
Dawn at Socorro (c) (430) Univ. 
Day of Triumph {c) Schaefer 
Dead End Goldwyn 
Deadly Game (5402) Lippert 
Deep in My Heart (c) (512) MGM 
Demetrius and the Gladiators 
(c) (CS) (415)* 
Desiree (CS) I¢) (425) 
Desperado, The (5426) 
Destry (c) 
Detective, The (Brit.) 
Devil's Harbor (429) 
Devil's Pitchfork (form. Ana-ta-han) 
(Japan) 
Dial M for Murder (c) (327)* 
Diamond Wizard, The (Brit.) 
Diary of a Country Priest (Fr.) 
Dirty Hands (Fr.) McDonald 
Down Three Dark Streets UA 
Dr. Jekyll and Mr. Hyde (506) MGM 
Dragnet (c) (401)* WB 
Dragonfly Squadron (52) AA 
Dream of Love (Fr.) Davis 
Drive a Crooked Road Col. 
Drum Beat (CS) (c) (404 WB 
Drums Across the River ) (422) Univ. 
Duel in the Jungle (c) (332) WB 
Duel in the Sun (c) SRO 
Duffy of San Quentin (321) WB 


Earrings of Madame De (Fr.) Arlan 
Edge of Divorce (Brit.) Kingsley 
Egg and |, The (426) Univ. 
Egyptian, The (420) (c) or Fox 
Elephant Walk (c) (5317)* Para. 
Every Girl Should Be Married (570) RKO 
Executive Suite (423)* MGM 


Fangs of the Wild (5311) 

Far Country (c) (428) 

Fast and the Furious 

Fire Over Africa (c) 

Fireman Save My Child (421) 
Flame and the Flesh (c) (421) 
Flamenco (c) (Span.-Eng. Narr.) 
Flight Nurse (5301) 
Forty-Niners, The (5424) 

Four Guns to the Border (c) ‘wi 
Francis Joins the WACS (427 
French Touch, The [(Fr.) 


G 


Gambler from Natchez (c) (417) 
Garden of Evil (c) (CS) (416)* 
Gates of Hell, The (Japanese) 
Genoese Dragnet (Ital.) 
Geraldine (5302) 

Girl for Joe (325) 

(form. Force of Arms) WB 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Gog (3D) (c) UA 
Golden Mask (c) UA 
Golden Mistress (c) VA 
Gone With the Wind (c) (430)* MGM 
Gorilla at Large (c) (3D) (406) 20th-Fox 
Greatest Show on Earth (c) (5325) _— Para. 
Green Fire (CS) (c) MGM 
Gunfighters Col. 
Gunga Din (479) RKO 
Guy With a Grin (326) 

WB 
MGM 


Fox 

Fox 

AA 
Univ. 
Col. 
20th-Fox 


Lippert 
Univ. 
ARC 

Col. 
Univ. 
MGM 
Lewis 
Rep. 
AA 
Univ. 
Univ. 
Times 


Fox 

Fox 
Harrison 
IFE 

Rep. 


(form. No Time for Comedy) 
Gypsy Colt (419) (c) 


Hans Christian Andersen (c) (351) 
Hansel and Gretel (c) 

Heart of the Matter, The (Brit.) Asso. Artists 
Heat Wave (5310) Lippert 


RKO 
RKO 
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Stars Date 


Mar.,'54 
Dec. 3,'54 
Mar. 6,'54 

Aug,.'54 

Nov. 21,'54 


Richard Carlson-Julia Adams 
Gene Kelly-Jeff Richards 
Gene Nelson-Sterling Hayden 
Errol Flynn-Gina Lollobrigida 
Mark Stevens-Martha Hyer 


Victor Mature-Piper Laurie Mar. 6, ‘54 
Rory Calhoun-Piper Laurie 
Joanne Dru-Robert Wilson 
Sylvia Sidney- Humphrey Bogart (reissue) June,'54 
Lloyd Bridges-Simone Silva Oct. 8,'54 
Jose Ferrer-Merle Oberon Dec. 24,'54 


Victor Mature-Susan Hayward 
Marlon Brando-Jean Simmons 
Wayne Morris 

Audie Murphy-Mari Blanchard 
Alec Guinness-Joan Greenwood 
Richard Arlen-Greta Gynt 


Akemi Negishi 

Ray Milland-Grace Kelly 

Dennis O'Keefe-Margaret Sheridan 

Claude Laydu-Nicole Maurey 

Pierre Brasseur 

Broderick Crawford-Ruth Roman 

Spencer Tracy-Ingrid Bergman (reissue) Oct., "54 
Jack Webb-Ben Alexander Sept. 4,'54 
John Hodiak-Barbara Britton Mar. 21,'54 
P. R. Willm-Mila Parley June,'54 
Mickey Rooney-Dianne Foster Apr.,'54 
Alan Ladd-Audrey Dalton Nov. 13,'54 
Audie Murphy-Lisa Gaye June,'54 
Jeanne Crain-Dana Andrews Aug. 21,'54 
Jennifer Jones-Gregory Peck reissue} Not Set 
Joanne Dru-Paul Kelly Mar. 13,'54 


July 19,'54 
ane 
(reissue) se 4 9 


Boyer-Darrieux-De Sica 

Valerie Hobson-Philip Friend 
C. Colbert-Fred MacMurray 
Edmund Purdom-Gene Tierney 
Elizabeth Taylor-Dana Andrews 
Cary Grant-Betsy Drake (reissue) 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 


Apr. 2,'54 


Charles Chaplin, Jr.-Onslow Stevens 
Not Set 


James Stewart-Ruth Roman 

John Ireland-Dorothy Malone 
Maureen O'Hara-MacDonald Carey 
Spike Jones and His City Slickers 
Lana Turner-Carlos Thompson 

A. P. Lopez-Ballet Espanol 

Joan Leslie-Forrest Tucker 

Wild Bill Elliott-Virginia Grey 
Rory Calhoun-Coleen Miller 
Donald O'Connor-Julia Adams 
Fernandel 


Aug.,'54 
July,'54 
Dec.,'54 
Mar.,'54 
Apr. !,'54 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Machiko Kyo 

Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 


William Holden-Nancy Olson (reissue) May 15,'54 
Silvana Pampanini-E. Rossi-Drago June,'54 
Richard Egan-Constance Dowling June,"54 
Wanda Hendrix-Van Heflin Mar.,'54 
John Agar-Rosemarie Bowe Sept.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Charlton Heston-Betty Hutton (reissue) July,'54 
Stewart Granger-Grace Kelly Jan. 21,'55 
Randolph Scott-Barbara Britton (reissue) Aug.,'54 
Cary Grant-Victor McLaglen (reissue) July 1,'54 


(reissue) May 15,'54 
Apr. 2,'54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


Danny Kaye-Jeanmaire 

Anna Russell-Mildred Dunnock 
Trevor Howard-Maria Schell 
Alex Nicol-Hillary Brooke 


Nov. 18,54 
Apr. 16,'54 


1954 


Runolag 
Time 


79m 
90m 
74m 
86m 
83m 


75m 
80m 
112m 


63m 
132m 


101m 
110m 
8im 
95m 
9im 


--REVIEWED—, 
(S)=synopsis 


Feb. 
Nov. 


Jan. 
July 
Dec. 


Feb. 


July 


Dec. 


Dec. 


Nov. 


Page 


13 2182 
13 209 
16 2142 
31 89 
4 233 


2197 
8! 
234 


233 
27 


57 


89 
57 
17 
130 
2245 


2197 


2214 
(S)34 
202 
177 
2270 
2277 
10 
2062 
2285 
153 
49 
138 


97 

49 

234 
2206 
(S)2103 


27 
26 
2213 
197 


2286 


L. of D. 
Rating Review 
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Herald Special! 


Data 


Good 2D, 3D, 3D(1) 
Very Good 

Good 

Fair 

Very Good 


Fair 


Very Good 


Excellent Ds 


Excellent CS-Ss, Ms, Os 
Excellent CS-Ss, Ms, Os 
Very Good 

Good 

Excellent 


Good 
Excellent 
Fair 

Very Good 
Very Good 
Very Good 


Very Good 
Good 

Fair 

Good 
Very Good 
Very Good 
Good 


Good 


Good 

Fair 

Very Good 

Excellent CS-Ss, Ms, Os 
Very Good 


Excellent 


Good 


Fair 

Fair 

Good 
Excellent 
Very Good 
Fair 

Good 
Good 
Excellent 


Good 


Good 

Excellent CS-Ss, Ms, Os 
Very Good 

Good 


Fair 

Very Good 
Good 
Good 


2D, 3D-Os 


Ds 
3D, 3D(1) 


Fair 


CS-Ss or Ds 


Good 


Excellent 
Very Good 
Good 

Fair 








TITLE—Production Number—Company 


Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403) *20th-Fox 
Hell Below Zero (c} Col. 
Hell Raiders of the Deep 


(Ital.-Eng. Dial.) iFE 
Hello Elephant! (Ital.-Eng. Titles) Arian 
Hell's Half Acre (5304) Rep. 
Her Twelve Men omy (c) MGM 


High and Dry (Brit.) U-I 
High and the. Mighty (329) (c)* (CS) ~e 
Hobson's Choice (Brit.) 


Holly and the Ivy (Brit.) SEF 
Home of the Brave U 
House of the Arrow (Brit.) Stratford 
Human Desire Col. 
Human Jungle (550!) AA 
I 
Indiscretion of an American Wife Col. 
Inspector Calls, An (Brit.) Assoc. Artists 
lron Glove, The (c) Col. 
It Should Happen to You Col. 
J 
Jesse James vs. Daltons (c) (3D) Col. 
Jesse James’ Women (c) UA 
Johnny Dark (c) (424) Univ. 
Johnny Guitar (c) (5307)* Rep. 
Jubilee Trail (c) (5303) Rep. 
Julius Caesar MGM 
Jump Into Hell (410) WB 
Jungle Gents (5420) AA 
Jungle Man-Eaters Col. 
K 
Khyber Patrol (c) UA 
Killer Leopard (5412) AA 
King Richard > the Crusaders 
{e) (CS) (331) WB 
Knock on Wood [c) (5319) Para. 
L 
Last Time | Saw Paris (c) (510) MGM 
Laughing Anne (Brit.) (c) (5305) Rep. 
Law vs. Billy the Kid (c) Col. 
Lewless Rider, The UA 
Little Kidnappers, The ( Brit.) UA 
Living It Up (c) (5320)* Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) AA 
Lost Patrol (480) RKO 
Lovers, Happy Lovers! (Brit.) A.F.E. 
Lovers of Toledo (Ital.-Eng. Titles) Hakim 
Lucky Me (c) (324) (CS) WB 
M 
Ma and Pa Kettle at Home (418) Univ. 
Mad Magician, The (3D) Col. 
Magnificent Obsession (428) (c)* Univ. 
Make Haste to Live (5306) Rep. 
Malta Story [ Brit.) UA 
Mambo Para. 
Man Between, The ( Brit.) UA 
Man With a Million (c) (Brit.) UA 
Massacre Canyon Col. 
Masterson of Kansas [(c) Col. 
Melody of Love (Ital.-Eng. Titles) IFE 


Men of the Fighting Lady (425) (c)* MGM 
Miami Story, The Col. 
Miss Grant Takes Richmond Col. 


Miss Sadie Thompson (c) (3D)* Col. 
Mr. Blandings Builds His Dream House 

(473) RKO 
Mr. Hulot's Holiday (Fr.) GBD 
Mr. Potts Goes to Moscow (Brit.) 

(5400) Stratford 
Moment of Truth (Fr.} Arlan 
Money from Home (c)* 

(5310—3D, 5330—2D) Para. 
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Sters 


Elsbeth Sigmund 
Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Eleanora Rossi Drago-Pierre Cressoy 
Vittorio De Sica-Sabu 

Wendell Corey-Evelyn Keyes 

Greer Garson-Robert Ryan 

Paul Douglas-Alex Mackenzie 

John Wayne-Claire Trevor 

Charles Laughton-John Mills 

Ralph Richardson-Celia Johnson 
Frank Lovejoy-Lloyd Bridges (reissue) 
Oscar Homolka-Yvonne Fureaux 
Glenn Ford-Gloria Grahame 

Gary Merrill-Jan Sterling 


Jennifer Jones-Montgomery Clift 
Alastair Sim 

Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Brett King-Barbara Lawrence 

Don Barry-Peggie Castle 

Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 

Vera Ralston-Forrest Tucker 

Brando, Calhern, Garson, Kerr, Mason 
Jacques Sernas-Kurt Kasznar 

Leo Gorcey-Huntz Hall 

Johnny Weissmuller 


Richard Egan-Dawn Addams 
Johnny Sheffield 


Rex Harrison-Virginia Mayo 
Danny Kaye-Mai Zetterling 


Elizabeth Taylor-Van Johnson 

Wendell Corey-Margaret Lockwood 
Scott Brady-Betta St. John 

Johnny Carpenter-Frankie Darro 
Duncan Macrae-Jean Anderson 

Dean Martin-Jerry Lewis 

George Montgomery-Dorothy Malone 
Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Castle 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 

Gerard Philipe-Valerie Hobson 
Alida Valli-Pedro Armendariz 
Doris Day-Robert Cummings 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Janz Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 
Shelley Winters-Silvano Mangano 
James Mason-Claire Bloom 
Gregory Peck-Jane Griffiths 

Phil Carey-Audrey Totter 

George Montgomery-Nancy Gates 
Giacomo Rondinella 

Van Johnson-Walter Pidgeon 
Barry Sullivan-Luther Adler 
Lucille Ball-Wm. Holden 

Rita Hayworth-Jose Ferrer 


Cary Grant-Myrna Loy 
Jacques Tati 


George Cole-Nadia Gray 
Michele Morgan-Jean Gabin 


Dean Martin-Jerry Lewis 


July,"54 
Nov.,'54 
Apr.,'54 
Mar.,'54 


Sept. 5,54 
June,'54 


Sept.,'54 
Aug. 22,'54 


Aug. 7,'54 
July,"54 


(reissue) July 1,'54 


Oct.,'54 
Apr.,'54 
Apr. 24,'54 


Apr.,"54 


{reissue} Oct. "54 


Feb.,'54 


(reissue) Apr.,'54 


June,'54 


Mar. 14,'54 
May,'54 


Feb.,'54 


Ranning 
Time 


98m 
103m 
9im 


93m 
78m 
9im 
9im 
93m 
147m 
107m 
80m 
99m 
73m 
90m 
82m 


77m 
87m 


65m 
83m 
85m 
110m 
103m 
121m 


64m 
68m 


Tim 
70m 


113m 
103m 


116m 
90m 
73m 
62m 
93m 
95m 
78m 
62m 
94m 
93m 
80m 
73m 
105m 
75m 
100m 


8im 
72m 
108m 
90m 
98m 


100m 
90m 
66m 
73m 
96m 
80m 
75m 
87m 
9im 


94m 
85m 


93m 
87m 


c~ REVIEWED — 


(S)=synopsis 

Issue Page 
Dec. 26 2118 
Feb. 6 2173 
May 22 1 
May 8 2286 
Sept. 25 154 
Feb. 13 2183 
July 3 49 
Aug. 28 121 
May 29 9 
June 12 25 
Feb. 13 2183 
Aug. 7 98 
Sept. i8 145 
Apr. 24 2270 
Mar. 27 2238 
Jan. 16 2141 
Jan. 23 2158 
Sept. 18 145 
June 5 17 
May 8 2285 
Jan. 23 2158 
June 6 1861 
Oct. 2 (S)170 
May 29 10 
Aug. 2! 113 
Sept. 11 (S)138 
July 10 57 
Apr. 3 2245 
Nov. 6 201 
May 8 2285 
July 24 82 
Oct. 30 194 
Aug. 21 113 
May |! 2277 
Apr. 10 2254 
Apr. 10 2253 
Jan. 9 2133 
May | 2278 
Feb. 20 2189 
Nov. 13 210 
May 8 2286 
Apr. 17 2261 
Mar. 13 2213 
Mar. 27 2238 
May 15 2293 
Apr. 10 2253 
July 17 65 
Nov. 14 2069 
May 29 9 
Apr. 10 2254 
Nov. 20 218 
Apr. 24 2270 
May 15 2293 
Apr. 10 2254 
Dec. 26 2117 
July 3 50 
Sept. 19 1998 
May 22 3 
Dec. 5 2093 
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Rating 
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Herald 
Review 


Very Good 
Excellent Cs-Se, Ms, Os 
Very Good 


Special 
Date 


Good 
Good 

Fair 

Very Good 
Excellent 
Superior 
Very Good 
Excellent 


CS-Ss or Os 


Good 
Very Good 


Fair 


Good 
Very Good 


Good 

Fair 

Very Good 
Excellent 
Good 
Superior 


2D, 3D 


Fair 


Fair 


Excellent Ce-Ss 


Excellent 


Good 
Good 
Good 
Fair 
Good 
Excellent 
Good 
Very Good 
Excellent 
Good 
Good 


Fair 


Good CS-Ss or Os 


2D, 3D 


Excellent 
Excellent 
Good 
Good 
Fair 
Excellent 
Good 


Exc. 2D, 3D-Ss(2), Os 


Excellent 


Very Good 
Good 


Excel, 2D, 3D-Ss(2),Os 
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TITLE—Production Number—Company 


Monster from the Ocean Floor 
5328 


Lippert 
Monte Carlo Baby Filmakers 


Naked Alibi (431) 

Naked Jungle, The (c) (5315) 
New Faces (c) (CS) (409) 
Night People (c) (CS) (407) 


oO 


On the Waterfront* 
Operation Manhunt 
Orchestra Wives (445) 
Other Women, The (430) 
Out of This World (c) 
Outcast, The (c) a 
Outlaw Stallion, The (c) 
Outlaw's Daughter (427) (c) 


P 


Paid to Kill (5326) Lippert 
Paris Incident (French) Davis 
Paris Playboys (5418) AA 
Passion (c) (503) RKO 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phffft Col. 
Pickwick Papers ( Brit.) Kingsley 
Pinocchio (c) (493) RKO 
Playgirl (420) Univ. 
Port of Hell (5505) AA 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Private Hell 36 Filmakers 
Pushover Col. 


Q-R 


Queen's World Tour, A (c) UA 
Race for Life, A (5403 Lippert 
Racing Blood (c) (410 20th-Fox 
Raid, The (c) (408) Fox 
Rails Into Laramie (c) (419) Univ. 
Rear Window (c) (5401)* Para. 
Red Garters (c) (5314) Para. 
Return from the Sea (5409) AA 
Return to Treasure Island (c) UA 
Rhapsody (420) (c) MGM 
Ricochet Romance Univ. 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) — 20th-Fox 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
River Beat (5329) Lippert 
River of No Return {<) (CS)* (405) 20th. Fox 
Rocket Man, The (412) 20th-Fox 
Rogue Cop (503) MGM 
Roogie's Bump Rep. 
Rose Marie (Cs) (c) (418) MGM 
Royal Tour, The (418) (CS) (c) Fox 


Sabrina (5402)* 
Saint's Girl Friday (411) 
Saracen Blade, The (c) 
Saratoga Trunk (406) 
Saskatchewan (414) (c)* 
Scarlet Spear, The (c) 
Scotch on the Rocks ert Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Secret of the Incas (c) (5318) Para. 
Security Risk (5417) AA 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 

(CS) (c) (426)* MGM 
Shanghai Story, The (5311) Rep. 


PRODUCT DIGEST SECTION, DECEMBER 11, 


--REVIEWED— 
Release Running (S)==synopsis L.ofD. Herald Special 
Stars Date Time Issue Page Rating Review Data 


Anne Kimball-Stuart Wade May 21,'54 64m 
Audrey Hepburn-Jules Munshin May,'54 70m June 19 


Sterling Hayden-Gloria Grahame kas . Good 
Eleanor Parker-Charlton Heston ha? ‘ . Good 
Eartha Kitt-Robert Clary . . Excellent CS-Ss 
Gregory Peck-Rita Gam 8 i - Very Good CS-Ss, Ms, Os 


Marlon Brando-Eva Marie Saint Oct.,'54 . Excellent 
Harry Townes-Irja Jensen Oct.,'54 , - Fair 

Glenn Miller & Orch. (reissue) May,'54 

Hugo Haas-Cleo Moore Dec.,'54 

Lowell Thomas, Sr. & Jr., Narrators Apr.,'54 ? - Very Good 
John Derek-Joan Evans Oct.,'54 - Very Good 
Phil Carey-Dorothy Patrick July,'54 Very Good 
Bill Williams-Kelly Ryan Nov.,'54 ; - Fair 


Dane Clark June 25,'54 

Gerard Gervais-Pierrette Simonet Sept.,'54 ° Good 
Leo Gorcey-Huntz Hall Mar. 7,'54 Fair 
Cornell Wilde-Yvonne de Carlo Oct, 6,'54 Good 


’ 
nN — 


Karl Malden-Patricia Medina Mar. 27,'54 
Judy Holliday-Jack Carson Not Set 
Nigel Patrick-James Hayter May,'54 
Disney Feature (reissue) Apr.,'54 
Shelley Winters-Barry Sullivan May,'54 
Dane Clark-Carole Mathews Dec. 5,'54 
Lloyd Bridges-Vera Miles Apr. 4,'54 
Robert Wagner-Janet Leigh Apr.,'54 
Jeffrey Hunter-Debra Paget July,'54 
Ronald Reagan-Dewey Martin May,'54 
Ida Lupino-Steve Cochran Sept. 15,'54 
Fred MacMurray-Phil Carey Aug.,'54 


Good 
Excellent 
Excellent 


2 >™> >> 
= ww : 


Good 


Fair 

Excellent CS-Ss, Ms, Os 
Fair 

Fair 

Good 

Very Good 


PPPPP? 
NNNN — — 


Good 


> 


Documentary Mar.,'54 
Richard Conte-Mari Aldon Dec. 10,'54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft Aug.,'54 
John Payne-Mari Blanchard Apr.,'54 
James Stewart-Grace Kelly Oct.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Jan Sterling-Neville Brand July 25,'54 
Tab Hunter-Dawn Addams July,'54 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Marjorie Main-Chill Wills Nov.,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barret (reissue) Mar.,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 24,'54 
Phyllis Kirk-John Bentley July 16,'54 
Robert Mitchum-Marilyn Monroe May,'54 
Charles Coburn-Spring Byington Apr.,'54 
Robert Taylor-Janet Leigh Oct.,'54 
Robert Marriot-Ruth Warrick Not Set Fair 

Blyth-Keel-Lamas-Main Mar. 19,'54 Excellent CS-Ss or Ds 
Queen Elizabeth and Philip July,'54 Very Good CS-Ss, Ms, Os 


Fair 

Very Good 

Good 

Excellent 

Very Good Ss(2) or Os 
Good 

Good 

Excellent 

Good 

Very Good 
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Good 
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Very Good Cs-Ss, Ms, Os 
Good 
Very Good 


shee, stag 


Audrey Hepburn-Humphrey Bogart Oct.,'54 ‘ Excellent 
Louis Hayward-Naomi Chance Apr. 15,'54 % Good 
Ricardo Montalban-Betta St. John June,'54 Good 
Ingrid Bergman-Gary Cooper (reissue) Dec. 11,"54 

Alan Ladd-Shelley Winters Mar.,'54 : - Very Good 
John Archer-Martha Hyer Mar.,"54 , Fair 
Ronald Squire-Kathleen Ryan June,'54 -1 Good 
June Haver (reissue) Mar.,'54 

Charlton Heston-Nicole Maurey June,'54 Very Good 
John freland-Dorothy Malone Aug. 8,'54 -2 Good 
Eleanora Rossi Drago Apr.,'54 Fair 


Jane Powell-Howard Keel Aug.,'54 -2 Excellent © CS-Ss or Ds 
Ruth Roman-Edmond O'Brien Nov. 1,54 § - Good 
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TITLE——Production Number—Companay Stars Date Time Issue Page Rating Review Date 
She Wore a Yellow Ribbon (572) RKO = Joanne Dru-John Wayne (reissue) Sept.,'54 104m 
Shield for Murder UA Edmond O'Brien-Marla English Nov.,'54 80m Sept. 4 129 B Good 
~ Side Street Story (Ital) Burstyn Toto July,'54 84m Aug. !4 105 Very Good : 
Siege, The (5323) Lippert Special Nov. 26,54 63m 
Siege at Red River (c) (404) 20th-Fox Van Johnson-Joanne Dru May,'54 86m Mar. 27 2237 A-| Good i 
Sign of the Pagan (c) (CS) Univ. Jeff Chandler-Jack Palance Dec.,'54 92m Nov. 13 209 ~A-2 ~~ Excellent I | 
Silent Raiders (5404) Lippert Richard Bartlett-Earle Lyon Sept. 17,54 65m Nov. 13 (S)210 
Silver Chalice (CS) (c) (408) WB Virginia Mayo-Jack Palance Feb. 12,'55 
Silver Lode (c) (413) RKO = John Payne-Lizabeth Scott June,'54 80m May 22 2 A-l Good 
Sins of Rome (414) = RKO _— Massimo Girotti-Ludmilla Tcherina June,'54 75m July 3 50 8B Good 
Sitting Bull (c) (CS UA J. Carroll Naish-Dale Robertson Oct.,'54 105m Sept. I! 137 A-| Excellent 
Sleeping Tiger, The (Brit.) Astor Alexis Smith-Alexander Knox Oct.,"54 89m Nov. 6 202 Fair 
Snow Creature UA Paul Langton-Leslie Denison Nov.,'54 69m Nov. 13 209 Fair 
So This Is Paris (c) Univ. Tony Curtis-Gloria DeHaven Jan.,55 996m Nov. 20 217 eb Very Good 
Son of Sinbad (c) (3D) RKO Dale Robertson-Peggie Castle NotSet 90m Jan. 30 (S)2167 2D, 3D 
R Southwest Passage (3D) (c) UA Joanne Dru-Rod Cameron Apr.,'54 82m Apr. 17 2261 A-2 Good 3D, 3D(1) 
Spanish Main (475) (c) RKO Maureen O'Hara-Paul Henreid (reissue) May 1,'54 100m 
Spell of Ireland, The (c) Celtic Documentary May 10,54 77m May 8 2286 A-| Good 
Star Is Born, A (CS) (c) (403)* WB Judy Garland-James Mason Jan. 22,55 154m Oct. 16 178 B Superior Cs-Ss 
< Stations West — RKO Dick Powell (reissue) June 1,54 92m 
Steel Cage, T UA Paul Kelly-Maureen O'Sullivan NotSet 80m Oct. 30 193 A-2 Good 
Student oie "The (CS)* (c) (424) MGM _ = Ann Blyth-Edmund Purdom June,'54 107m May 29 9 A-l Excellent Cs-Ss or Ds 
Suddenly UA Frank Sinatra-Sterling Hayden Sept.,54 77m Sept. 11 137 A-2 Good 
re Sun Valley Serenade (446) Fox Glenn Miller & Orch. (reissue) May,'54 86m 
= Susan Slept Here (c) (50!}* RKO Dick Powell-Debbie Reynolds July,"54 97m June 26 n% Very Good 
T 
Tanzanyika (c) (425) Univ. Van Heflin-Ruth Roman July,'54 = 81m June 12 26 A-| Good 
Target Earth (5503) AA Virginia Grey-Richard Denning Nov. 7,54 75m 
Tarzan Escapes (509) MGM _ J. Weissmuller-M. O'Sullivan (reissue) Nov.,'54 89m 
Tarzan, the Ape Man (508) MGM _ J. Weissmuller-M. O'Sullivan (reissue) Nov.,'54 102m B 
Terror Ship (5330) Lippert William Lundigan Sept. 3,64 72m Oct. 2 (S)!70 
Them (328)* WB = James Whitmore-Edmund Gwenn June 19,546 94m Apr. 10 2253 A-| Very Good 
Theodora, Slave Empress (c) 
(Ital.-Eng. Dial.) IFE Gianna Maria Canale-George Marchal Dec.,'54 88m Nov. 13 210 Good 
There's No Business Like Show Business 
(CS) (c) (426) 20th-Fox Monroe-Merman-Dailey-O'Connor Dec.,'54 117m Dec. II 241 Excellent CS-Ss, Ms, Os 
They Rode West (c) Col. Robert Francis-Donna Reed NotSet 84m Oct. 23 185 A-| Good 
They Won't Believe Me (474) RKO = Susan Hayward-Robert Young (reissue) Apr.,'54 95m 
Thing, The (477) RKO _ K. Tobey-M. Sheridan (reissue) June 1,'54 87m 
This Is My Love (c) RKO Linda Darnell-Dan Duryea Oct. 27,'54 91m Oct. 2 169 «=B Good 
Three Coins in the Fountain (CS) 
(c) (413)* 20th-Fox Clifton Webb-Dorothy McGuire May,'54 102m May 15 2293 A-I Excellent Cs-Ss, Ms, Os 
Three for the Show (CS) (c) Col. Betty Grable-Jack Lemmon 
Three Hours to Kill (c) Col. Dana Andrews-Donna Reed Oct.,'54 77m Sept. |! 137. A-2 Very Good 
Three Ring Circus (c) (VV) Para. Dean Martin-Jerry Lewis Jan.,55 110m Oct. 30 193 Very Good VV 
Thunder Pass (5405) Lippert Dane Clark-Dorothy Patrick Aug. 20,'54 76m Sept. 25 (S)154 
Tobcr the Great Rep. Charles Drake-Karin Booth Sept. 1,54 77m Sept. 4 129 A-l Fair 
Tonight's the Night (Brit.) (c) (5506) AA David Niven-Yvonne de Carlo Dec. 19,'54 88m Nov. 20 217 Very Good 
Track of the Cat (CS) (c) (405) WB Robert Mitchum-Teresa Wright Nov. 27,'54 102m Nov. 13 209 B Very Good CS-Ss 
Trouble in the Glen (Brit.) (c) Rep. Margaret Lockwood-Orson Welles Not Set 9im Nov. 27 225 Very Good 
Twist of Fate UA Ginger Rogers-Herbert Lom Nov.,'54 89m Oct. 30 194 B Very Good 
Two Guns and a Badge (5427) AA Wayne Morris-Beverly Garland Sept. 12,'54 69m Sept. 18 145 A-| Good 
s U-V 
Ugetsu (Japanese) Harrison Machiko Kyo-Masayuk Mori Sept.,'54 96m Sept. 18 145 B Very Good 
Unconquered Margolies Helen Keller, Documentary June,'54 55m June 12 25 A-| Excellent 
: Unholy Four (5401) Lippert Paulette Goddard Sept. 24,54 80m Oct. 2 170 Good 
Untamed Heiress (5325) Rep. Judy Canova-Don Barry Apr. 12,'54 70m Apr. 24 2269 A-| Good 
Valley of the Kings (c) (43!) MGM Eleanor Parker-Robert Taylor July,"54 86m July 10 57 A-2 _ Excellent Ds 
Vanishing Prairie, The (c) Buena Vista True-Life Adventure Not Set 7im Aug. 7 97 A-I| Excellent 
Victory at Sea UA Documentary Aug.,'54 97m May 22 2 A-l Very Good 
WwW 
Weak and the Wicked (5432) (Brit.) AA Glynis Johns-John Gregson July 18,'54 72m July 24 82 A-2 Good 
Welcome the Queen (Brit.} (c) Brit. Info. The Royal Tour Sept.,'54 50m Sept. | 138 Good 
° West of Zanzibar (c) (503) (Brit.) Univ. Anthony Steel-Sheila Sim Nov.,'54 84m Dec. 11 241 A-I| Very Good 
Westerner, The Goldwyn Gary Cooper (reissue) June,'54 
White Christmas (c) (VV)* Para. Crosby-Kaye-Clooney Jan.,"55 120m Sept. 4 130 A-! Excellent VV 
White Orchid, The (c) UA William Lundigan-Peggie Castle Nov.,'54 81m Dec. 4 234 A-2 Good 
Window, The (571) RKO Barbara Hale-Bobby Driscoll (reissue) Sept.,'54 73m 
Witness to Murder UA Barbara Stanwyck-George Sanders May,'54 83m Apr. 17 2261 A-2 Very Good 
Woman's Angle, The (Brit.) Stratford Edward Underdown-Cathy O'Donnell Aug.,'54 87m 
Woman's Face, A (505) MGM = Joan Crawford-Melvyn Douglas (reissue) Oct.,"54 106m 
i Woman's World (421) (c) (CS)* Fox Webb-Allyson-Heflin-Bacall Oct.,'54 94m Oct. 2 169 A-2 VeryGood CS-Ss, Ms, Os 
X-Y-Z 
Yellow Mountain (432) (c) Univ. Lex Barker-Mala Powers NotSet 78m Nov. 27 225 A-| = Fair 
Yellow Tomahawk, The (c) UA Rory Calhoun-Peggie Castle May,'54 82m May 8 2285 A-2 Good 
You Know What Sailors Are (c) (Brit.) UA Akim Tamiroff-Donald Sinden Nov.,'54 9m Nov. 6 202 Good 
Young at Heart (c) (409) WB Doris Day-Frank Sinatra Jan. 1,'55 





FEATURES LISTED BY COMPANIES — PAGE 161, ISSUE OF SEPTEMBER 25, 1954 
SHORT SUBJECTS CHART APPEARS ON PAGES 242-243, ISSUE OF DECEMBER 11, 1954 
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Film buyers of independent circuits in the U. S. rate current 


product on the basis of its performance in their theatres. This 
report covers 123 attractions, 6,740 playdates. 


Titles run alphabetically. 


Numerals refer to the number of en- 


gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent! AA—Above Average; 


BA—Below Average; PR—Poor. 


About Mrs. Leslie (Par.) . 
Adventures of Hajji Baba (20th-Fox) 
Adventures of Robinson Crusoe sigs A.) 
Apache (U.A.) ..... 


Beau Brummell (MGM) 
Bengal Brigade (U-I) ... 
Betrayed (MGM) ! 

Black Horse sony (U-1) 
Black Knight (Col.) 

Black Shield of Falworth (U- 1) 
Black Widow (20th-Fox) 
Bounty Hunter, The (W.B.) . 
Bowery Boys Meet the Monster (A.A.) 
Brigadoon (MGM) 

Broken Lance (20th-Fox) 
Bullet Is Waiting, A (Col.) 


Caine Mutiny, The (Col.) 
Captain Kidd and the Slave Girl (U.A.) 
Carnival Story, The (RKO) 


Dawn at Socorro (U-I) 

Demetrius and the Gladiators (20th-Fox) 
Dial M for Murder (W.B.).. 

Dragnet (W.B.) 

Drive a  Nadeen Road (Col. ) 

Drums Across the River (U-1) 

Duel in the Jungle (W.B.) 

Duel in the Sun (SRO) (Reissue) 


tEgg and | (U-I) (Reissue) 
Egyptian, The (20th-Fox) 
Elephant Walk (Para.) 
Executive Suite (MGM) 


Fireman, Save My Child (U-I) 
tFlame and the Flesh (MGM) 
Four Guns to the Border (U-I) 
Francis Joins the Wacs (U-I) 


Gambler From Natchez (20th-Fox) . 
Garden of Evil (20th-Fox) ...... 
Geraldine (Rep.) 


Gone With the Wind (MGM) (Reissue) 


Gorilla at Large (20th-Fox) 


Greatest Show on Earth sieges cena 


Gypsy Colt (MGM) . 


Hans Christian Andersen (RKO) 

Hell Below Zero (Col.) ...... 

Hell's Half Acre (Rep.) 

Her Twelve Men (MGM) .. 

High and Dry (U-I) (Brit.) ... 
High and the Mighty, The - B. ) 
Human Desire (Col.) .............. 
Human Jungle (A.A.) 


Indiscretion of an American Wife (Col.)... 


Iron Glove, The (Col.) 
It Should Happen to You (Col.)..... 


Jesse James’ Women (U.A.) .... 
Johnny Dark (U-I) ............. 
Johnny Guitar (Rep.)......... 
Julius Caesar (MGM) 
Jungle Man Eaters (Col.) 


AA 
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King Richard and the Crusaders (W.B.) 
Knock on Wood (Par.) 


Laughing Anne (Rep.) 

Law vs. Billy the Kid (Col.) 
Living It Up (Par.) 

Lone Gun, The (U.A.) 
Long Wait, The (U.A.) 
Lucky Me (W.B.) 


Ma and Pa Kettle at Home (U-I) 
Mad Magician, The (Col.) 
Magnificent Obsession (U-I) 

Man With a Million (U.A.) 
Massacre Canyon (Col.) 

Men of the Fighting Lady (MGM) 
Miami Story, The (Col.) 


Naked Alibi (U-I) 


On the Waterfront (Col.) 
Outcast, The (Rep.) 
Outlaw Stallion, The (Col.) 


Phantom of the Rue Morgue (W.B.) 
Pinocchio (Disney-RKO) (Reissue) 
Playgirl (U-I) ... 

Pride of the Blue Grass (A.A.) 
Prince Valiant (20th-Fox) 

Princess of the Nile (20th-Fox!} 
Prisoner of War (MGM) 

Pushover (Col.) 


Raid, The (20th-Fox) 

Rails Into Laramie (U-1) 

Rear Window (Par.)} 

Return to Treasure Island (U.A.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riding Shotgun (W.B.) 

Ring of Fear (W.B.) 

River of No Return (20th-Fox) 
Rocket Man, The (20th-Fox) 
Rogue Cop (MGM) 

Rose Marie (MGM) 


Sabrina (Par.) 

Saracen Blade, The (Col.) 
Secret of the Incas (Par.) 
Seven Brides for Seven Brothers (MGM) 
Shanghai Story, The (Rep.) 
Siege at Red River (20th-Fox) 
Silver Lode (RKO) 
Sitting Bull (U.A.) ’ 
Southwest Passage (U.A.) 

Star Is Born, A (W.B.) 
Student Prince, The (MGM) 
Suddenly (U.A.) . 

Susan Slept Here (RKO) 


Tanganyika (U-I) 

Them (W.B. ) 

Three Coins in the Fountain (20th. Fox) 
Three Hours to Kill (Col.) 


Untamed Heiress (Rep.} 


Valley of the Kings (MGM) 
Vanishing Prairie (B.V.) 


Weak and the Wicked, The (A.A.) 
White Christmas (Par.) . 

Witness to Murder (U.A.) 
Woman's World, A (20th-Fox) 


Yankee Pasha (U-I) 
Yellow Tomahawk (U.A.) 


EX 
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17 
27 
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AA 


5 
10 


AV 


9 
25 


9 
10 
17 
14 
23 
25 


17 
12 


29 
17 
10 


18 
16 
20 


15 
20 


17 
37 
23 
15 
22 


10 
19 


45 
21 


FILM BUYERS RATING 


BA 


17 
26 
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5 
10 
4 
25 


35 


PR 


19 
20 


ioeat-N~s 


mr—nw| ao 


N—NwWwns 


—-oe-—Nns!] VION w Ss | 





—-o-—-a 


~ 














“THEY'LL CHEER THE HERO 
WHO REALLY LIVED! 


200sT 
your 7 -@) 
MATINEE Je 
BUSINESS ..\ * 
vita | Meet 
THIS 

SOCK 





Ree 


OF i: Seine 


SUPER x4 = — a | LIFE Abventupes OF THE 
ayvren a somes TAN \ GREATEST PLAINSMAN jy ALL 


SERIAL | Mira i/ 4 La BM 'S7ORY! BiG WESTERN THRILLS! 


he WESTERN ACTION! 
/ N EVERy CHAPTER For 
‘ 15 CONSECUTIVE WEEKS! 


win RICK VALLIN + JOANNE RIO » SHIRLEY WHITNEY JACK INGRAM 


Story and Screen Play by GEORGE H. PLYMPTON . Produced by SAM KATZMAN - birected by SPENCER G. BENNET q 


sonst 


CASH IN ON THE TREMENDOUS EXPLOITATION POWER OF THIS FABULOUS HERO! 


(A sock campaign book with sock promotions available at National Screen!) 





